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15 LA AR U BIEAS, EATE MO WS 1 B IR ER A B2 R, AT B B2 S i

FABRFUEAR C A A S el T SOCHER NS . 2T ARG AR I RESRAS A FREER A i 27 A SO A 3
F B A, A AR ) A B A AT E AR R A B 22 5, th IR 10 22 A )
AR YU R B 45 22 5, JREPERRTE A T &5 S AR IR AR i 4 Z [RDEE FR VR o SCRE il 4 DS, —2X
TESA 7Y ] FRA T 2 MR AR T, (i 2 22 A A AR IR, AR A A T 9, R AOR
%, Az BT A AR IR LSRN AR T AT S WSS 5, 4T 2 SR A AL ™ i, e A
B AL R ST BRI, A AT AR IR 2 A 5 B B i Ay 35 225 0 ASSCHERE T AR &
ok AAR ARSI SE, oAb e BTt PR Sh R U AR L il s IO 8 A SR O T 443 1R

B E PR 5E), #ERH N R | ST AR TR
R AR AR 2 3R h 22 #f (Angled) 5% B 115
(Rounded) (Zhang, Feick, & Price, 2006), [, %

(S 7
KERE AR, MRRETRR; AR PURAR, A AT SRR E G a2
SEES  B849:F713.55
1 515
“JBE B (Sensory marketing) & F8 L AE %
THE GBI, BB . Wrad . MoE . IR

Ffl e 55 5 AR IR AR, DL i 7 2 3
JBEN L HIWTFIAT g (Krishna, 2012), Hoopl s 2 A
e 3 A FH 0 B R Gt TETH B8 RIS 1Y O i
PN R 0 R O I TN DS 5 S W
bR (Brand logo) & fix M AZ O AL BE ST 5 (Keller,
2013), A ARG il 2 B DA, U8 T AR
(1) EDE AL ARAE b SO (5 8 R b gl 8% A, AATTRE
O RS R R A SR AL B e A B, Horp,
TE R0 €2 2 i LA YR i Ay FE AR 14 T R L R i
TR (Treisman, 1986), AWFFER £ T HILRIFE
A oMb A A A A T K I 1 S SR B Cln e o o
T AT ARSI AL 55 AT . R A
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P Al TEF S A AR OB AR B BT 2, iR
ST N it AR TR 22 A BB T B B HS A, 3 n)
e RE A RSB AR L 9 2% 35 O BB ML 3 FRIA
ST T D, R Y R A . AR SO
P& Zhu Fl Argo (2013)& T B S HEASNE | £
55 MURE PR DG HR B S50, HETS I 2 ORI oK
(Need for uniqueness)/K -l <351 & X 5] d 5 2
£ ) it AR PO R O e 25 5, TR PR 75 5K S
1H 2% & H Fe #9425 (Self-construal) BT 5| i, hHFK
) S W B A A B o S AN B G R o AR ST
DU, Sy Y R AR 1 R TSR B S 22
54k (Distinet) FUAH AR (Unique) B9 A& $5 45, B
AT GR A URAPE TR SR, HE 1T O 2 22 £ 04 i REAR I,
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AR [ IR T EH I Z o

ARSCEE BUESHH 983 B TR g ph R
PR SR X — A FR T TE B AR U AR B R 4o 7R
SCTXT H A np 28 ff ok XA% > (Conflict resolution
style){F Ry i 845 BA7 5 204 74 (Zhang et al.,
2006), P ARiRIE AR 22 A R0 5 B i R 8] SR
AR EFE W2 B X, HEIHIETRERT
FAW A AR E T E o AWK YE Triandis Al
Gelfand (1998)4 i 4 X 73 7K ~F- 12l B0 A 1Y SC Ak
T, EH IR B ERAE KA K, e AR
F &2 W S ARE PR R oK, 28 PR MUREE 75 SR I B
an AR RIE R 47 PRI, A SCXF Triandis Al
Gelfand (1998)#% i Y X /-8R £ /AN AN F L,
AL IR B R B OKE AE ELAL A, SRR
ZARYE . B, TESCER b, AHXT T ol 58 A P RS >,
OpUREME R SRR A A WL LA R Y B A AR
IR IS A S SR S AR e B e o7, ST
R <25 AR AU SO IS B R R AR
S, PR R R VR A R B R E
FHIE B AN BRI A 238 L, {H X537 (Contrastive) , it
7% (Conflicting) 5 ¥ 1 i B R 5B 2 ) 2 1F K
FFA 2 B % KK (Kotler & Keller, 2015), i, «wh
Gt WA AR S v A LR, A 0 IS R
AR A SGHE T 4 A T2 50 R Gk WA Sk R 75 R e
A g A, [RIIHR R I — B AR 13 B o
2 HEE R SR
21 HBRAMEFMEKREBRMEERAEFRR

R K 47 2z (8] B9 HR - 1E B

H IR &R EE R A B AU Z 8] 5C &R
15, B s A H - AY & (Independent self-
construal) Fl A5 4K #Y [ F& ¥4 /& (Interdependent  self-
construal) (Markus & Kitayama, 1991), 20377 [ &
AP i 1] - JR s AN ANBRER | s L JE MR RE T,
HMEW 517005 AR 5 32 B FE ;. AR AL B
AR ) T TR S A —E, DME S B
M —3 53, HAMEMEAT R X5 2 M A5
ANTR] 15 A 2 A T 2 3 T8 24T ) W RN R SR B i G
TR FE U] o il S A [ FRAG S T 23 O H
S Z a0 22 Sk, AR Y [ FRAG AT B
F N2 T ZH e H O M) Z [ Y 3L [A] 55 (Mandel,
2003; Nisbett, Peng, Choi, & Norenzayan, 2001;
Hong & Chang, 2015),

