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R BARPOR A LK (Singh, 2006), R4 =
FJE . MR (saturation) . {H (value) F1 (% 1 (hue)
(Gorn et al., 1997; Labrecque et al., 2013), H {1,
R Ol R Z1 W 6 32 B K i ¢ 7 (Bagehi & Cheema,
2013; Bellizzi & Hite, 1992; Su et al., 2019), “##&1]
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Jones et al., 2018; Kim, 2020), a0, #(vs.2L{0)
KT, WHREAEE IR (Bezaz & Kacha,
2021; Kim, 2020) Fl 4 3£ 7 J& (Bellizzi & Hite,
1992), Mz, J5—Hutsikh, LLERefe i in 7%
H R (Bagehi & Cheema, 2013; Kim & Lee,
2020; Sokolik et al., 2014), N, £I(0(vs. 5 A)2>
B % SO A B B (Shen et al., 2018)., MR
(Sokolik et al., 2014), X% B #E @1 B HHBCRA W
e, eobh, DI FL W AR B SRR K2 R
FEF 25 AN JOR T LW B R A B S L
FAT R SN RE M o i, i N A SC Rk B AT 9 41
W5 AR X ) 3K 2 i (Bellizzi & Hite, 1992; Zhao &
Guan, 2023). A& (Celhay & Luffarelli, 2024;
Su et al., 2019)iX AL S Y52, SR A A5
21 K (08 XTI 2% 5 17 2 I (Fiore et al., 2020;
North & Ficorilli, 2017520, Ht, AREF5EH7E
fif e AR WS I 20600 2 W B0V 2 5 1 S
SN FAT Ay N7 1 55 i BT RRUAR 7 210 3 €5 R X T 9%
A TN P e RN T 2% 35 AT SR BN S )
BRFEZER? X —25 570 LR PLe 7 15 A48
ffERE?

SR fipk LR A, A ST LASUR GRS A G
e, Sl oot ik, s 1T 1990 4EFE 2026
AF 49 T TSUETS ST 154 AN RUNAE, R L1 HE (LR X
TH 2% 25 285 8 I 0 AT SRy B 1o ) 22 S A s i LA K S
it R B . )R, ASBIFSE I8 i — 20 S e
s AT s B RE SR ER At i — 2 R b PR SRR . A
R A EENEIS M E. B, AU ts
M R T 20 (R X T 2 3 2 B I L AT
S 22 1] 56 28 B RONARL R /INRI T 8] o TG40 BT I 45 2%
R, W (vs LLE) 2T | AR A A BE S0 FAT A
JCNE, 3% A DA AR 1 40 % O PR 22 A 5% 4 AL IE 4 <2
Fio HOR, ARBFEE R TTo A S T 4L B XA
JE SN FIAT 2R SN S A SR S, DX A3 T 2L AR AE

L=2A
2

AR B BE ORI 58 55 o TG 3 BT 1 285 2R ke IR 0 (vs.
21 A0 %o 25 B L P FR R 8N R TFAT RN o B
AR I T RGN TS, XTTH 2% 5 B I Al
AT A BRI B AN — B Bt O G B 9 AR AL AE
BR, XL AR E AL O R MR SO A H R 246 5 1Y
PR, AT R OC AL ORI P A
SR FAT Ry S 5 T AN — 30 B

SEER)Z T, AHFIR A A A R B B R H
AT FHZLHE B BRI T S0 e e MR AS 34
W, A TE R L B AT L0 5 B I, TR BAR
P e i BT B A RIS BB PR AR DL S Ak B B3R
B 25 8 AS [) 9 Be (it 2t AR BB e i S OC R 4E &R
BrEr), f6) 5 A . (RES S E B B b A R
WA L (vs 2160, IATTTR K BR B 2 472 1 € R FRAR 80
11 EFETEEX

Z e B A 517k Z B B9 22 5 (Khamitov et al.,
2024; Schamp et al., 2023), ASHF5E [R] A &3 P2 IA
At T A B N AT N BN o A B RN AR B
TR E X O BT, LS AR
() SRS P RITTCTE 19 AR 55 R 58 ) (49 P9 A 0 BV 1w,
LRI R XF 7 i/ LA R AR RS . T RE
VAL . 5 R | I G RIS DL AT B AR R
=B /M e G FF, 2021; Hagtvedt & Patrick, 2014;
Hoegg et al., 2010; Peng et al., 2025), 17 4 S W IR FL
TIHPEINMEST R, LRI 2% 35 (4 32 bn A2 AR 1)
175 (Hagen, 2021; Mookerjee et al., 2021; Peng et al.,
2025), ANJE SN AT R SN AR AS 7 LR 1,
1.2 HEiPE
121 BEREENEE

25 = 8 (connectionism theory) &AM 5T
T BRI EZE IS, RPRECES £ S, AW
INAIE R AE— W45, M4 28T Rl 201 8
(nodes)FA B, #5717 S AH BLHR LS H B4 SUER A AN
[R5 P, REAH BSOS S, I I R R A2 3]

s
1=

£1 AXTETETNURMNGTERG
A X S 5 A AL T B
B MWEEE R o P PPRASEE L PR . WSRO 0 SRR R . W R . I YR
R ORINTECEME (Hagtvedt &  BBJE . PERVEBRE . PERMEAE . PRSP R . WA SO R . BUBREIE . R R AR
Patrick, 2014; Hoegg et al., F[E . e 20 B0 . WoSC Rl . [ i | WM s 2 . [ 50 ] 830 S 25 R
2010; Peng et al., 2025) SRR TR R L e BURESE . [ ) RS . R
o G EMRASEE BTN . TG . S LOGO FEM . MENSIEM (R . B D)
il WM BEIIMEAT R, WHI o PR (RO A . W] . SeRER . e R R . BN A
R RFESIIRRBR A R PR, SEAR . [ ] RN

(Hagen, 2021; Mookerjee et al.,
2021; Peng et al., 2025)
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IBE 45 58 B 1Y 5% W (Rumelhart et al., 1986), A T#HE
SCHEAA AR T i 2 [ A s e v, S — 5 s B
I I, A Y A5 B E T B 4 BT (MeClelland,
1988) ., 151l 4 >4 Wy 21| 4t R HE I AATTRE F AR RE 3] 308
FETHEREAIF, Ko H &AW LR T 50RE ek
AT 2 [ 9554 (McClelland, 1988).

