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D AEBETE U X N o Sk BN B WM B R
TH B AR T A Y P Ok AN
2 VAT B TR Y S A D 75 A A — B I,
FOXS RE M AR Y B9 28 TEPE F AR AR B RE T A a5
Z 1 IR CEL By 1) R D) A B e 2 A I L B
B MR G B = ARG . T 2
FRE R XS M AR A, H S A PR
MG B, A PR ERR A RN
T EE T B 2 3 SO I, B R 0 B R R T,
Ry BT B NI 2 AR IR T — A
RGMER I ITHEZE
312 HEMBEATHATFBRAMNEREETE
RS AT A B HLBIRR 5R

SRV A AR B R ) ST it 368 AR T R O 2
RS ERRE L AT W RRIE LA BT M BB i
5, M E AT 2R R S AR AL
P, IR 0 2 S A e AN SR L ST RN, AT
AFIBAS FAE T BT P&, TR B4R AN
BF, ATRESS ARG . R ARSI B G 25
(Lastner et al., 2019), #15| K E 1178 (Xia et
al., 2004), GFEHIAREYr | T O REERE . HE W
KRBT B B AETE 47 558 (Chung &
Petrick, 2013). TAIA7 L5 MU (40 Bh 25 5E
TS T T R OR W E MY, R T 2 T Ay
FAY S M) L At 0 0 (430 am < A~ M 8 A0 v A 2 T
B & MR E ) 45 5 W T He sz, WU
TN, 5] & /DR WV (Grewal et al.,
2004; Kramer et al., 2018; Priester et al., 2020; Ying
et al., 2024) L, AT AT Ry AN ] A4 5032 46 B HR
KA 25| RARIFRBE M 2 2 R AT Mo

FF A B E RS W L (Longoni et al.,
2023)F0 b i8S #0% (Klostermann et al., 2024),
AT LAHE IR 9% 45 S A AT R 00 7 A AU AR 2
W25 &, tai il ZHAMTE5EZZmiTl
A THBRFAE I 5 1 6 14 070 T AR 30 2 i H
T IO B3 3% 1 9 THT 220 A #) W7 (Darke & Ritchie,
2007), U1 Longoni %5 A (2023)#Ei, T &
X AL FORIR R A R, AATHELLX 23 AN ] Al
Rz ER, KW, —DRGERBE N
B T BEABARIE N G o BTLL, TEALBE AT 2R
W A5 R, AT AT B SR T Ak i A PR SR, K
RIS T ATEARA B B R BRAE, AN 2 45 1
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55 R BB SR F8 1% (Longoni et al., 2023), HTLL I
e, ASWFFTERI LUF A .

A 1 ANFEREN IS S R TH
AN TR B 1 AR E AT O, IR M A B
W, MAZ L RESREET N, BRDT,
5k SR AT I R AT BE . RS —
N < BB EMEN < BEHRETY
Y BN < BIRA M E MBI < Bk
A B S E AR

EEEMAR BN 5T, kXA H %
T A [R) A N AE R] 77 1 IR 55 WO EBOAS [ R A 4
TH 2R A O SO A% S Al S A
AT LR, B R T XTI A B S i, B
X B IR TE I HIWT SR, IAE 22 A B If
AR BN 1 ME— K VB (Blodgett et al., 1997), A~
(] 248 28 114 B30 325 (A% JE AL 3 W 38 253 2o AR 7 2 5
W 78 7% & 10 B B (Keller et al., 2022), Ffi M
SRR AR B 3 3, T SR BN LA 3L AR 2 A RE
TN, -t gl 2 R BRI AT 1 A0 4 2 IR A 1 T R P 3 D,
P A VIR Z 8 . LAk, T 2 R T o
SRR B MR A ENEEEERE. XA
O, WL T B 82 B (5, 8 Bk,
2012) YiH RF U RIS = A LS &
AT 5 PR g AR Z B E Ry, HE
AT Z B F, #— P mE LA
I

F O, R = AR A P BT BLAE A
L[] PATE T 1N 2% 5 7 T G B A S AL A A A
OTHNET o SRR AN ST 23 4R i | R I 2 2 Y
HERMEEIT N T L S, A5t L
T i