B, ANE A IS A AR A A

MYAT N 22 S AR ILAE IR LL J7 1 7 1 FRM) A3 S i 1Y)
MAERE A S Z SR B =, A SCER X
F e R B AT 5E” (Conflict) b, AT 3K
PR AR 23 B0 ) << 9 i e XAy T 1) 25 57
40, Ting-Toomey, Oetzel 1 Yee-Jung (2001) & T
FE A ZRGEREAS ) A A&, LB AR
A A 1] 2R B 1T 0 28 14 XU (Confrontation)
T ABAR F 3 AT 1] T 00 << 22 P34 v XUk
(Compromise)., Stapel #1 Koomen (2001)#:4\ H F& 44
o, KBRS 3 IR T XA A (Contrastive
comparisons), 1] AKX B F& & B H < W 4k b g
(Assimilative comparisons). Zhang %5 A (2006)1F j&
BT LR, PR [ R ST vl g i g AU
(Conflict resolution style)2.A B E 5, EAKIMF,
Xp g g€, Sy 78 1 FRAGT ) T < LI A i XUR
AR Y [ 3 A ] T2 D3 i it XUk . 7E Zhang
FENQ006)HFFE R, “wi s XA A T 21 4>
DI () 1 2% (Morris et al., 1998), 41«3/ BT AE ]
TG I R B K (R i), SRR Se Iy 1
ZG U LS 135 P e S o I = 5 =B SR = W T
R Z R WU Z 0

ik, AN [FEARTE o & g e RUAR > 1 Y 22 S
fUE AR EHRIAEEZ -1 . REBK, Mk
5t A5 R AR AR I B AE < ph 28l X 37 5 T o
#2450 P24 52 Triandis A1 Gelfand (1998)8F53 A K,
AN SRR E S, Al | AR A RS
A2 g If AR LA ME S, MR 2R, O T R
WL B B SO 22 e, 75 S IX A 3 R F- PR A
¥RAA . Triandis Fl Gelfand (1998)%F > A 3= /814 3
SC AT Y F AR AL D3 B AR P P A
RIS B Zhang 55 A (2006)( M4 5 fl A
KARE T BAEHEN, AR5, Girhan-
Canli fl Maheswaran (2000)%f 1t 3Cfb 5 [ A 2 19 36
H KPR AARESE N TAS E S T L, AR
IR T A 3 4 FE SOK 48 FE AR R 3 SRR 90
SO, I H ARS8 [E 4 QSR A AR
PR F SR AR KR, FRIE S R SC i S
[11] 1) 22 S S AT TR A [ 7 it PPN AN ] A AR AR S 1A
H 2SI 2 5 i i AR IR 32 o, 1 2% 38 A AR R AR
AT A 2 T A R R 2 S R 4
B, YA = O S AIGE, AT REAE XA
TP (H 3G EIH 2 e B R AR A T
ORI SS, A YA [ 77 5 S B AE I, I 2
A REAS B S P IR SE K, YA
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FEANINAME = S, AT 20 S E P i T AT
JEEWSE . X — A, 25 RE Tk
B IRA A vh 5 il e KUAS B 1Y 22 AU AR 4
Triandis Fl1 Gelfand (1998)/9 3 H " ffi (Vertical) &
frAFRAMABR MR, HEEWEHEE, RET
“HEECOLA, Aoz A [ IR FR I SRR o A AR 5
“TEgPE” (Competitive) AT M i, LILiRAS H &
E7D A SN T s 0 (VAR D R U LB e B2l = N T 0
AU o AFAR Y 17 AT ) T 0 a5 A v JHC At o 5%
(T e, T X < 5>l 2 < - D0 P e e JRUA o EL
WEIRT Triandis Ml Gelfand (1998)A9“/KF#L
(Horizontal) R4 #r A~ A Ay &, IR AR
MY o ARG ACE LA & S, AT, Jhar
A FRAEAL IR [ 3R 5 AR I, TR St A
a4 NI ARAS T m kS oAz, T2 ek ) 5 A A v O
il B, 57 22 5% 4k (Distinct), B 7E B 3K <l >
(Unique)o FEIKF 00 A B0 7 Y F 3 A0 U2
ABAT A O E g, (HIF AR R P 2 o A A
rp HA R 53 B 4 ol MU B v M (37 (Triandis & Gelfand,
1998; Giirhan-Canli & Maheswaran, 2000), 7] ., M
TR AR K Ay B, hSr 8 B 3R AT 9 AN A R
CETESEAra i sE, Mg FoRAR . 2250 R
P, ik, i8] Triandis 1 Gelfand (1998))“/KF-"
AR Hr A A&, A P2 Zhang 55 A
(2006) ) TF Ay« wh 5T AR B FRA T
A 1Y 22 S5 AN FE R BUAE < S g ke JRUAS >, T2 S R AE
PR SR (Need for uniqueness, & FK NFU), A%
WF 5T 22 10 B FRAE & X — SO AR AR i R AE <K L
A, KA [ [ TR S O AR MR M R
(Need for uniqueness) /7 I [ 22 5%, EAH SAAKE A
A T E AR L, hoar B 7 FRAIH S SRR T
CHH ISR T

Hk, S\ A A&, SR,
B it AR VI R Al 47 = [ 1) 22 5, 3 55 S48 7S i
FRFEARIE = SRR R B o 2 S At
FRPUER B T Rl53 "k Z /1 (Angled) F1 B 1 (Rounded)
P24 (Zhang et al., 2006), [BE TR 55 R 4L
PEARDG, M2 A 09I AR 5 SO AR Can it 4P ) A O,
I H o 290Uk W 1 (BT AT LA Ay U9 ) Jsk
F72K (Need for belongingness), 1M 1] LA & ¥
LAY R TR 2R (Zhu & Argo, 2013). @ F ATk, 7K
PRI AR AR Y [ AR B A A TN G <l N,
T3R5 A A A B B 2 [R) A AR AR Bl PR T X
(11 ) ot BRI AR T ) 4525 KPR A ok sr

