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i E A - MR (Self-brand Connection ) 151H #8 2 f AL S M & R AL ARk A RMBRSE . BIRS A
PRIIZEAIY S5 0 B - SRR . DPATEE R = ARl SRR 8 2 - A MR R A R I R AT
i, T4 $E R Y S 518 ERHMA — 2 S EOR R U B QR AR, (6 A Y 2 5 ML AT
SRR I B O AR ; 19 3% 2 000 B BRI 0 7 B A R BE 28 39 B B AR B B - AR I R )
SN AR BE TR 90 1 B A LA B O B MU B SR B B — R AR FR S M B K

XA AT - MEEKER; SEEHE; ATR; REIBAE

%S B849; C93

1 R

BEE 2T 2RI BR , E 4 A AR, iy
B2 BB G D ARG BRI BT B Al
TG B B B URAR . ST R IR, 2510 2 & RO 3E i PR
BARHR B F — A BRI ZR I, T B X B
FT AR AL 5 1F TH A 1AL, 32t L )k R 7 4R AR 4
F}(Escalas & Bettman, 2003, 2005; Carroll & Ahu-
via, 2006), H I - & B EE & (self-brand connec-
tion, T 3CTEFK SBC) 811 2 356 5L it Al g 51k
ik 53], B2 B ( Escalas & Bettman, 2003) , 74
B AR GRS RSB RIER, L
2 A B B R F+H 5 F 2 (Fournier, 1998 ; Rich-
ins, 1994) , FEMCIE AR, 8 20 50K RRLBCAR, Anfif
FIETEG A, I B 3, AT R AR 5 78 2%
FHARBih R ERIPREREER, MEBKESHE
HRIE L B R E R, AR g E Rz,
T FEH 2 25 10 3K o o e 7 5 B R AR e P o e BC
AR ST TR B R 48 (Aaker, 1991; Keller,
1993) , fHF SBC &/ T E T & ¥ L FLLBA
2 Y it ELBRAR P A AR R RO, 32 B R 06
YE4 SBC F=AE BB R IR Z — IS BB AT F A
B SBC Wy I Wit 72 B A B % #F B ( Fournier,
1998 ; Richins, 1994) , H ik, &KX C ) B B8 240 F A
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[ 2R )2 BERBEIR XS SBC B2 MR, AT A il R B
TR R SR IS BRI B R R 2 B B
1B ARt S,

HIREAMTX B 5 & 7 H I 51574, B E
MENR HC B H AN, RBUBCH AR
N EHB R AR 32X B 3R A BN &5 el
MNMIAT R, M SE SR EMFITREER
(Brown, 1998) . [z BREITH 2R, H 8 B H S
FEAFEBREN SR Rk REH R
(Fournier, 1998 ; Richins, 1994 ; Ball & Lori, 1992;
Belk, 1988) , .S E W L BH AN
BB 2R N7 PR B 3B, BPELSE 5 3K
FEIEE B3R T 05 RIBCAR A 45 A h iy BT
FH & F00 B 25 %5 (Aaker, 1991; Keller, 1993),
THPE AR R R (A FEIAN) K
XF B IR AU & (AN HA: ) S8 , 15 2%
B AT, EXT Had AR, T 2
mIEL S B WIEL B —BUS IR L& P4
H5ERIER B0 & 8 (Sirgy, 1982) , I, anff
B S BB R 5T P A R B0 S AR
R By 5512 it B MR P RN, aX 2
MV ATHE REER, EHREWERSHEIE
BURR, R I - S BEE R (SBC) (Escalas &
Bettman, 2003) , SBC HyERIS LAl 2 TH 2t & 5 & 1
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Z I8 AT T8 B2 B BR 26 & 1Y i 826 & ( Fournier,
1998) , SBC RAE T I RIGREE

