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T A2, BN Al-coach HYSEBRRURATS
SRAFTEREIE, B RIBLEREAZE T 5. W, Al
138 DI b AEAR T WP LG TR 3R 25 (2l 9% % o 20 b ik
¥ Al-coach, Unfaf A HEMGTH I 9% 4 X Al-coach 119
BN BRALRE AR N AT o R ok S48 1L S e ) i
RLA AR, KA R TIH P 1R B Al-coach SEBY
o ARSI AR, AFT AL SEBEOR
T M5 R AR B RS, TR I8 AT B T4 S 3R
TER R HH | 7 e fd B A B T A5 U Y TR BE
At Joy AR R, A R — AN TR RE Y K e
Feblo

AL S SR E IS Bahn i T & 011z
o, FRNETE, BMIRMEZ. R, ©fF
MRMAAE = AR F—, CHFRKLZR
TR AR S5, a0 AT EIR(EIREL %, 2021;
Crolic et al., 2022), Al ## (Luo et al., 2019)F1 Al
BfE(Yam et al,, 2021)5%, XA /E SIS
o T, BAMIRKRZ RTINS HahEZ Al
FROR 551585, B0 KOl e gl AL~ 5 E
B T bR (Garvey et al., 2023; Srinivasan &
Sarial-Abi, 2021), =, EAWIT KLREE AL
ML (S % BT 5, 2023; YFENAEL, M,
WU, TR, 2022), W AT BIARRESON 56 TE
o BT RZRETIHIE X AL 1 FB R
DL SRS e K IR 5% Ok AR 37 5% (Mende et all,
2019), i Al-coach HITAFR RE TR &, &
W T 55 45Uk 1 2 B 1 2% 4 (Luo et al., 2019), H
I, 2E XAl A Al-coach 5 B 2 3 LBl K
199 B 8 BB G SR B AH IR TS 2

AR AR AL PR ZBHOCF — R
filh . BEBhHEAZ  SOER N A R R, R AT IR 55 0FSE
i 2 v iH 2% F2 3B R K H AR iy 45 5 4
B, TR S ISR EARGUER, W B Ak
PR ARSI M R B E LY
B (Dynamic Perspective of Goal Management)
IEJE R X e T 5 . Bk . R H
R — R AN S HTEE . Hith, ASCHRIUN H R
B sh A A RST Al-coach X 2% & <401 H AR K
(4 22 By B i) S HCHLRT . E AR B AR DG I I A
Sy, TEHBRER BRI B B, 1H 9% o i R A T
BT AT T, InAE HARIE SR, I 2
XFREAS BN H bR OAFBEIE, ZAEAE(vs. B—)RYik
BT G T IR H AR AT REME, PR R 4 A4

B AE AR 3R T AR 4 22 B Ak 1Y 3k Ry =X
(Huang & Zhang, 2013), 7£ H iR &£ W B, 1 9%
SIARAE TR - RME SR P E T — IR AT R
Frid 2k s, eIt BART, A 93 5K ik
I EBRAT S A R XU A B 1) 7K (vs. 2R, VH
B )5 B2 B IR WUIE 45 (9 7T BB 1 (Fishbach &
Dhar, 2005)st & 42 55 o 76 BRI B B, 15 9% 38 X
C ik B AR EAT AN, A 2 2 E K R 1Y H
VB AE SR — Y S8 R 3 (vs. I8 T AL H),
SRR AR A A WOIR A 2, DA 1 5
H 2% 5 2238 5k H A5 W47 o4 (Huang & Aaker,
2019). AICHULE A Al-coach (vs. AKEHET)RYAH
FRRRA, M BARE B i) BArik e . HAinRER:
FEARTEN =4 BB, HRFIENES Al-coach
Py At #, 2)E T DL = AN R

(WTEBL PR B, B &EGE AR vs.
ITHA B AR X H 24 1Y Al-coach (vs. A58 )
TP R SRAT ] 52 2

()1E HFrHESEBY B, Al-coach (vs. AZFES)
YN FEEBEAK (IR vs. @)IH S & R 1827+ A
far2E 5, FLP AL anfar?

GYTEN G B B, M TFARES, 4
Al-coach WI(vs. AR WMINTE K H IR 0, 1%
R FL) O A AN TR 2

ARG . RAHIER Al-coach PrIiH 9%
eI B ARGk iyt AR AL K B A, R
TH2E K BARgR ki AT 7= 5 e R 42
HESEIE UL AN S B A 7R o

2 X#E&RiR
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ETH AWM RMATH N, 430
Al-coach FIREZBEIT A E o BIAWFFEH, Luo 5 A
(2021)K Al-coach & Sk —Fh | R FE 2% 21 5k
AR LA AT 5 ok B i B AR 5 % P 1%t
W, ORI R B, DR R AR TIER R
BT B2 Y o~ GraBmann 1 Schermuly
Q02D AT EIEAEFE T Al-coach fEMLHS Bh i
B E R, JF¥ Al-coach & X hy<—F i B
BV HbR . A AR %, DU RO S
i % BRI HLES B R 5,

Luo % A(2021)fF5E B4R X Al-coach 47
T IR E S, AEABATOCTE R 2 N TR RE R S 40
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far g2 A T o R AL AR 45, Al-coach fR45 (X
SRR s PR, BHE T 03 T U el 8 4 i IR 55 o
%o TE Al-coach ISR THHEET, RIS
BEE WA L 5t B bR, SCE AR WA 42 S A T2
BH £ Al-coach HREMEIE, Mo 2
M e BE . 1 SCIRHE HH7E Al-coach [HIR T,
BT &2 B W (Luo et al., 2021, p.6)FIEL)
(Luo et al., 2021, p.3), S5A K FE M) “Al-coach iR
% T2 01, % 0UA G H bR DL 3 8% S H R
BIEH B AR X, GraBmann Fl Schermuly (2021)
FIIF 5T T B8R A B 1 Al-coach 5 B & 15
FEI T BFR R, RIS AR SRS R
B, IS0 Al-coach # % Pk E
Hir, SACIHEH FREBRA —EER.