WA 2 SR ARG A TR T
N B B | AN Y BRI DY € R R 9 = &
551 23 MR A AT S Z B R B R A YE R .
313 MABREMERRDMEEEE(EETE

R R EHIFIFAR

BR T XA POLHI IR R, AT — DT i
NN & A B3 B, AT AR 22 7 R
WHEEWHE I E, FEIEBENEEIRMES
- 65 B 1% VT S 7 B 1 A A B A SIS R R %
EHAT AR ER

#r#% B iR (Price Consciousness)&181H T #H &
1T S AHE A (072 B (Lichtenstein et al., 1993), &

ST 5 R AN A% K- U SRS . Y o
FLAT B A s U, T X [ S KT 1 A 2
F(ban 20 Jo), BT AT T A% 22 5 UK,
T %8 T2 5y R I SR B 1 28 2 BE AT R SR
BV AER A 2 SF J8K T RN B iR B A R B AT R
Kumari fil Gotmare (2021)7E— I~k sh 25 2
B ZE R UE B, AR 00 A A B H RE 6 52 i) 7Y 3% 3
B AT RS AR, F, HRE NG
BT, XA A 2 5 114 Bl b AR, 5 A Uk
B AN A 8% (R B R AL A BN A F),
MR T2 ESIRE T . Hik, BT
A

A 3 A B IRFE LR AR A 5 0
VRN Z B VR T VR, O ik — 25 5 e 7
EVEAT N . FARTS, S0 A% G 2 A
ST R i 252 1 R A EAT O 5 T 23 ZEAR AN A%
BRI 2 sl 58 50 Ok

ROA TR, RARE I —ar, 2
— 7o 85 2 3 0 ) T g P A AR 9 48 AR (Shin &
Park, 2019), &S MIH 3% 3 0915 2R A J7 =R
JESEAT IR o A ] B R, Y SR AR
AR B, RSB AR TR RER k2
A 225 5, X 26 {5 BLRB A8 Bl ifF — 25 I T IF 90y
PWeH M . AT T BN W58 7 £ 1
A LA T & e U 22 5 e, ax s nf
5 B At P B T A AR BEL TS R o i i,
TH % 5 10 5303 () S5 1 ) T AS 77 #F (Longoni et al.,
2023), HOGHTR AN & 20151 & AL
RN AT R, AN ARENE 2 HoAl
BIAERIT A HIE Ry — A EE
K, G005 A ] B AR (HL N T R AR R
PR ), AT LA RO T 3 B I SR
ZYAT R

M 4 FIL R PRAR AR A RS B 5 R
BT 3% 3 A S B RE B IR B AT A B SR R AL
HVENAER o Bk T B A BN A B,
SR T P A TIN5 & BB E A TR
32 WR 2 HEHANREEEINREMRS

EPHRE T AN EERAVSIFR
321 IiEHEM

AHERMAMEBEH Simon (1955)2H, ik N
AR . A5 BRI e S A BRI, A
AR R e e, B, FEMCH B e, Ak
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AN B SR T LA, T Tl A, B e
PRUEMRSE . IEEH T — AR, AfT4H)
W 5 e S ok v 25 ) 32 3] 45 Al D 22 1Y 5
T T B W REEAMER . b, — R L
BN 22T O 5 Rl BIVEE T2 3 ik T Y
DHUEEFRE . Gigerenzer %5 A(2000)IA N, B A2
— R RN T 2, 7R N PR S AR
WA A BRAE B, # B ANT/E I 3 A 3h ik
PR L R T

Tversky 1 Kahneman (1974)#2 1} T AZKTEAR
B 7 A A BT 1 =i & =0, ke i R
N2 340 W R e 5 e 0 AN L 3 5 RO R A 2 i
o 3k = E K A EAR AR M S e SR A
W] AR DL AR B2 ST T 1 UHL R ) B A8 G BE AR
8 I ) AR AT A5 S R AT AR R e AR i AR 3 =R
(R ME Ty TR W B R AR AR