Z: HERFA (reference groups ) SR IH P& iR 5
H O TR E A SRR, EF, SRR G
FERARHAFIAE R A B . BB BRI AN R
RIS BEHA EB A BRI AR R ER S WS
FRBEIAR . dE B 51 B AR AL 45 V8 B2 B 44 (aspiration
reference groups ) . # 3&F #f {4 ( dissociative reference
groups ) Fll B ( neutral reference groups) , V&2
BEURTETH 2 3 AR B o LB 5L 4 R B 5 B A 5 100 3k
FHATRIH B S Z 8 2 0E AR BR AR B B AE
BT 2B AN B TRABEAR, BEAR B N
BRHAR S, AR 18— 2 B 5B A R R R
(Englis & Solomon, 1995; Tumer, 1991), £ At
AT V8 3% & 1 5 W 4 45 {5 2 (information ) | 3y )
(utilitarian ) F1 4 B 3¢ i% ( value — expressive ) ] 5 i
(Park & Parker, 1977), B{KUL, {5 B 5% W15 74 2%
NS BB AR R SR AR S, 5 TR e 45 1 2 2 58
ot 54t N B30T B AR 4 — BORAS 2 F Bk S AR s
ERIXFE TG e E 2 2 MBHA MM B, 5218
HORS REHAR — R  BWOZ R RS BE oh H
B . SRBHEAMERENENSHE N RS
PIHASE, A L R E RS MR ERETIRE,
FRBIE BRAT A AU, 2 BB B i R AR )
BRI . SRR B — A, AT LA O 2
X it L AR T B TR 4 R0 R 25 7 T R AR
(Muniz & O’ Guinn, 2001) , 2K 52 Wi i 2% 2 00 55
VEREIRLTF o ELARTE, B0 B e AT A 1 3K 7
(Terry & Hogg, 1996) . fi & 75 & ( Haslam et al. ,
1996) ; AT 1) 45 FATE S 45 & B 5L BEAR B 13 1)
i ( Bearden & Etzel, 1982; Childers & Rao, 1992)
TEEBE AR AT LU R A AT 1 3E 3 L ( Lockwood &
Kunda, 1997, 2000 ), & A {78978 3% K 1 ( Batra
& Homer, 2004) , AAf14x kG5 HUEE R A 1R B 52 32

1 (Jackson et al. , 1996) , White £1 Dahl(2006)
TR B : AR — T 7= i 25 Gy L N AT HR AR B 40 sk A
A, AATTXF I = i B T L Hbe 7= i B, DT e
R B R IE (White & Dahl, 2006) , 2 BB
IIRAL TR ARSI T8 5 i Z R R R A

G0, RSB REESE N - HRIKR
T B AR F AT AR OR 32 & Rk J b PR AR L 2 R
BEAFD B 3k 4 8, Escalas F1 Bettman ( 2003,
2005) W55 T S BRHHAXT SBC 1520, &I . 2 FR
MR WEZRR, HRESESRERS
Z: BB 0 A 2 AR R AR, 5 2 BB AR
KB IA B IR AT EA 5
BRAR BN B2 BB IATE & BN E A0 PR R A (B
P2 5% 5 BB A —8EUHE) B R E RS
i XA A R A 2 35 H FKo Escalas Al Bett-
man (2005 ) #—2B487R T IS5 iR 5 B AR IE
B AR —SORIARAE I 5 L SBC., T4 225 R0 &
425 BUA BE R — S0 & I L SBC 8, 16 27
BT 55 B 5 B AR 3 1 & UE 5L SBC
B s VA B A BT 52 5 R B R T A — B0 o
TE B SBC I, 1K 25 35 R0 & MUE 42 5 4 L5 B A4
FER BB H SBC 385, R4 Escalas f1 Bett-
man (2003, 2005) MEEK L2 #r T 5 BR B X TH 2%
# SBC WM, IESL T S RBHAXIE A 5 M2
R R TE BT RRAE T, (B R Z8E T 2 BRBF K
ISR IF AR B A B AR A B 5 B A A
R4 F3C, AR B AR HE 1R AR R R AR
PR, RIS, 1 2 2 X B 53 A A 1 1 IR U R
[fo AT, AR ZEAY By AE B 5L AR I ok i
JEZR [ B B 5 B X 2 2 19 SBC 7= A R [R] 1
F, EIM,ASCKHIRADER e 2 5 KR 2R
AR B 5L R AR L 5 AR — S5ORRE Y 4 i ) SBC
oL, W 1 iR,