T M, AXFECAH Al-coach E X HIFERY |,
GG A SRS ) B G BERRAE, 4 Al-coach [
HEX G LI . I E E3hi g BiRdt
BE&EFI%IEREBES, HNFEGALEERN
N fets e L

N T BEFE F (Al-coach) J&: — il 3 T I JiE 2%
HRE RN E AT 2, A i B AR R
PRAEAE, JTA AR DT %8, DA R0 A 1 o & 52
W EARALE BN R TR,

[Al#: M, 5 GraBmann il Schermuly (2021)AY
NS AHL, AWFFESRER Al-coach 1 BE, Jii%& Al
H R LR R, Al-coach REWEIET KL
PG, N — RS EER T —1
e BheEd, SR -BE S EN RS HT
AR AT, S8 RE T HETII%E
$EIA], DT AT R A5 By i SE 3 E
22 AIE#@#IESTHANXRBMESH

H g, 48 822 408 D 8 0wy SCEE e
Al-coach JEXILHEFTHRST, M Luo 55 A(2021)
5% T Al-coach ¥4 T4 8 A I R 55 B & Mk 4% 1) 5%
i S HALH; GraBmann Al Schermuly (2021) $#21H
Al-coach FEMEVEN AT BRI R WA T HE, If
R T S R KD R SR, AT
T, Al-coach WAL FREA B EL, $mi /Db,
MATTXF Al-coach 13 TR ANLER T MAIRH
fRo BT, AHMKEEEA Al il Al-coach
FFEXT Al-coach T B AMLIE RFFIESFT /04T . XF
LL AR

%—, Al-coach MRS RN SRS,

e W — IR Al AR 55 5 AN, Al-coach MR 5% 4
BRI D 25 R 0, 1) 800 36 AR M 3
R R IR, 8 Bl 000 T A At 0 e ) R 2 A 1Y
BRI (Kim et al., 2022), A H T A 1
BJ48 5, Al-coach fEf% 24 /NEFTCIHIWIIR S, JF3%
F2 AR KGR 10 4> H B E. 345 5 (Terblanche et al.,
2022) 8K, ©A ALBFTEHE £ 3 & — R M i
M55, BRI GAER ALTEEE . HEHF5E S
AL ERZHEC ALTHRAL 1 B AL R SRR 5% |
Al BYBAREREE, T S S0 6 5E th K Z 80N 1
G AL — RIS, ande A7 %8R
TS SR P L HERE AR I Y (Adam et al.,
2022; Garvey et al., 2023; Kim & Duhachek, 2020;
Longoni et al.,, 2023; Srinivasan & Sarial-Abi,
2021), VHBRE S AL B4R — kMR . B,
TH2H LIAEXS AT AN R R SR Rk AL fh
M BCEHE T EEAVE (Mai et al., 2019; Molden
& Dweck, 2006), KM LIHEHRE X T AL FE
S FH 4B fiE /7 BB (Longoni & Cian, 2022), Al
X T8 2% 5 AR v 0 R ) B B AIK (Longoni et al.,
2019). Al . REA [FHLL(Luo et al., 2019)%4h
ARG T E X AL S By o SR, T
wHEE Al PEAT RIS RIS, W 9% X
Al-coach MMFLEAPZE(E & RES MR, 5
L2 2 B S MR B Be, Al-coach FMFLEEE &
N RIEERMBCR, MARMBRALR .

26—, Al-coach M2 B AETHEFhT
Kiap AL %7, AERshieZ AL RS . BN, 74
F3hF3K Al-coach FJIIIZk7H I (Terblanche et al.,
2022) . 2l F 3l Al-coach B9 HEIH B 2R T
HA(Kim et al., 2022), #§8 A b9 Al-coach 2% > ik
ARARTH I (Luo et al., 2021)%:, #RIEH A T ik
W HR, EohHFHAMEERZ Al-coach 45T &1L,
SR, LATE AW B 22 0 A 2 11 2 Wl sh i 2
AL IR 55 TE5E, s s B R I ie 1T AL IR
% WS AMER AL Hefr . BT U B AT 0
TELF(FEWE 4, 2021; Castelo et al., 2023; Garvey
et al., 2023; Luo et al., 2019; Yam et al., 2021), #%
ez AL ISR S 808 985 7 AL e
OFL, BFREERW], —BHBIX 52 AL &R,
T 2% 35 7 20 HE W 4 B LR B R BETH B 79.7%
(Luo et al., 2019), B AT 5 A 542 AR R 09 IR 4%,
TH 9% 5 MR 23 IA g 2 w2 LA A ot 2% ) i (i
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55 It ) R B T2 W) 2 (A 98ORAR ), AT AR
X AT IR % B E M (Castelo et al., 2023), LRI
BOBOTE S F 8 TR ALIRS 1 5R, Rl 2
HIE F T3] Al R e E ISR, filn
Al {2 54T Al WiFHE 2. Al RS, &
it A7 %1 Al-coach Q4] 5 By 2% 4 $2 1= 2 g K °F
HIBFSE

=, WA Al-coach WFF h M HXZ K%
FMRSsE, L IRIRE N E R, AR
RI Al-coach F71ETKBEFMIIFEREALEI, Mess3a
B RRAIE (AN T A 41 B ) A0 3R B8 R AIE (2 AR 3 20) &
WY Al-coach HI/EFHRLE . #Flln, B4k Al-coach
TEREER X PE R | A AR AR R TS A N 5L I B,
HREE N BAEE Al-coach BYEEL, FFHEM
AT H OB TAE, X530 Al-coach [ AEAL M
BORBER AT AR 12.9% M ARG, (HiER
Al-coach BRI & B B I 5.4%0 TAE ML %t
(Tong et al., 2021), I H., Al-coach f¥ & T3z th
FrAELe M, iR U BY: Al-coach X4 Hh&ERY 5
TSR TR, 10X HE 44 5 R o OV 398 R 0K )
M 5 Tk a4 8870 (Luo et al., 2021), [ FEHE,
Kim % A(2022) % &R 73 BUWHELLA Al-coach
Wik, ABEEEEKEMEET L5 0 ZH AR
BAAH ALF, MK RERZIRT S S 2155
PO, BT T AL BT, HBCR UG
T ) 2 I BR T o AL RO B A 2% 55 IR A
W T Al-coach FYAE LR .