A f5)8 % 3 (Availability Heuristic) (B[] 15
PE DR 22 )95 B T AN ZRI0 12 05 8 0 mT B Bk 22
ST A A AN 22 o FT AR AR — Bt IS AE R
Ak 2 B Y ME 5 B2 BE (Tulving & Pearlstone, 1966;
Tversky & Kahneman, 1973), AJf54E 58 R AMEH
—FARIEARR, 18 AT AR AR = 0 A o X
oy T FERAG TH 2 R 10 T RE R L MR Bl R
(Kahneman, 2011; Murphy et al., 2026; Tversky &
Kahneman, 1973), AN, 2—425 ) n] $RAS:
w, TR B, AT BB E % (Murphy
et al., 2026),

WO HCES S AT B 0 5 R B
PRAE T O MR R . 10215 B LAE L5
BT Kz, MR- fdn—Baf % &
PRas g, HEahse R S Al sy e S
Z ORI H A Y AR, AR A SIS TE IR B T
AR A5 O B # 2 B (Collins & Loftus, 1975;
Roediger & McDermott, 1995), 2R, iCiZ P30S
IR — TR MY BOS R o I 5 A
— AR, MR IO R R BRI, R R
HZCIC Z a) RS Ak, TS5 IZ R AL
T4 ORI HA i AZ I 2 2 B R, S 2T i
B AH R B AG (Anderson et al., 1994), #IGY # S
FERCI ) L [l e T R iR IN I R g B
T 1 AT BRI, T AT 2 DU X S A2 Y
P& O 245 A S 7 2 5 3 0 W v A AR AR B
L RRTE WL T 23 TN O 22 o

A, Kahneman 1 Tversky (1979)if42 1 T
HI S, JRUER] T SR ETE M LB h RAR A
H 59 P (Loss Aversion)iX — i1 . EAZF8 A
TR 2 %) SRR AR g e b 1 X (] 5 1 i 2% 11
MR AR (Kahneman & Tversky, 2013; Tversky &
Kahneman, 1991), J&—FhXf T3 5 B 25 A X FR
OB A Wl U, FIAEME R AR VY, AT
ER e W o S EORTE 0 T N R 1 A B S
MBS o VF 2R FEIAIE T 5 2 OB AE Nk
SR b Y AR, ORIt — PR T 2
TR ORI sy ORI &, 48 BLRAL N (T
PR D, AR A C A 0 S 2 AR TEA
{H - FF) (Knetsch, 1989) 5 LB iA B 3 (H T
R, N1 & H A C e A RA,
15 A AT ) T Ak 22 48 AT AR B2 B R ) 48 A
(Arkes & Blumer, 1985),

TEH B PR G, R WF e 1A
TE WAEEPE R AT R, BN, FR S KT
A% B A BOE fr, DT 3 A e, 4R
T+ 3 2 W 3K 2 &L (Blair & Landon, 1981; Gendall
etal., 1997). 14 ¢4 7E W W0 KPR i, AR T
R AT AR R & 2 R AL Y DL 3K (Liu,
2006). ULAk, T S FEALAARIETE 40 TE R T
BIRI AR AN, JF TN 0 25 A A A D 25, T
S TR SE Al AT 300 4 DA 0 09 U5 22 PE A (Yin et al.,
2016), WA WFFEE S ORI 9% 5 Do b g A R
W2, Hl4n, Lau Al Coiera (2009)% i, &3 kit
FHP BT, BEME ISR IH 98 B MU RO S
Bl E RO

REA¥FH IR AL AT RLSRN AZRTE 5 B AL
HSTFRARE S EROAR R, A PR T 8
B R Y B OR (Almutairi & Almatrodi, 2025),
BEEAXHEES, BT A 4G EF BN
M B2 2 WA PRBR M T 5K e A% (Shick et al.,
2024), (2T AT RV 2 R0 e Sk, 9 9%
4T TR i 25 30 2 TG ¥ ik o
322 MERBRESATFEMNZEEAE