A L 7w S EAN Wb P O R % N VA A T E 7
HET ISR RE . MIRIBESE 1 SOE, MASKAL
B A5 ARSI S —k . BiRNS, 68
A DGR PR L ——H B 5 X (embodied meaning)
¥ 15 B X (referential meaning), [ & J& (ORI %
WIS, SR RS T A W SN A BN R ) B
At R, JEE R TRES R L, BMMARG =
AL A= B X €% B i, A B X R ) B e
B SR PIEIN T.(CE s 4§, 2014; Labrecque et al.,
2013), MAMR L LA NMESK OGS
AT AR AR EE &G, il an, 41 (5 fa S (Pontes &
Williams, 2021). %1% (Fikrlova et al., 2019), {51k
(Genschow et al., 2012)FHE &7 s B gs 7 —; W5
@) 534 (Sundar & Kellaris, 2017). 41},
2021) . fig 1 (Labrecque & Milne, 2012) ., {5{E(Su et al.,
2019) A1 RUBRES 70— o M BT AT, 416
S IHRAR SIS, . S AR SRS, X S
HE AR . AT RN, B, Beas 3
WORA ORI ST TR AR AL T R A
122 WHESMIEL

TEHRSS 3 LA Ry BEAl b, FRATIE I ARG
i T B8 (dual-process  theory)/E Ay 175 &4 vy 1 5 1Y)
Mg, BT, RS TSI, AEH
W1 5 SR MR P AP AR R R B AR R 58 —Fh& R
M H 3. B EK Sl H AR RS AN TR S (R
PR RS 1), 7 —FRgE . TEIAAEE T,
DR DU P B A R RRAE B 0 AT R GE(R G 1)
(Evans, 1984; Evans, 2008), ELATMN S, M4EET
TR T(R G DBEATHIWTE, T4 5 RN 2k
KI5 B E AR BAR, DT i bRl ) 25 B S g
(Zajon, 1980). FHJZ, MAMARIEFHMEM T.(RS 1)
AT YT, W55 2 A Z MR, XA AT
P AR RS . RS KT DL R SR R T R Gk
A o A7 2R SO ) A A AN T 28 B Sy, IR
80T P AT A 5 XURS 7K AZ FiE JT (Ajzen, 1985).

HET MRS TS, AR TR
LT R R SE MR I 2 5 SO ) VO R RIS AE SR . 4
B 1o SR — 2 7 AR Sk W) A 52 e 5 2 T R B

TN, BBA Ik AR 2 [ b i 1 20 5 (0 R X T 2
ABE RN AT IR RE . BB 20 andi—25 00
AR U M BN T, IR A AR s e AL E
X 28 B AT N RN S MR, T A I A B R
Mo SRR 3: QAR — 2R Y AR RN e RN Tl
S ERME N T, IR 2k AR B AN SR AL R
XTI B 3 285 BE S L AT R RN, B . PR 40 4n
H— I AR i HE I I8N T, R4 X AR Y
SR 2L R N B 3 28 BE SN B SE R, TS
G P B AT R RN s . BT Ok, FRATSEHE
TRV, HEE TR IR LR P05 RIS AE SR Y A
W22
2 fRixiEs
21 EXM

RAE DR MR G AETEA —3, (BABFSEIA
R, WA (vs L1 )R 9 5 A B SN FNA T S R AP
AR, 5, WSS £ sk, ]
BN & 3231 2 F %2 (Labrecque et al.,
2013), {H LT 0 £ o D 5 €0 BB 3 U &,
KA TE 85 (4 5 68 J1 (Labrecque & Milne, 2012) .
4GS, 2021), M #(Sundar & Kellaris, 2017)%5
TR S AR ZS, 2160 5 7515 (Pontes & Williams,
2021) . 1% (Fikrlova et al., 2019) . [-(Genschow et al.,
2012) 5 H AR A AH IR, o PRI, B2 Ml (B (vs. 21 ()
AT P B AEASEE L] TIA S 7= i AT {5 (Su et al.,
2019) ., X} 7= fhPEA B 5 (Bezaz & Kacha, 2021; Kim,
2020) . X i A AR S B B A (Chan & Park,
2015; Kim, 2020), 7E470 bt 38 & 0 s f %
(North & Ficorilli, 2017)F1{} H 5 =5 19 H i 4 %
(Bagchi & Cheema, 2013)%,

Rk, $2 ik

BR la: EBN B DAY OR I 6 (vs £ 60)
B, T 2% S A B A B SN o

fBA& 1b: EEIEE AR R (A (vs. 21 10)
B, T % 2 A B AT R S o

HE—2E 1, AT R, #E A (vs 20 ) X 3%
TS BE SN A R 5 ) KT X AT A S A AR 52
Mo AR 4 R 48 0 T ¥ i (Evans, 1984; Evans,
2008 ), LI OEAE MIMNRL R, HAMINATR K
5 BB PE4EAF (Chaiken, 1980), 3 4 7615 8 T
HERBAS TS AT L1 O I BRAR . ln, AR
W5 e 7 5% BUMOME A AH B g5 (B, 2021
Labrecque & Milne, 2012; Sundar & Kellaris, 2017),
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P £ 0 0] 5 s 5 S AR HE A AH K 45 (Genschow et al.,
2012; Pontes & Williams, 2021), M M52 0 %% 2 1)
A IZ W (Chan & Park, 2015; Kim, 2020). # b2 T,
AT R RN AEAE A %] 7= sl R A B, 38
32 B TR A AT 30 2 o 5 PSR AR S e, 45 n L R
il o AL A RO AT DA R B T AT M AR R R
(Ajzen, 1985), W21, FEFMEN TG, FURAYAS
JEE SN AN — 2 B T8 A e A R BB AT S o AR,
FR 9 25 B — 47 o0 22 5 #98 (Khamitov et al., 2024;
Schamp et al., 2023; Shaw et al., 2016), 4% &
TR AS BE A — € R AL BRI AT, S

TR Z RIAFAE S A0 G o TR, AR5 E— 25 2 1 an
TRE:

B 1o FHATIHEE i HE (L (vs ZLE)XTH 98
5 B SN 1) REUAG 280 TR T LK I 2 3 AT Sk g Y
TR AL
22 BT MRREILIESR

TEH R PR R, 208 CORAE h—FMIGIA
AT R BN Z R, W E S B 5 O T
BRARSE I 2 W RTE R (FhE - 48, 2007). AHEL
T, WO 58, RS g SRR AR
g5, WL 25 5 51 & B Y 2 B D (Bezaz &
Kacha, 2021; Kim, 2020; Su et al., 2019), A1, Z&
FE SO 547 2R S I AR B Rl T R e A&
TR 22 S WU IR 5 L W, AT Sk SO U3 R
Bk — 2 i B AU 5 47 B ik & (Frank & Brock,
2018; Zajonc, 1980), J& TR RS M T, AFEIE
B AR 1t ] B 3E A AN W) B AR (I BN T B A% vs BN
T AR (R 4R RN T 2 S B R AT ok S
NEYER . e N ORTEAIS A .
221 KR 1(FARZmERMEERS)HEATEE:

PERISR. AHEMENEE, 51

ISR [ BT S0 B T Rg AR (RS 1) A

PRI TEEAR(REGE N ). X IR 9 722 il o R 2R B AR
LEIVEHT, ASAEE MR IE 2% 5 R 2L HE R 1155 2%

ﬁE,T&mT@mE% BAE X Fh R 1 A5 B
N AT RN . IIE N T8 H, YiH e
Ol G T N S AT R I 5 1 Y R U, i
(vs L0 ) R HLAS B S 0, A R i 25 B ik . DAL I T
AR, CHIH P 09T S B SR N, R A (vs 2L
o) % LA B B g ) R B 23 itE — 2B B AL AT R
2 o