AH A& OGHE A &, SR A2
Ay 22 5, #2000 B SRR, I Y T2 2
) PR U AR

PR, AT AR e oK 23 5 e s R R R R 7
Phid-7 HRURAE TRl F P o o F 2 S
Fk H FRMEEMERY E 2T )7 (Ruvio, Shoham, &
Bren¢i¢, 2008; Cheema & Kaikati, 2010), 7= & 1Y I
SE Ll RAL BT DA i — A NS NTE SR 25
B4, JiiEadiB K5 2 [R5 22 5ok gt AR R
P4 (Tian, Bearden, & Hunter, 2001), B A W57 %
W, T 2 E PR R SR K- BE A 1 1] 52 Wi F 2% 5 %t
P2 AR R B A 4 ME (Song & Lee, 2013), %= 197 2%
TR T SR BB 8 X EL AT AURE M A A TR
SR AR AR, Simonson Al Nowlis (2000)% Fi
o R P SR T 2 AS S Ve R A R Y
min, 0 LR B 7 S T A T S L 5] g
W, R PR SR BT 2 A S O A B A PR T
(77 o AT DAHEIN, 252 AR R T o A R B
MAFPEROTER, BA SRR K BT 28 35 s Xt
IR W] W R G o 22 A BT AR LR A TR T
HAMEEME, P RELE AT 2 o ek
I, FRATTAT DAHEN, H A i AR PR T SR B9 2
SRR Z A0 0 AR R Y I S e 4 TR T
AR R P 5 SRR T 2 3 2 3R B % (B A LA
TR B i -

2% I, HR¥E Triandis Fl Gelfand (1998) [ o4&
FEAEACT LA AN FLAL A D 25 5%, AR SO | FRA &
AR K, REET MR, BT
Giirhan-Canli Fil Maheswaran (2000) A #5 SCAb(H 7 |
2 [ e {4 Ak 32 SO ELAR AR 1 = IR K 7 Zhang
25 N (200638 3k 0] 5t < 1 52 il e XA 15 1 Al
M ELOL AR, TR S Y i AL AR R I AE I 5 i
TR o AU S SEFT B o 2 5, ek ) i
COMURRETT SR RIS & B RSP A, H TR
A AR R BAE IR RS SR o AR SCHEWTIA Y,
ST T FRA A S AR R A AR T oK, T
T B 22 0 00 it AR OB AR A & AEAR Y 1 FoA4
PRSI Rata o LI (15 1M B SR € o N (T o B B R AT R
mn AR AR o T8 2 8 URe PR 5 SR AE 17 FRAS R
JEARRIE A - 2 18] 4 A AR
22 FRERBEEEMFEEKES REIRIRE

RiRIFZ B8R 1ER

WEEET, ST RKE R E S Wi £

P ot R P, i R R T SR B 2 e



1116 N H

L

49 35

T A S RERR TR o EIH 2% B AE W SE s A I L RAA™
an PRI 24 T 25 5 o A FF 77 i (Public products)
SEFR MBI R SO N TR L AR, R AR
R AEE EAE R, AL ™ i (Private products)
TH 28 S AN R U AR AT L A AT, TEI 3K
oY B I AN 2 4 H A A 3 7 (Cheema & Kaikati,
2010, QLRLRYL, {1 9% & 78 M K Bl T2 TF 7 i
e B A B, Al N 23 R W S 1) 2 B
X TRV i 5, T S 35 il
NI, T8 93 TC R I S M A SO, R T VA A
S EREIAR o R 5 SR 8 ) 1E 2 5 A N AN [,
£ A & 5 At X ) K (Schumpe, Herzberg, & Erb,
2016)o fH A 2T 7= i 1WA 3K 50 2 A A H
BN A S SE 5% L B I SE B0 2
SINAHBHE AT, KETSHBHER, THHITIT
B H W

AW, T 2B LA AT 7 5 (T
FANTZ B 2338 5K B K B9 2+ 14: (Ratner & Kahn,
2002), H Ak, WSKEE 2T i, gl
e oK P P S T M B R AT L A
A b AR IR AR, 22 A 10 il R IE B A 5 3K —
oK (HMAF MR SR AR 93, w521
BEARF —2, ASZIERIE A OS5 Z R R
25, P m T 5 2 BB TR, ik
BEARA )8  FNESEE B AR IRIR, i
(5197 %) it FERAR PR AP A5 3 — 5 o (AR A il Y
W S sl Ad AN R T o B T S BB AR Y LA,
R 35 2% 28 0 A RE M 75 SR KN R], S 2576 S
FRPUBAR g R B 2 25 57

HI, ASSCHEWTIN Sy, 7 il 2 20 R 1 7 oK
5 AR IR A 4 Z 18] 09 56 R L #E T E T . 2
FEre g e T, R SR 51 & X 22 A i AR
TR A, AR PR SR 5 1 A [ ) it bR PR Y
Phs; FANTZ S AESE T, ASRIARE M 5 SR KT 17
T %] b AR RIE AR P 4 0 3 25 57 o (H 3R
) A8 X T Bl 5 IR T SR A S e A58 AN AZ 7 il 2
RYCN T 7 it BORA N i ) R 3119

RSO IE T 4 DRI DL R, S8 1
3E A Bl sy AU ECRAK R F FRA s, B RS [F]
TP AR PERT oK, 3 TR B A U AR (18
EZ MM EE, ot TR S, SRR R
SR A SRR IR A 47 0 o A% o S8 2 38 o 3 fin
mn ALK — TR, WIEATF T REIE T,
1 ARELiiar; FANT=MIETE T, MREME R KK &

RIFHA G DR it AR R IR S i (9 22 5 0 9256 3 IR
WO R 475 2OR A 3 A Al &, [ it A 487 i 2
FRREZ BT 2 FER . U 1 B 3 4
FEARBURAR P RE R, S35 4 W BN R 0R,
PRRE S 792 2, 928 3 WSER, #E— LT T
ABIFFE I T L

30 SEE 1 MURRPERT RO B HA
It AR U 5 2 19 AR

SEEY 1 CRAHBINER 2 (AR S sl Al
vs AR BN B B LT . B 7E T A s gkl
My AYBCRAR AR ) FRAR &, A 1 FRAR O A AR
T RS, LLKOS S AR R AR i e . [ 78
FIH S B IR S, TR AR I B R K,
PR 78 Sy it FEAR U IR IR 41
31 MR

