(LEZFR) FRELSEERE N

AU : BUERHZ BRI AL 2 AT A 2
B whin RER KEF FEE

g4
HiRALER:
T FURTT T MBI B IR IE SR AL AT DRI RE R, 38 1 = Se 38 R L BT AN A
HAHSRN BRI, Wi ISR IZREE PR AT . SCERBARIE HIR . Tk
MVE ATICRONGY, DA )L AT L R8P 3R Tt

B 1 AT ) 2 AL AN B R TTHRIE ANISTE T . W] 7 MR U7y, R it —
N85 5 BB A AUT SCE A A AL AR SCRR T A B A ok s — H 748 Bk,
MR RBTVE SR 2T NZ KR &R, EME e KEN TR 7T IX S
CEMAUAE CHE D Z IBI5E R (L Derek Rucker (¥ R A7), HHERT &R T HERY
P13 B 2 [) 5% AR ORI A [l B R AE 51 5 38 o0 5 S — —, 9 HL ORI TR PR A R AR e
MIAN 0, IXAFAGA S TR o SCHR [ TR 73 B4 NIV SR AL AT AT, PR
fE B NIZOCR A . BEE 3 BN BUIR G RAE AT IR R T R G R B AT
HATIRLERT ST IX P E R AR, AT, BAREGSq BT, SA AT 7. BL
LA R LW TE 2 (B AFAE A T Ji 2 Ak A AR R SR R X R A S5 18, R ] i
PRIXLETF G2 AL, I 5 DAEWT T 1 ?

IRz : U e A A2 HH AT AR B A NI, — D7 T BRATAE S 5 38 n 1 — B
RIMVFRASCE UAERT FU EZ X 5 J7m, EH SR 7«21 SIS
SRAL AT MR AR, MBI S8t 2 AT D A dE AR S e 3 AEAT LR <55 T DA
WA EEAT T Rt BBk SRR

(Eeh b 575 =B, H AR AR ST ok

“CRERIRD, BUTRSSRAL AT NI R RIEAFAEE AR IR L. ALk, A
SR RTTL, K2 M E AT N AR O BAR B RIFHT AL, W BTN, AR

&



(Chen et al.,2001) } 1515451k, (Vescio & Guinote,2010)%%, & EHEFH 7B AMA L B IE &
SR Brd 2P RS (Magee & Smith, 2013) FI M AN J7 THI R [ B ] ZEALE], FHRILT
AR BN B AN 1) 2 1T 2 H AR AEBUT BON A  AT e it B i 52 v R i Rk
Lo (HENEG D SRIEAT N B, Wl A AT AR B (R SR R V45 AN RIS R 2R AT
VAR BANHIE N . O 2E MM EAESEIER A, JHaRER AT A
MR PERRAE, Bl S4B 147 9% (Conspicuous Consumption of Pro-Social
Products; Johnson, Tariq, & Baker, 2018) . 14514174 (Conspicuous Donation Behavior;
Grace & Griffin, 2009) FlJZHE 34T (Blatant Benevolence; Griskevicius et al., 2007; Penner,
Dovidio, Piliavin, & Schroeder, 2005) %5. [, ASCREKE s S AMEE 5w, BT
WENGE B H R LI, DAT NIV IERAE A VI R, PSR 5 SE . 4RI AT
(FEFEATE3), 2 0. Griskevicius etal., 2007) =l BAKI4T AR IUE X 0 75 SRR
FRIVERZRAL AT AR S HAL . 5 DAERT AR B2, ASSCNEN A8 B 4R T
(WAL P A e EREE SR 1R Sy Y AN 2 plibuN = EE SV 5 s A F v PSP
CHEN 2.1 X — B R AU RS 2R A AT AR 5D
2.1 BB SGSFA2AT NI R R
RISy — TR A BB LRI AE R BRI R GE 1, BB 1F R A2k R0 (Rucker et al.,
2012). TR IR B B FRAHA B Bk Z A i A2 1) — b 3 W02 (Galinsky et
al.2014). U RS AMRSEAL AT N HIFEIE — B A E AR R R . LA A
FIRLAAF T AR — B 2518 - TR FT 32 AR BOR) SR MR 1A B0 At 247 Y
Gl 8L, TP B XA — A BRI TR, 2B T IABUR B T BTN Skt 24T
FIRRAR RN, ST U8 SRV AR ] L 47 1) SBONE A5 81 s e A it iRy B0 3 B B oAt 247 . RAgm
By IR At 2 47 D B 4 A A 32 08T B0 B 3 20r B 3R R Bt N R A %= 7
(Rucker, Galinksy, & Dubois, 2012). X /JHIRESN-A L T Mg T s 1S I B R 5w,
XAE1G AU B AR T INE E H S ME R 2575 25 (Rucker etal., 2011), {E3EATHE0R 5
FC A i S BE 2R SR, BB B NS, R 32 AR R AN S0 A AN IE A
(Lammer & Stapel. 2011), AMYantt, FEENTF ISR T S 1B I NBREE B g, fiifS
A RIS A S Al AR FRFE R, IR A R S NS EMF Bk A
(Van Kleef, de Dren, & Manstead,2004). 4k, AL 771G 1 E 3R A IE AL A AT il gt A A0
FRL WA RIFE B AT A2 T AT H Y, AT 1 A AT B o0 R B 45247 4 (Inesi



et.al.,2012).

FB, BB SR AL AT IR SR I 2 e T 32 2 NAR 5 B AN 7 58 D5 2K R 52
G, BA AR BT MAEIA AU G 2RI SR . . B B AR RS AL
D17 S AEAC R At AR G SR AT EE AT At AR 55 B R At e R U )8 A i 31
AERATE;  TEAE A R 1 B3 R I B R 421 8 RiAT 9 (DeCelles et.al. 2012) . FIR,
THE R (e B E RIS AT . WHFURIL, AN ST HARER . BB BUIK
PRAKEE BN T7 A BB B A58 DL e gk U AN I 2% #2547 79 (Overbeck
& Park,2001).

FEXRAU IR SR AL AT R0 ] 2 S B (e AT ] PR S IR, 2238 AT TR kAT
THV . HHFRL, SO MR EA F R RS P (Guinote, 2007), 1S lATTSAKE H & 2
HIE 2 H ARk B CRIAT e, B, T H bR B RO I 28 BT 2 A S FR
i, PERUE K2 B H S5 & (Eyal & Liberman,2012). RILLE H, BUAE W0 3 B R
TEAMARL T IR R FERINE F B O 56 A, ENEEAG SCHR A AL AT AR B (RRHAE S 1 1 4%
SN IR SRt e i I sh B, TR IR A SR R R 7 )

AR, SRAR2AT U FAAR ST T B A BT FRATE IS A SCHI B 7T B r A i
G, B ESUREIT I, AR R SR AR, R I A 2B R A
PR R DA CRIANEEAT Y, HRAL S B 2 2 B Al R ANE AT N, RO TR
Bt S ANIE 14T 2 18] 5% & (Dubios Rucker & Galinsky 2015). X Bi Tt HAL & 2
IV $E T, ER Rt RTINS B A a8 o (B AL B = SR 2 AN BEA IR XA
XA (Magee & Galinsky,2008). —/N A\ A LA m A H EIER = AL 77 (F ] 2 2%
ABUANTD, BN ANHERZEMEMSEFEREBL (FEFER LX), JEH,
SRAL AT N SIEME (AEEAT ) BRI AR S . Bt BHAMA AT
ZAINFE AT HRTE (Lammers etal., 2015), TfijsE k247 72 — V) B AL A 3K 56 1047
(Eisenberg, Fabes, & Sprinrad,1998), GfEEHAN. =, k. A1FE. . 8. F1%
— VIR . AR TR, Sl AFIF 2 4T~ (Lion, Zheng, & Zhuo, 2018). A
TEAEAT J R IR L a2 B A A B AN R AR 32 1 (Jones, 1991) B2 AN SE 14T (Mazar,
Amer, & Ariely, 2008), LG I L. BT ATEEAT A B T A2 wEN, Rk, #)
W B A P42 1% (Ayal & Gino, 2011). AIX—5E LATLAE H, A0 AT N HITE L R,
FERFA NENAZBAE I HEN], At 2AT e BRI, AR ZHIARIRAT . R4 24T T LA
A TERERAT N, (AR EERTETE RN AT . BeAh, R B RAIAE A 23 A



KA, B BRI EAEAT o AN R AR o 1 AL SRR AN B B AR i st 158 A4 T
EE AL HEFAFFA— 2 LA TG 4T N (Dubois, Rucker, & Galinsky, 2015). [Klitt, Afgfij
REEAT . AFART A ERAESAT NS, B, SRAESAT 8 (i WSEaRea™ ) BEn]
Lo th TR K, ar B TR, AT 2 R e AR VA A S A TE ) 44
XHEAR

Fox, WA A H R 2 OB AL AT A RIS o AR T 18 B, AATEREAT 1) R
PR, A A RIS TAR NGB R R ARFMME TB (Ann & Levy 2016) & @ Mk
MBI OFBess, S0, S2B8ES, 2015). SRT0, 42 Hi SRR B4 Py
A E AN A F A o AL 23 ORI 1) by 1) T B v b A1 O R kA5 B B ANRURUR
PLESEHRINEFE (Buunk & Gibbons,2007), #h2x AT LURAMA S 2 JRA) 2 18] 34T 1 45
DI Z R (Bl sS B, AR AT LR AR BRI I E . RS LS R 8%
WA AR R, EIATR BRI, BTt U, W R T Rl
KAMEBIHIEA, MR T MERIRAL AT R

W=, BHEMGS TR, A E BN IR BN, ik AT SGEAN AR 2
(e FEEMT A, KEEAT PRI AR G2 B O, tr] BLE Rl 77 5
(e ARMEAT ) RIS R E 2 5 S H ) (Roux,  Gloldsmith, & Bonezzi, 2015). %%
YR BRI T Bl A AR T R RIS B — Rl L JEE (Gernbach et.al.,2015), RS2 —4
FERE & A R 2 BEAF AT Tk Z S L85 Y B (Hill etal., 2012). 173X —Z5 18U T- 5L
XRAL AT NI SIS S RN, SREBUDAEAE R d1 T S Z 06 (B SR 6], 4
BEURM Gt 22 5 R AR B R, A T I B S i@ AR, SRZ B 2R S 247
PR AR ? I AT 3E— AR TR TS S AL AT MR R L], $2 12K B DU
F—BURR, HBEMGME AT B SRR, SEFEFIREIPL (Van Vugt, Roberts, &
Hardy, 2007) mlixFvAT At A 3% (Roux, Gloldsmith, & Bonezzi, 2015).
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HIbesE, NG, SR (2015), K MIFGFR T ? b B SEAL AT A MR OS], OB 2R,
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W 2: AE3F BARERAEUIBU R, H3 8BRS S HABR 2 8 AR W AHSS, 1 social
class, social comparison, scarcity <5, % / EL¥ER T power 1 prosocial behavior 2 £ ) SC ik
ZAh, AR SCHRR T T IX LA 2 5 prosocial behavior Z AR 2, X8 W 1% 2
1B, FE USRI R XA AR &R o RN, MR IME, SRE2iT v selfish
behavior, ethical/unethical behavior, aggression, warmth, morality %5t #5& m A < (g &, N T
PABE AN 18