%504, Al-coach MHRS5ZHY A IF TH FRAR 52 A,
M A BFR K2 KE AL RS 0 7RG e, 2
ERIVAFGE £ Al-coach REFA R T+ 244 Ay 22lk
.45 (Terblanche et al., 2022), # Bh#IMHE 244
ME(Kim et al., 2022), LLKF: By o % 4 8 A B4R
T84 B (Luo et al., 2021), KT, LIFE AT #FSE
KREKTE AL BIEMFEW, R AL IS5 2%
HE RN RmRm, fln, EE2RT
Al RSB, TH2vE SN AL RS D172 B 3 5k
Jii (Mende et al., 2019), 7E 17 9 45 15 04 B B2 fnkk AT
B, WA LG N T R P (vs. T8 M) E R,
ol /38 W KU (Zhou et al., 2022), 7E 1 IIff 32 18 ZH 4
WS AL H 22538, I 235 2300 2 MR L B AR 1T
FMHERAAT M (Gill, 2020), #5844 R
THE AL RS RMBE =T, HEEXT AL (vs. A
VMR 55 04 5 BRI AL I B I3l A GR35

i, 2021; FEiEE 25, 2021; Crolic et al., 2022;
Garvey et al.,, 2023; Srinivasan & Sarial-Abi,
2021) FE/ B AL IETHE M IR L, =8 R E
TS T SRR (4 5 TR 58 7 2 el 5 B R ¢
SE G U 9% R SR i A (BRI, T,
2019)% , X1, X T Al 92 Al-coach H 45 A
NG AR IE T S, KR v M

], MRS EFELZ Al-coach MBS &6
HR AL PO EEA AT OB, X2 T
Al-coach fE7EX ISR IR Z— . SR, 4
WFIERTE BT 2 & HARIE SRS, Al-coach JfA
SIH P S e/ — TAERK AL, JF HLIA 9% % BUR &
353K Al-coach M48 T HI, HISH T H:2Z# Mt
fH.3, B Al-coach Y 1F HIZH B 7] RE 7 9 &
SR, SR, T Al-coach XM 3% & B M B
FEAEE BB, FT S S0 T 2% 5 75 ] M
OUTF R B S Al-coach, i Fhil 2% & T v fE3%
# T Al-coach M4 EESE S, LM Al-coach IR%5 5
T 2 DDA SE RSO0, HANTERE, i ig.
23 BREEHSUANEXIHAR

A SCEET AR E RS S A ERTT Al-coach
X 2 K H BRIE SR 1 2 B BOZ ma L], K
T P E BB R AT #EpT B . B AR T Hivia
KB B A EH RS HRUE R TN B BOK IR R .

e BARiERET IERERT B, LIMEFSRITIR T
T 9 QAT R S B3 1 Ty o Is i H bR, RET
W TR S HIRZBMEKR, MFBEYLE. M
MIFREE . R R BE A H b A9 38 3 55 PR 2R % H s 52
LAY R (Etkin & Ratner, 2012, 2013; Huang &
Zhang, 2013; Zhang, Fishbach & Kruglanski, 2007),
DL AR ) T B s ZE VT L IH 28 & 1A [R)3E SR B B
(Shaddy et al., 2021). 7E HARZFAT 938 K B BL,
CA ST F 2 0G T T I 2 8 ] B 2 3k iy AT
Bl BbnaRis, et Binift e, ¥8
BB 43 S AnAa] 5200 218 H AR 1938 5K 5F (Fishbach &
Dhar, 2005; Sharif & Woolley, 2020; Zhang,
Fishbach & Dhar, 2007). 7£ HARZEH G BIITH By
B, FEMIE T UM 1 R H AR X 2 e 2k
Hr £ 1052 I (Huang & Aaker, 2019; Xu et al.,
2019 NE . WiHZ, HIREESIEMMA T
FEALE T AT PRI SE B HARRY 5 . ARl R EE
3K H AR LA H bR s BUS B S N 45 (Huang et
al., 2019; Sharif & Woolley, 2020),
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HirE IO oE B, 75 B brik R R 1Y
FEOMZ M, SR HARSS A getE, M7E
H bR 2k 8 A HH R 1) - B ip — BB i 1 7 2
F bk i H bR (Huang & Zhang, 2013), HARE
PR AR T T B ARiE K 7t AR [m] 2 15t AP
LKA S0 . flan, T4 g8 KB AL,
FE B SR B AR B R R 25 T AR R s, DR
HARpy R, 38K BARmsh J; wmixt FHGe
KPR, BB TIHW R B, LAY iR B bRk R
BRI 2, R FHIE SR B FR 1% 3h )1 (Finkelstein &
Fishbach, 2012),

SR, A B ENITR K2Rl s
H S B H AR FEJin et al., 2015), s fA

SRS B H AR HLA 52 0 (Huang et al., 2019),

AT AL VR RH (vs. NS48 T)XH
B BVRIE R, X5 Y FTEOR M 2 4l is
FH Al-coach $8 RV 28 & E W24 3] | i B 45 H
PR BB — B, TR A X
Al-coach 52 M50 S B AR AL R A e .
2.4 NG5

KGR VARG, Al 54504 M E 3his
B T2EFER T, BUR T —2f AR, HE
=5 TH Y [ BB A — 2 R AR .