IE S 2, FATR F FRAY & B 3y R
FE 250 b K EN A S AR TR R AT TR i
K T Brewer F1 Gardner (1996) 1 &l 5 X 16 7 5k
Ja s A A& . e LR B e — B R,
SR G LR R AL R R <3 <R (“FRATT IR
i8>, )M Singelis (19941817 W H Fe A4 &
RSO T . W, A TESIE A A
o PR B8 R R TR A 1) T, AS S50 I R FH 1) o e 44
FRAGSRPR IR B, A [ RIS R 11 i bR iR
NIE 1a FIE 1b 7R .66 44 K2 A BB 5 Jy P4,
TEB 256 A A &0 a s RS, 58 s A FRAL &I
iy FE R AR TR IR B I i, BT T
AN SR A R R 0P 51 I R ) 7 e 8
SEARZ M, T IR RN SE A R,

OWGH OWGH

la  Z A0 SRR IR 1o [B1 F) F  A 8
BT al RSB MR R B 19050 2/9050 3)

IR A, AR EEFRD Cronbach’s a
B0 0.85. Ja sl ik 3 A [ A, #lkxr
7 B IR A S RIS S T X AR AL A
A Z B RAIITESTM s = 4.82 > M wpew = 4.57, df
=32,t=2.40, p<0.05). i) shpk il AR AL [ &
Fa it XA [ FM) S R AP e T
X g7 0 A S m R RITE M sen = 5.34 > M o
=4.14,df =32, t=-10.10, p< 0.001), K., ALK
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FIEE AR I IE AR SRR S AR IR AR (R i 1117

FE AR &0 E B R AR o X i AR IR AR
RTINS SR B, X2 A AR, B0k
REfS 2 N B 2 A, X T BRI B E AR R, B
RENS W BRI (M 20 = 2.58 <M = 5.62, df
=65,t=-13.87,p<0.001), FIL7ERE 1 HRHAE
JE T LA R 4 AR 22 1 R0 (B 31 1) it AR PUB AR o
32 ZLWMAIRIE

IERSER I 24 KREAES S, B Z)E, H
BN GERE D) K B A R — R I ) S A R S 5 A ]
MR, RZ&AR8) 63 M ARG A AL
SYECE] T PN (N7 B [ IRAD S vs AR A [ FoAY
&), wkSe s B IR AT SR o8 B P 1]
SRS AEEE AR, SR U5 T o F phRE M T oK
Z(Ruvio et al., 2008; a = 0.86); /i Al Hik F H—
2H 22 1 AN BT R G ot AR PR (5 T8 52 B A [)),
SRS PR PUBAR B IR 47 o PRAS B 5 bR U AR
PRI, 75 SR ] Zhang %8 A (2006)7E R 5% i
R g5k, BB —magt, <1 QR dEH = £
e b T I i A3 SRV AR T TR A A Ve~ | X o=V q 7|
T B AR TR
33 HitoHh

PAIRIR 7 220 T SRR, ko A 1 FeA A
AL AR PR 5 R 2 e T AR TR (M o =
4.43, M yun = 3.67, F(1,61) = 14.79, p < 0.001, n* =
0.20), WAh, JE B R [ ISR, Balss
Hb A 57 22 #8 1 t RERAR AR R SARAR Y B R AG
A1 D00 S8 2 b s 2 (B0 B S REAR TR (M s = 3.48,
M s = 5.03, F(1,61) = 14.87, p< 0.001, n* = 0.20).,

Tk, =18 Preacher, Rucker il Hayes (2007)
DL K Hayes (2013)H147 70t (Model 4), FEAC G
PEHE R 5000, 7 95% &5 X [B] T {#i F§ Bootstrapping
DORRIR AR, S5, I 2 IR TR oK
R H A 8508 2 (LLCT = 0.31, ULCI = 1.50), %0
KN 0.82, Wbah, M T 78 i (I 2 35 R
TR Z 5, B IRAG ST AR U R R 45 19 52
ARFEA B F (LLCI = —0.04, ULCI = 1.49), A A%
DR R T8E, B [ RS o R
o R IX —H A PR R S it AR OB AR B I 4 f -
3.4 I

SEy 1 KB, Jashpln s B [ IR S
AT AR MR R, T BN 22 £ B R T A
U, i Ja S AR AR A S S AR AR Ak
FEMETT R, T 0T B ) 5 AR VA R 4o (R B UE
SV BB SRR TR SR AE B FRA &5 AR U AR SR

bz MBEA e Tk, S0 2 dE—K
B oAb A R MR AL A2 5 007 il S B B4 3 R0

4 SEH 2 AL A R
Fy AR P B 3 2807

SLEG 2 BRYEEERI(A T vs AL )
KA TR A WL AR AE R i A TSR A 2(A 3R
Pz Jhar 8 vs MIMRAD) x 2(72 /. AT 7= i
vs AT S IR S g6 8T, A A R R R AR )
SEE 1.

41 RIS

EIER LI 2 Ar AT TS, Bk BuE
TS50 T T B B R TE  RS FE TR A A EL AR S
¥, CABE T, AJF R E B A 2 E A H G,
AL il {5946 #5 8% (Cheema & Kaikati, 2010).
ARSI Ay I FIA B ) A AH 22 2k R, A HERR
& 256 H A7 S PRAE R AR I, S 2 TR R
s 22 /NI = 2R . BRI, AR S EG BE B 2 TF
PR MU, R A AR . 123 iR AESS
TSGR N T IS . AR R, #liA
A HEER AN AERAATE B M wennrsn =
523 > M wprursn = 3.22, df = 122, t = 6.42, p <
0.001), H# A TIAEATFFZHM mwrss-n
=3.42 < M wurrra = 4.84,df =122, t =-4.32, p<
0.001). I, FEIEZSLEh, BiEnT LIAE R AT
FE i, FREERT DAVE A RAN S b .