IR : A AR AP AR B AT e SRR A RHZ U SR+ 70 0, AMUES JA 132
7B E I, IRAE T ARSI, BRATRRIE, ERATREE B
BE— 0 B BAZ A OCHR, R HRAEA SO HAt SR 2 R AR R AN Dl o BEXT IR — R A, 3RAT11E
BTG 10 R0 BN SR ST R ARG, KR, e,
MR PR SR AL AT NN . AU B S 2 AR R A, DURCSRAE AT N 5iEtE (JRiE
AT B S Z A 5 FIREAT TR ik, DIOYILE S RE 1 MBI T FE AN ) 2 A
2. K 5iRaE (warmth) A 5CHIRAR RN R 8.1 WS A e, 1 E R IR 12

SAT NG IRIE Z AR AR 5 DA, FERE— 20 M IR N (T A SC S5 1845 2 R R 15 2 AR
IEF AL BA JZRAE SHRAERISRAL AT NN, 25 B ARH A

U, HROCEREITIR, JFRG B X LA SR AT 8 — T A, BTk
i, BRI SR, FEA RSO AR FEE . WERA A B SR Z T,
B B AN F AR IE
(AU R ek 8.1 AT A4 R RIS BL, XBUR R TR A7 A SR PRI 7 7, THAE
FHE R I) A

“ERUIIRE, i, DAERTUAN, SREST NS S MRRRIRIREZE AL BEAt
SRR ARBU T AN AU i 1515 33 5 1 B S AR BT 2 il e 2R A5 2 Uik
(Dubois, Rucker, & Galinsky,2016). &t 47 HRITERIRZ, REAT LM SELR (= 5,
LR AR AANR I, 2 5 0% 4 24T 9 i S 2 45 AN AT R IR IR 19 Y 0 BB BE (Tezer &



Bodur,2019). 53— 751, SEALSAT N MEEM R REm It B, & RALUERATE KE R,
WoA R RS A AT IR R JE M GREAPIA S M), A R I sRIRAE 2179 hE
JEYE (EEZVED )% (Lu & Sinha,2017), JUHAE N E O SEE G i st ,
B A —E fe AR W B BRI ST O RIRME . BATI N, RSSO, B, AR
BRI A AT AN S SRR, meath&ES SRR, HFATE.
H5E, ATNRIRYESS B8 MR BE R AR R AR BRI, FABBhHL & 3 R A
R A Z G LA 24T N R N O R IR R R AIC, H B S U 2117 8 B A T )
FTT R LR BRI 2 o FLK, RO VERFE A B AT 8 i NS s R W B B & R
AT MR DM, BRI, X RE ) B PR BUR A R B A A N I A AT W
ER T = PU T
Ali,T., Bodur, H. O. (2019). The Greenconsumption Effect: How Using Green Products Improves Consumption
Experience. Journal of Consumer Research.1-15.
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Z

B 3: NIHIERIA L, SCR ARSI BRI FIE =, (B3 JUA i — P k. (D

T B R T BUCRYESEAL AT NG, RSB S BOL AL ? A MBI
FIIRSHA — RPN 4T NG5, BTl what drives your effect? Bi%fii—/~4 baseline
condition JSEIGHE— IR (2) R EIERAEDAT AT IR ? L= PRI NG
—Fi general tendency to brag and show off? LLuii, WHERAR —ASEH 2B MEAT N, 1
T AN RHE R 7 i BE AR I SR 1R i r] DO ) o MR B IR AR N, TR 1
WEEIXPER AR B RS, A8 a general tendency to show off rather than show off

=

their prosocial or virtuous nature. 7] DU IS SEERE— B RHX IS effect #E4TIX 5. (3) I H
EE TG . P, SR8 1 9FAR 2 (BUTER: mvs. fiB) <@ CGREEL 0. JB&
TR vs. JREYE) AL, ARIFIAT R R TE, TR 2 DV IliE . S, s
B 1R 2 SRR Sy, BT URICIRIE FAE, RAIMIROZA R — MR Ry, Jf il
WKW HITZENNT, EHE— DS =, IRTESER 1 e Bk 7154, (HTESE



B > F B TR — IR, #E RORFE B ICIRpr AR N . 0, S5 2 ik
IR T AT, (HBCH FR I R4 AT, BRSSP BUE Y, HIEC R
e, Ak, BEEmS L SD. &a, L 3 KSR A L] T ArHEL RECE L T
JEARUELL REL, TG (R — b

[EIR7: B H AR L RIS P AR I ISR %S R A — KAV R, &
AL B SR %

G, MR E R AR, IRATERTHE A S5 2b RN T 4 h 4 AR R B A
% 5 RZRPESRAL AT RIS IR FE 32 AU RS BURRE LS A 247 AN, 38 = A ) Jk
BUEILIRAE, TRl =N AN A7 7E . 5280 2b S5 SRR, BUIBSHZME MR 21T N i
M 5 BT A IS N T AR OB M SE AL AT (FE WA s 5258 2D

Hk, SHEFRCRIME (vs.my) UG 30 S8 i ff o Mg V0 2, O T e e 17
(Vs AR BUEAMA S ) TR ISR AL AT 08, JRAR T AU G B i X
WRVE AT T B« A BE— PRSBSOS N FSR AL AT AT IO, AR %
e (LA, FRATIEER T 9088 b, SERRAEIRRIMK (vs.m) AU S B TE I
) S e T3 Apple watch series 5, Ff H ORI R) B2 /& (I WLIESCH SRS 1b). BT 4,
T A TN Al 2 SR AT D9 AN DR Dy HL B i e P A8 )

), HEEF M RARLOGE R T — LS B AR R R, S AR T R E. )
o AR L ARG, FRATDOS R AR o o i S e S B d « RIA S AR HET B — A B IR E
TRREANCAR T3, PR SR TP AR 204t .

ARSI R FNSKIGARTY 1 AU B JZR LR AL AT IR, BB, 98] 7 — 2y
IMERISER, R UTREME LM EE S5,

B 1 528 1 RAN B, KRR R I B ? WHREERE, Z2RH
XML BEAT BEATL -7 00, S0 X G 280 G o e 2

IRz : BB PF i SR UM It SRR szt 1 SO SRR 2 K7 CBRUER:
vs Al Wil Beit M AZAL N BETE, Bt LA R 550 Z TR IRy BEAT BE A LT . AR,
W T AT E ARG AR 25 B 2 G R 1R T, BEAEBShEh EIE (BRI 3.2 5



TR

B 2: S50 2 AT INI S B BB AREIE 2 — 1%, Wl Re el TR+
TVEAT LA b I T AR SEG RO, AR HERR IR LB 2 53 Ak, R I A BEAT R 56
AR AR 50 B 5 SR 0 22 el T AR S B0 2

[B1 82« =l PP B 2 T 5 5 AR I ! e v B S 2 2 SR ST 9T AL
NRRARIGE, B ATFA&IL (Public Acknowledge) 175 R T 35+ ST N IZHE PR 4540
(Grace & Griffin, 2009; Willer, 2009) . 1%} J5ifm s sE5e: 2 # A T ARG B LA A TR
Z—HE R REH R IUREI, TERIH SN 2b th, FATEAAFFANHABRM T —AKES A
TEANEARL A, B R A T ARCAANAS A TF AN L B BT, 5 PR P2 T8 s g = 1) =0
PEANH SRR R FO0 S AR 45 R R, JF BT 1O iR Rt . 45 REW], EATK
WIEEE N, AT AR, aBOIEAMAN S S B EWE S (B SRR Sk

2b)

B 3: 9206 2 PR SR A CAER M, HARESLMHEMEAT Jy,  HLIR 5 I 55 A6
AR, X5 EI RPN AT NZENRK, EERELBAL. o, XSy 5+H
RE ) A2 AT AR AT il 75 BEAT AR T

[B1RZ - SO o o 22 T 10 5 B e LA ! AR s A T R R, A1 e i 48 n— A
Py A B P 1 T2 P RS B R L S SR (O O R A T R AR A A o AT
B, RAVEFHLE 20 Hod@ i e B R R A AL ) B SAT SR IR UEA o A
RS 5 IZRIESRAL AT IS o 2508 DUEE I SCIRR L, 7EBLSEseghrh, HAR & n] LUR e
i) (Z 0 Lu & Sinha, 2017), [HIt, 7ESE5 2b Y, HAARBUIERRIN, IREHHl2 R
BN IR IX — BT AR AR . SRR, R IEAMEE N S 5 B
JBHERSEAL AT N . (RS ORI 5% 2b)

BIL4: L5 2 IR AT IRAT AT S sl B QG RE ARG &R, 1 [R5 TR 15
DU HEAT 111 2

IR AEH T 8 5 S0 F BRATE L WINE KT S, G568/l e MA T
AT, Bk, BATN SRR ZREAT 726 ERURR RS 2a F, KB, AJF
ARWERN AR, AN CRANHETD . FEERS . MRS R4 H 2 Ay A E



TR ARG S 73 59 N R AR HEAT U5 Z2 0 W R B, AN R e A0 235 5, (HDGH
T R A RE R AN R 2, [, ARG AT AR A2 IR TH 225 52 M AN i 4R 8 i A

AR S, — 770, RS AT AN A2 AR A 8 B2 52 m (F(1, 139) = 6.808,
p=0.010, partial N2 = 0.047) . {EAFANER T, & (vs. () B EF B ST & (F(L,
139) =3.925, p = 0.050, partial n2 = 0.027), TEANNFFANKIZZME T, BOTBRHHEME ST
SN g5 8 2 (F(1, 139) = 3.313, p = 0.071, partial n2 = 0.023), {HHUGRAN CEARNAMEH) %
X RIS SRR AR ps>0.1. H—TJ71H, AN CRAENA) 2 B MK
AR (F(1, 139) = 6.223, p = 0.014, partial n2 = 0.043), 60458 S 47 1 1F 322 B S5
# (F(1, 139) = 2.808, p = 0.096, partial N2 = 0.020). {HA4: B 75 5E 4 H il 2 A2 6 818 445
TR E N ps>0.1, (R, AU A TR BAE AR SR R g (F(L, 139) =
8.934, p = 0.003, partial n2 = 0.060), 7EAFFANEEE T, G TEE &8 R TR &
AN (F(1, 139) = 7.104, p = 0.009, partial n2 = 0.049), MEAANTFAENKIFZMLET, BRSNS
T S LRI bR 2 (F(1, 139) = 2.938, p = 0.089, partial n2 = 0.021) . C[A& Bk si6
2a £ 51 18)

B 5: S 2 FRBUT BAMARAE 2 T AN 5 UAE 72 1 20 37 55t i 4R N R e R < B 2L
by XAFFEAL R BEVERON,  SAZ U R ?