(HFERI=

FH WA= A2

A IR 1R

— A SRR AR SEAE, 5

I ) B R AT R B 5 . S5 ik
BH 5T 0 B 0 1) F [l 55 7, AT DG M A
WA M (Hofstede, 2011), MIFEM T#AEF, & FH
W5 5 8 9 ) 5 45 2 2 1] (Bem, 1974) X 51K
0 i B & B R E 5 AT HE 2 R PR E (Smith, 2014),
Bo 51 KB 4 1R 5 (X PE, 2021; Gorn et al.,
1997; Mao et al., 2018), M 5@k i G (vs. 21 )%}
A E BRI 520 . NERPE I T AR A, = FHRI
AT HLXT N A TSR B A E AT B ] (Bem, 1974,
Hofstede, 2011). fR#EPEAT S BRI H 1515 & R 4 E
JC ) 25 5 R 50N BT 45 ) i BE R G2 R 44 (Parsad
et al., 2021), JfiE—2BHAb N SEPRTT o HHASC
P

BK 2a: W5 €0 (vs Z160) % 11 2% 25 25 B S 0 ) AR
PO, A B RSB A543 e (vs AR YA A Fh T 5

3% 2b: WA {0 (vs. 200X 2% 5 47 8 SO B AR
PR, FE BB 3 8 (vs AR B REAS Hh T 5

(2) AN A A 1 114 9805 4

AT 2 P R 3R A6 1] i I TR R B A AR A 45
b 115 B 8RB AN & 38 5 £ 35 1) 2 JE (Hofstede,
2011)o MIEIRERARE, ARASH 0 Pk 1] 5 78 1o
iE N M, BE AR AN S N AR TR R O i E P
(Hofstede, 2011), X 5 ¥ 4 fr 5 & i fee 5 ] 52 &
SCHEPCHEL(Smith, 2014). I, ARASHE PRI EE A
MMEZE G 5 R G 25 7R 55 (B4, 2021; Gorn et al.,
1997; Mao et al., 2018), MIis@EAk i G (vs. 21 )%}
A5 B RV S50 (SR BRI T A2 &, AIRAS

JE P R SR 1T 1) o X6 R 2 T 5 A 1 AT 3 L)
(Petersen et al., 2015), X 1HEERR G KA B
TSN, T 25 5 B BRI R G RN, IRt — Mk
SEPRAT M (Parsad et al., 2021), Hi A SCHE Y :

fB3% 3a: WA A (vs. ZL ()X 9 A B SO i R
BSOS A R A 1) A5 I (vs. 80 ) I FE A
HEER

3% 3b: W (0 (vs £ 00) % 1 B A TR SO R R
RSN, E AN 2 TSR T [ A5 501K (vs. 12 ) O FE AR
HEE R

G)PES A6 55 1
MAB RN T E8AE A, T EARE T Lotk 3 B

J&(Pearlin et al., 1981), X5 k& i E S
] 557 CE PUAL (Smith, 2014), 25 5| &K B IE 2%
AL G P, 2021; Gorn et al., 1997; Mao et al., 2018),
T 58 A 3 €2 (vs 21 €0) Xo) 285 B B R N Y 52 A
PRI TR AR G, 3 AR A X g 25 B 5 119 £ i
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P47 S EU A (Lalwani et al., 2023) A2 HEPEF T 5 B ) fd
P18 NN T 2R Ge I8 B ) 285 2 B 3800 T 25 oy e B
RYR, It — LA S PRTT A (Parsad et al.,
2021), HILASCHE

B da: T 10 (vs £1 (00 KT 2 2 285 B8 I I R AR
WAL, LM EEAR (vs. =) I REA Hr i

B 4b: I (vs L0 )X B8 17 o RO AR
WAV, TELCE & AR (vs B I REAS T3
222 HR2 (HMEER)HEATEE: FiR. &

AEBEEREFE

BEZEPT E T EE I T 517324 _ (R A
D), ARE TR TR 1), REAEOR
AT D I N TS e A B O, RSB N 2 A
REMBRE AL AT R, R TTH 23 TEA T A B B T s
() PR 2 3R 5 B8 R 25 F(Rausch & Kopplin, 2021),
A4 25 # (Ebner et al., 2006; Tentori et al., 2001), #£
A7 (Ashraf & Merunka, 2017) K [E 5 28 5% 4
RIS (B4, EAE, 2025)3H [F 20 m 1 2%
HAEAT B B R SR IR AT AR 5 XU RS2 e T . Y
PRME A (HL A PR T A PEAIR . XURS 7R 32 Be ) 25 ) T
SN, 2% A AEAT ST ) T AT R G AU,
T AR 2138 R XA T2 I A8 o AH T2 B
T B 3 BRI N T.(Zajonce, 1980), X245 AR
— b 35 S ] R X6 A B S PRI o

(L) By 9835 1

Bl AF I B BGKC, TH 2 A I SR B TR Y
P VAL M7 5 o I e 3R 0T 7] (Ebner et al., 2006;
Tentori et al., 2001), AN H 9 & AUAE IS = G, A
TEAS BE AR P REIE IS DL A o B BB R0 R
M, FEAT A SN2 T, IR W8 A AT A g 65 13X
P BE b 0 RN 800, 1 — 2 A AT R R . 3K
S PR R AT AT 8 T 2 8 LU v A % 1R 9 2% 3 AT T R
(42 4T S B (Ebner et al., 2006), &% T i
— A B b W R SO0 e A AT R RN . B
P DU R

B Sa: T 10 (vs £ (00) X I 2 2 285 B S I R AR
SN, TEA AR AR TR Z IAFEAE L 22 5

B Sb: M (O (vs. £L )X I B 47k RO AR
BB, TEAR (vs. 2 AR FEAS A TR T3

Q)FEAE R85 VR H

TESLUEWTTE T, AR ST TR FH RO RE AR 2 A i
B DL gy A o A R AR R AR o A BE K (Bagehi &
Cheema, 2013; Pontes & Williams, 2021), “# = BEA
I8 H B Z 255 ST M (Ashraf & Merunka, 2017),

WM % U 240 TR A5 AU AT DA A B A Ak Sy S BRAT Ay
T IIfi — 72 [ ME(Ceravolo et al., 2021; Puzakova et al.,
2016), FHILZ T, dR2EA BERGE & AT TR A 22 0%
ST PERIPRRE Ty, X AAFAATRE 6% A R b 25
FERGA L BRAT N o TEIXFE RN, MR SR
2E R REATEZS BE)Z T B AT RE X HE A (vs 21 f8) 7 AR
AL B G, AR AR A A RE A B X A A BE 1Y
TR SN i — 2 e A AT R Sy, 2 AR REAS U T
0k 55 24 o] T 28 5% IR ME AN 725 I K €8, (vs. 20 B ) o G
AR RN B R RE 4 e 2 AT R SN 2 T o e
A R