BHEEHRE ST AN

P R JOGAR 7~ T —Fi N SR8 2 Frli 25 SRR
PEARE PR AR i 22, 55 5 450 2% BT s ok .0 B
T, SR T AF RS I T Ok A9 M IE (Tversky &
Kahneman, 1991), X —BE7ETH 2 & 1T AW H
MENTZN M. BARE, Das Fl Dutta (2022)K
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B, TE LIRS, > S BR 8 M A B2 e A
Mg, RAEPTINREN B E IR T H R HE 2 &,
R L RS ] T . IR, B
B 1 Bt T 11 SR W 5 T A U SR W o ek i 9
PURIRTE T I 283 10 T B A B (Lewis, 2006), ILAF,
T B POE, R, Y2 R kA
R VEAERI I, W 2 ARV B R B AR A
{TAth N\ (Evans & van Beest, 2017), i fEE =M%
B, YA S R R A O S T E A
(S Z N HE<A CIAg), X — B8 AT B g
T Ay s e G, HOD BN i T A 2 AT
HALM A (S 0> H R R lces, K
I A2 B B AR AR B 2 5 G AT 20 Bk ) 2
7 A R F 1 BT 2 B

(EARFER M, BB AE— 8 T
A A R, TSR 2 A R G
255+ . Klapper 5 A (2005) i i 4~ A JZ= 1 19 2 %A
TR, T 5% XS O 15 2 BES 0Y BOBE A T
F ST, R A 2 A R R KO
VN GIRE R 5K el 7 DN B R e RS 5
VAR R TR R B0, AH LB, LotErEiiR Bk
PALHE B 1 UM (Schmidt & Traub, 2002), 53—
A SIS IR AE R W, 29 20% 94 MAR AT B U 20
WA 2 RO, T HL AR B AR 2 B Ol 3 b
42 IR (Sproul & Michaud, 2017), IH4h, #i4: K 3%
) R 3 A7 B W] B 28 SC AR 52 il (Wang et al.,
2017).

XN E, FEMEERIEET, H
BB AR DB AT B, AT A e 2 ek
RO, X [ S5 R R 1 1 S A 2 A 6 ) e e 2
ORI RSN e Sl A I a E O NN e Ry
A1, TEU Zhou 1 Wu (2011)FIBFSE R, 2k
SRR AR . 20 b, SRR
B8 AN 28 ST SR 9% 3 T2 B R MU M AT Ry
Cneife . fum R SRR, I HEAS ik
PR EAT R, BIRATI G G, PR, B2k
PROBAE R — A AN AR 22, S a0y 25 1
NN B L JE S R A AT . T R
TEASH H O B M AR ISR, 78 A7 [F] A9 4
KT, R DROEIK- = (3 2 23 ey 17 AR o
SR FL S BEAS 2 Y IE%, DRI 7 A B A ) 3 i AT
PEAT R . T, AR

RS SRR RIS T, R POE K

R 2552 ma T 28 35 A -, i — 205 T 3 B

VAT Ry o BRI, R DO K- 8w g, 9%

3 LA SRR BRAIR, T B 22 0 3 B

VAT R .

323 AHMRESAFRANLZEEAMNBERSE
EHHEEIT AN

FET A MR 25 X — N HER, AR S A
R 1) X Ty i B O A W2 = A1 i A i A3 i ]
e (Tversky & Kahneman, 1973), ic4Z " {5 &
A 42 SBOHE B2 52 3 22 Fh 25 1R 52 0, 9 A hn TR B
FHAG RN . FFERRIRE R w5
ic 12 ) B & 4F %% (Cartwright & Kloos, 2025;
Harrower & Schweinfurth, 2025; Tulving &
Thomson, 1973; Anderson, 1974). i T{5 B 2
P, AT ) T 26 B R Y R AR B A
X AL A BT8R R E R A AT B BT (Krause,
2006), AR, A NEEASC . BAN T T
H B R SV i S T4 B i AR 5 SR
(Kensinger, 2009; Paivio, 2013; Rogers et al., 1977),

TEH B A7 R R, AT A5 i 22 1 AE FEAR K
FREE L5 2 DR SR AT . 2™ R I
A, R A 2% BT LR (R 9 2 7 i AL
Y FT BRI, DT 3G I AT 77 ot e s A 246 1 Je%
HI(Folkes, 1988). [fi %] i F i 1% 4%t Bk uF BH LL EP
il 7 2 B A% 6 S B IR PR Sy T T2 I T AR
g Bk, WWRT T 15 8 WAl 15 % (Herr et al.,
1991), Mk, ARSI T 7ER B EAA R E
52N MO S S s HE AT A O R B (G I S
2022), ke, fEFAMEER G T, WAL
WA T T AR R e AT vh 3l i 2%, TR HERE A
B AR | AT ] R R A R AT DL
SR TH 2R T IR BU(L et al., 2025),