BIRz: 3w B A 2T R 0 2R ZUR H IR & 1 STk A JF ik (Winterich et
al.2013) HILARFTRI, AT AN BN S mMA R & (Han, Lalwani, &
Duhachek,2017). 24, MRAEAIIHIRES)- AL T MR, AR A1T7 AR IUNILE T
it AR AR, SRS AR AT AING SIS B8 AF &G Xk 80 (e gE
[Harbaugh 1998]; 54t 2> % 14 [Masclet et.al.2003]), {H7F M FH G417 AN H Sk 4R
BB, X S AU N T ) 0 B A IR A TE SRR 25 8 A — 3, T X
AP S T RS%  (Goukens, Dewitte, and Warlop,2009) 1%/ 48, A JytiAi]
R ENFERLLES 5 CAMMMEW 2147 (Duval, Duval & Mulilis 1992). It4h, Z{F
BTG, WRtaREGE S BRI, BB AT« Bk D, Bt B 24f
M 45/ (Schlosser & Levy, 2016; #HE%E%E, 2015), M FA% T RIIBBIH RMIBE RN (warm
glow) (Tezer & Bodur, 2019), ik, 7E{5EATFES, KA RS ] B2 PR IBE &
FE 23] .
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B 6: K2 PEEMMNRE, A ATORERMNK LR ? ARIXRE A% RE?
BEAk,  EE— b AU O B R EBLIFE,  H AT R XA 5 .
BIR: FLO R H L KA BRI BRI 2 I B RN SR ER, 0 i 22 2
W, FATHH, e SEE P EIE. RIEHR T RN, RAVEDUEX AR E
LIS By T 7 A TE5e 5, AT SRR R BU R 2N H B E . (PR B 2ORe Se 46

3

B 7: 9256 3 il EAMAL 7 IR B 3R S I 1) 45 R A5 AR U 2 {0 T WS e 7
PE i Sl SN AW PUN €T

150 R = A SR e A S T ) S AR DA ¢ s o S 3 4 A ) e ™ R S XL R
ST FRATT R A 2 SR R AR R, ILCEE B SRR P IR, AU ERIEE o= 0.
927, FEXRUIVEHAT R T4 KB, BT KMO {H5 0.927, Bartlett frJERk%EE R4
p<0.001, ¥LEABUIIEGE &R Forbr. HE—254350, BUTRIEFEG = #87E 0.7 MLE,
P & BT B BRI R 77, BEUT ZETTIRE Ny 66.681%, RIMLA I &R M AU
Bm. HREIEERNGEE o = 0.875, ML, XHREIHATHE MR, HEEH
') KMO {#}y 0.806, Bartlett [F/BR/E R p<0.001, #iHH H IR EIUE A M T4, FEH
H 3R R A R ARE 0.7 LA, B & I IR R BORIIRRE ), BB T
Bk 73.008%, UL E IR E I ERMBUER E. HILATE, BB AR ERERAAR



e K5 B AR

BI8: FrA S P A IS PO A RGO, B Fe AR
[B1R = A o e 2 U ) o B DD AT AL | e A S T i S 2 A B il b 22, B
CE SRR A e, (VE B SRED

B 9: ASCHTTIRE T 0, SR XA SCEIR MR AR . teAh, tsk = AT E
P& IAME S 5 BEVR A FE 2 R

R AFH IR R KR AT Y AR AR NS, FESS R AR 8N 1 5 2 B
%3 Bt DAANTE A TE R R A A R AR iR . BAA IR

AW FER U], oA AT EA W AR, e s BAMERIRAE 21T
], TARAS AN R S A AT ot e S T A e X2 R AT 9 B ] AR, AT
E A R B O R H ARl BRI RE ) (Bird & Smith,2005), A7 ) T [l g
DA% LSRR 2R ED G4 UL (Caza et.al.,2011), &) Lhid i St 22X il B AT
FE2 SURRIAT RBIRL 2 Axt i AU 3 LS R T 2 5*“(Keltner et.al.,2003)F 3K DL &
P ERL DA o0 B YR AN R AR il SR EL AR AR R (Xiong et.al.,2018), 7ERLETENL T, IR
REIA BIRAT 7 bk & B A ERFBU PRSI H I

AT FT 45 18t 0 v A 1 45 5 318 (Grafen, 1990) i BARA T . %3G R E4T N
A TR AR LB 5% T AN SAT NS AT U #3RAS 1 KR R R AN
SEAIE 2R (40 Gintis, Smith, & Bowles, 2001;Gurven et.al.,2000; Lotem, Fishman, & Stone, 2002;
Smith & Bird, 2000; Sosis, 2000), Jf F A=A (IR REAT B A N0 B 22 1) — MEZR (1914
Griskevicius et al., 2007; Miller,2000). M s A S 5 1A BERE , FIMBAT AR —MEbr(E S,
X5 T HAE AU — DN ARSEAE P, W) IR — D A RIE A /) (Bird &
Smith, 2005). HELZYL, BR 7R —DNEFEASE, Al SGEF] PLRIN R —4 A
ARG E] S RS 77 S BRECHARA A P B . X0 TE = s A e B e N n] L A
SRAL AT RMER . X g5 it D ENE, S RS RIRETE (Guinote, 2007),
REAR 5 5 15 28 b I 8 B AT Bl , S A A 5 SR SE I A2 H S A 2 9 H A

BI10: SCRAFAEZ AR IR, WG A S RtA, ST SRR RS S APA R

BEAT IR B



1Rz = {0 o o T T2 o BRI AR AL ¢ 50 A 28 DT ) 22 At SN I
BAT R FREAT A7 A% A5 2 10 APA 4% AT TIEIE. (FEAE D

HiRA3IER
ASCIRGT T B S IZIRVE SR A AT N Z B IR R SRR LSS DL T R AN 2
MR SHIT . UTERMHEES S

B 1 BRANE: BUANPTRL, 1RO SO O 4 LR SO R B U A 2ok 4t
SRR, AEEEAT P AR KB — e R 2020 4 CLIERAEAR) WIS <iB
ZFRP: BB G SAFAER SR AL AT AR, U EE AR AR S sTik X Mg
SOHATIX 93 o 12 SCE ARSI SIE RIS B S IR A —3, ArAER oTmk b EE
A S 35 PR P R

BIRL: B EHPP i SR MO L X — il R, FRATTHH a0 T Ui, A2 abi
R KR IE Y ATV, (CBABFR: RIS S AFAEXS SRAL AT N RS R )
(BAREAR: “BUIBhHL—30 — 35 A SCRER R EHEA X 5.

By RIS BT BE WA RS BRI shlm (R ANET RS
(IO BIBhHL (Power Motive) tBFR AL 75 % (Need for Power) $5 AITHEA H)—F5E
Wity N AR A A S ) S B ek g, R AR AR e I N AES) 1 (Fodor, Wick, &
Conroy, 2012; Winter, 1973). HAZ O NEX AN BIE R B4t 173/, a2
RAG%. AR (McClelland, 1970; Winter,1973) . AF 783 3@ & KA1 S A4
FERS RS E AR R BT, I AN BRI B ANE Y, A7 L N R SpLEL R R,
AN SIS . (S0 FiE, 80K, 2020, COHAHR) I —BO.
K13 (Sense of Power, Feeling of Powerfulness) 48N AN S NRIRE ST, 1E4E
AT I I R A B A L R A O (E BRI J7 Ok SEILH ((Anderson, John, & Keltner, 2012;
Galinsky, Gruenfeld, & Magee, 2003; Keltner et al., 2003). A /70 BEAEAE KMk 2 57
(Anderson & Berdahl 2002), 7] PL—FEIZ.LHEARA (Rucker & Galinsky 2008), RfI:
AT IE I A R ERA N B T7 SRR . AE CRTELE H, BUDSIHLIN AT 3R, =
WO HIIE R, Ho— MR E BN RR BT, BOIBhfL s (IO A TR RS (.
B3 AR AR TT LABE 998 B2 45 BB T A s RIS S, B G MR T RER D B



R I BNHIVRR BT 1T B 220 S B L v AR g R AR, R BE DS AR AR e 1 2 0t =
BUIENL AT E BRI BRI, SRR, AU —Fix A
OIVIRZS, MR Bk Z B G R, TR SR & MAIE AR AE T SRAU ) T
Ui, Sl ORI B PR AR . 8 I ZE R RE, NSRS A
AT RPN . a)iE, AR O EEEAR B s — SO A i B A B AN A

B, WERBNE SR EIERE, A OHEPR—CHIEZAR. 5%, NEERE
P B R o O BAAR — SO SR AL S R N & 07 k4T, X BRI
LS — MAHR AR E BRI o T FRATT AT 78 I 225 AU ) AU AT AT 7296 50, 700 R
TEFRNE (Study 3) AR (Studyla.lb Al Study 2a.2b) FFh 7R, XS KA 7k n]
DU ZE 5, AT LU BIZI O BEDIRES . WNIX—AE, WLLE W, BN SEU I EAE
WIRAAME EAAFZ Ak Hik, WA E R EE S ERE . O Pl — SO A SEEG I A
AR ) | e B B S T R I JRAT 55 I A SE W i IN AT 557, IR P AME 55 20 T 98 - 2
SRS ARAT A SR SRR AT N I r EH HAD R 2 R IUER, IR0 HE 2R
— A B AEHAHT TR IR EE = RO h R TR AT MR AR, JRIR L <RRBTFN %A
JEARGE R B H A AL AT T, A, WAL SARE SR IEAT NI B R G . D4R
— A SEER O AR R, ol HIREE &R A NAE A7 20, XM s ik
R ) BB M AN B R 7y, R, SR BAT AT RE R TR R IR ), T 3RAT
(RSB R RO PE 4%, 0 AR SR bRl A4 ATE A7 AT WA =F07 X, A RA W
SRS R AT, T SR AT I L ER PR BRI 2k 2R A A AE I B s IR B R TR T
F 5 R 77 2O B B s A il ) O B 51T 381k