H—, UMFRRETIHAE S Al R
Mk RS, BAHIHHSEEYS Al MKEE/ER
3. DMER AL RS, W REHERE AL BT RS

AL FT B &R AL EYF Al %55 (Kim & Duhachek,

2020; Longoni et al., 2019; Yam et al., 2021), /&
— W fl R S5 A B, A — HURCE L R —
DA | 1) 25 7 it i oK 2 W — VORI 4, i
B SHSE MK B AR R IR IO, Rmic A
PRI, Al AIER KRS S, X5 T AR
PEATRREE R A2, BB SO TR TR
TEHEA S (Luo et al., 2019), KAzt Ak S 52440
R, Al DA RMHEIT ., BLAGEERKIE SN
A {fL(Miao et al., 2022), {H &, #EA BT
HARiB KR Al-coach 2% VH 24 & 7= A4 (B FE I
W, AT LAY AL Al-coach FTALI AR 55 3 5
AR KM AR, 2FZEWENES ALFETK
WIS VR B3 LSS O 28 F A HAr IR 55 . 45
3% Al-coach XJ7H 235 HARM M, REREZERE LATE
9T K 28—k Pk AT RS ARG, Rt —

AETH S H bR SR 4, AR R AT 24
Al-coach 5% .

B, UAMBIRRETIHRE tah#2 Al
MR 55 1%, D HRTIE 93 F 3l AL %= 2] £ fig
BN DMEM AN TR REHESE AL Bk AL HZ2
AT EST AL (RE . s . AR
RUMEST ADS, HEREE -T2
R %5 i fa (o, ) AL I BT W REIF TC F Bl
FVER, BN, 78 AT IS EENE R, HE
HARZE, BEREEERIGEER Al FFEAR
WAL, HHE B ESHEONEREASE
M5 AT B HBIECR, SR, 7€ Al-coach 15
T, HEMORLET A HEEHEIM
RE AL T B A & RE, Eshn AL RFEH
rF M ES, 7 Al BOMF T Sl L5,
Al B 3T i S Y500 IE o S 45, X SE ol
A EER AL A W REIT AT E 3%
IR, METLUAE AL RS, HEES
Al-coach .3 75 258 KRR B b o] 2 L 1 B o
TR, HEARSE KT S, TTHEaSER
R IL S Al-coach (vs. AZSEZR)H BB
R . BETA BRAY Al-coach W57 K £ ZH# 1+
Al-coach S5k%HZLH M1 (Luo et al., 2021;
Tong et al., 2021), RAZMFFRATH R E A SN E
WMEEShPE, 1§ AL MIBFFIEM EE 2 H Tl
RETh

=, WIAWRITE ZHERST ATIRSS BT /Y
AR, 3BT AL B S H i0 1E TR
o DRI AE EITe T IH B X AL RS B
ML, Gk A1 HidE G % WAT 55 (Castelo et al.,
2019), Joik iRl 4ER 1% (Longoni et al., 2019)
B N2 54y 3K (Leung et al., 2018)%:, KM
FREIHEREEEZ AVRS G, BT s
W), 0B AG A9 48 8 2 JE (Giroux et al., 2022; Zhou
et al., 2022), HEAMHALT N (Gill, 2020)F1H 2
f IR 55 PEAN (CE S8 45, 2021). AT Y IE 1 1 FH AR
WA RS R A IE 3R T, a0 b A 28048,
AT J0 45 BE B AR 2% 25 19 AN & F2 (Srinivasan &
Sarial-Abi, 2021); 7EECHLAITE 5T, FIEHR(vs.
N )& 5 R T 2D 1 38 184 31 2 (T I AL
W, 2T, 2022)5  BARLL BTSRRI
T AL AP SR SR A, (R 23
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T, WA AT B A b SEE B H AR (g &
S BGESR, T AL XA E R Rt
AR, WAk B AR R 3R AR R SE AR ER, R a4
RS TT 3K o

H 58 B0 3h 00 12 B Al-coach 5% H
WHEKEIREREMT 25 . 20BN IHisT
M—— BRERAT BB . HirdE T g
KB B H bR 45 1 IR B, A SIS A
Al-coach FE AL, RHE HbRIE KA <Irik-Hr>
B A B KO- DE L A B2, HAniE AT i< ik-8
B B R A58 5 oK A B R B AR S SRS W< -1
AR, 28R Al-coach (vs. AZHE
Sy U T P B SR H AR VE L . BRI
AR 1.

g5 BTk, ASCHET HiRE B sh S,
R IR R ZHORE — M. #3h. MiEmy
Al RS HIBFR R, 7678 2% 3 K8 H bRis sk G
YA ALRYRHRATSE, 584K Al-coach X i 9% # F ik
AR HEAE o

3 AIE#gERESTHHREE

AXETHREMNSI SN A, BT
Al-coach XM 93 K B FRil K 1) Z B B ma Al
il BRSO MIHZEH S Al-coach B 3l =B Bt
WK BT 45—, 1EX Al-coach MIEFEMEL, K&
T Al-coach WTIEFE 24 . 1AM T KA HA4E
PERR IR, R BRI B G BiR vs. I H
FrR)XHH 2% # 2E#% Al-coach (vs. AZEFE T
W 55—, #EH3Z Al-coach 5 51 H bR dEBY EL,
T Al-coach Y U imt s P . SUBHRS 2 A R 1Y
i, #R9% Al-coach (vs. AZEH8 S)XFAInH 6

KR vs. R FRE GBERFHROR . 56 =, 1F
X Al-coach [P G PEAN B BE, #£F Al-coach [T
HIEtg ., HEREE N5 MRS, MR AR S
FEREIIET vs. KRBWIER)T, HHFHEXT
Al-coach (vs. AZFE 5 DR EEAT .

