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Bateman(2021)7t {What are digital media?) —>CHgH, AHEIEHFEHA IS T ELE A4
ARG BRI K EIUIR(“The focus of this essay is therefore to consider how a
closer examination of media and their development, combined with the contributions made by
information technologies, may help articulate notions of digital media that are more supportive of
productive engagements with research and issues of literacy.”). [F]i, Guinibert(2022)t 5,
BBl — BRI, (5 B BRI e ph A A LA SOk T e~ i st

(“This study does not settle on any single definition of digital media, as any such a definition



would have a short shelf life. It is a safe assumption that technological innovation will shift the
landscape of digital media in close future and challenge any definition this study could forward.”).
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2MEEHESL: 2% Guinibert(2022) ML A1, H T BEAMES B 24 L5 $ 4k (digitization)
A 25 ) (media types) < 74 i (communication) Fl1 £ K (technology) P4 4~ 77 [l - [7) B,
Guinibert(2022) 4 tH #7253 P AR 9 ELAR R F 98 A 28 3847 7€ 3L (“Scholars often pen
their own definition of digital media rely on contextual cues to convey their meaning.”).
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H#
B}

i, ZEE KT i) VhiE (digital media communication). “H:AZ A (social media). “fHfE”
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FRTHAIBNGIIE 1 4% (Grezinger et al., 2020). A2 W RE W@ SR UL 3= & 1 R85 FI9ETE
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