SE=, NORHRREHLAI MR T T TR « OB —SOFRIHS B RS, ik
AT FUAERT RN HEAT SR A B b, PR T RS R A B i A B o X8 A SO AT
SR B AT —

2: TR, L AEhHL(Power Motives, Need for Power) 54X 17/ (Sense of Power) 5 /M5 &
#HEE (Power) G, (HEIRAME ., BRI TN —ADTTTHECN T FATH TR 18
5, B BRCIEINURER, HASEAELRE, SEERESAT R A . AR T
M= 040 7O SRoCE g, Bl BT3EEME R, RMERAE RIS
BE, W NFERMSAT N AR5 ATk, —RMTNEE, BT AR TES S RAE
Ky BT SR S AT NI, T LMERT TR 2 MAT AR, B RO IR, AH%
e 555 R TR



BIL 2: (L GRE TR A S I #S R AE ROV 2R (AR 22 T T2, AR SCIAE R T X
WEVESRAL AT, AEEX & G o vs. MR ST R 725 A AU AT .
BIRz: A A d Z I AR LY 5, SRR E T 2 5 I I AL A7 N 3R 2t
X RAFTANE] o A G IE T P 1) BLER R 2 0 RN R a0 R AR EE B O, g
AT AR EREIR X G AN, EER N R S A B UEEE . Xttt s
AT RE SCRIA R E (o IR, S ECMABEAT RO 28 SO M 2R AL A7 A L)
25 ALGUZRRNE T 9 1 TR T MO BN SR AR Y 22 A deand D S 8 7R L & T AR
TR FSEFOR B (I FB A RIEBAME ORI —FE AT s TR 2
AT RFEAS S i A MO BER S ME AMAAT 7 £
B, IEANH AR A PTR A, XS A B B BT R . BRATE AR R b, O
PESEAE ST R TIZRMENS R FE8, t West (2004) 1 264 H I m vk [ 1% O Ak &
JETR, “EEA NN E R — Rl LR THAMRAE IR R A2 77 2, HAT N B AT
WA N A ERRATER, R S, RINIREIR] S 227755 . Grace M1 Griffin
(2006) R HEVEARIE & SCAIE I 2835 5 i B 0] W B ARG AT, 1) 2835 Sl 4R
TERIAT Yo X ULBZRVEAT M SR B AE T R AL AN A~ A KN 2 (Grace & Griffin, 2009).
DR, FRATA LI PSR AL 2 AT D9 I AT Bl T 82 2 AN AR (i B s 1 g 0 A 2B~ N
RIFERK, B N ATFRRHISR42:17 8 (Johnsonetal., 2018).
FHBH R
Grace, D., & Griffin, D. (2006). Exploring Conspicuousness in the Context of Donation Behaviour, International
Journal of Nonprofit and Voluntary Sector , 11(2).31-37.
Grace, D., & Griffin, D. (2009). Conspicuous donation behaviour: scale development and validation. Journal of
Consumer Behaviour, 8, 14-25
Johnson, C. M., Tariq, A., & Baker, T. L. (2018). From Gucci to Green Bags: Conspicuous Consumption as a

Signal for Pro-social Behavior. Journal of Marketing Theory & Practice, 26(4), 339-356.

B 3: ASCHyrh Al HIREI, — R RAERT T = iR A5G k R R JT SR T AL
i, SRZPIRERIRTT, AL —: HIR, SRZX SRR 58, Eins iU ME
AT eSS YRR 7 R 75 22

BIR: B A AR AT X — A T R U, Il E b 7 se 56
1b A KRB W RHBR T REMI TS PEMERE,  SULRI, FRATX R 2.3 BREIH P A/E



PRI 7B, WERBSR. AEAL, EHRREFRIRIE.

e, MBI R FMES 5 N IRSRE , MO 4ERE A — e BE BIA 4EREBU RS 1 B 1.
AU AL AN ORI S AL R & o e AT B R R A A AL B 2 R il (AL
JIBEIR T AR HE 2 9% F o AN B BRI AN A5 1 T M DU SRR AR AN N AR
%% (Magee & Galinsky,2008) . =i A /7 I3k &2 £F B =i #b 2 CAnderson, Hildreth, &
Howland,2015), fit, MEERE 8 RGBT ERH A —EBeRE TR S, R,
SN EE A TEAE RS A — 2 S RE 420 58 2 B SR, AU ) AR B2 il i X A
WM BRI SE I BRI, AU RN A AR TG 84T 9 1) 52 0 A e /& 73 B3 1) (Dubois,
Rucker, & Galinsky, 2015), 551 58 & WGEIZFR T 2ot 3 B 2A s AL (Hays, 2013).
b, BATANA, A AL AT DU B 0 — R, deftir i B 4ERBU RS R B L —,
AHANA—ERETER T GIEMERERERD, AROIMA—eREGHA (ZAEE
QKB DN

FR, IZIRED RS SR, BTN R A 2 R [ BE B Gl . 8 8 4V )
% R A GUR IR BB K &y 22 T EE A AR DT 50 A R A T7 A
( Explicit cues), fHfFEU sl 1y 2257 R 7 W, Hlan: B A FIRAL VIP fLse EHLEIE
B SRS SUTIE S WAL A4S % P aEliEsS. WA AK I (mplicit cues),
R E BRI E S0 Z R (Caza et al., 2011), HH: FF5F 45 B2 M 1A T 13 2
W R ke 2k 5 AL %525 . Caza et al.(2011) MKHABZIBRED S A A2 ( Fiske et al.,
2002) FZI B EN % S 5% %N (Stereotype contrast effect) (Fiske et al.2002; Dijksterhuis
et.al. 2001)Wf 7R BL: PRI LR FEEAE SZIREN G E 0, IR EN R %
RONE, A RV S At BB SR AR S R B B A, JF B B R m s U R 17
[ S RFR (co-worker support) | i [R5 SR Ay — i LA Al R o i 43 R
HNo EREF N, HAMTHIE EIRE 2R ENR 2 U, b2 sl el Bl e i 1E 5k
RIHB AT 7730, DUMERRAR TR L, DAEAATTE Cam 2 204k ED 5 L (Glaser and
Banaji, 1991; Stapel and Koomen 2001). Hiith, AT, @147 AA EAER 4 et
PEBIHIRIES . BN, 72 2375 h MBI 2RI, AN I 3 (7 4 Rk SR MAAT O, R
AT A B G S 38 2R A ED 5 A L

W= WERAE T BB E o R SUBAT I — AMERE T 5 BN 1E 5 g
(Grafen, 1990). ZHLERAEAT WA IR K R 1, ENIE T SMANIAT N ESY
IR FE AR ERAT T R R S A SIHIE SRR (401 Gintis, Smith, & Bowles, 2001;Gurven et.al.,2000;

~

i



Lotem, Fishman, & Stone, 2002; Smith & Bird, 2000; Sosis, 2000). #R1, & HI{E SR

BT AR R N0 R A2 () —MREZE S B (5 11, Griskevicius et al., 2007; Miller,2000).
MBS BTG S MR , FIbAT AR — A bR E 5 o X (5 5 Bkl AU — N NI
gk, R AR — A A ZRAH BT B8 77 (Bird & Smith, 2005). A2 UL, R TR —A
NFESRAL 2, A 3 SGE W] AR R B — N N WS K5 ) SR e i
PO, AEBSTEASRE I R B T, AR R AR BE . X G BT A E R A XA
B BRI

0, WBLA RO AL SR #42KE . HHls Griskevicius 55 (20100 HIBFFE, 1E#
FEARVS ML ZNLRFEMRINS , = AN 26 vh A7 S LA 8 e B 52 1) 7 sz >k, iy
FLEAT R, X m AR TR K T B AR A S LGS 5 A R k. T

HIPITE, ML YEREAS 8 4 BUPIRS4ERFIME—i 12, JFH, BWRVON, s AMEA
B R e A TC IR B 2 amia N & b (Fiske,1993), PRy E 22 A 8 5t
PR, BRI A RYR RE AT LU s i il DU ARG . N, U I AT A 1 ) B
HE B O FE IR s BEs 70, B, BUD IR A —E 7 2 hAARAT D9 s R s s 45
k.

F1, MNEREIISHPLRE LTS . Baumeister (1982) fE“4t &I H R 2
W= i, BRI TR T AT SIS : — R HUBIAR (pleasing the
audience) , BN 1 R WA A R 27 T A5 B0 AE 2 22 5, IX ARl HLAR 5 L AR 1 22 2R
2SN, A3k R X Ay SRR A A, R

(self-construction) , R[4 7 2 FLAR ) B BIF LI B IMES AL, X2 — R X AR 2
oty BUELEAS RS S FA AP BRI — 2. BRI M 24 5 SIS AL
FREEE A IS (John, Emilia, Marzena, 2019), TMijiX— AN %2 4 & 4k 2 HE
FriksE iy, ATH TSR T VR E # (Leary, Allen, & Terry, 2011). RATA
N, BEREIOE T HREM RG22 T (RS WASILR S, & —MEX T
Ul fRRE R R AL AT N TET LBV, 1 3k 2 LI vl LA Ve B 52 ) 35 R
K, A RE A W R AR ) A B RSB (Baryla, 2014; Bergsieker, Shelton, &
Richeson,2010). AMX ik, FTZ BixAU SHAEEKI24r, AR EA—EHET
YERFHOAT B AERF R ) IX — BT SR AL AT 9, AT AE RSB AT e e N 1 SR Ak 24T
R —ANTTH, BUONSEAE AT NI 52 25 3 AN — e # B 5 S U ) BRI B 0. A R
FIE WA R I T2 ME GAF PR F45) . B HE A E(Xiong et.al.,2018). 757 (Keltner



etal.,2003). #&Hil4E5 (Fast & Chen,2009). [HlE# %Itk F1 G ff . (Caza et al., 2011) %5 J5i[A]
MR W SRR AT, DAR R L BRI TR EAEE B e A IRR R it
TEZIET

SBN, BT SAIE 347 b — D I UE M AT 4 R AN T BB IR AN 2 5 X P
FEEAT AR o 25 AU AR A Rt A 7 S A AT RO VRS AL 24T, AT (vs.
1) BT AT TR BRI ZE AT 5 B0 R [ SR AL 2247 . Rk, 7EABER
FiSEEs 2 v, FATIE T HARIHAL T R T A BTk, &, B A A
s SRFMLEA B ER (F (2, 204) =0.499, p =0.608, partial n2 = 0.005), FHi
BLFSRAER T B JZRE SR AL AT A s G Kb v fER] (B =-0.135, S.E.=0.148, t
=-0.915, p=0.361). FTLA, HAZLEREIF ARSI MA S 5BV AT NI N TE
WL .