Bk 6a: WL (vs L1 (0) W 2 3 25 B 2 A R
WAL, TE2F AR S AR MR Z RN AE 3
25t

fB3& 6b: W A (vs. ZLEA)XHH B 5 AT 0 v i R
WO, TEAEFAREAR (v S A FEAR) R B3

€Y PR RN RE (S

] 5% 48 T A8 H 0T 43 R B Gk e B IR R AR & ik
SR, FHFE, 2025). AU E PR
J 4 21 2R 53 b HERAR I R 53 K 38 2 Br AR FIEE &
IRATER, BE . RE . HAS% 2 MEZEARIBL
GeAAR, EL ENEE . HORPEWAE 155 NERNEER
R IR (S, £ A5, 2025; International
Monetary Fund, 2025), & L&A1 BT 5 25 41
XFFE R, AR & 3k 28 U AR U] R T I T 22 0 B TR
ARG TR (D E, £EHF, 2025). #FiEk
KRGV, I OB A 5 32 2\ BT IR 29 )5 XU
R SR, DT AT Tk O v e 0 L BT g 1% B
PR AL Z T, BRI T I 2% 3 A
W22 BT, REAEAE TR R I R B M T R Y R0 M
I EE AR 18 XU S80UR% B (Haushofer & Fehr, 2014), 1E
XFS 5N, RIBGTF R SRR XL BRI 9%
TR 2T b AT BE X A (vs. £168) 7 A AR AL Y
FERRAENE o SR, IR 28 BE AR (YT 2% 5 RE RS H X Fp
AE BRSO, HE— 20 e Ak AT S SRy, AR
R IR TR B o B WA 25 Ty 4 0 £ (vs £ () X
LS BE I N )RR S e 0 R AT M RN JE T . R
BEHE AR R

fBR Ta: WA AL(vs. ZL0) X 2% 35 25 B v 1 AR
AN, T8 RIS TR AR &k T R iR A %
AREES.

Bk Tb: WL (vs L0 )R B AT SN AR
RO, TE KR A TR (vs AR K IR G TR B AR A
5
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223 %R 3 (FAEMBERMEER)NATES:
dEBNERMNE— dHEEEENME
BB T 1E A

B BEAS T TS B T2 (R4 DA
FHEEIN T ARSI, Wik, X
ANCEREMA Z1E CURE R A5 B B N AT S B g A

TE IS BB I B R LAAE i SERF T v, 416
0 S A S8 R A R S BRI S BRI
O] DL B 5 TR S0 MR A TR W N ke
{6, % (van Esch et al., 2019). kB #r % (5 % %5
(Genschow et al., 2012); @MW LI/E R =65
B, BN R g TR LT L T ST AT S BE R
BTN 5 (Bagehi & Cheema, 2013; Bellizzi & Hite,
1992; Hsieh et al., 2018), AWK, TLiLL A
K RIAETS 5 LIRS AR b, #0752 i 2
FRE RN TAER N T, SRR, ML AT
SCI R S B S BURE, TPE T RE S ARYE A
C I A5 BB AN i fr RS TE W BB AR (R S Dk
PIVERKCAR (RS ). ML OO BN B A G R4
THURE EIN T AR MM T A R, $2 Bk

BE 8a: Wi {0 (vs. Z1 (0% 11 2% 5 75 S I Al R
WS, TEERAE R S R EUE R LR
BT REES .

BZ 8b: T A (vs L1 ()X 2 47 o0 R R FR
W, FEEORAE N T S O SR S R %
IR E 2
224 HR 4EMERBDWETEE: FmER

5EHIBEE

WP A i R TSR (R 1), A
WET WM T(REE )., OF&E—Fh LA K
NSRBI ZR 2R, s AR 1 S 3 a5 8o T
BRAR RAEAE T (INE 25, 2007), TERLR SN THEL
T, M ECE B A B B R ) 1 S8 PR
TH 9% 3 T 25 5y MO 00 5518 25 T 0 K T8 i
(Pham, 2004; Yeung & Wyer, 2004), M i i K L1
RS RN I R2 o SR, H ATy N 38 &
W Rtk — 20 WP ST B 29, USRS i
[i] s e A e S R DU s, 85 B 2 T ) 2 S A e e
AT R 2a 5o DRI, QR 39 A e o R g s Uk
T RIS R P Ty =C, T ] g S
2T R X 2 B RN AU, 17T AN 5 M 2T 1 (6 % X
150 B INE AR o

(V)77 S 2R 5 VE

ARG IR i G AR S AR X — 7 i 2

=

TEOR S A R T 2 A B AR B R R Y
72 fh 8¢ IR 55 (Hirschman & Holbrook, 1982), 7 3CKf
SRR GRS B A SRR AR AR o AR
SR, SR RIHBCE RS S R, RS
T 1% BN T #%4%2 (Pham, 2004; Yeung & Wyer, 2004),
TSNS (9 21 35 8 R 2 3 7= fib AU AN (Bezaz &
Kacha, 2021; Kim, 2020). # A& fE . 1l5ES
RS SR Y JE MEAS DL B (Bottomley & Doyle,
2006), KL, 7EZE5R 5 b o (vs 20 E)XHE 24 A
JEE B RS RSN B 55 o AR, TGS T X 22 AR i A
AEEIR S, T P AE L BRAT B b i 0 W 55 2R
PR AU o B SE ALY, XA A FE BIAT A ik
AN 32 7= i R A B 7

B3K 9a: Wi (0 (vs. Z160) %o 11 2% 25 25 B S 0 ) AL
WA, 7E AR A (vs AR AR ) 55

B3% 9b: W5 (0L (vs Z10) X 11 B A TR SO R AR
WA, fEEARA SRR EAFEREER

Q)R IE B VR

AW 5% N B G 8 o o R S5 1 B S R IR 45 1
B ARSCIN, QAR —AE G 5E 1 2 B ALY
JEMR S MEAEATE = i, TR 2 2 IR 551 e, HoAth
BIRAEIR S5 1 b5 o 551 B HoAT T i R 361 5 1
R VE (Bitner, 1992), TH 2% FH 7E VP AR 55 I 25
Sy WA BN T 4% (Pham, 2004; Yeung & Wyer,
2004), HH AR I 21 5 €0 R 2% 3 AR PR
(Chan & Park, 2015; Kim, 2020). % A% 1% 1% &€
] 5E 5 EE S IR S5 IS B 1Y JE 4 AR DL B (Bottomley &
Doyle, 2006), K I7EAR S5 & 5 2 (vs. £0(0) X il
BB A B I BRSO B ) 55 o SR 1T TC 1R 2 7 iR 551
B RAR MR S5 G S, 15 T EAEAT AR B BUIT R
%) B A A 5 TR I 1 S B A T B 2 RO 2R, 31X
A (R X6 25 B 1 R TR A BB A 52 347 23 1T

fBRAZ 10a: # f0 (vs 200X T 9 34 A ) i 1Y)
FRRR IO, A8 55 1 558 (vs. AR I 55 1 B B 555

fBAZ 10b: i 0 (vs 1) XS 2% 5 178 BN Y
TN, 76 MR S5 1 5% 5 AR IR 55 1 5 Tho R 3
E5,