AR SCOKE % Bl 45 <Al-coach 57 #v & Hiria
SROBHERL T, JZE kW — A PR,
WEFTHEZR N 1 Fr7
31 Hx L BREEXMNEEEXRZFAIERTE

SRR

TH S B A 2% HAREAT A 0] i & . 1)
n, B H AR T8 B Rl B BGE BN AS A (B
Hw), ik & b i EHGE T —4F (Rz 8 E
PR ARCINH, TEH ZE(Al-coach vs. AZEHES)
PREEBT Bz, Y HAR i & O IE B (vs. ), TH T
HHEAREEEE AL (vs. AT RST, DD
R, YHERRENEBR, 1 2E G TR
BT . BRI R, B I8 H bR 2
Jits N 2R B RE I T VL . TR EAE B 2 /DA R A
24 H bR & e, T 9% 4 & R R K
T g B, R EARR S, A
O 15 W i 3% 838 5K H #5745 (Trope & Liberman,
2010), ARHE MR RBEAKTFRIE, A SCHEMIZEFI 2 7Y 1Y
BAERE, W E T REE 2 M B E
PER DA TIE, WifE HARA R BT, WP
R AT HARW T S E AT S E M, A T
G T, LA TR JEL AR T B b RV 2
PR IL TR VEE R I B 2

M T AZHE'S, Al-coach HHEVCHECHAEITE
AR S M %4 (Kim & Duhachek, 2020), H T
Al-coach 1Y HFRHIWrfaI s, P16 — R 5 W]

K1 AXHARNBEESEGRANESHT

WroE H b B S 250 A

H b 4 B A S Rl SCRR

L5611 ATRRRT ERBTNE

WFEE 1 HAREsRAThyESEp B Etkin & Ratner (2012,
Huang & Zhang (2013), Zhang ,

2013),  JypikwlHRAEME T SR i Pk A S TR R
o, FEEE  (Al-coach vs. AZSHEF)LLSER,

. . St
Fishbach & Kruglanski (2007), %, 2k Hi7 .

BF5c2  ERRMEAT BB B Fishbach & Dhar (2005), Sharif & J f# i Jif |

QAT 8% B B F AE Al-coach [y

Woolley (2020), Zhang, Fishbach & A APE R 55 T IR E R B AR

Dhar (2007), %,

2o

WHFE 3 HARGEWUS PP BBt Huang & Aaker (2019), Xu et al. T H g ¥, 76 HFRRRERBMEL T, H

(2019), 4,

HRUREAR.  SHEWAPEH Al-coach M5,
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| HR2: #EZAl-coachis SR EIREHMER E

: HBEERAKT
(Hvs. )
| §5E1: MHAL-coachfIBERIE | |
; ! | R v | HEEBREE |
! | "| EFERBE B BRI RE '
: I W) !
| EREE % MR LI ]
\ (iﬁ%vsf@%) ?(Al-coachvs.kgé?‘é%") ---------------------------------------------1:
E i TABH: :
| ! | DU R R e
ABUAREE ! ) T\ T S R > womEs |
: (Fvsf) ! .
T ! ERER ;

! BBV RIBAR)

| BF%3: FfAl-coachify OBITEM B ER :

A1

PRI 2, AR 4 Mk A R TR A2 20 R
W HRAE, N2 B B 2 & P 2% 2 (Yalcin
etal., 2022), {40, Al-coach FE45 T K H%E .
INTIRE, AR I M) T 2 R Ik i AR TR
BRI BT AL TR, A0 5 43BN 58 R 20 S5 RIS B,
BABE IR T ERIE L7, 158 3 #2468
MR T) . Al-coach ELA i Bl 5 18 1 B Ar ik b
TR, SN B G 2 A e A SR H bR B TS Y
iR K B4R, DI R, HAE
LT AZS, AL 82 A EFIR, JokRHEH
Z B 25 (Bigman & Gray, 2018), HAEIE A
VAR A BT 1y . BRI BN A, Gk
WEAE MY g R A T R IR R AT O . A, TH B E
N AR S RRACE IR BB /871, M
VT TE & Bk . SR AR BN 4, HB
G EMBEENT AT E MK KD &
Duhachek, 2020). K1t, AN K, AT E
B, I E BRI ST 9% 3 2 R T AR MR R Y
5, WAl BEBEPE Al-coach (vs. NKHES),

R, CAFFRBERH, HEREL T Bk
Bl (vs. I B) W R AT, S INE &
TR Z R (Etkin & Ratner, 2013), Tong % A
(2021) & B, T K 4 2 Mloxt 3% o RH I 25 Y
Al-coach, FHTF ANZRZL B, REWEHE L2 Hu iR 5| e
B N B3 I R i 1R R R A 22 O [ B i e
E, MHILFARIET, Al-coach YIZGIRENEE
PERN SR Ty 5 ) Z RE PR R TE = . 440, FITURE
5 Al A EA 1S+RIEMRE, 05 F EHREE .