42 LIEMRFIRIE

ERTRILAH 144 BRFESM, Std, W
i B R 523 DL A R —FE AN Gk ), i
LZAFEIARNE 129 0y, Fr A ABREDLECE] T 4
AN, SCE 2 (AT RPRTR AR 5 S8 1 AL, AT
()2 72 52 022 A R (B TR0 1) R AR R, 2328
HHHC ™ S SR (BB 7 i B A TF 72 ) o
43 Fitoh

G, XS R T SR T 28 A&
PRA7HY vs AHAR Y)Y x 2072 fh 2B . AN TF 7= b vs FAN
PR 2500 SRR, ATRME SRR
M) B A2 BRI A 2, F(1,125) = 1.71, p = 0.193;
FE BRI ROV AN 3, F(1,125) = 0.08, p >
0.05. A&, H FRA &M R0 A7 76 3 by i 3,
F(1,125) = 41.67, p > 0.05. EAKRIMF, 5 shihy Al
H I, Bl A R T SR G AR AL A
M gon = 4.62, M s = 3.34), FRHREUE A T4
A 3 b R PR TR R
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SRIE, DL AR OB IR A 27 oy RS 1, AT
2(HFRAY G ST A vs HAKAL) x 207 Fh2EARL: A
FEP it vs AN i) 7 22500, S5 R R A A&
557 i 280 2 (8] () 38 BV . 3, F(1,125) = 8.234,
p < 0.001, RN STHTRY, XTTAF M, B
gy A B FRAG ST, U] b 4 22 AR A A
PR TR S AR ) FeAs &, w2 W b b O
I [ A R AR IRM ssm = 3.31 < 4 < M jgen = 5.06,
F(1,126) = 18.21, p< 0.001, n* = 0.13), {HE, X T
ADNT i, A7 A [ IR A 5 AR 7 TR B
BTE S AR FIE R e i e s R B 0y 22 7
(M s0m = 3.94, M jeen = 4.00, F (1,126) = 0.02, p >
0.05 ) (VLI 2)o A= SCHE M Y 7 i 2 B 7 1 Fe A &
55 AR SRR A 6 22 B AR B4 B 56 E .

O = MTEARES O HKEARKE
5.06

ST
g 4k 3.94 4.00
o
23}
=
Sl

1

ATFFRE YN

B2 N[ 0 T B2 1 BAL X AR Ml e 19 5 0

e, RAFISEEE 1 ARTR A 7k 0 E g 7 g v
AR, 5B, XTI, o Ry
P R A AR & B 2 9 (LLCT = 0.16, ULCI =
1.40), RV R/NA 0.77; TXTARAN 5, TR
M AEANTEAERI(LLCI = —1.34, ULCI = 0.12), H-#,
7 il 2 0 9 B A R T SR B 22 LI T AR R Y
PETAE P B 3 A9 (LLCI = 0.50, ULCI = 1.74),
AR SCHRE B 7 2 A R Y R T Ay
7t R P T SR R U IR AR 4 =2 R) 14 56 3R
RSZELAY, RIS TR A A A AR
4.4 INEE

S 2 FESCES 1A SRS b P — 2 B UE AN AN
HRAN RN A IR . S22 WERH, PR 2RS0T
FRAL 2 5 R T SR 22 1) A TR 6 R A TR T AL
N, AREIEAFFF= MR JE R AT o, har R
Y HARMKAY 7 FRAG A R TR A A AR R R o
HAEENT =SS T, AN IR T R KA
SAE S AR TR b EAF SR SR 1 RIS
2 CLAIUE T A ST A LA AT 5 BL ) A% O R

B ATk, SEE 2 BRI a2 00 3 2 ik K
P AT LR (A TT 7 i S B (FAN = ) o IR,
SEH 3 NG A5 R B A 22 S I ORI R S AR,
ISR 250 s v . Ak, 5280 3 ik H
F—F ook )E sh 3B F A & (Trafimow, Triandis, &
Goto, 1991),

5 S8R 3. AR FRSEA H AN
e s A B Kk

S 3 AR 2(A TR & s Y vs AR AY)
X 207 AL . INFEPE AL vs RA AT )2 R) SE G 5
TF, A AR R AR 4 5 S 2 AT
51 ML
511 ¥k 1

TSZES 10 H R A 3R &8 sl =
RAME . 558 1, K 2 KR, WK R
Trafimow 5 A (199 )i I A FM a3 sk, 4
SR BRI T AR, il S R AR D) [ B A &
PR AIR A B 5HKN . WA Z 0 F 5
BIE). 60 HR¥AESE THIK, SitREN,
Ja g B [ FA A, B a3 A IR
TP T AR [ RAY SR (M s = 4.94 >
M s = 4.66, df =29, t=2.12, p< 0.05), J3 SHHIK
R FRAD A, B AR [ 3R S R
EE TSR [ A S EREM pew = 5.10 > M gan =
435,df =29, t=-4.69, p<0.001), Kk, HIMWE
BT I 2l SR AR, AR IE R A
512 ¥k 2

TS G 2 (4 H R A A I S P R A i
M 2R KRR 20 B, SRR
72 A 2B 0 A H K R AR B% (Cheema &  Kaikati,
2010). SR, BLILIEEE T FAL b 28 10 A F ik o g
WECRATED, H, FRATERETFHUE N A TF =i,
AR SRAE R RANT= i, PIE MG 22 80K %
TSI AR S 5200 2 ARG TISE AR IR . 123 {7 k2
S5 THER, SR RN, BRI TR AT
ATAEFRAATZ (M ez = 4.90 > M ppepges =
3.74, df = 122, t = 4.46, p < 0.001); K#EZFN 5
MAEAHF =M mwearra = 3.42 < M gpgrpa =
4.84, df =122, t =—-4.32, p<0.001), K, fEIE
Mg, FHLAT DR A TF ™ 5, gl E R
N
5.2 LI RFIRIE