Zi b, ARWFIE B R LA 1,
3 JuorthJrik
31 HIEWE

R AR AR 5 LT AR A G SCHER, A BIF 5T L
EBSCO. Web of Science, Elsevier il Wiley £4} /%
T CNKI H B 122 A A A7 SOk 28 o 48
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‘%ﬁ%ﬂul
SR2 (HMEEK) SIR1 (BRI Bk
T (V. L) A BE S (USR] . X W (v D) ASE RN BB .
W (vs LD X7 R LR . WK (vs £D)XHAT R SRE R R :
- 4RI
- R - RIS R
(v AEr) o N SE P LB ]
- ERAK - L)
(B kvsAERIE)
&R T > RN T
% R3 (FRIDIERFEMESE) £ PR4 (B ItEREZE)
T (vs LD)RASBE R OB - W (vs LM RER M HIE
W (Vs LD TR LIS : X W (Vs L0)RHAT R SL IR . X
- PEEE
- AR RIE (E RvsAEZIR)
(WHklvs 1555 - BRI
(IR%vs AERRS)
I T

BEHTE: MRS =ABS 3(2vs.B). WEFREK Lvs & T). B ERE S vs BRI, KEREH

K1 ASCH LR (U5

FOCHR AL B =28 (1) 5 408 A% AH 5 1 SC B n) -
“hue” “red” “blue” “ZL{A” “W (A “ELR” “@if”; (2)
8 9% WA OC O HE 1] : “behavior” “intention”
“attitude” “cognition”
“perception” “mood” “f7H” “ILIE” “BRE” “PEN
O li§ B “f 45, Q)ia, N TRIITE AR
FETEE B A g, f# ] “consumer” “brand”

“product” “package” “customer” “JHIHH” “fig”

PR AL AR R A TR A . B EIEIE 2026
1A,

TESCHR I A &R 4, ANWFSEEAE Liu 55(2023)9
FREXT SCHRIEAT %, TiiE 45 an T (1) R 5k
UERFSY; (2)RIUE S 7 ik fi it E AR i (3)3¢
TR T AR RN AE (P R B v s 45 1) 5t
iHEF, t, d. M A SD 45); (HF BRG] —
W (SYREAS N AR R o ABIFgE — A9 3] 51 /5 S0
156 DUV o 7EF2 543 ARiE 2 1 B B e ek
HAS 49 s, dhit 154 DRUNE, WSS
3CL FEOLR SO PSS, FEARFREOR AR, 3
B, S, gk, EEEER, SR SOk E
PN S N T R
32 TEHD

AHIF 5% Al AR OC 2R B0 v AR RO (e, WA
G R GG N (B & — A AR AR — 4
TEL A )X 51 s SCE R 50 B B {8 1A% 3C
BRI AT M S A, TR 5 T A A 5T Y

“evaluate” “affective”

W] I 2% 5 B B DY 52 R B HE R

FERE B ER . 4B . W), MRS r 50T
g E(F. t. d. M Fl SD). BEA RS
Bo [RIE, APFFEHE R 2 09 4 % T h Xk i 35 A28
AT ARSI AE . A BN A SCHR 9 AR AR S
Ay o RN . AEAS KRR SR Y AR g 5 (B A
TE UL B 5 21 3 Ry A ) I3 5 A L AT 1) 4 8 G %
HED.

ARWFFES IR Liu %(2023) )57, 430k ok
TR G R B, DU TR 5 3 i A 20k g 14k
JE(F. t. d. M FI SDYFHN MR R B, 3k
HIC# 1 pfEH B BUES T-0.5 2 0.5 Z[E] &}, B
RN H e e 454 B H 4l r (Lenhard &
Lenhard, 2022), IAh, A% R 51 Ho il oy 7% 2748
R SO 7P BRI R AR . X TS
B 2R ) AR 0 5 1 ) e BOHE AT P (A
e, Ao DA BE B N A RAT S RO TR E A Y
AR M ) e B 0 S S AT b . B S0k
2 J32 1) BE P A5 R AN A S P R gl i AR e,
T Hofstede F¥E S SCALAELE AR F b v B % ik
S B (TELREYE E : https://www.hofstede-insights.com/
country-comparison-tool), F A 45 3¢ F& L A X
I E Z AR e, DI gRAS N 1 1Y Kappa
— U RECH 0.95, BLAh, KT 9 AT AR R IR
T A DMRIRB P REE R, WA i A 5 iy Kappa —
FPERECH 0.85, X TA—B AL, WAL gi A G
HATVIE, BRI — gt .
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xR2 AXTHMBATEERDFMH
Ak FE X5 g7 =K BAEAL TR 1)

FH 5 oM E, —PMEZHENTEN&EEREE HRFBCEH:

(Hofstede, 2011) https://www.hofstede-insights.com/country-comparison-tool

A E B AR, — A A R SRR BRSOk

FI TR A [11] (Hofstede, 2011) https://www.hofstede-insights.com/country-comparison-tool

P51 HESERVR, WTEREAS iy £ L 51 S Lk O EER N 57.56%; @717 KRN 46.40%

AR BRI, WESEREAS T P A S SERERS: ORJERN 25.28 %5 @17 R 26.98 %

AR A N EREA N GRSy 1, AR A REAR I i S 0 0= ARG : N=43; 780 N = 23)

1= S%ACGSERM: N=71; 7R 0: N=17)
[EEREA G OFERMPIL 16891 A, EEREAR
8715 N, ik 51.60%; QT MRk 33312 A, Ak
A 5467 N, dilk 16.41% ]

ER&FE  SHEPRRTESEHAN S, TFF, 2025, 0= ERBEFIRCEEE RN : N =25; 170 5M: N=8)
International Monetary Fund, 2025), # RHEE4T 1= RiRAFIERGER: N=89; 1T : N =32)
EEE )M mG N 1, AR KRR (T E ) 4
4 0

AN AR HORHEE R B SN 0, K2 0= SEHAELE

SR A it A 1 EERRN: N=65 17 R0 N=17)

1= EREFOER
CGSERNL: N=49; 17 RN : N=23)

RGeS IR I T SR ALRE B R B BUR A 0= JERURME R TR TS, FES)
IS5 o A SEI AR AR S S 1, Rz Mg GRBERY: N=74; 79 N =19),

0 = SR UOR . WELDE. AT . RIFEES)
GSBERLN: N =40; F7 R0 N =21)

BT IR 55 G T R NI P R TR S . ORI E 0= ERSIEREL TR . BRY5 . FLbI S o K 5)