BRI 72 HEHE LR

i, SEMBMEZMINGTH, IFHES TR
Z&W B LGRNIN%4s 00, BREREL
20 JI/hE o AT AN AE T, Al-coach S T £
Fh¥iRE, BA T 2R M S XA k.
FoR R, ML TR ERLHFE, 21t
1 H AR 5% 30T BT RO B I (vs. RN AYTH 2%
# H Z i85k H A5 (Huang & Zhang, 2013), KL,
AT B AR i, O E bR R R
130 o 2 0 2 b A 4 2 M AL B AR ST B, A
S Al-coach [ Z Rl 25 T v BETE in-De s L 55 B
Akl B Ar,

Pk, ASCE BT Rk

Bk 10 ML T Bz E v, Y ERER
BTN, JHPREERE Al-coach (vs. AJHER)
F AT e T

1B% 2: HFRRE QT vs. T )X 3%
# Al-coach (vs. ANZ&$8 )WsZm, i
Al-coach (vs. AZE$83)M(a) i ik AT #1EMFI(b)
ik Z R TR A E R = A,

[EHf, ZARSCIAR Al-coach BB AALTR B K 2>
XN A PR T o AT BEREIR T AT 5 A
P22 S . AT SRR R R, T 9
Al 5 AT RS0 o UALEET TIH S X
Al A EERMIAH, B0 AT 5 &K dhg
PERYERAE O, R REAIR T AT SRR
FLpRPE SR 038 O, AT B AR E BR A 3 R  2R
EFEZERNEW, UAENTIE R, 2 ALEIAL
Ja, HFHE ST Al B E8Esh M B (Crolic
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AT-coachfJIA ANLIRE
(Fivs i)

BiRigE

HRERE

GEvs. i)

B EMREN >
BAAESHNYE

(Al-coach vs. AKHER)

B2 BE5E 1. EFRBCE XN T R N R R S AR R BT 5

et al,, 2022), JHIFFH U A A Al-coach 15
B2 EA NS TR 1 2 AL R % B T (Kim &
Duhachek, 2020), ¥ 2 M2 7 H7E FMAE (vs. %
LA 55 7 ()38 V] B (Castelo et al., 2019)F1 54T
7&fH F (Srinivasan & Sarial-Abi, 2021)% , fr L, Al
AN AR U821 2 3 22 5 X Al-coach FILAZK
AR, R, ASCHR AT Rk

8% 3: 24 Al-coach RUFIAALFEE & (vs. 1K)
B, HAEREE X2 R A Al-coach (vs. AZ&Hg
S e -2 S L 55

gi b, M 1 AR EZLOLE 2),
32 WR 22 AIEGIESHAEREEKEHE

HHIEENIEF AR

e B AR B B, Bw DL B et — B
B IR, TH2H ok B REBEA W B bR DL R
LN T 2 2 B A K 5 A (Commitment
& Progress)EQLHEI TiE S p o . AR, CA
FEAR Y, WA AT A Dy R H AR Y 7
W, WIS AbiE 2 F Ak g sk Hbrmshil, #& b
— AT BN SR H bRt B g R, 2
55 4L X%} I H 45 1Y 38 5K (Dhar & Simonson, 1999;
Fishbach & Dhar, 2005), EA ISR &3 T 47380
HRHEFN H ARt R B B DT EC R, RUHT TR F
X BAR AR BN, T H O RER A ELE H
PO AF S8 P, B B A5t (vs. TH AR L 157 ) B BB
i HARSIHL, 1L FX AR B S BARERE O,
BRI T A R A5 (vs. BRUB  i5t) BE RiE 1S 3 H AR Bl AL
(Finkelstein & Fishbach, 2012), LIEAFGE R & T
AR SORE 2 35 S5 90 4y FEFHE 5348 BB RUR 5T
2 %

ARICNH, TE BRSE B HEDE B BE, Al-coach
(vs. N85 TH 28 F B bri R SR m) 2 74 3%
RSZFNE R H B R, BARmE, M
Lb i 4% REZK F- 9T 2%, Al-coach (vs. AZE4EF)
YHEF e K #E M HRSUR A L, ik

ARG

T 9 A RN TR K AR AT, Y 9
HHEE LW IE TR, VAR 2 E W AR
AL Fl B ¥R 7K 34 (Finkelstein & Fishbach, 2012), 40 kb
T B e XERE A N SRR TN A, AR HE B2 1)
Y25 P9 25 B8 B 4 S B T3 9 3 8T AL A L,
HaoR X I & B AR R, TR RRESK HAR. |
T AL K 112 568 7 ANt i 2080 e, TRt
AT X i BE 45 0 4k 09 17 5 40 W7 453 1 43 P 3 (Luo
etal., 2019). i 9% & 7E I 2k i ad 72 b 2 75 3545,
Al-coach REZ5T M HbHR 5 R, W AT
X TR R AT SRR L B B 3RAS T 1 S 5t Y
B 3R . Hilfn, BodyPark i Al-coach £ X} JF&
PR AT BN 2, T 98 Rk ER— T, Al-coach #J4x
SLZNVEAN 2 B E R “good (FEARIEAR) / perfect
(5E4535H5) / not enough (i AR IKFR)”, KIBIHTH TR
F AL I AR REIRAS — RN MBS, R
B R Y TF T8 S 150 R DR S SR VS 2 2 BRI
HARREE . X T ARHLEM T, £X55F il
il B T AT TR NG T 65 T, WEffa
TH 2B T RN SR, DTG 2 3 TV 2 8 X
TRis, ERE . TR R, B dErA
{50 B bR ATE B, DT SE AN R . Rl utk, AE
X B F N GAT 5, Al-coach FIAZE#H &I
RE R RAFIHE S0, W M1 ZRas R e b 2
25,

SR, 4V 2 3 B A B PR R RE KO #5 e
THH T LT 2 00E R, 0 2 E A R
HWHCGE A &R R, #— T BhrE SRR,
SR, BT Al-coach JZHLLIKZ), H= F WA KT,
Al-coach [ & JB/KT-IR A B8 A B 5 58 (R 15 45 AH
HEEPRRE . Hik, T AZIE S, Al-coach
XTH 2% 5 R U T — AL AR BE B (Tong et al.,
2021), HBEMEHA MR, Mokt ik g4
Hy it R AT IR EE AT . BN, B4R BodyPark 1Y
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Al-coach BEME T HhH )46 M6 SN 1E = ik bR, 40
TR AR, 20 3 &, (BRI
BN B LR, VEUNRRAT B PR I WR SR UL IR 26 A 7
K1, I BRI AL IR EACEE A, Tk
RGN HE T o B4R Al-coach BT £ 4
Al TR AR L SR SR, HR AT IH TSk
T 2 1 T RE AT T8 0 3 7 B — Al 43 S P 4 42
TaoK o FEIB KT & WG AL 48 S, Al £ X H
BB B AR M A AR R YN0 R, ek
R K AN e X P UMY U NS 2 N IO E R
T Al-coach MYHE SRR 25, M, A SCHEHAn
TR