Nk, AL FERETSRAG S, MESRRMENREEMNE, RN AR ZEIRME
B B3 I T 6 1) NS EAT SR P RS A L 2T

BI4: SRS NRENMARR21)5%, REEHCZ DA ZRER, KR
TIAARXS TIEAE . RIS RATY R NI, WEINEREN LA O —MF A [FR, &
WEIESRAL AT N R s AL T ZAT A RAL Sl WA, WIARAU MRS N il N5 e, 58N 7E R A
NG, P A B i, RN 2 BN MBIV A 24T . X SR
B RAN I .V AER VR T SE AR AV AIE AR S8 1 A

IR : Lol o R T 4O o B L Y IE s R AT G, A BT, AL
IR TRl A% 326 0T 25 S W 5 TR AT R IR R IR o N SR AL 22T N S — e FR B 2 Lk Nl
KRR N DR o EE 2SR AL AT N BAT 1T WP BSOS SRR, SRAL AT AR A
JREWNBIEEA TR CAREE, X SRS 1A S5 At S 7 F 72 A —
B AR EIN, FEAITXBEMMA TR M ERFEEEE (Han, Lalwani, &
Duhachek,2017). WHEFLSIRIRESN-AIE T R, ARBUIEE AT AR I ILE T Al
AR, AL AT N ATT ARG 2N S B 3R 25 5% (KA 233Ul (- 542 [Harbaugh 1998];
ot 2 BV [Masclet et.al.2003]45), (EFF M FIRAL AT IS H Dl RN T B
X A7 I AN S [ RS B At N PR A ZE SRR 2 & A — 20, T XA AN — B I
W7 BT RS (Goukens, Dewitte,and Warlop, 2009) T/ 381847 Ay, PRI A4t AT 58 B 7 A
FAL 5 { O EW — 5478 (Duval, Duval & Mulilis, 1992). b, 5B AT,



A Re R FEAL SR R A, BRI AT <) At B, e 5 SRS

(Schlosser & Levy, 2016; AHE=4%, 2015), [MFFHK T R385 KRR MRS (warm glow)

(Tezer & Bodur, 2019), [, 7E45 AT, RS tn] BE 2t FRARAR I = e i 28

o

FESHE R

Han, D., Lalwani, A. K., & Duhachek, A. (2017). Power Distance Belief, Power, and Charitable Giving. Journal of
Consumer Research, 44(1) ,182-195.

Schlosser, A. E., & Levy, E. (2016). Helping Others or Oneself: How Direction of = Comparison Affects
Prosocial Behavior. Journal of Consumer Psychology, 26(4), 461-473

Goukens, C., Dewitte, S., & Warlop, L. (2009). Me, Myself, and My Choices: The Influence of Private
Self-Awareness on Choice. Journal of Marketing Research, 46(5), 682-692.

Tezer, A., & Bodur, H. O. (2019). The Greenconsumption Effect: How Using Green Products Improves

Consumption Experience. Journal of Consumer Research.1-15.

BM5: 7£ 2.2 BUNBSRBIERAL AT R 8 B R P4 T RUIKF SRk
o BIRKVEMMALERF S R, R — Bk TRUISCIRIE 31, 51 — BB s, A
NIRRT T IRTTIZ AR IR )E T VE A& 3.

B R : R AR N IR WA A T IR I ERIE RE B A S B, AT ERIRE
TR <2.2 AUDB S IZBIESEAL 247 0 56 B WEIBEUESC. N T ETHERA
B, WA BEER S IR T (FESE T «2.3 BB SRR RAL AT 5 —
BO

T BATJZIRR AT T RE SR AL AT A AT S e A AU AR AT ot e 2 GX B
PUF A e AL R e A 5 AR 2 ) A o 755 3R AR R SR A 36 A A
FN RIS PERIEHE, YOS TR, U AMAFERUE HARA AR 3 2 i
RE 15T SE HAR S, AT REASIE R v SR L 5 & A R B A% (Magee & Langner, 2008).
BRI, AN, R AT I — BA A& I AT 9 s R AN B A 2 1 s ok oo H
SHEARN, S S BEEARE R R AT A, TSRS R AT (competitive
altruism). LLFEUAWITE, JvIRATRHER S0 TiEds . E 2, b BB AR T A
K, AEMPIBAETT, AT s b B e, FOGEKE HAR b RAT
N (Lammers & Stapel, 2009), H AT LA, 24 B0 G A5 B By >R (140328 3R] 2 Fl ol 24 T 32 22



HARES, B T UG R R s Rl S ahpl, Rigthedr BN~ ik, iR
HEAMAR B R E A, IKIERESI—A L SRR (Agentic-Communal Model), A AN A
) T A RESN T ), HETTSE N OGUE LIRS . A BRERTHRN A AL THRAU ) EAME S 57
PR FRITEL, M SE RS At AR At PR S BE 22 5 FE AN )32 (Rucker, Galinsky, &
Dubois, 2012). Bk, & (vs. i) BB MEEEZREAK, EHEEE S EMGE,
FE T ST N BE SRR B S AR A AN SR, SESGTE B B 7 SR AW 2 A E 3R H AR 1B SR
(Rucker, Dubois, & Galinsky, 2011). [Hit, HEsFIEEH SR EEFR, #ACN T @B
FATNIEN . 5=, SRS SAE AT R 1 B S DU B s PR — 2L
N T HRARIR GBER RS B, bR E Sl s & 7 20ORIEIL, R, 24
AR AR g R A AU A SRR, U S BOAE & AV W = W2 N EE (Galinsky,
Klesse,& Aaker, 2014), Xt Ui, kRS I E 5 F a8 o R ATIESEETE & 2R
FEW 7 HIRHEAT 55 2411 H AR5 R B LK

B 6: i 1 ATH— B IR M AR M B AT SRR AR R 2

BIR: JEH B HE R L RAOBE L. BEENEN, —Jm, RO DREALLUES
% 1 AT — Bk, DUPSE SRR AT A, S— 07, KT AR b AR
I SERE A FEBEAT RS, TR BRI A BESRAHT, FER 3 p 5 23 o 2 I el 5L
BAT TR . AMZAb, EERREFFIE. Bk 1A —BS s RIR SR QT

ZE EBATIN, MBS AT MR AR, A B T AMALERE E CE AR R
IS, ST RAERN i 5 SR AE 2 A5 (Miller, 2000) LA B 3575 oAt 55 28 AN AT AR S TG
TR R, MATEATF S N R RAL TR, AT REAT N E ER A P iE 2
RLAIFEZS (Willer, 2009). AMXALL, A RH] W HSEASAT R, 3B 0] LA B 7 i
ok L £ERE (Xiong et.al.,2018) . 2 IEZIHR ED S i Il (Caza et.al.,2011). 22457 (Keltner
et.al.,2003) FItLL VO ER, Fo Ak B DA S & 4S 5 (Fast & Chen,2009) (¥ H ],
Mm% B R EHMEBIE “BEA e SCHIRE RIFH ST R Hir. &1 HE
FEELR AR RES) T ), w77 RS R (KRR = R R AR BT A S Bl R e
Fobr b, DR, 970 AR S B Y B R, A ) e R R A7 it o At
ak iy (NN 88

HL: ARG TARAU T EAER, U B A S i SR PSR A 21T A
B 7 7. SRRt I 1 v 2 OBUDE: movs. KD < CGEALa i AR



vs. JZRETE) MM BT . XA FBRA R . SR B ARSI B PR R AN K B ]
it R REARLR AR N ERR.

(B2 . JER U A S A 4L o Bl AT L Y e o S B: 1 AT SR BRI R 2 KT LT
i, KRR NHN R RNER, WCEBSRFEE. EREE D

Lt
L

>.

:r::
E
o=

RUHEF B, X — MG IR EBISIE R SHE LA TR KR & . H5k, £
X RGP DML SCHR, A3 A SO ik g L AR A5 S AiE I, A e . Hk, dEid
PR SR AL SR D PR A RIS . A U LA R 5

W 1: PEESERN TS 1b DLHRER R B S BCE I A ROR VBT , ARG XA S5 e
VR BT R LR TS EARA 3 F NS5 70 56 A 3 308 PR M P e o L5236 b AR — Moz
S TR IR e S L 1%, ST AR Bt AR A e 4, DU A I AR TR AL
AR . 3 E—% propose [SSe BT FE WRAEE AT AT —4> 2 GRills vs AL D)
*2 7 IRCORIEAERE : At 2 vs ARSI S SEEG,  JF HORIUAE 27" b (R M 4k B A
SRAL SR AR TT TH A VR I AN EE A, T i B EOR PR AR S SRA L S 4R b (R
FETEIE IS, WA s L2 A Rm e, Mt Btk . LA ) study 1b R%E 14k
SRALSEYERE, Jf Hogmd P eI, seah, T B BT EAA KA R EINT
uniqueness seeking X —#IIREL &E. L, EIERBOHX 3K, Flan, F—Ar2 5,
AP N E S AR (HARIFRIIED, 55— 20 T E S AL ik H Ak 7
T signal @1k CRIFE R AT AT LD .

[BIRZ: a5 o F 2 T E th (0 s AN g, AR B R 2 T AR I, e &1 b —fe e
FE L 3, FATEE 1b SHIEDY 2 CBUJII: & vs. MDD > G iR AERE : Stk os vs. HF
SErt) IR SLIBEit, {31 Apple watch series 5 /E ASEIR I, 7354 2 4URIAESE
A e b 7 N B HOR AL R VR s e SR A (N B ), IF B A 15T
PRI 7l 0 A1 F5 AR IEOR 8 B e b — R B T i S iE g ek, A, U
18 G T RE 51 NIRRT SR T F 7 45 R BB RS . BTSSR BRI AR R
PESRAL 272 i MW SRR 2 3 TR P AR SR A 2277 i (M 94t 2y =5.27, SD =1.185:



M JEE#t 4 =4.66, SD=1.462, F (1,233) =4.798, p = 0.029, partial n2 = 0.020), KA
JIEAA AT ] T SRV A AR SR AL 22 7 B T AN R RO P SR A 2 i (M JESR s =
4.99, SD=1.115; M 344 =451, SD=1.491,F (1,233) =4.521, p=0.035, partial n2 =
0.019) (FEWAVAEHEF LR 1b)o HIMIER: mAU AR SR AL AT R I H SR AL )
SERRAG ) FEAS S b T A AT 1L 73 P R 1 )

& WATCH € WATCH
FHRE A& 0w FHIREY 2025

*20197% Apple Watch Series 5 *20195% Apple Watch Series 5

O 1% AR A B AR B AL

SRAL 4 et A

B 2: S 2a GRIMHTER Y, 2%2 WIAR AR T Z 0T, IHER ARG HER .
IRz : AW B o A T e e ARPE AR, FATHR SRS 2 sh B R K07 2= i
R A TT I