SR A A B AT 5 LA T 1 i AT A 11 O
BERRIE, B —, S AHCHE; S, A
B, JUH R S 25 34 (Kensinger, 2009; Rogers
et al., 1977) B MrAk B A 22 A B %) T 2%
R YF HA TR ZL A B R R A,
FITH PR AR F, AR B BUE R A E N Y
FAFIE AR SR ELA A AT BT S R
J&(Hufnagel et al., 2022; Lastner et al., 2019), [K 1,
2 2l 28 7 A Y- 5 T e R AL A B30 1 A B
SEHT YA A% IR 28 1 25 38 A T A5 1 i 2 A L e e
A FNAR L
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TETH 2 5 1S BUR RO, w1 22— 7
T LR 9 A LA AR B — PR AR 2
T (EEANE), 55— J7 Wk 98 A < ks 2
ZH R AR (AT REYE), BEITREAS 2P B i Hh
2 HADF 5 (R 8 R 097 5), A E
TABAFTE S AL BB AT Dy o 21 P A4S i 22 A 5 o
(R3O A9 S AZ B AT A1), 3 b v B0k
IR G I R A AR BEA 2 BEF A2
Vo AR ) EE PRI, PR T
TH 2 HE B TEAT N

DRIt A i 22 7 0 A% 2 1 SRR R I B AT
VAT AR TR . A IR IS 3
T 9% 2 BTS2 B 0 B4 0, T AT A Pl 2 R
Tk — B OV AE 2 R R BE b o v i AR
B3 o 2 ATAG P i 22 50 IR (BT I 2% RE A S A [ A8
B . BRI, ARSI
PEAT i 1 22 18] B IE 1) 6 R i fl, [z,
T AP i 22 A5 555 IR (AN B 2 XA A% B A A9 3 12
Bt gk Z B A), RS2 5] —E
BERIA -, 1 9t m] RERE AR A AL f) (4R
FF, TSR] T 1 A 5 ) e o,
ABEFEHE -

WAL 6: TEREMAREAL T, AT A 22 252
Wi 2% OV N G | R B B SR AT . HLAA
I, 25 AP 22 B IF, 78 2% 2 X A M 5
MUY VBRI 22 B 5 5 | A SRR SN EA TR

4 IBiLEW

AR CHETF A8 (Fairness Theory) . 45 BRER
4 (Bounded Rationality) Fil TA %1 & 2= (Cognitive
Bias) SR #it, HITEHR TG, #9822
PSR MAR AR . AR ESIREMNITAZ
ERSCR, I35 I Mg IR R UL
SR AT SR A s T R T AR LRI (BT 1), R
A, E— 2548 s 45 2 DR RN AT A5 A 0 i 22 (DT 5%
2)TETH 9 % B E AT R B R AR AL .
ARG E M E P EMEI .. S5
R T I AR L OB D R

22 VL BT R HURE 2 v B0 5300 T 2 22 WS R,

MR AN M 5 | A B4 2 B A 52 2800 A A S
B RGBS HELE, S AH S G 52 4 1t
B EIE A

EAE, ARG T AL AR B A 2R A

ZEHESR, Ry A A BB B BT Ak R AL T A
RHLht . X B F 4 BN S AL FE i (Varian, 1989)
=Rk, TER BB T T, ik
LA ST IORS 4 B3l 25 o A SCIRHR 33 25 5 L
TR EE (FHAR S = R S ik A& B X 3 Dy 4 Fh 288
HSEM . AT EM . YR E
MBS o % RHESEAN LA ) 26
AV A BT 2% O BRS AT R BN Y 22 5
A2 AR AL T U IERE, WO S M A% BB S
T KR A T 37 B 5 v A 15 5 SEE A AL T AT 5
Ao