B &—FELR SBC

HHE (AR (O

> i (B)

S

%%E’Bﬁﬂi{
HRAREE (RERBVRTRRE R . IRIBAREAD
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B4 —8
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1.1 mEEKRS=fIERAHEE—BFMEEN
SBC &R

THZRHE A L2 5 10 BB  ALEE R 1A R0
PR — SN ARAE 1 5 8 2 (DR E R TRl 9 SBC,
A SO PG A BE 53T LR R TE T 19 SBC: H—,
AR SIEBA TR —BUELL T, LBOR B =H
AR SBC; K=, MM 2 SR G A
RO T, Bk B =R AR R B iR R SBC; H =,
FER A TR 4 5 AR LA B — BORARIZ R AMEIE T
H) SBC; B J5 , A T B IF M7 T % = FhaE 5L BEA YT
SBC MR , FeA] LBk B A A SR U B A
) SBC

(1) MBI 4538 R BER—30: 5k B AR EE
LA B SBC HAL

B4 5 R A — 20 s TR
I, TH B A 2 5 MUE L SBC 23 LB . i
AMEAF b ER 3 B A 5, SRS
JARE—A) 518 TR b B IR 7 BT 30 TR
Logb TR R E B ERERARD . MR IHT
H 2330 5 R A A L 7 R, SRR AR
BH 2 A (Muniz & O’ Guinn, 2001 ; Banister &
Hogg, 2004) , W] O Al SR S E L B2 F
FRAE HEWSRI TR, 4 H XA ELL?
JEoRE PR N EFRE AR LN EE,
TFER] HA] SR BARTE 2 b 5 KRB B A
Bt , 5 E AL, White 1 Dahl (2006 ) B A 5%
WR I QSR —Fh 7= 5 25 5 Lb 55 PRI AR B R SRR
(AN k) , 55 PR X 3K = i B PEAR LG o 7= i
%, EA B BB A=, AL, AT AT ARaksS T
UF Ao Berger 1 Heath (2007 ) 58 & B : 1H 3%
HEARSAT IS 53R A BEA— 00 & R A R R
RiBHRK. FIL, B 5B — 2005 A K
FIREM A T EE 5 3K, SBC SRR, THTRE R4
AL 5 R R — 20 S, B R
MRZ B RESTE LR W R, XFMELT,
SBC 7] BEx i TR 8 UL 44 5 FURERH A — B0y
JEIE BUR SBC, TR T8 3% 5 B 4 5 iR B ik —
IR B SBC, BN, — MK E 2 3B
BNAFREIAH Bk B — Rk 5 2
UK B G A SR AR B AR, an SR
FP= i (AN & hLiE S IS SRR ) S il M R AR
BBk ISy, A 20 RS T , AT BB TE &b AN B
RZETEBIEMRERERR . 2R, iR A
A U 20 A & Y, T BB 25 200 TRk X 1 i L, 7E

B IR R Z A8 BB B R SRR, Rk, AT
fik :

Hla: % T4 5 B BEAR— 00 5 8, 15 2%
H Y4598 SRR —B00 5 B U SBC &,
HR L5 PR — 200 i 8L, T 28 FIE 4
SRR — 20w R B SBC i

(2) MBI 4 53R B B AEE 5k B AR AR
LA B SBC HAL

B2 E I 55 18 B R A RR 4 10 5 RUE L
SBC 3/ ( Escalas & Bettman, 2003) , Hh Ifil ;=
AR E R BB T, B TRERNELIFA—
BT RA Z B BRI, R, TH
B FIE S5 PR B R AR5 B i R B SBC 7]
RES R . AR R 54 B IS S 2 W Jp 3k
IR SR, RE A R 2 BGE MR E
I, MRS B O Y aEE . 2T,
FE SRS RAE LR ERAEA S AR AKR
BN o BG5S R AT B 5 A 1% 00 L3RR
Bko UNAAAT BA R BN 51 BT BB AR 22 B8 P <5 oA Th PR B
K, B4 S5 EEDSHEN G RBEIER 5K
TR BABE Y 5 R (A 1 42 ) , B SBC 81K TE
Z 5 IG5 G T R R S AUARE AL
T —Z S (S BB |, LR SBC T BBEL R o
R, % TIE S5 RN 0 i, RATTHELABA
FETH 23 i B B SBC MR, AT 18
EEBE AR R AR B