B 3: WEEZANMLBRINESHEAFELRES 550, EIFRBEIRTRT A7 Bk
G, (FEEANEIAIREARAE R, AR R L B 2, 1k A &5 R St

BIRZ: R f e K A0E0H PR L. 8IS E— 5B 2 I, 5256 1b Al
K6 2b v, BAHR KA Z EERARF & LIS 5 MM R . MEREEE IR 7Esk
5% 1b H, EPBABOIER S, #iIRE B 2B T &A Apple watch series 5. #5 #7iR
MHXHERTR, WA ES SRR . FOO, 7ESI 2b o, $#454L
JIRE WA R T B O 20 SRR A SRR C 2 A0 s SR AR
& MPAANFES SRR RO S8 ERRIIFSH I 1, RATEL ERSE 1b
H4731 ] Apple watch series 5 1 S5 3 3H , (5 Bl 1) 46 2 A D REHS I 75 #1145 Apple watch



series 5 IBCAAIWI N AT & LIRS 56 0F, IFEZhHEER. BLoh, FEEIERSEE 1b o, 314
FEIN T ORI NE,  BR BE 240 4, ARREASEDY 237 7 (3 AREIIER AR, L
Wi e IR EANIE R, el IR LU B A %, a1 ] RE MR 25 5 T e 1k 1 [e)

HiRA 2 BIL:

VRS AR = o R N RS BT 1IN LA BOM B 24, (B — L8407 [ EIE et — 2P 2k
H, WG S HIRIEARTE APA R GHT S — %, JOURERIEFIERE—PE G,
[B1R7 : HCo I P e 2 S A PT AN AR B o B | FRAT TR IR A 45, 6 b — IR AE e gt e 1
A5G APA K INGETHFT 53T TEIE. J4h, IRAEHAZ MR I, BRATR 5 S 2t
1T 7B e AN . AN IR AL, FATPREAE IR SOERR A FR U _E IR AR G iR AR AT A
LB B AT

HiBA 3 BML:

BRI S, BN SCESAE EA B IESE, JATHE 2] 7 BB vk A EEMRHES,
RBOARE, 5 RTS8 A 75 ZAE 5 BT AT, 7 vl ks dh o

TEHLES — RS IEAL b, #hE T SHE, Bt B TR Z U . BIAT S, 10830
SCUESE REAAHE, (IR, CEGIFRRA L 1R BUT LR SEE DA

B 1 AANFREX MG OHEAARIGS (CIBRFEN: BB SHSAAER SR 2AT
HNRIFE) (BLR AR E3C)VA XA, EHARTIN, —H R FIEORI, FrbAE Se i X
VEEAE TR REAT BOV A 3R P -

55 XTEE R 1 A S ESOA RN § SO E SRR SR AR S U, A SOt
ZNTE AT AR A AR 2 B R, R UIEARAAGE N . OIS AT,
H CAT S AR LR T2 02 LA I “recognition” (1 7572, AL SRAEE AT 2 T B 1) Uk
FEH .

IRz : R A E ZAATT BL A 5T Mo AR 2 WA M a0 T 1m0 8 2%, AFxAC
HEICMX A SRR, BATZE SR L @G 17— BOA, BHERHEE . Kk, b
—R R PSR AW NTE AT R IR, BADER S X AT AR A 2 R, Hi



TRBAETEM, FERCE— A U] . FAVBRIARR : 0I5 R ARRS A
SRR R, T ATFAT A WA AR N R AL I, dtl, BeEE B IR
LRI, FrRBLH AT A rT R SE BB AN R g, 15 RE A A AT g a] I3 A Ay e )
AW E, AT AEBORAE AR BN SN 0, RIUHBORIAT N B S AN e £, (KT,
TXRE S50 4 A 5 3B T A PRI i L S O BB o B SCRRIA A : DS TP B ) S 6 4
WI7iE CBsCR, ZF0R, A, TSI, 2017) ERINAT NEhHLE, BA EAME.
Bk, FATAN, MXATTTHE, ASCHR0 £ R A5 0 Mt — B4 mAldh e o

(B RASCE EXRFERBA IR, CANERMESAR B 7, TR ILIESC 8.2 1HigHE)
i, DMESAF RN 7RSS H S AF X SR AT RO . (AR R, B3
LSBT WA RIS, SO (B AZERTBOTEE (8. )
ZHl (Power Motive) AR FEE (Need for Power) i AITEA 1) —Fhszma fi A\ LA J&
FIA S RO Ty, AR MASREGZ I /N E3) 71 (Fodor, Wick, & Conroy, 2012;
Winter, 1973). HAZ LR AN NEXHb A MTE R, B4E, 173, Jm Bk 4%, i
frfIFE (McClelland, 1970; Winter,1973). HF 583 18 7 KA AT S AR AR R i A
BARET FU AN BRI ISR AR, AL NRIBUDSINLELER 2L, A £ N B
JIFINIAER LSS (IR EIK, 20200, AL 71/ (Sense of Power, Feeling of Powerfulness)
FEARAMARED B SR A N IRE 0, AR R i 4R it el E e R S O 8 SRR 7 ORI LAY
((Anderson, John, & Keltner, 2012: Galinsky, Gruenfeld, & Magee, 2003; Keltner et al., 2003).
R I BEAT1E K A4 2 57 (Anderson & Berdahl 2002), 1] L& — 7 B %10 BEAR 25 (Rucker
& Galinsky 2008), Hli: wlid@id AREE AR T7 SR TIR . W CATELE H, AUIshHL
BHNATRA T TR, A ORI, R — A AR AR R BT, AUshilm (i
AR (R BUTBARAIANATT DL A i B3 2B A m IR BL, AU
e IR AN R BE R D B A v B sl LR IS I I 220 2 3 H v RS 78 B AN 3K, T RE DR Dy JK
BB AIATEE RIS ZHL. A SCRIRTTT E ER T BRI, SEUISIFUREL,
BUI G —FiRS S A B D BRES,  MAIIA B Bk Z B MR, AU shFLEE =
AMRIEALTE TSR T RT3, STl A O IE A B PIRZS I . WoE LI ZE R, L
TG B S AN AAT P HE AN R RO« 43 L i, 7131 (Power Motives, Need for
Power) 5 4% 77/#(Sense of Power) /M E #5471 (Power) 2%, HEIKSAME, DX
TRAEH G SAFAELRHIFIIT (EREMIRIK, 20200 \—AT7IHRY 1 JATHETER) 51
iE, Bl HRUEhHURSE, HAMHSAELRRN, SRt iR A . AT il



MA—M s — R T OA R, B B TmREsmER, RECKmEa8)
IR EE, B NFRE ST,

B 2: £REEN 2 PRI ML Gy ETE 9 32 2R TAM2 O B R IR 9% 2 i
T g ST s T B T A R R SR (s R D SRIK BIAME N O R (1) — Bl 2
77 AANVNEAMBOEERTS, R e N IEE 2. (H2, WSRO 3%
HATEEAZAMEL O] o R Z IR AAIE L 5 S5 A R SRR 34T 9, & T
“IXRERIURR, BRSO 5N X BRI R XA DR AT AN KM D FL ) . AR AR B
AR RN D, HERICE S SRR, A1 52 25 ikt 2 7
JFZ 2RI, BEMAAME DI o B IR AR IR IR IV P AR 2R A AT N X
B, X R N AZHEAT A IE

B R = AR RGN A [F) A 2 S5t B AR R R AL o FRATIAE B — %R Rl 25 I iRk A 5%
LSRN 2 RO BEALAI I, 3 S 20 <X B AR I -SRI — R L, IE WS AR & KR
R, B SRR, I B 0 28 CRAERA IR Z D, BB ke - 3K Cuniqueness
seeking) B, XM IRATAJa PRI I MR TH B A SN BRI 3R S N AEAL AR AL 78l A
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Zou D, Jin L, He Y, et al. (2014). The effect of the sense of power on Chinese consumers’ uniqueness-seeking

behavior[J]. Journal of International Consumer Marketing, 26(1): 14-28.

B 3: KT b, AR — L, FRPT U AR AL R S SEUE R R AR Oy T K
Br, A FERARFR], #IE & maintain HifL, J57# & need for status, FT LAMEE1ESHIEAL
B EAmZE. 55h WEBEZE AT SN S HE LI K RFE journal  of consumer
psychology |- 5¢F power 1 underdog 3¢ # (&3 Journal of consumer research b — T
power A1 saving [13CHk), FIFER] 7 =B E A 4R B OS2 a S BUPIRES Ut R
TN, mAU#E NGB SR AL AT R AT RE R T 4545 H B IRES I H e ? A2
YRR ZI FOEAT AN RV

[OR7: R AT R AR . HR T 5O ST+ 0 S, XA, BT
FITE AL FREAT R, EIRAZ G . I — R AT RS T XE
%, HIATW R 7 AT B PR SOk, ZERF LIRS (desire to maintain one’s current
state/maintaining power) /& B )& AT NI OB 2 —, Rk, s A



A REEAZERE H AU PR T F RO ISR AL 2247y (HIENIRAIE B —Fe [ml 5 b 2 51
[, ARSCBAT IH AL YERR A1 2 R AR ) BB VE SR AT NI, =2 DR STk
— 7, BT SRS B R AR AR A, BEA BRSO X . —J51, FATIAN,
X F AL eRE, BRI —MERE AU E AL AT N B &, i R
ENHLATRE R 2 NS PSR AL AT M — AN 5T, BUOASRAE AT N2 i A — e # R 1%
ERL I IR B, NTA B4R RFIL S A R = B (6 B B S AU T B
TR B RSB EEAN G BE A B ) SR R IR R AT ) B TR R N AT ISR AR
17 ek, FRATTE [ R SRS 2 AR 2 B A 15 P st B R o AL A 35K
e Z S, (HRANEA ], A AERFSINLE R ME, Az i SR BB IRA AL,
JITEALE H R R 4R B 45 RF ) o B R B0 5T, FATIR TR, A s TR B Qe
RLYERF .

B, BATEBGHHAT IR F, S8 power 1 saving SCHRIESR, AU I4EREE N/
AT T, GRE R BUNHERFERU RO A NG ISR AL AT RIS i A
FERAER (RN N 0.11, 95%E (51X (8] Cl: [-0.004, 0.262)F.% 0 1H ).

B A4 RIS FIEHE, EHRST A, BEEAEE, MR, RaiAks
[, IR @ AR IE SO X S 44 4] I St B30 4k, F— B e R A1
BRI, MR AT BRI SRR M ) 2 N ORISR A 2 /IR 1o EEanfE 5 3R
SRR VB BA N RGN, A B TAe iU R H C Hir . JO ARG
VERIXREBOE IR A SO A K R A EAEFEEIR MR LR S INAAS IR, RS
(convergence), FLE g 1 HE AR T FH 8 mUK 73 B CBRZE 445 T regulation focus, construal
level, EPGAETE, RKEKR ST EIKRM self-continuity), %%, HRIMBRER= iRk 7.