RS . NI IEEN SR 1, RZ MBS 0 GBI N=81; 78K hi: N=31)
1= RS IR ORWEN B . PE IS 9% . PRB I K 5F)
GSPERUY: N=33; 175 )%: N=9)

IR HXCEPEMTET ABS 3 AU EMGgE N 1, 0= FEERN: N="74; 17N N =29)

=ABS 3 I A% A 0 1= JRCESER R N=40; 1T N=11)

RREM HESERVIRRE, SCREE R RN ) e TN ER SV )

WegE X Arohsk PRI ZRT Ny 1, 26T MRS 0 0= TSR N: N=80; 170 Ni: N=24)

WIS

oo

LI 52 0 24 5% 4 0

>

g FLSEH B 3 55 B 5 (T B S 56 45 ) DU 24 65 Sy
HE

1= 28 F(ESBER B N=34; 17 R0 N=16)

0= EHUBEECSBE RN : N=110; 7R : N =36)
1= HLEBCSERN: N=4; T80 : N=4)

33 mTHidiz

H T AT i B IF R AR A & 24
RN i, PR AR A 5 SR 22 AKOF 43 2 A T AR A
(HLM)# 47705087, LL% i ERON & . AP 5EfE
R 4.5.2 1) metafor 4, i1 fe KAUSRAG THEXT
AT O R RS SR A Tl T (Viechtbauer, 2010).
AL HE (R 20N 1 9 HLM A DA S S B
INE AT RSO P R A8 IR 4 G [ 2 2D
K4

TEIEST BT, R 56 I A TE & 3R 22 ]
ABIF S0 L % 4 4 FBUET B T R SO K 3R 2
[, 2R IR, RALRRBOGHE Skr10 AbRiE
(W2 3), VLUK Fe 22 R RO AN E (R 4,
2025), HE—H, ABFFERAT Q K g6 A = A
5. Z5RWoR, FrAARmER Q (HIIAE T i k

K, H P HIRTF 60%, FHEA VAL BIFLE
B SR 3), SRR A — 25 7
Br B0 T 25 R PR AR R (Mo 45, 2025).
34 TTHWMER
341 FIM
3 SRR T K O (vs L1 00X T B S B SN AT A
JREH R o TCA AT A R R, W (vs. 2160 X
WHEBERI( = 0.11, p < 0.001)FIAT RSB (r =
0.08, p = 0.02) B SZ M Il 2, X —Z5 R LFF T,
26 F 5 OB AN (B0 . Bk, % la. 1b
ARNIAE . HeAh, W00 (vs. 2160 25 5 S Al B
SEM(r = 0.11) 85 T X7 R [ R P FR A 5200 (r = 0.08),
XTI S AR E AT A 2= . R, iR Le
(CEI RS

W (vs. 100 X 2 2 B SN A A0 s 1
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K3 EHMNOER
(R AR & k N r 95%LL  95%UL  p-value Q df 1 Fail-Safe N 5k+10
A R 114 16891 0.11 0.06 0.17 <0.001 590.44" 113 80.86% 6801 580
A7 IR 40 33312 0.08 0.01 0.14 0.02 346.89"" 39 88.76% 463 210

FE: **%p < 0.001,

AINRAOBESHE, TN 9% A7 SO, B80T/ VRl
MK < 0.10, SOV ERVN, 1= 0.25, RO EPaE; r >
0.40, BN HHER), UEIIFAAEE 1578 ] LAXT izt itk
1T#RE(Yuan et al., 2022),

TEFEAT IR A o iy, FRATTXT A i
WA AT T HO AR EE . VIF K56 s T A JE 15 AR

R4 FTHESTER

LA B

R VIF /0T 10 (W3 4), XRWAAIFEZ EIL
L, T ZEULIH I, R T T o SN R AR
AR TRON N, iAW TT I AR A T
JE N ABS3 X =AMl e, 7P e HILL RN
Ao TR, FRATTAEAT 2 SOy 20 B8 5 208 0 B v 35
AIMAE =il A it

. . A R A7 IR
e ey e ——
kK ZreHRe M B p VIF K AreH%% N B p VIF
Intercept 0.148 0.13 NA —-0.054 0.592 NA
SRR 1 [R] 2 e e B B 2 PR T AR i
AR BH W <5 0.234 -0.084
BE RIS BT N = -0.004  0.019 3.658 0.028 0.041 6.728
i BH R 5T 0.007 0.200
) 1&{:%;5@ 0.236 0.276
AT E M L3651
. N -0.005  0.034 3.725 -0.010 <0.001 5.506
el AR 0.005 -0.161
AL AR ) ’ '
Lt 5 E 0.185 0.200
el N -0.005  0.056  2.066 -0.004 0.018 2.163
e 0.056 -0.084
SRR 20 o P2 R Y AR
) fRAE 0.132 0.232
RS . —0.002  0.748  1.654 -0.023 0.010 6.354
= A I 0.109 -0.117
" Je==A: [0 43 0.110 23 0.225
FEAR 2 N [o1 0.016 0.805 3.687 -0.390 <0.001 8.375
221 71 0.126 17 -0.165
S A e %R 2 BEIRI0] 25 0.129 g8  —0.238
i Poem T [ol ~0.011  0.886 3.410 0369 <0001 4.603
HAl RIRGEFAA[1] 89 0.118 32 0.131
G PR 30 AN B M 1 SRR B 2 o T AR
ANIRER A 0] 65 0.095 17 0.049
R e 0.060  0.202  1.960 0.015 0.823 3.669
EIALE 1 5e[1] 49 0.155 23 0.064
SRR 4 S RS T AR
e BR[O 74 0.150 19 0.070
7 2K AR 0] ~0.084 0.083  1.885 ~0.024  0.680 2.669
R[] 40 0.066 21 0.046
EMR S5 [0 81 0.145 31 0.039
EEHER [o1 -0.086  0.086 1.810 0.080 0.168 1.993
R%(1] 33 0.059 9 0.119
PR AR
L0 110 0.119 36 0.083
W5 m[] 0.037  0.721  1.443 -0.253 0.006 2.721
HAE[1] 4 0.156 4 -0.170
ZEF[0 80 0.127 24
ke 75 =X \ [ol —-0.021  0.746  3.140 \ \ \
28 I[1] 34 0.106 16
T 2% [0 74 0.118 29
AT 710l 0.006 0.905 2.184 \ \ \
=ABS 3 1] 40 0.124 11
T 0.098
th ARAE 5y - 0.002  0.645 2.206 \ \ \
A AE A 0.143
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3.4.2 [FARISBRAYIET B

FH D A5 . 5 £ ) I8 79 0 € (vs. 20 €2 X 3 9%
FAE RN R (B = —0.004, p = 0.019), 2%
RGBSR o [FEF, BH KI8T IE ) 38 5 8 £ (vs.
ZL )X 2 F AT SN BB W (B = 0.028, p =
0.041), % I, % 2a RIGEEE . iK% 2b 153
Ik o
3.4.3  TNERHTE MRN8 1) Y 38 5 AL