HR, ACHRT =4 A PSR HAT
Ry AT N o SRR, AR SORE 9 AR
DA BRI AT 22 A B Y L 4T AL 5 22
WAk, W TR EA DO T AL . R4S
J@E (Burrell, 2016; Waytz et al., 2014), /> F-Hlig
ANASCT i 220 ] AN ) 26 AU SR AN AR SR X T 9%
A PEAT R 05 s R AL BEBL], BT T
BB M R AP ARG IE o 7ERRA WF5E 6
TIH P B 2 R (Dietvorst et al., 2015), Bk
F (Logg et al., 2019). HiLF 14 (Longoni et al.,
2023) 5511 B 0k SRR A S Dl SR T A A A R O B
ZA, ARWETEANFE T B S O DL A — R
Edi 3

O =, ARWEIEAEAR T 2 A AT A B
WIS, DB — R AT e 1) < RGEVE AR, A
SRR T HAM AL G TE T 28 i 2 AT A B i F
7% (Grégoire & Fisher, 2008; Xia et al., 2004;
Zourrig et al., 2009), B H#EE 12, ARG IERH
B I NEAT RS- 6 MBS IS BE e 7, B2
WA MEAT R X WP EE, BB bR 1 2
AT R BIFFE N 5% i B RO AR A, R i
1 58 i 1 R GAFAT A o i T 28 SO 1Y 52
M) 15 Bl A B — - 5 4 R B I BT IR S A S
— EL P JEE U B AT, 7 T S ke i — 2 T A
TH 2% 38 W R G A AT 00 55 R0 AT O R R,
X Sy PR RS A A e ST AR 4 £ e PR R AL TR
B B e LA

S0, ABETOR AR B R R K
75 52 AE A 2 FOE AR B 85, Sk 1A PR
SINAUIG 22 7ETH 8 5 - 647 i SCPE T .
X PR IER R R T — BN HERR
I AR FE T X 45 7 6 586 22 5 RORE R TE A (8 2 2R
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PE), TSz B AT AR 2 | e PR S AR i 22
(4 22 G LR W (A FRERE ), I3 2o X 6 1T 44 56
BOR iz SR I MO BHR E S . AP
DR 1 3L A0 A% AL 5 v AR B i 22 9 A
25 H, PRS0 B 5 AT 2 5 o A R Dy B
SRR B R K B S v A AT ) S 6 AR
KRRk RGN E AR SR A TR R e
fift R
MR, Eo, A ALEORE N 57
(LR O BU K MNP 1113 = & OB IE R U
175 4% 55 30 B S PR AT o 10 fik A AL, ASBIE RS
B HBALRRE | T B A S U N
PN ROV B IR £ PO R e M IDESYi
ST BCRE, MTT O T B8 i 55 iR 55 19 O
K HRE S ISR BERE T AT O TR B0 A A
Wo Lk, G S Ak A5k 5 KU A
BRGSO E AR B B Al T, B
T 9 0 BIL5 A J  BA A50E A S i 4 i
P o AWIEH B R A . A AR BN
TET 2557 A LA 368 g <A~ S A Rk i, DR R T 2
f% BT S AT B 6 | BB B4 3 B A
RN TR A VAL )| PSR B RS w41 Ui S S /N 1
R B LA R 5 Y- 1 7R R KR ) BRI B3 . LA,
BRI E S AT S R A AR . AR BT
TSR R S 6] G AT b2 T A T BRI R )
EERAR PR Sy, B — M I 1 < R GEA
B A e R S A R S AT 28 ph SE RS S
AV 22 5| K 22 G 1 B S e g, AR
PERBOR R E . B Al A I W] 2R AT RER 2
DA R RIS, A EE TR T A PR EAG S E
- 15 P [ i B A B AR SRR SR AT R B B
Ja, IS AT (R BG BEA TR 2 AL e . Bk A%
WL 51 52 B A 2 - S RN T BE T 1 Bk A% 1 iz Ak
BEH T IH S R BT RS, S
RPN LIRS AL 22 1) RGN G . ABT
FEA B T IRABRARIE 94 TN AL FE B HL
BPLH, i 4 N TR REAC BALE 5 15 HA LR
PEROIAT o )2 T IE A S8