Hib. 4 2% 5 FIIE 2 5 Ve SR B AARE 4% 14 b RO
BLHY SBC I T-1H 38 38 FUE 25 Rk AR AE A% 1
I LR SBC.,

(3) fIE 4 53R A BEA— SO AR E R SBC
oA

AR BRI, TE 23 FE 55 LB 1R — 3L
) T LY SBC AT RESs LU BUIR, M B FIIE L
R (A 1 5 BT B SBC W] RB 4 HL AR 5 TH
B ML 5HERR— 200 & B LK SBC 7]
BB LU , TH 28 FUE 4 5 78 AR (AR A% 0 o
JE R SBC 7] GBS HL UK . FATRIR

Hic: 16355 FIE 42 5 HL i 1A — 20m) 5 e
B SBC ART1H 2% 5 FITE 525 H0 3 A A4 M 4 1 b
I LR SBC,

HId: {428 E FIIE 2 5 va B Ak — 30 i OB
BUH SBC & TIH #38 FUE & 518 B B AR 19 &
I LR SBC.,

(4) 5k B R R BHA 53R R A BHAR) SBC LA
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RS ZBBHE—BH BT R 5HE
TR —ZR s PR TN E AR, ER 5 W
SRR — B S R O TR BLSE A 3 PRI
BT ,SBC ¥yikimy , FA TR i Tork Bt X% W 1 s BLAdk
fBeseo MR PERER S A R — LM Bl 2 4L,
WHEN R B AR 25 PR — B0 i
JBL, B AN i R 2 [ ] SRR B AR BE O 2R, AT
W ICHE T E He 5T S A B AR — B i R B0
SBC Z [MIERAFFEZ SR o HR, X FHLBERRA, X Fi
KEHEVEH, T 58 8 5 IR A 52 24
TSR T 38 I 5215 B R4 — B0 & RO AR
i SBC ko e, T 1B :

Hle: 15 3% 3 FIE 25 5 5 BE R — B0 al RUE
B SBC 1 T 1K B 3 IR 225 WL 4R — B0
HEIE A SBC

FEEZ S 2 BEHAMEER BT , 1 50 fE
ZSUEBERRR R AR R 5 MY Y SBC 3
FLBA s PHERHA R L S TE R 52 AR — 20
THOLRMBL. BATTIEXT Lk SBC 2 8] ) L B4
MR . X THLBEREMAR, by T 5 A0 5 AL A
RSE2RTE R IR, N TRRS BRI ) i,
T3 AL 5 R B B AR T RUBERHA,
SBC [ ii4s m. AR :

H1f: 74 2% 35 AP 2 5 55 R AR 1) B T
A SBC T 1K 2 & AL 35 MLBE B AR A 10

JEIE BLHY SBC,
1.2 mEMEKE=FEEEE—ZNEEFN SBC
B3

HRHEEH FEE T2 Rk, &R 5]
AR T 2 0 % 5 B B 1B IR T AL
#2515 (Social identity ) #8 A HA1IE H CJB T3
AR = A0 B 3, DL R XA BER BB B 1Y
PEANFIIF IR (Tajfel, 1978) o L2 iR B A &I #E 53
(MAERE B CRBREANBEM R RN 2
(MEXTIXABEAR B 5L B 3 B PPAN SR B B 34 A2 T
P ) DA B AR B 4 (AR 3N B 15 TR i )
. X =154 2 A F B (Elemers et al.
1999) o MAXTBEA B 1E BR8N 2R 1Y
15 AR AN 4 S PR i BF A R 52 B 10 1) R AR
(Ellemers et al. , 1999) , FEARAHIN 25+ 2R
PR TR 53 FIB IR 43 o AT b L v A A 1Y)
PN R BRRKIEREER, FRREEER
ZAMR B R R 8 5 K (H B R BB A R
) B2, A AT B TR B T A ) A ORI