1% 4: Al-coach (vs. AJEFER)HEH
T a6 SR K B B2 TR0 23 52 BT 2 3 B R KT
P, M A W RE KRB R, AJHE S (vs.
Al-coach) X 14 %% 4 H #7538 3R B30 $2 7 3500 58 K,
By 2 B W /D k4% Al-coach; 4iH 2% 1Y+
AEK B AT, Al-coach (vs. AZRIES)XMH T E
HARiB RGN IR T30 TC B 2 2% 5

B3R 5: () MIE 2 E W RE K PR SR, BT
Al-coach (vs. AZEH L)L S Bl gt ks 4k
B R RE 18088, B KH i (vs. Al-coach)
B H R 2 TS &5 (b) 247 2 & B e K A
iF, T Al-coach FIARE I RELERI AT T
PR Y25 T B L AR %) JE TR B 5, PR R 3 1 4
WMRTREXESS

RSN, ARSCINA, EF X K $E e T 9,
IR Al-coach $RL R £ THI S 55 B W BT &,
IR AL AN B0 [ B, SRk Al-coach 5% 6
WA, PR DRFIR . MR A RerE 4,
BtA Al-coach #8/R & JTWLAEBAL, F A &b+
Al-coach X = /K F-H eI 28 2 19 HARSiAL. alia,
X KR BETH 2, HHEAE Al-coach 3N
HARAG AT N4 S PL<s, DA R X
TAGHALAE TR, DI E A B X b e 3

AR, LR T H ARG

g5 L, ARG 2 BB AEZR (LA 3),
33 MR 3 HEEWAIE&HIESHOBITEMR

MR

e HARSE UG B B, B9 Ko B 52 B H AR
1 RRAPEAY . EA BT R BT BEAE B AR
B AR RAATE, G BREN B EEE—3
SERL BRI (vs. IR B T HAZON), Ko Hem A
X F A A R i R, DT 3 in 4k 2238 5k B
¥R 947 J9(Huang & Aaker, 2019), IAh, 48 E A
B R B ARG, 53— B A ) B AR s R
L, FECT I A R T K R (Xu et al.,
2019). ASCHYBFSE 3 EEME L T HERIEM 55K
ALIIFIE N ES, 454 ALY T 5 J& P 5 1 155 R
PESS IR, B B ARER AR A T AR R )
PR IEAT TS, MR Al-coach ALZ)H BITH
PRI E AR, AR

ARG Ny, FEBL T 56 8 B bR ds S, A
LT ANRIE T, HIE ST RN Al-coach #47
RO 0 D RRPEA o DAFEROBF T R I, 31 20 & A
AT FI R & — Bl R4t 2317 24 (Septianto &
Chiew, 2018), TA F T 9% 34 ) Bl #i e 28 (an it
B # )3k 38 B 2, fEHE Uy I 1 IS,
JEH, T8 9 AT BRI RPN A R TR
o BT BUAR 5 R4 g A bR B 3l LA B 52
(Penner et al., 2005). #R1I, #HIL T A, Al A&
FEAR B A BB fE ) (MF % 4%, 2021; Han et
al., 2022; Wien & Peluso, 2021), B &FHTEM FfE:
FAT N BAEEAE I Al-coach KX e & HInF
BEAT N, 142X Al-coach %A 15 I8 e fkt 25
WA T AN WERN, LT A
25, BV AT B39 0 TOUDNORG 6 B O, S ORI
SR NG TN, I8 0 7T X R AT A S5
(Dietvorst et al., 2015), [EH, HTHEE AN AL
FEREA EWAEShPE, LRI AR 55 )y, T 9

HEBEE KT
(vs.5)

IE T R IR R i i

Al-coach
(vs. AEHRT)

HERE BB
R ERA G

.

fE R RA A

30 W5 2. N RESE S XA [ H RE KT 1H 28 10 H AR RESR T B =2 i AT 52
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HWASKT AL #E47BR H 5 B (Garvey et al.,
2023; Jorling et al., 2019), Ftt, 7ERIFEMRII5E R
TS TR, AU T ARE S, HHE
H ST/ HXT Al-coach HEAT R A F1 R8T A4
TN

M 420 ok B 58 N 2548 2/, AHLE T A
2, JHBE SN Al-coach A FAKM 0 R PEA FIHT
ZWMIEAT . DAENTFREN, BT REMNR
TIAT Ay (AR ek A 25 ) 25 i 31 B FRIE 52 080,
PRI, 3 2% 38 A6 SR A7 B0k 2 10 A A 2 X g e i
AT AR NG AL, s I 20 S TE RSz S AR, L
FEAR B B (T PR, W R B B R MR T
>R (Haslam & Loughnan, 2014; Herak et al., 2020),
T A, JHEE 20 ATE RS T BN A
7 (Choi et al., 2021), B LUk AL (vs. AR
HNEEIAR (Longoni et al., 2023), K t— H. Al-coach
R 45 2R, T 93 X AT AR B AZ 1 I T B 2
FEAR I ek J5 9 B PRPCRR . DA AR 5t 32 A,
T A, HEAES AL WERPLEE N BB,
] T S 22 A AH ST RO TR 25 R G5 (HiLL et all,
2015). MRS KRMUE, 9% E 2 XA AL
2 MR AT S0 T VP, AT 6 2 B R S 8 W 3K 3
J&(Crolic et al., 2022), R, MHEA K 7E K25
TR AT, TR T ARIE BARTUH I A 1A%
AHEFN G L, K4 2 M0 Al-coach (vs. A2
HIATEMAFT K&, LR E AL PN 4 FoR
ZMMMTE T, R, ASSCHR BT ik:

Bk 6: M) 7E il 4k 46 S0, FHELT A
25, HFHBE X Al-coach il B8 2D il &5 B
B E TN . R H TH LT A, I
PeEXT Al-coach YRR 1% 2% [ 4 F 0T 451K

X 70 YR SE O ZRds S E, AR LT
AN, HPE SR Al-coach HEAT AL AL SHTFA
FE Z AR T X2 TAH T AL, Al-coach

ERER
(BiEhvs KR

R T 9 X A E B o i U R
gi b, RINASE 3 MTFRAEZECLI 4).