AN 0 P S AT ) £ ] S € (vs. £ 68 X
T 23 A ROV B SE R (B = —0.005, p = 0.034),
Iv) Fsf 13, ik 5 0 ) 8 5 W €L (vs Z0 )X B AT R
J2 R RS2 i (B = —0.010, p < 0.001), 25 |, Rk
3a. 3b 1935,
3.4.4 HERIEETI AL

2P LA A1) R T L (vs A0 B HIH TR S
JERE(B = —0.005, p = 0.056)[ KRR R, *X—
SO 2% 3 AoV L)t 3 ) R Y R A (vs 21
) 547 AR = —0.004, p = 0.018)H] A FAM &
Fo Li b, BRI 4a HRIWIL SRR, (R 4b 15335
ik
345 FHREIATRMN

A b 2 0 ) R T A (vs ) 5T OB =
-0.023, p = 0.010)[E AR E R, [HIFAPTT A
(vs. ZLt0) 5 IH 3 V(B = —0.002, p = 0.748)
FRIER . B, B 5a. 5b 5 2I5HIE,
3.4.6 TEARFEBAIET A

FEAR IS AT W5 0 (vs. 21 €0) 5 18 3% 5 5 8 I
B & & B IR AE AR .35 (B = 0.016, p = 0.805), {H
PR T € (v 20 X T B AT R O A AR
MW (B = —0.390, p < 0.001), BN 53E2aA4REASH]
o, 2FAREAR WSS T A (vs L) S5 TH S E AT
HRI R, B, ik 6a. 6b 15255 HIE,
347 ERZFEET T

E R AR O Gs. a0 5HESER
o7 ] 8 AR 5% ) G e 2R EF(B = —0.011, p =
0.886), {H I 87 i (A (vs. 20 (0) 514 e H AT W I
WA R (B = 0.369, p < 0.001), HI5dE%
IR TR L, ik 28 B A rh i 66 0 R AR, B A
o ik, Bk 7a. 7o 5 EKIE,
348 AEBHEIMENETS NN

21 5 O 2 A B L (vs AL B S5 v
BIERMP = 0.060, p = 0.202)F147 J (P =
0.015, p=0.823) X RIWIHTIEMI AR ZE, X—K
PABEE, X WG ORI A Z BARTE R

RO AL R HE T HEGARYE, BT L8R AR 3% 45 T
Y0NS T A N 5 AN S v I 5%+
8a. 8b 15 E|HHIE,
349 FRERMFTA

4 SR ER, FELETEEE A (vs 20 E) X 2%
A BE BN AR S A 5 T, AR SR AR i L R T
BB = —0.084, p = 0.083), iX—FZMiih%HE,
B 7= 2SR s (0 (vs. £0 €0 B W0 3 3% 3 4T R IR
T ERIEHEP = —0.024, p = 0.680), % I, %
W 9a 1920w Ky, % 9b 15 250k .
3410 EHBEERET A

HAEMR S B AR E, IR S5 BE 155 T 8 A (vs.
2L )X DA A B R N (B = —0.086, p =
0.086), X —sMih sk 2 . S EN, BT
W0 (vs 20 000) 501 2 B AT R SO ] DG R A 15 4
ANEZEPB = 0.080, p=0.168), fKi% 10a 1559
F, % 10b 153 5F

g5 b, JCO TN A SO SRR AT TR . AR
M, XTI BT AR B AN FE S AN E L4246 56 D0 42 R
FISATS 5 OB RYE . BRI, A
Bt ig i TR TR, 208 GRS
WH N E RN, HAR—E AT RN ; 3T
M TR, 210 R 23 5 I 2 AT R IO,
{ER— s s mi HAS B R o TEA TR 38 T A S F
X — A e P R 1 AR FE A T IH 2R A A HE, (B
2 B 30 3 — O B 75 19 2 SR S He . ST
PR, AR ISR, Sh e G
PR P2 bt — 20 ) S B PE U

4 SLERA

N T 2 AR A Y R B A0 B AR
PEAR AN FE M 200 S 3, R, JE T BN TR 4r
WO 2 5 M 25 S L RN 52T o0 RN 3 B
PEIN TR, Z1 305 00R 23 5 M AT SRy 2 g T AN 57 i) 285 J3E
RN o FATIFRET —~ 52800 Fik e prasin et
2P I SEIR PEIESE o 2 S SR R A A S
T 7 (IR vs BRI ) LA S (R A (L1 vs i), Bl
IFi) 0 et 2 B S g FNAT R SR o FRATTHA R S 0 4508
REAE SCHREFRATT Y T
41 #Wik5ig%it

SCEGRFH 2 (R AL 4 vs () x 2 (G B
IOy = ARHUE R vs AR ) XA 2 ki ) i
T, PR T 9% 6 EEAL A A DL RS T HALIY
RAEFFEBRAT . LTI AR BT, SCH
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B EE S HAL, SR EES BRI ADESE, EERE
FEHLKAS k™= S VR S B R R B IS 45, 2025;
sk %, 2026), WA EHLNGE A AL, kG
TRIB AL W RN o 7 SE B HTR ] G*power
3.1 X R HEA T, 2x2 A2 BN R A0
it f=0.25, 0=0.05, iKF] 95%5 N it LT L 210
% (Faul et al., 2007), (At BEZHAA5E 60 £ #ik, St
3L 240 A XL IR AE Credamo WY& 152
fit, 3240 £S5 58 Bk 3 4 BCH IE 5T
WA EAE S HaR)E, FIR 237 B ANEM e =
31.87 %, SD =10.87 ¥; 63.71%& 1),
42 LR

WgEUR B RES 55N, RATHLR
BLABCE] 4 DASE AL, L RPET ke . 20
OHPEA | I OERA . B, XTagk
RIERN, #E EALoOk 2 B2 B i
[N =l S AN kA0 W i =il s E R RS
LA R b BR T ARSI T B A A A DL
HHHLE BRI, AWEGE S50 A BRI AN 25t B A,
Tt XFFEEm T =i, EERNETH
BLA TR, 5 B T gy B2 2 T b 48 S8 X
ST X R B — BCEE L o I R A X L
()15 4 FNAE IR, 5 H XSO B HLI AR . Bilan: 3.
FHOURCGRH LR B A FRAR S 3 HAL 5 3k
I T A0 B2 B T R R Sl RO X R
() — 3K EEHL, T B S R A T X LY
Pl s, 5 O R ELAR TS . filan: R E X
ACEHLADIRE; KA 58 LA /5 R F AR 3K 3R HAAIL
EF