T, B HbASE A B8R A A 1 T =R A IR R
B I 2 57 ) ( Turner, 1991; Ellemers et al. |,
1999) , ;X R BIEE— N EHR R HL AR &, 5 AT B
FEE XA BEHART , BEAORIE R B S8 . RS
T 238 0 5 B B R U R B Y 22 7, AR SO A
GBS R IR BRI BE R P R =R A

Escalas F{l Bettman (2005) % 3: jH e EME £
55 5 B — 2 i T U SBC AT 5 TH 38
T4 5 B A BE AR A 14 b B BURY SBC 34K, #A&
T, % R VAR BE AN [ 4 B 53 BRI X SBC 5% 72
FEFTRERAE M 24T 23 X HEA B 5 B A 15 %
ARG E NS F BT, Escalas F1 Bettman [ 4538 A]
BEINOL o 247H 338 A R A BE AR SE B FERF AR B L 5
B, B B R AR BE KA, QSR TR 4 5 B 5L A A
— B0 A, AR G B R 3 S R B LR
ERIEPEN HRDE, WREFEHELRE B
PAHRAZ B R, B RT BRIA T B B AR IR Y
B (ERIE R E RO B X TIEBRRIEE
TR B A BRI, TH 28 FIIE 4 5 B IR — B0 & OB
B SBC SR 85 T8 2 & FIE 22 5 B AR A% 10
R B SBC, Hn— 3R E“ Bl 1 9007 F0“ K BE
TH” PR AR £ B 2o M, 0 SR it X RT3 B 1B BOR TR
FIEE S EMRERRE 5 B ALTE 4
JETT Z AR I FRBE” AL TE 2 0 o TR, FRATT
st :

H2 : 14 25 35 %0 B 5 B i 1 SRR T R B S A
B AR SBC 7= A B2 IR . 1% IR U B R
A R B LU 1 B AR U BE AR Y B BE AR X SBC 1Y
AL N

T, AT A5 — R 5 R IE HL
1 H2,

2 W — AR AY AR BB R
SBC fI=ZM

2.1 FHik

JERFER A 84 ZABAESIN T XAHF .
APFERG 4 ( SIRBHAI R R R B R ERHA
RUBEREAR P PEREIR) x 2 (MBS 2 AR R
B—2— B M) RE LB BT, Ko Bk
B RAOAE R R, “ R SHEES 2 2
Bk R . PalgBEpLF4528 4 4.

RIEIE2 5,50 1 TUE S Rl Brf [ 58
R TAR PR, [R16 P R AR B 2 R B XA 2 a0, AT ]
HEWEEME R NER" . ENA T SHAEHE
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FpaFh = REEHAR E E,3EE 1 A3085 —
OB (B Tk, 5615 8 C 5z sk H Al
NHRD) L5 2 HPAE — MR ER R (EEHRAR
FAxB  (BREAR SO BRI —51) 58 3 4k
BE — R (AR B TR B, 4 X0 A AR
SRR R R AR 5B R AR, BURAR R
FNFEAA BRI R ) , 6 4 A0S
— R ERER (AR TRABHE, B8 B By
BRI G, AR — E B SR ERE R
BR) o AT 7wt mE R, AT R — AT
ZHI T — R . B 55— i )
120 ZHAXSIN T HR A ERE HE i —
AR BAAR TR A LR R AR R R, OT &
B —A i BIE 2 53 WA Z: BBHA— SURAR TR 59 5
J8 o BUBFSE H AR B i 2 BB AR 5 RS FE R 5T
— AR 1 DU , B AT LU %, T LIS
A ERMA TN ER& B BB S R
R, 1 HgalEEITMIE TEC S H
B B B AT R 5 At = 20 W B RN AT
BTFMBEBETHCS NS HEBEANEE, &
B, WHAMREE - MMIEL 5ECHNES R
BHA S ARG, RBER 5 S BB A3
B PR XA S R TE . 5 A — B EOZ R Y
BAZFE XA, fEIEL 55 BB
B R XA R TE S 5 AR S BRI Y
R MRASME XA m. &5, KT EC
HXPA I Z A SBC,