5080 1905 2 i R AR AR AR R TR, S
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55 3 MR KB — s R, JE
WHOR A . HF 180 £k E 5 EEE,
Y I 0 28 A 5 3 DA B 25 R A BB — RN B A TR 4,
I ZARAF 156 (ARG . L5 3 RERRA 2(A 3
P Jhar B vs MIMRAD) x 2(7= fh3E 8. AN TF 7=
vs. A AL A LB BE T, e dReileiamiis) 4
A, SRS SR 2 M, ARMEENIEsh
7 2R AR I TS5 1 IR X, PR A
K HFHURIARBE

53 Bt

TG, LUESE ARG ROy AR i, 3617 2(H
A& ML A vs KA < 2= 2. A TFr= i
vs A= i I 2550 0T S5 RRI, AR S
A Z A AR A B2, F(1,152) = 0.05, p> 0.05;
PR FRONAS 3, F(1,152) = 0.39, p> 0.05,
A FAT & BV A, F(1,152) = 83.34, p <
0.05. FS7 7 [ FRAG S AL I RRPETT R 35 = AR
B EHFRATELHM 510w = 5.06, M s = 3.67)

SR, DA AR U A R s o, AT 2( A 3R
P& AL A vs AAREY) < 207 SR AL A TF
vs AN TE I I 20T A R R, AR S S
eI 2 (0] 1 A8 B RGO 18 B PR B 3, F(1,152) =
3.11, p=0.080, fAI BN A MR W, XF T 20 FF 7 i,
Sy Y [ R AL AL TN A 22 A R AR U AR,
AR Y [ F ) 3 4 T 0 i 2 152030 1) ot R A U AR
M gon = 3.76, M ypen = 4.54, F(1,152) = 3.25, p =
0.073, n* = 0.02), TXF A&, Mz A [ 3y
UURARAR Y [ FA ST 2 | 1R A A PR TR
TEAR B IR GF A W2 22 55 (M son = 410, M jpn =
4.05, F(1,152) = 0.40, p> 0.05) (WLI& 3).

6
i A A RS OMEKE AR
= St 4.54
N 4.10 4.05
/\h 4t 3.76
oy
23}
=
=] 5l
1
) BATE

B3 AN AT I 2 A B &R AR 41 5

HRa, S 2 AR AS SO H AR Y B
SRS BEAT AT o SRR, XF T A TF™ 4, TH 2%
R e R B R AR R 35 B9 (LLCT = 0.63,

ULCI = 1.64), R K/NHA 1.12; Mixd TR b,
HA BN AT R IEAE(LLCT = —1.95, ULCI = —1.07),
RO K/NR—1.47 F555, 77 i 2 A0 591 2 5 R vk
e 2R 28 BIB9S Y (LLCT
=1.49, ULCI = 2.26),
54 IhgE

S 3 SR G — RS B A IRAS &, R
T EAA 22 SRR K7 b A R RO R 3k
e AR AR . R IUE T S0 2 AR B
13 VAN 8 R 5 LA

14, 3 AR E LR T ARSI ST
B AR Y A TR R (R, BRAT ARG AR TR
TEARWEFE AR OB R R 2 5 T 507y,
Zhang 55 (2006) 1 A7F 58 R B A TR 2 B 20k iy vh
FHATZ A S B AR L PR AR SCHET 3 5K
Bty i JE T8 S0 T B “OWGH™ B 1 % Sk 5 9\ I8
b /N B A o i B/ W R e SR 1 i S Nl i
(AR TR RS2 MR 4l o R 24 149 A 26 S T A% 21 14 (4
Google . GAP %5), (B, B NG AFAE R
i AR, T E IR AR SO R B (4R |
R, B4, X EZIEEEW SRR S, A
RS NS E PO B NP A INES: I
) Dt S PO ML A AR S AP A o DRI, S 4 % DU
SCFR L B ) S REBR R AR D T 858, KA 36 52 56
2. SCES 3 FRUESC AR A T A AR AR LU
B RIE

6 SLw 4. HEEUEM AR
A4 A Sk

5 3 AL, S5 4 RIA S CFERH
o BB ) i AR U ARAE Ry RS B B9 R, IR
Y5 UEAS SCHTHEWT A SZ I L o S50 4 5RH 2(A &
M har B vs AHARAY) < 207 fh2E L. AT
vs A7 d )2 0] SES 0T, Hr A 8 A AR AR [
SEE 2. SEE 3,
6.1 LI

TS5 1) H ) 2 56 I 1 X S 56 vl 4 1)
2 ff BN 9 i JEPR OB AR A R o [RIRT, 4
TH 28X S AR U AR BT A B 1 PEAY o 52 47 81
Wk B2 5 TS, A 5 R IR AR (2 A R R
T B AR RN 4a AT b)Y BETTIEFT 7 A
TP, BT X AR R 28 “FRIA R X
MR IR RE 2% . B WX AR IR FE T
(Cian, Krishna, & Elder, 2014), &5 Ml #iaR8%F5 g
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FRIR B2 A BT B (5 52 1 A TSR AT D) o

da  Z A ARIR 4b [BEE F EATR IR
K4 SRR SCIR ARSI 4)

GEitas R R, B i AR PR AR SE 8k
B IO E 2 5 (ps > 0. 1)U %
ZH R AR TR BT AR B I A 52 M g 30T i S A 1R
TR IRETE o XFF 2 A0 09 AR TR, Bl e o 2 1
JBHNZ AWM zap = 4.46 > M e = 3.52, df =51, t =
3.69, p < 0.05), X5 1 fb JEbR IR il b 3 H R
BIEM 2ap = 3.02 < M upe = 5.62, df = 51, t =
—-1.83, p<0.001), I, Z4 & EARIRIEIRGE FH
TS5 R TR L
6.2 SEIGMRLFIREE

IE S0 i BB ML T 162 &,
Y I 10 28 A 5 3 DA S 25 2R A BB — FE N B 4 T 4,
RENA R 142 6y, A ABBEDLT IR T 4 4
. RIS 4 MADRPRIRR 5558 3 AHML, AR
J2 1) 9 1K 2 T A 22 o R B TR PR 1) R AR TR T
SCE ) EDE (] 4).