BiJG, BoAp s N R E R RIS SETA
Z5ZME NS 55 P 1 28G5 0T LS BR
MIARA 7. ARl Rh T, T ORI sk AC 4 25 g i
B, LRI RAER B E S % [ Jia % (2024)1)
rp AR R E(2/300) L K Shaddy %5(2026)f 2
WERVEE(1/778) BJS, FrA gilxt A C g i
SN2 AT R (L = 50 TIZ L &2, H
JHT WK ENIE B HAL; 2 = 30 o2 &8 T
K&, HTWSEAERER ). 25, #ole sl
FHHWEE T 00 = EWAER; 7= E%
B ZJE, iS5 T BRI &5, sl
Gom Ty 2 B AZ A 1 B <37 4 O AR S AT
A AR BN RS (1= AR A
W, T=5¢ AR A ), TFILR T AR A
B ERm T Rz A 4 B b il 2 H

b RV 4 S8 25 1 A 2 A R M Y B R An R
FRY AR O BT I OB, a0 SR A A A
TG0 ep g SR R B O R, BT RE S SRS
T A SR B4 L2 o T AR 125 005 [RIi, mf A
SCHRL A I O B SR T RS L P E A
MIELEE T AR5 11 (Powell et al., 2018),

43 ELIWLER

Bz UME BN T 7 A s o Ry R AR
i, F RN T S8R AR, ST R 2%
SbT. AR, B T w7E S BEom T X
Wt 25 B A0 2 v TG B TAHBIAM e =
4.23,SD = 1.87 vs. Masx = 5.57, SD = 1.32), F (1,
235)=40.941, p<0.001,n3 = 0.148, LUfF BT 7
KA A, T 2 (BB a6
vs. Ef0) x 2 (fF BT 5B vs B SUH &R
WAk A7 2204 . G5 RERW], “E AL H AN NG W
#,F(1,233)=3.050, p=0.082,n; = 0.013, {Hif—
A TR BN A BT R B 40 8 AL A i s B in TR
(M = 5.65, SD = 1.22)F )5 sh1H I (M e =
3.93, SD = 1.91)H M MO 141 8 % kR, F (1,
233) =33.048, p<0.001,n3 = 0.124, & (A4 h7E )
SN TAF(M e = 5.50, SD = 1.41)E H S 301
JEIF(M e = 4.52, SD = 1.80)H ISR #1140 f8. %
fHes, F (1, 233) = 11.141, p = 0.001, % = 0.046.
Ik, 58000 T X B k)

AT g B o IH B 8 AR 8 25 B3 45 Ry R AR
R (5 BT L & = s B3N [ A &,
AT T logit [MIIH . G5 R FH, ERISHAE B
T A28 R  BE(B = 1.569, Exp (B) = 4.800,
Wald = 7.433, p=0.006), #—3FKF o &8 4
Ja BRI T 5 R, 0 ke Bl A B
4 75 1 L) (71.6%) b 3 1 T 40 40 20 4 K (28.4%)
(¢ (1)=26.012, p<0.001), #RTf, 7533 E T
Jr A, W 2 R e R R O LA & 2 1) L B
(54.5%) FN LT (020 Bl X 15 i 8 BEALAC 4 95 1 e A3
(45.5%) %A B, ¢ (1) =1.776, p=0.183,

BB o LI 3% 0 BAL Y 25 B Sk IR A o
PEAT 2 (R AL 20 (0 vs i {0) x 2 (5 8 T =X
TE IR vs PR )RR 28 i (B 7 25 4081 . S5 AR R W,
ORI FRON BE(F (1, 233) = 12.297, p =
0.001, my = 0.050) {580 T 77 =X Y R0 2 (F
(1,233) =9.605, p=0.002, n3 = 0.040); —H AT
I &3, F (1, 233) = 4.254, p=0.040, 03 = 0.018,
— 2 T BB N A BT & B 24 s A B Ty U
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L

W L2 Bl O W AL S B B T AL (gl
H(M e =525 SD =124 vs. M gu = 5.93, SD =
0.63), F (1,233) = 15.713, p< 0.001, n2 = 0.063., %X
M, 7ERS ShEEE I T 05 Rk, X —ROVTHEM we =
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Do red and blue colorsin marketing contexts have differential effects on consumer
attitudes and behaviors? Evidence from meta-analysis and experiments

LIU Wumei, WANG Lu, HUANG Lei

(School of Management, Lanzhou University, Lanzhou 730000, China)

Abstract

As crucial sensory cues, colors have long attracted attention from marketing scholars and practitioners. Red
and blue, two frequently contrasted colors in marketing practice and research, are widely used in advertisements,
product packaging, store environments, and brand logos. However, findings regarding their effects on consumer
responses remain inconsistent, and little is known about whether these effects differ across attitudinal and
behavioral responses. While some studies suggest that blue outperforms red, others report the opposite. This
inconsistency raises important questions: Does red or blue have a more positive effect on consumers attitudinal
and behavioral responses? Do the effects of red and blue differ between consumers attitudinal responses and
behavioral responses? What moderators can explain these differential effects? To address these questions, this
meta-analysis examines the differential effects of blue versus red on consumer attitudinal and behavioral
responses. Meanwhile, drawing on dual-system processing theory, this study further proposes a four-quadrant
moderating framework.

A comprehensive literature search was conducted across EBSCO, Web of Science, Elsevier, and Wiley
databases, yielding 49 eligible articles with 154 effect sizes. The sample spanned the U.S., China, the U.K.,
Japan, and other countries. Two independent coders systematically coded the included studies, recording each
study’s basic information, including authors, publication year, journal, effect size information, sample size, and
moderator coding. Effect sizes were coded as correlation coefficients or converted from available statistics, such
as F values, t values, Cohen’s d, means, and standard errors. Using multilevel hierarchical linear modeling, the
present meta-analysis accounted for the nested structure of multiple effect sizes within the same article. Data
analysis was performed using the metafor package in R 4.5.2. Prior to the formal analysis, publication bias was
assessed using the Fail-Safe Number to ensure the robustness of the findings.

The meta-analysis revealed that blue, compared with red, positively influenced both consumers’ attitudinal
and behavioral responses. Specifically, blue had a stronger effect on attitudinal responses (r = 0.11) than on
behavioral responses (I = 0.08). Grounded in dual-system processing theory, this study further developed a
four-quadrant framework by classifying moderators into four categories: variables influencing affective
processing, variables influencing rational processing, variables influencing both affective and rational
processing, and variables influencing neither. In addition, an online experiment was conducted to provide further
experimental evidence for the theoretical rationale underlying the meta-analysis.

Theoretically, this study contributes by reconciling inconsistent findings in color psychology research
through a meta-analysis of blue versus red effects, revealing that blue has a stronger influence on consumer
attitudes than behaviors. The proposed four-quadrant framework extends dual-system processing theory.
Practically, the findings suggest that firms may use blue to enhance consumer evaluations, but should not
assume that positive attitudes automatically translate into behaviors. Instead, marketers should align color
choices with specific objectives and incorporate additional contextual cues when seeking to promote behavioral
responses.

Keywords red and blue, differences in effects on consumer attitudes and behaviors, meta-analysis
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