oA A& 7 NI 7 9 &R0 & SBC
(Escalas & Bettman, 2003, 2005) , FA'7F# i *F
AN AR T AT 2 5P YRR SBC, %
£ Cronbach’s o Z%5 0.90, EARMIRLNT .

1) XA R e T BT 2R

) REEAX MR E CEG,

INRAZE YRR —H, BH XA EAFTETE
BB R o

4) A XA, MHARBREMH 4
I o

5) U XA f A B T 3 R AR B 1
ARFEN o

6) FINA XA AR R (B R T R E
SR AP ASE RIS ARG REH AR
Ao

7) XA A EE A o

2.2 BRI

98 Escalas Fl Bettman (2003, 2005 ) {i F () #
PR, BAVMEHA 3 DMMTR 7 FRR(CK
INHHCEXMERMAN”, “RE TR,
“HRXAFHEP AL, REBRBER RERT)
M EBHRR TS i 00 A~2 BRI AR B,
A 2 AR 7 iR (R FEX R IR
N7 BRABRBAXARHER— R ) IR gdis 2
JBTHUATE 5 =AHE 5 R A A2 BE (Escalas &
Bettman, 2003, 2005) , X & F # Cronbach’ s
o ZEAF AR 0.86 F10.87, ¥ =2HAE R A BEIAR L
BHEE T Bl 5 B 5 R A B A AR
PEHT IR . #al B F HI A8 T iR B
w’WK%HEﬁEﬁﬁw(Mmﬁﬁ1$ =6.17, My ppy =
2.97, F(1,82) =75.20, p<0.001), #iZiBEE
TEHERARKNREFERERR (F(2,60)
=75.49, p <0.001) , HE—2BHIPIM HLE R B - X
FEHERRBEPWEEHA WNBEETE
1[]%%&%%&%%%%(]‘4@@%@ =5.95, Mq:ﬁgﬁzk
=3.07, Mygpu =1.40, p 3B/NF 0.001) , X245
U BA TR RN IR -
2.3 &R

FATEE 7 2 0 WA RN IRTE T 1 SBC,
“BHARA” BYOAE F R, “ BB R SRHEES
—HBPOANE R, BRI SMIER S
AR E—BU W EMN ML BN B E (F &
eSSk F(3, 160) =5.64,F(1, 160) =14.44,
F(3,160) =20.08, p y/NF 0.001), AT KL
Hla - HIf, A1 /\ 4 SBC #EATHLE (B MFE 1 A
E2), RIMER: XN FH=EAERAFEFHER
PR —Bwam i, SBC BABEERK
(tgmam =989, lgwm wys =4. 63, fuy sy =7. 23,
p ¥/NTF0.01) , IEEFELR 5HER KW
A I LR SBC B, R A TE 45 P MR R — 3
R L, T B TR G 5 ML B — R o SO I
i SBC ik, X LL45R X FF Hla,

TH 2% TP 45 9 B RE AR AR A% /0 A O B
SBC RF LT FIES 5HLRERE AR 15 i & IR L
SBC,z =2.11, p<0.04, % ¥ Hib, X} FEL 5N
SRR AR S AR P A0 L, SBC I BE 2 57,
t =0.91, p>0.36, X TR GIHERAF HPERE
AAEE R 5 L, SBC WA RE X ,t =1.33, p>
0.19,

TH 2835 FUE 55 AL AR — 20 A MO B
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SBC B F X T IHZHE LS 5 HURE AR 15 0 &
FRLH SBC,t =3.79, p <0.001,374F Hle, %%
HHEZ 58 BB A— 200 5 B B SBC B3
B TIH e FUE 42 5 10 SRR AR 15 1 O B
SBC,t =6.41, p<0.001,3% 4 H1d, X} THEL 5+
YRR — BB 25 MBI 15 19 5 i, SBC 1.
BREZER,t =1.55, p>0.12,