6.3 Hitoh

|, DO S MR e R ok o R AR i, AT
2(H IR & ST A vs HAKAL) x 2072 2EAL: A
FErah vs RN ) 250 . AR R, A
SEEMIZ MY EERAEE, F(1, 138) =
0.60, p > 0.05; J= AU RN A BE, F(1,138) =
1.17, p > 0.05; H 3RS 800 15 2 i1 B 8 3%
F(1,138) = 118.42, p=0.058, J1~7 %I [ Fe b 2 2H 1%
RAYHAFET R (M won = 5.40)5 THUKE [ A
M ppn =4.16)

SRIG, LA AR R AR D 4oy D AR f, AT
2(HFRMY G ST AY vs HAKAY) x 207 Fh AL A
T vs RATH ) IT 22500 . SRR, H I
5 I 2 ] Y 22 BRGNS, F(1,138) =
20.97, p < 0.001, & RN SHTRM, X FAH ™
filn, AT A PR A A2 Bk i bl e 22 A A
FrRiR, AR 7 AR 2 20 1k 2 bl 4 1520V 1)
AR M o = 3.02, M e = 4.90, F(1,139) =
29.63,p<0.001, 0> =0.18), XF TR, Hi~r Ay

B FRA SRR AR Y [ TR A 2 BT AR IR T
WA i IF TE B 2 (M ssw = 5.50, M s = 5.13,
F(1,139) = 1.64, p>0.05) (L& 5).

o HSTRARMA O AR AR
5.50
il 4.90 5.13
a
2
R
%
&3} 3.02
=
2
2 -
1
AT

NI
K5 AR S50 I 38 A BASSXHE AR 0

5 S R AR SCHEWT I A S I LR A TR 56 25
R, XFATF =M, 1o AT ok
HFAME 2 B9 (LLCI = 1.02, ULCI = 2.02), %%
B KN 1.49; TXEFRANT= 5, H AR AR AT
FEMI(LLCI = —0.225, ULCI = —0.57), P, =2
T 59 B 2 R v T R0 5 L T IT AR A I A
FHALJE B AI(LLCI = 0.91, ULCI = 1.74).

6.4 INEE

S 4 PR T SRR AR BT, R B R
FES AR R & SCFE T RS BB IE T, 2
Tl AR 7 R R A VR R i 28 AR ) R A AR
IHFATE . PR, 78 5 AR R & SO 10 22 # AN 13T
FUEABEIE T, MRE R oK 0 Hh AR A= S 2 AL Y
A AR T R OB b 245 B BRI

7 RIS

71 BRYER

ARG 4 A SEEUEI T H IR S TE K
T, R IR R B E 25, HEmIE R
XF i bR R 22 A 5 R 1) R R 4 o (ES 2 i L
HAFAE D L2 o S50 1 B UE T 4l S7 B [ 3R A
TH D A T = I R 5 5K, BN 422 £ 1
FEBRTE AEAR TR [ AL A T 2 3 1 ARt T SR 4%
I, TEhngwas B 0 5 AR IR . S8 2 UESE T BiR
K B FUREFREATE = i i A W7 . 528 3 R T A
A o5 —Fa sh 5=, SR T BT 0™ b
2, PRI P AR UEAR IR AT oSS 4 K
PR A i o T 22 B i R TR R A S AR T [
¥, FRESERE T A SIS 1 [ 3R A 85 i il
R 5 SR T M 5 AR OB R AR 4 R AL



5 8 1]

FIEE AR I IE AR SRR S AR IR AR (R i 1121

7.2 IEiRTTAEk

AR SCHE VU AN T T B BF 5T EL AT BRI BT Rk A
HeEA 1A

B—, ARSCUEMA T Rpt iR A RS S
i SRR OB R A 4 Z [ i o A AR . A B9 e
MRFEALBE S fth A R B, w2 N R, it
HETR AN [R] F FRAR & B A B A A [ B i 5 figh e X
7 —— B EZ P (Zhang et al., 2006), AX3C
IR, BUA WS HJEM Triandis F1 Gelfand (1998)
P& Y SCAG R ) AR o Y i DL AR R T IR S
i, B2 AN SE 8 . AR XM Triandis Al
Gelfand (1998) 7 $& th 19 SC AL 1) A% 2 1) 7K 7 41
&, B AN ARTE AL B 5 A A 6 FR Al
y— R, RO A B sk Ab b 2 B S A X
SR, R S A R AT, G
BERARAL G AmE, Wik, A AR
RIS PR T R KO B AR 2E o AR S
i 4 ASSEEGUESE T AR T SROAE A A S S
B AROIE R A B Z Tl B o A AE T . Rt A SO
Triandis Fl Gelfand (1998)JT4& ! 1Y H F A &30
IS, TR 20 A U AR TR
FIIEYE, X Zhang 2 A (2006)4MA 5 A 56 R BB
EFerh s B ER IS Fw | R X

55, TR A FRA A A AR T SR S e s8N Ty
I, ARSCRA T WF TS S A RS, X —%
Wi O 22 0 ELHLS AR 1 o B EE X R AL A0 Ry
PR SR R M RN P A5, SR Y 2 R) 45 R A vk,
H A0 (H 2 4% 2278 5 {H(Song & Lee, 2013),
AR AT B A m AP S g S 2 ik, s H
FREHa sl T AR, B REA AR A A Ak
AN, EEBIET A S MR R0 B E %
M, PRIUE, S SCRIBF SR S5 10 % F FAA & S X R
PR SR B 5 e R8N 5 T A B HESEAE o

WL ARSCEE T A AR RIE AR (2 A EUE )
MRIVEX . BUA W 2 1 30507 0 5 AR
BUBAR, BRI A 307 K& KR i bR B
IR (Zhang et al., 2006), A< CFERT 3 DR T
SCFARR, FERE — SRR TR S SR A
B Sk 22 B AR RTE AR, &5 5 42 50IF 1T A SCIf A%
OBRBE . B, A SO R B0 EAS 2 97 2l RE
PR SR 5 M it RS OB R AR S i — AL, B A T
EORTA A /e 378 = B S LN T (9 B 2