BIRz: 0Bl e R KA W AEFRATH R AR P ELAE AR . 2, FATE | X
PUHT A I T AN T SOCR R . L AU AR T SR B A R B A R, AT
BRI “BEBN-A IR, Wz B IEM 1t — ek, DA RRERR G . HiEZH
AR B (BARMESCCFEE ). =, Brsft ZILRMEER EMZ, &
AR BE & S0k 747 RSB R AL (situation focus theory) [FII#IA, B 1A ENE
IR . KRN, A SEAN H AR ATULHC RER B B BTN, o2 m U A TR
IBFH TR MR, HRAEREA A SR AR R O 1 S B B 2 AR S 5 A B bR R B
A AT AN EN R Al AZE LS IR SC T R (RIIESC 2.3 UG IR MR 247 F653):

it



W2 BASZRRIEAS S HRAERI 2R AL 2AT AT AS FSU AN (AT 9t i e 2 A3
WA, B SAT I — B A FA R R AOAT D9 ity S AN (8 R 2 o™ X HE SR ELO B B SR R
I, U RS T AR (R AT R, T NSS4 M AR AT A (competitive altruism) .
PN BT FT, NEATHIHEWTR B 1S 15 5, 1K REsh—A 3 2 A % (Agentic-Communal
Model), Uy EAMRMT A T AR Resh R, (EREMAR A FER LR, dEm e B AR
. BIRIETIR A JARIE THRBU AR R 57 A A SEHE, AT SE 0 A b A AE Aok
i B %2 % e Al A (3% (Rucker, Galinsky, & Dubois, 2012). JiFbL, & (vs. &) B
MATER 5 A A, EAE A S MME, SR S RN B Sl AR R A e
FEORVEH B 75 R 1035 2 A E R H AR IESR (Rucker, Dubois, & Galinsky, 2011). Kk, Hbx
HMzx B HREHEM, HRN T mBUTEEAT REL . K, RS IR R R AR
(situation focus theory), FHXTTARE IS, ST MRLERUE H ARF 28 1% 5 CERE )
fIfE 75 TH B RS, I RENS i B I IR e xS 5 £ A 1 H A5 (Guinote, 2007; Magee &
Langner, 2008). AMX4nit, Ay E&E A4 MR T s @ d 7K (Construal LeveD), 254
FIELETT I BB TS PR ASE R 2, SR KA ARSI RALAT )y (Lammers
& Stapel, 2009, FHUL AT DAHEN, =4 B GRS BT SR A I AR e A =4 Wi 22 E AR, A
JIRE W LIBGE R A R 2Bl pL, RS a CBh .

i

B 5: fEEM 6 BIEH: “AMant, MFEART I BSERESAT N, Er LB
J e il B AR L& (Xiong et.al.,2018) . 2 IEZIA B 54w W, (Caza et.al.,2011). ifi /& 24 97 (Keltner

5

et.al.,2003) FItLLRIVEER, HAEARIVTHLH S Hil A% (Fast & Chen,2009) 11 H ¥,
Mm% A REH MBI B R AR R R R M ERR. » KB
FAMPRH T AR R S A NSRRI T B Ak o XS R RO A N BERK, TR
X F R OSOR AR R? RO LRI T —FF, & E— MR, R
Sl AR 2L AR R I . IEG IR, REZEREIMHA, X ATHLUIE, (Hin
(AT 7E 5 1 b S0P SR AR S 7 A 3 T A i A

IR : AR5 B B & IR MR EE . A EZIBED R0 W, (Caza et.al,,2011), &Y ] 57
(Keltner et.al.,2003) FlItt2x FIE LR AR A H BI3E 28 7 2 mdU & 3 IR E IR AT
L. Fk, FAMEFREFEN, S 7 HEEEMEGEENISE, KHEEgER )
Frh B G IR EI ERARRE . BV RS R (HIESC 2.3 BUTR S IZRIE R AT N
oD



i LRTR, ATNK, SRk AT A R IERHERT, A B T AMA4ER 3 CAE AR
MIREFTER, S AZERH A & B AR AL & A (Miller, 2000) LA K2 3045 Heth 15 22 AR A AT AR
ML ER. B, METEA T FRILH AT, A BT & R (4
SHALAIFE 2 (Willer, 2009), HBh ALy 2 IEZIBED Gl L (Cazaetal., 2011), &)
7] 57 (Keltner et.al.,2003) Akt ATEER, il Ml & B R BN LE ISP, M
T SEBH AR e MBI <A A8 SUR IR RIFAL S TE R I H xR

B 6: ERNEIE 6, e orX AL BRI SN 5 [ R . AL
AEAFAETZARIN IR, B R] B 22 AR R RES B 1, BRAR R AR AR T A S8 it
B A REFIEAE H R BRI RIE 2 Nk

BIR: i fa L X AE . 2957 (accountability) & —FpZAR M AFERE A CHIE R
TH AT SR T, XA AT LU AR, W] g NEERT (Lerner & Tetlock,1999). «4
IR RAME S R AL (2016) KRAE CLERFAERE) kiR E (WIEX
S CHR) TR » MR B AR B K L, BRATE B SGRRhgn 7 IS IR RIA, FHok
SRR 517, DUIE R AR RA TR R A ) =

W

=i

B 7. EIESCRE B IRAREL T MR BRI B0 B 2 1 H AR B 2R
AT A SRS R RN )RR TR EE R SR, ERRKRER T, AR
BRZIEG, bR MiZRE REBIETEN . FERX B, RIEACRERE LA
N ATREER? ERBATPR B R RS AR R — B
BIE: KFHERERNERMER. B, BITRELFRIMKABECOT IR 1AMk
W ¥ 54 5 2 H AR R B B AL AT N2 Hpole A e ik, et o R
R BRSO P, R BB RIEAT N R IRBN %, SOV B RE
CRAESATAARS.7

B 8: IE3 2.1 M = BUEEIIN TR Z103R, A R R & Z 225 30k, tan-fl
s BAT R E NPER R AU AR AR N IR SR i At AR 5% B oRAk 2tk
(v AT S v R A HE

IR : W i L S I . BATEIX — Rz sicha, ARRLE A Ja N 51 RISCER, IF
FEIESC SRR REAT T4 E . BARIT



HA & BN A ) 3 518K U ) At A1 R R SRR BE 1) D A N iRk 95 ( Caprara,
Alessandri,& Eisenberg,2012); BHA St SN & A Hm G HERE (Caéet al,
2011).

EEPUE
Caprara, GV., Alessandri, G.,, & Eisenberg, N. (2012). Prosociality: The contribution of traits, values, and

self-efficacy beliefs. Journal of Personality and Social Psychology, 102(6), 1289-1303.

Caée S., Kraus, M. W,, Cheng, B. H., Oveis, C., van der L&we, I., Lian, H., & Keltner, D. (2011). Social power
facilitates the effect of prosocial orientation on empathic accuracy. Journal of Personality and Social

Psychology, 101(2), 217-232.

B 9: 2.1 #7r EHE TLBUIR BLA A 7 RO M B I A I it 2 B J2 B AS AT ] 2 LA 2 AS
TEAEAT Y, TARAL S0 22 e A A AN E R AT 7, AR 2 B B2 TE A

IR WA AR L R e BRATEHR B EE 19SS, IR AR I B AN AT N,
AR EE” . FOOCERITT AR A B2 AR m BRI EH A AN EEIT N, XAHE
T ANEEAT R R DI 2RI ). JCE A social class positively predicted

ef

unethical behavior; however, this relationship was only observed when that behavior was
self-beneficial. When unethical behavior was performed to benefit others, social class negatively
predicted unethical behavior; lower class individuals were more likely than upper class individuals
to engage in unethical behavior.

225 3k

Dubois, D., Rucker, D. D., & Galinsky, A. D. (2015). Social Class, Power, and Selfishness: When
and Why Upper and Lower Class Individuals Behave Unethically. Journal of Personality and

Social Psychology, 108(3), 436-449.

BN 10: 2.1 EH =B TIRZHIMIBUIAHRIIFT T, S 2 e, et
B, B GUIRR IE EAE, RAE SR 5 Hi A 74 ? R FF
AR, XA IRA SO KRG 2 JRAEAFIX AN AT REFE B IR K I AR Th R NAZ O K, 218
FHSR A BRI DI IR EE 7, 17 HL, PR ORI N 1% e 5 A S5 1R A 5% B BE R SRR AH
KW FEA AT LA e7uls, DA B A S o fEEAESE RIS FHERX — R

1R = FFH R AR L AR WA . 5o, FATRICR IR, B e b n



2.1 B =B, R TH 1 IERITN, SRE R 1 ZORBATIMBUN RS Rt
AT AR B S i DAL SCRRIEAT R GE IR, ) WX L6 F FE () BAR S5 R ], S5AHT A
5 [E, U T 6 R A SOk, XL Chkiliae T AE2BE . BUS B RO 5IEE, L
TS5 U RS BHEMRIE S B AL e B S KA 2 AT RS AN T T . BB R
R, FAE L —RBsmt AR ARt SR SR AR S B SR Y IRAE T
2.1 PR =B S8BT S BRI BT TOAE T 8.1 WHFTAS R 05 4 BOdtATie . HiK,
BEX AR L ORGSR L, AE N FCHER A o R e O U 2R Ak B, B 19ogr s I,
¥ bR i)e8.1 R IR NHTIe8.1 FFFAS R M 8.2 ik, Ktk B, B
Bk BUDEIHLAE SR A AT R R Z A AR O “8.2 B o i «8.2 1hig» E %
B RIN A, — ARG A 18 o St 2 U A SO B S F 72
e, DRSS 7 ARASSCIE 7 5 HAAR ST ST 2 18] 1 DR S I &R . A2 4, il s e

KIgIE!