TH2E I 55 B B Ak — 30 5 R LI
SBC & TH & HUE 45 BB BEACHRAT 1 i BT A
H) SBC,t =3.40, p <0.005, X% 5 Escalas FI
Bettman (2005 ) A 55 — 3, 1H 2 E ML L5 WA
AR —E0H 5 T B SBC B3 8 TR 4 55
WERE K — B & OB B SBC, ¢ =3.55, p <
0.001,Hle 18 3HIESE . TH2E ML S A B K —
IR B SBC WE R F AR £ 518 B AEK
— R SBC,t =2.44, p<0.02, X T
B4 5 A B RN b PR AR —B0m i L, SBC IR
BEER, =1.16, p>0.25, HHEMER 5N
FABHAAREE B9 S ME B SBC B B R FRAIE LS
FUBERF A 5 9 @ OB BB SBC, 1 =2.03, p <
0.05,37#F HIf, X FIEL5 R A B EMENES
SRR S, SBC R B EER,t =
1.20, p>0.22, X FIEZ 5 WA B AR B B4
ARE R A, SBC A B EFER+,1 =0.09, p >
0.90,

®1 RERKSENASREE—BMEENMRMEE SBC

L%
MBS SRBR -8 BEELR5SREHEET
SR M SD M SD
R B A 3.98 1.47 2.44 1.46
VB 4.99 1.21 2.40 1.40
HEE A 1.69 0.93 3.37 1.79
PR 3.56 0.73 2.93 1.21

THPE FIE & 518 AR — 300 R Y
SBC & A 384 AL 42 518 B RHACHAZ 1 i R A
#) SBC, VK3 H FIIE 425 MEEHEA — B0 i T B
9 SBC K T-7H 3% & FIJE 42 5 FL R B AR 4 190 B
TR SBC, X THEL S PR A —BAEL 5
PERFARARE M i, SBC WA B E X R, XL
Escalas #ll Bettman(2005) 458 “TH B Z R S
Ak LA BEAAR— S0 R BB SBC AR, T 38 E I
T4 54k BUA BEAAEAE I 5 IR BU SBC R &
ARER . HHRE R R B A R B AR B

BRI Z R, TH 3 IR 2 596 R B iR — 3
A T B SBC A —E BRI e B FIIE 2 53k
B R BRI B RS B AG SBC R — 5, R Al
THX AN EERA—RE BT s RZ, WIXANEE 8 7] BE Ak
3o ARSCHFF AR H 2 BRBEAXT SBC 520,
AR — B S = Fh AR BB BRI, T8 L 5 5L B
RIS BT T L3430 s B — 3 A A 18 R
VA [ B4 BB BT SBC RS2
6

S —a— IR
@ —— HLBE A
E 4 —e— PR
£
zlg 3
&
=, |

14

’ T S S R — 3 S SRR

B2 EEES SIS R A —BORARYE i R SBC V3{E

3 WESE T A R 2R T Y R B R AR R
SBC HJ5 i

3.1 Fi&

FERFER B 120 A ABHE (5B — AR
HE) ST XAPIE, TATMER T 28 5 A5
BRI N 92 290K KBRS T T BITE R
20 2 (REARZE R A RFIR IR B BRI <2 (A iBTE
ZEBERE B0 HE) Bk B, “ Bk
FA”FN L BIE R SRR RS — B0 M PR
e