5 REMAREE

ABIE T R £E T 00 P BN E S M R 5 31
P ERER AT N Z M A B, BT
I IR S 5k T BRI AR T . RRBIESE

AT AR 458 PR 35 30 RN 9 35 e B3 P A O 1) i
— R R IRA X 7 4R & A5 TR AL i A B A o
T, WIEBEE R R, M2 50w B A
H E BRI o AR 5 11— 2 A5 94 2 f (Fechner,
1860), Wy i (1) 45 Ak 5 .00 BRI (1) AR A 22 (B A77E
MR o B N TR RN AR L 8,
Y ks 22 S0 B (HD O 2% 5 S A A 5 2 5 MM 2
[F] Py £ XoF 26 S ) 2 5 W) 2 TSR ) 2 i [ o Zhao
QO2D)MFFE R, BRI M 2R SRR
HRANNT o desh, %F 76 LIRS R0 bF
ST, CREARLEE ke [R) BT R R A  fhR AR
A B EL5Z 00 K & (Longoni et al., 2023; Roehm &
Tybout, 2006), A RMF5E 0] HE— 246 56 - 5 AHAL
R RAE—ERE LR 2 SR
TR

H, WHRERTCRE, HIFHRTTE
e B &AM E AT A g hEA . KA A
B TP (Conscientiousness) R Hl N 45, J#1E |
5 7T 45 2549 1E (Goldberg, 1992). &R St
AR DS TP i 1] T AT S B 2N SS Jy  OREAE Y
Frfig S I I B (Barrick et al., 1993; Yeo & Neal,
2008), L ATHED, 76T G S A A% B AT, 1R
RTEMEIE 23 T REE AT R GRS B T 5 ER
AR, mEAER e T S Rz . R,
JSTEVETT B 55 10 2 4 B —F B i B 22
Di¥e e 2 HAMOT- & (SR E AT ) B R
R AR R MM v E B &R, oy ok
FAAYE . HERAESE, AR ZMIH 23 R
ARG & 'y RGN E R ), A
MR AR R B LT 5 IR E .

AL, ARIFFEIE AT i — 20 5 1 B 3K
I B Vi S T 9 5 T B G X AL . %
WHENEERB T RERE L — T ERFIHT HEE
TZECEIR SRR, RG] — 2R 1T
FEUENAE, BB #R . BRI
VA B Wi 4 BROOR SE B RO A WU, 25 AN R B A
Jitl 7 % fiff SRR AN A TR B AR 32 0 A S 358 T T 1Y
YERT . fildn, 38 o 48 530 57 D B SR A e a1 PR
Il (Zhong, 2023), B i 1k X AL it in 7k
T R 0N Sk B8 36 B8 2\ OF (Zhang et al.,
2024), FRWFFAAG B T VRS 98 B4
SRR, WREHE N ETF T & M SRRt A
B M 1 e SR AR o
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The cascading retaliation effect of algorithmic price discrimination
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Abstract: E-commerce platforms increasingly use algorithms to predict consumers' willingness to pay and
implement price discrimination. While existing research has confirmed that this practice can trigger
consumer retaliation against the platform itself, it remains largely unexplored whether such retaliation can
spill over, leading to chained retaliation across different platforms and contexts. Drawing on
three-dimensional fairness theory and the consumer algorithmic bias perspective, this paper first investigates
how various types of algorithmic price discrimination trigger chained retaliation beyond a single platform
and examines its boundary conditions. Second, building on bounded rationality and cognitive bias theories,
we further reveal how classic cognitive biases—such as loss aversion and availability heuristics—interact
with fairness perceptions to jointly drive consumers' chained retaliation. This research extends the literature
by reconceptualizing consumer retaliation not merely as a single-platform response, but as a cascading
retaliation effect that spans platforms and contexts. Furthermore, it reveals the systemic consequences of
algorithmic price discrimination across digital service ecosystems through the lens of algorithmic trust. By
uncovering this cascading effect, the study deepens the understanding of consumer behavior in the
algorithmic era. The findings also offer theoretical insights and practical guidance for firms aiming to
enhance algorithm governance, as well as for policymakers and regulators seeking to mitigate
algorithm-associated risks within the digital ecosystem.

Keywords: consumer behavior, algorithmic price discrimination, psychological mechanism, cognitive bias,

spillover effect