BI1L: fE24 B3 2 SR, MW AREIEERE DI 5, EARRIIER
ey B XA 1 HAE BN G B A R B A S 2 BE 2 v B BRI T Rl
FHEIEA R A RS ? EATE AfE, EATN FERE LR R REMA R, 1§
TEE TR . 4, IXH SR R, PO DRSS, IR EH LEGREL, 1F
HTLAE R L, Mm B RIS B AL, A5 S U3 B2 B R AORRAE,
AT ER e B R = AR (AT SCRR? O, ey H MR X2 B R 2P E ST
TREAHES AT AREIZER . BhFENW UL S e AR SR, X
AR AT RASOL; FR, BT A B S A 20 5, Hin s Sl B 5N B J i
XA (AT DL BRI 5 R IR AT . TEIX B XA, H
BT SR SRR SAATAEEIR 23k, SRR ke, BR=ANEA.
(81 2 = 3 R o A & AN BRI - A7 9% B A IR R BATTARYE IUA STk AT 1O HE S
BUCEAR R SEATAE AN AT R = SRR A1 DL » DM SCHRER AT 52 21 R BU EGE = U
FRISRIEAN TR, T A HR 4 A 7 08 i ) Fed% ] (self-control) I E 77 (Liu, Mao & He, 2016).
HH TS B RIEZEEREA A RS it BAMRESRLEEEN, 2 TXTH
MR, A BT 5 E RIS B SRR B 2 i 4 B
CAT BRI EE . BARMEECCT RIS (RIS 2.4 BERERBHMER #H73):
3 I3, AU BA BORRA IR EE T, TR 2 TR B AR AE BN



TO7a, HASEAITAS 4ATEEAE A (Liu, Mao & He, 2016), ixXtgt—Huil, 4

B S BN T H AR, U IEE N T B R E I, SR R R AR
=~

R TZ R SR AT N AR LA K B R E BTN (Choi et al., 2018),
U, EEREDUE A A, R T AR L SR AT JR IS A N R RAB I R A0
1% JGH 2 RSB H .

B 12: 42, Mz 8 KB, HER
[BIRY = [RGB A & 5K A 40 B0 %

IR R, FRATEE SR AT T IE.
B 13: Ali & Bodur, 2019 X% SCHR T E 4 7o

BIR: [ L KB AR TATEBERGS 5 STk A 78 1308 S0k

Ali T, Bodur H O. (2019) .The Greenconsumption Effect: How Using Green Products Improves
Consumption Experience. Journal of Consumer Research in press.

KRB EEML, H

B 14: WEFOTROIR R : ASGESE TR S BREBIMK R, F5F 7 HREIMBITL
ko [FIS, ASCtdffE 1R G WAT NIRRT CGBaif, SKIeds, FEM, FHRI, 2013).

T A BT T REILOTEIE R, 5
R ISR RERERE , IFR BRI AR T 5, %

THESE W, B, U
B GAATA? XFERTHRS T, BRI LA 2T . ME EAEE TR?

X 8.3 Fit FL vkl ) :

BIR: T RIERAMER . B, BATHTE 7R TS AT NIOMRR . R, nigid
KULASC T 1 HERE DAY & AT 0I5 07T . BB sCrslnan T (AR

=

55 AHITURE T AU 1B SZRESRAL AT S K A AEALA, BRIV BB THRAL T8k
MK, BT EAME BA R R H R E DAL, B R S 2 BN SR A 2T . DA
FEBRN T HRENIMEARESNE, ARENOBIPLLL B R EIAR KRR,
e FEMOERI ARSI ek AR R—TEE I A E RS 4555 (Sezer, Gino, &
Norton, 2018), IR KA 1ExT B R BB, SIZRIERAL AT AT R A B RE

BUHME . ASCIESE TR B REINW TR —, HAREHSHEEG T4
RNER PR SAT N, BRIL,  ARHE TR E 32 DU SCIR 5 = A58 3

1 o [FIH,
AICWIRE T HT G AT RIASCHE L. URES (K&, 2008) ¥t B, Iy



oM ERIAT AKX NI EAT NG 617 8. BT ET AR — M IEERERIT N, AFEAK
B RPENPIRAGRE R, Hrh, AT G AT R R A SKRIBERE BN, AT 2 —
Fioptt & %53 (Avolio & Locke, 2002) BAENF T ZHRGT 7 Ak T & AT AR IE
X BUEE, WG, 2006; Fik, sKbel, EEMA, EHNL 2013) K Hoxt bl AN S
REIFEM CRINAE, S, B, 2014). TASCERT & AT R SRS fma i Fe R
MR T R R B IERAME, B, ARS8 HR PRI B A SR T

B 15: EFTFUTTIRZ E, (EH ROZE L B, TR AR AR
vk HBTX AN SRR 7o 5oh, FEBCR LIk e as i i 7 P 25 iR 7L ot
B HL, RO BT A, (XBOREE W, Rl 1A TSk -

BN B HRT R E . RIEEREIN, L AEE%, RABCHT8.1 Btssig
55 2 A3 BUBN TG 8.2 Wk, Bbhh, i AR AR 10 SRR LRBHL BATR
i 5K 2.1 AR 2HES R AT AR 8.3 B Ttk i JE i, —
Jit, AR ERBIIRIEZ —, FIBBIB 520 ERABES I AERR R, AN
A FAB R A2 R SR RAT R AW AN TE s 55— 0, SRR B,
AT LUE R 5R AL T oTiR AR B IR K H . A Z AL, HOEH L RKIEIE!

E=H
HEALER

IRUHEE A B SO AMORTSEge . A a0 T [ Ak — 2 B f e Ra

B 1 B et — B, HATREISHE S A LUR RS E R 2k

a. FRUI—A BNl SR AL AT v R — AR R A AT O, i e A S EHL— I
8 NFIEIRVE SR A 21T N,

b. HA ] — B R ENIH—IZREE R AT N SN R IR A CRA A ST N E IR K
71, Wi H IR DB RS R4 247

IRYEEENRIC, AR N A% T 2 R R HNX AL, K i o2 iX L. EIERI1TC,
£ HL (HES T T2 &, TI7E H2 AOHES PR AOSE bo ERSIAT A BB AN B AN IRL
WHRHES, MR — KA. TE1EE AR .

BEAN, B ATSCH, PRI BOA IR iR B0 38 AR LLARAU 0 B B s i B



WEMNFHL? », HEXANBREISPR AT 528 ATABRRER . AT, SRIHE
1 B F LIS AZA EIRZ R B AR, HIX— H A n] 2 R AT ks al, m
AR HAIERYE X CELAnZR PRI 2%, BRONDMESTHR, BLAEAR & 2 B Se e AR Wl s iU
FAR AP 18 A AT IZR LR 500

Fioh, AEE A HES e R B R EIAIBIHLA R SR vs il EROA TR,
A2 LTI A TR L ¥ A 2 PEAT 9 B A 8 X B LIE 2 RE AT ?
FEARE R B R BCA BARIX 3, EAESCE T SRR 2P EABRATI, A TR
AR, BB T s MYERF il BUPRES, I RILAE A, B3
RENMERES, B ERENE R R 2T 8. 7R E%, RN “galal/
FEPEINL. KE, BINEZIR ST EEA X X R, (HRAE 2T
BURNLORFF 8 I BAESCETHE R LA g, X2 — MBI B, R, fEh
SIS 1R I B TR AT R B AN RS (2 T B S B S B 2% H < RO R EUS i dF
XTI S ARAREEA), NS AT S AL

1R E5 AT o fe o S8R R R R o B0 o R 2 OB SRR R 2, FRATTFE
REHERSEE TR, IR S, A0S H AR L 55 1E.

HE, WL SKIRRIM a M b AR AR T 2 SRR R A SO [A] 2R R PP iR . A
WEFCIEZ AR T 22 IR VSR AL AT 02— DL B B N RIVE 2, BATH Qs LA R )
HREIUT N, WEAZR A 2 Fl (AT 8 AT DO IR S ek mlii (48 R SR
e Uk, ARX RO EANME, B m A SR AU i TR R MR T S A
AT FUHG T, KR RIDZREU A 2t IR0 A2 1 A SR e 1 e B IS4 B 3R
S BBEIRATINY, HREIEHURA IR0 AES 5 IZRIERAL 24T 9N 2
BB

Hx, BATAE Cus. AR BUTRA A BAT 8GR B R E ISR Z R H bra] BE &N
TJRILBEAIRGRINE B, BRI S S 2 E K, IREIX N A KRRy — Ui,
QSO IR, JZRE SR AT O B AT O R LA GERE A R B SR & R BLRGRAS
Hoth 5 A AT SRR [l 4k, 2 M REBLAE I AMSRBUA T SR8, 55— J7 . W MAR =
XORE P 2 B g+ HAT N U 52 &S BE 5 A A s AR AL (Baryta, 2014) . MCERJZRE T2
AT NG — A BRSO X AT I EE 1 AR S A SGE T A N RIAE AL, JF B
5B 2T M. B, 2S5BSR AT R MAR S 2 H BRIFERE, &
DAE— R N GZRYESRAE AT N INEE R B ) 2B ERT. A, RIERAE AT



RTEHEBNAT J R BLAE J 5 3152 0 1 T b7 26 TR T30 b3 WO 2 P R . o
BEHENE A TR R, AR L P A B AR S A 2 i, 2
NT A TEEHZIREN S, A R BB A A R . B IR 028D, JBBE
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The Effect of Power on Conspicuous Prosocial Behavior
Abstract

Conspicuous prosocial behavior refers to prosocial behaviors that are publicly
displayed to enhance the helper’s image in the eyes of others. Existing research
suggests that the sense of power leads to the self-interested behaviors while inhibiting
individual prosocial behavior. However, more and more recent research indicate some
personal traits and environmental factors encourage individuals with power to conduct
more prosocial behaviors. Yet, little has been done to explore the relationship between
power and conspicuous prosocial behavior. In this research, we propose that the
powerful (vs. powerless) individuals are more willing to engage in conspicuous

prosocial behaviors with self-presentation as a mediator.

Five experiments test these hypotheses. Experiment 1 and 3 explored the
relationship between power and conspicuous prosocial behaviors by using the class
role imagination task to manipulate the sense of power. In experiment 2a, the
powerful and the powerless participants were asked to report the donation willingness
and amount under public acknowledgement condition or control condition. In
experiment 2b, a field study, participants completing the recall task decided whether
they write down their E-mail or not. Experiment 4 examined the mediating role of

self-presentation.



Experiment 1 indicated that the powerful (vs. the powerless) tend to buy
conspicuous green products with clear environmental labels. Experiment 2a
demonstrated that in public acknowledgement condition, compared to the powerless,
the powerful have higher willingness to donate and donate more. Experiment 2b, the
powerful rather than the powerless would like to write down their E-mail under public
acknowledgement condition. Experiment 3 evidenced that for powerful participants,
when they are engaged in prosocial behaviors, the strongly conspicuous inclination
isn’t attributed to a general tendency to show off. Finally, experiment 4 not only
replicated the effect of power on conspicuous prosocial behaviors, but also provided

evidence for mediating role of self-presentation.

The current research demonstrates the relationship between power and the
conspicuous prosocial behaviors. That is, individuals with high (vs. low) power are
more willing to engage in conspicuous prosocial behaviors and self-presentation
mediate this effect. These findings have important practical significance for marketing
managers on how to utilize the sense of power to effectively guide individuals to

engage in prosocial behaviors.

Key Words sense of power; conspicuous prosocial behaviors; public

acknowledgement; self-presentation.
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