HAEEEIXE H— A R B (R TR
A, 5005 B 2 S At T H A AL F—A TR
SRR (AR T RHR, 5215 A O SR P H
AT o Bl S BRI N E RS
T P O A T o R R, S — 2Rl eI =
o BRATI R T S BB SR BRI S A
S, B B =R R B A ——R SRR
FERFIPPERRAR . AT, BOXA TR b 98 B
BT HOE U HANER, #1555 —
53— DR O TR B IPAE MATIx B 2 5 H i
AR BORERE R . BAVERIA 2 T Y
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PR 13X A BEAAR 59 B 5L R 0 30 5 34 47 ) 1) Ak
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AV AT 2400 LA FIEJE T 1 SBC,
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AW S T RITE 45 A B A AR B A RO
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MRBAE, XA 2?7 AR —FRITE
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TR RS b iR B B A —E H
HERHAR S HI R PR, X4
FFGE Rt — 2B UE L T RATR AR B B IR X 531 78
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PRARAE R &, SBC B R TR A B L 5 1% %
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R3 mERKS=HM B —BMEERMRME SBC

L%
MBS SRBR -8 BEELR5SREHEET
BB M SD M SD
BRRABES  4.45 1.29 2.12 1.38
ERARIEE Y, 4.39 1.39 2.30 1.27
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Fournier (1998 ) #& i T & M6 R )T , 4 i S
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The Influence of Different Kinds of Reference Groups on Self-brand Connections

DU Wei-Qiang, YU Chun-Ling, ZHAO Ping
(School of Economics and Management, Tsinghua University, Beijing 100084, China)

Abstract

Self-brand connections ( SBC) measure the extent to which consumers have incorporated brands into their self-
concept. Reference groups and their " typical brands" play an important role during this process. Brands with images
consistent with an ingroup enhance SBCs whereas brands with images consistent with an outgroup have lower SBCs.
However, previous research does not investigate the influence of different categories of outgroups and ingroups and
brands with images consistent or inconsistent with all kinds of reference groups on SBCs.

Two studies were conducted. 82 undergraduate students participated in study 1. We employed a 4.( group type) X
2 (match, not match) mixed design. Participants of the four groups were asked to write an ingroup, aspirational group,
dissociative group or neutral outgroup respectively. They then wrote down a brand whose image is consistent and
inconsistent with the group they had chosen respectively, and estimated the SBCs of the two brands. SBCs were
measured by the scale (o =0.90) developed by Escalas and Bettman (2003 ). 92 undergraduate students participated in
study 2. We employed a 2 (ingroup, outgroup) x2( match, not match) between subject design. The study is similar to
study 1. The scale developed by Ellemerset et al. , (1999) was used to measure the consumers’ affective commitment
to the ingroups (o =0.712).

Two ANOVA models were used to predict SBCs in the two studies. The main effects and the interaction effect are
significant in study 1 (F(3, 160) =5.64,F(1, 160) =14.44 ,F(3, 160) =20.08, ps <0.001). In study 2, we find
a significant interaction of ingroup type by brand image match on SBCs ( F(3, 160) =20.08, p <0.001). The results
show that possible selves motivate behavior to achieve the realization of personal goals and brand images consistent with
an aspirational group enhance SBCs whereas brands with images inconsistent with an aspirational group have lower
SBCs (¢ =6.41, p <0.001). Brand images consistent with a dissociative group have lower SBCs whereas brands with
images inconsistent with a dissociative group enhance SBCs, t =3. 79, p <0. 001. As for brands whose images
consistent or inconsistent with a neutral outgroup, the SBCs are indifferent, # =1.55, p >0.12. Affective commitment
is an important part of social identity. When consumers’ affective commitment to the ingroups is high, brand images
consistent and inconsistent with an ingroup led to higher and lower SBCs respectively, r =2.41, p <0.02. When
consumers’ affective commitment to the ingroups is moderate,, brand images consistent and inconsistent with an ingroup
led to higher and lower SBCs respectively, t=2.27, p <0.03. However, if affective commitment is low, consumers
do not want to be a member of the ingroups, so the conclusion does not hold, # =0.54, p >0.59. The effects of
ingroup on SBC are moderated by the consumers”affective commitment.

These findings improve our understanding of the influence of reference groups on SBCs. Companies could employ
our findings to promote SBCs between consumers and their brands, which is important because high SBCs could
promote brand equity, improve customer loyalty and induce positive WOM.

Key words self-brand connection; reference group; self; brand association.
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