SO, A SCHESE T ERCEE B U O K2
PO E A SO F I . AhE2EE BT E N 2= I

B OCTEBCE B S T AT T 2 ILIERT Y (e.g., Zhang
et al., 2006; Krishna, 2012; Jiang, Gorn, Galli, &
Chattopadhyay, 2016), SN E N ADE S
IS TR BB o MIERIk . RS E#E—(2014)
XoF T B AT SR U fi v A ST AT T[] D R
BB, EV AR (2016)5E W TR E 44 7 T Y
WHoELrid . TESSENIFE )T, A WHFEREE S b
F8 fih i A 0 B 5 HL A 25, e IRk v A B T 2
i TS0 75 46 A% I S 2 % i 55 ARk 7 R 1 e P (B R,
EHEE, MR, 2014); B UESHTTIE i PR S S
TH 2% 35 A W 7 o I ) M R (B RE, B R
2015) AR SCEETRVE E P R, 7R FE SRSk
i AR B R (B vs. 2 1) I 4 510 9 & B Fetl
RGOk, HESE T N ST E B AT S R
7.3 EHEMEET

i JRPR U i R A O WL A5, 2 i
R EEITCR . ARG R S AR IR B NS
BRI AR L T H B E R A .

Si—, BRIz A B kAR B 3R
M &, R A Bl T 55 IR 2 N E A A AR U AR
MG o AR, G4l A S 22 AR B AR R, 7T
DS B u I 0 e AN S A S N 3 (= B L VAR S E 52
M5 B, B A0 P AR A B R Y A
TS AR T <RI AE) . A,
2O Al A T Y IR 8 i AR IR, TT DATE R A%
Ferp AT, <FRATHY S5 BA AR AL B FoA &
MRS, B0F A 2 AR B B SRR AR R Z AL
IR AT 805 T Bl 25 %0397 4 (B9 (55 22 ) il b
BUBR 14 52 B2 5l 4f AR 2

55, Al AT AR T 2 A 0 Ml AR R SR KR,
15 B8 b T R o BRI AR o TN, g [ PR 1
SEPEZART . BT BRSNS, AT
S FRA B AT B N R AL, I R P R SR B
BUREGTE, Ak mT LATE AR TR AT RS 22 19 i
2, A — L2 A E RO R IR,
FpiE b EA A AR R AR H, AT
AR AL F ™ W, MREPET R SRR 551k, Bt
A oMb AT LUK it FRUAR PO R A 458 2 48 < 8] i 5T
2o ST AP AN AT B T Sk T 4 A AR TR Y 2
PRIEAR (Keller, 2013), MR 17 5E 5 15 3 7R & RLAR 1R
MEECTARTC R, SRR RE I b il b S B A% 34 il LAY
FERHHIEE . AT, A SCHFFESS e X Al 1 b
AL % i (Branding) B A7 BB 2

=L R 2 A FA A OIS AR R



1122 N H

3

7 549 &

B 7% i RS VRO R A 2 B R A 7 i 2R 0 T
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BB AR TR R A e 4

SV, X SO RS B SO b AR U AR
T FE T8 S BRATE WA ML TE BT A AR IR,
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RO\ Ty BRI B R . XA SCAR R ) AR Y KPR
I 5 A B ISk, Giithan-Canli A1 Maheswaran
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Consumer self-construal, need of uniqueness and preference of brand logo shape

WANG Haizhong; FAN Xiaowen; OUYANG Jianying
(School of Business, Sun Yat-sen University, Guangzhou 510275, China)

Abstract

There are a variety of brand logos in the market and it has become a marketing way to attract consumers.
However, how to design a reasonable and effective brand logo and what kind of brand logos is preferred by the
target consumers, are questions for marketers and researchers. Based on the horizontal dimension of
Individualism-Collectivism Framework by Triandis and Gelfand (1998), this research found the mechanism
between consumer self-construct and preference of brand logo shape: need for uniqueness. Findings from four
experiments demonstrated that consumers with independent (vs. interdependent) self-construal had a higher (vs.
lower) need for uniqueness and preferred angle- (vs. rounded-) shaped brand logos. Consumers' need for
uniqueness played a mediation role in the relationship of self-construal and preference of brand logo shape, and
that product type (private products vs. public products) played a moderation role in this relationship.

We conducted four experiments to examine our hypotheses. The data of study 1 was collected from 63
undergraduates who were activated either an independent or interdependent self-construal, following which both
groups responded to questionnaire items on the manipulation check of self-construal and Need for Uniqueness
Scale. At last, they were showed two brand logos: an angle and a rounded one, and then gave their preference to
these two logos. Study 2 investigated the boundary effect of product type (private products vs. public products).
Study 3 manipulated self-construal in another different method by asking participants to describe the differences
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or similarities between themselves and their family or friends, and changed product categories to further test our
hypotheses. The data in study 2 and 3 were collected from 129 undergraduates and 156 consumers through
online survey. In study 4, we adopted the brand logo shape in the graphic form, different from the brand logo
shape in the text form from Study 1 to 3, and thus expanded the application of this study. All four experiments
showed that individuals of independent (vs. interdependent) self-construct had a higher (vs. lower) need for
uniqueness, and preferred angled (vs. rounded) brand logo only when consuming public products (vs. private
products).

This research has theoretical contributions in four aspects. First, this study proved that “need for
uniqueness” played a mediation role in the relationship of self-concept and brand logo shape preference. This is
a significant advancement of the previous research, which found "conflict resolution style" as a mediator.
Second, this study have theoretical impetus on the relationship of self-construal and need for uniqueness. Unlike
the existing research, which either adopted only one method to prime self-construal or measured it using
continuous variable, our present research adopted two methods to prime self-construal and the results got
replicated perfectly. Third, this study enriched the researches about brand logo shape (angle or rounded). Totally,
this research adopted two forms to represent the shape of brand logo, graphic and text. Fourth, this study
advanced sensory marketing (especially visual marketing) researches. Moreover, it provides rich strategic
implications for marketers and firms in designing and adjusting brand logos, and also developing corresponding
marketing strategies.
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