4 ANIEgiESTHEEEN

FiE N TR AR IE & B, N T8 feds
SO N R EAE . el 5O,
ML —HLEan AL 2UW . AL BEFEFHBS Y
Ao SR, MHELFARIER, HEXT Al-coach
FIZSEEWAT? Al-coach 275 E WY RET RIS Bh K 2%
BRI BAR2E A X Al-coach 1Y I FEPEAT
AT A [R) 2 28 538 SCHk B BRI 2 3 U IR, I A&
B Al-coach HLAT W AR . ik 2R S L
P B RSB bR OB AR A, TRl
R AR, A S TBIIR L H, A
XETHEHWRERWMACH R, NEREE2
Al-coach IR %5 T . . J5 =B BRI, F
FEEWHEMNT:

H—, 454H Al-coach TEFRAVEME T AEEAS,
A TR E AR BARE R WERET,
By 2% B fl i BE$F Al-coach (vs. AZRHEST), A UHE
T DAERET Al — IR RS 1 RIR, %%
W T ALE KB EAESN s, DT
BN AL R, REH AL BAL RS HE A
Fi(Luo et al., 2019), &7 R % Fi(Leo & Huh,
2020) . &5 & M (Giroux et al., 2022)%: {4, T35
PR — R Y 7 S SRR 55 R 0, 5T 2O
TAEWM KW B, T AR, HET
o X N T e AR 55 A ke . BT AR B o
ASCEWH AL A EE AT B 2 50 3K
B BAnidE 8, RETF Al-coach I8 T M
@, ARITH AL IR 55 37 5¢ DA TR 500 422 fik A2 55 9
BEFFIEE, N —REEMAAHEER
WA, FHHEUIE S Hinik e M e B3
KX} Al-coach H BRI

Al-coach

HEEN OIS

(vs AZEHR)

BRI RRIRIE R B >
BUHH SRR R

4 WF5E 3. I BEE N AR RER S 80 O RIE A F Y
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18 B f# B 7K - #38 (Construal Level Theory)
1 EARE R AR, ARSI, YRR
BN (vs. HH) B, TH R E K E 2 M B
Al-coach (vs. ANZE#8%), W ATEILW (vs. )
HARES, 285 40 TR EARR (vs. I AD IR
ARy, EINWLF Al-coach T BAT 1Y 74 ] #4E
PR A ik 2R S RS . JFHL, 4 Al-coach
BP0 5 (vs. BRAIR), I Az 0 R XV
TE R Al-coach (vs. ARSI 22 ¥
55

%, 454 Al-coach 7E S5 Jy 1 AO%F 55,
57~ Al-coach X 2% # HFrGisk i & F ML
Al-coach 5E3aA A F7H 2 KB E M AL L
F AL SR TR A £ 5 23 Lo # 2 Al Al
F P RGO AR O MR, ASCRETIH A K
W EFRBR MRS 15, KA Al-coach FTEA M
J A5 3 B DA BR AL S B B 4 S, R8T Al-coach
XS TR ARG AR KT (97 2% 3 i fig 13 AL .

AN, Al-coach (vs. AZEHE 5N I 2
HRERY PR TR Z B SR FE B RE AT . B
R, 7 E N K TR SR, B
T B R T R, BT Al-coach FA 4 Ak 11
B BE I A R, = B AT 9% 0 Ik B A X
AN ENAEZIES, $8 Al-coach (vs. A2
B ISR T RSOREAG, 07247 23 B Rk
AR, Al-coach (vs. AZSF8 5 )X #v & HFr
BRGRWARTHROR TC W E 22 5. RO SiH 9%
FHCRE AT BRI, 2 35 T N FE B AR Y E T
S i, Al-coach FIAZEZ R BB X7 FH2 4L &
B T T S B, SRR T o A Ak S IR R
KB R,

5=, 454H Al-coach 11 B J5 TH M4 A,
JEWE TIH P& X Al-coach 1 T PN HLE] . DIAE
WA XE P R B AL AR —ILRE AW
FORRI WAL — R 2 B, A AL
N YRS AN — B FF (Computers as Social
Actors), WNTEE X RTA HL s AR T 8515 10 W
Ja, NBWSEETH SRS, WAPLES A4S R
HIWi (Vollmer et al., 2018); 73 —Fp I +5 75 & 0L,
N AW AN AR, FEET AN
i, kAL . HHPLE A S (Yam et al,,
2021).

AICNN, TE Al-coach HRFGHEEE T, Afi1&

BRI ARUAEIENZE, JF3E T 40 R 78 i 2
(vs. REINTERIE T TEMERT, HEREXT
Al (vs. AZ)$aFH 1 D PEMALE .

BARME, ARSCAN YY) 7212k B bR,
MEEF A, HHERESXT Al-coach i H T/ F
BB o X IR W T AT A, TH X
Al-coach MR IF R MR UMIEAR, NMEHRAC
B0 R S SR AT o o T S SR B S8
g BAREE, FHELTF A, WP E &% Al-coach i
TIE Z 5 ORIT A . XOJR R T LT,
TH 3 F X Al-coach #4747 HT PFA B A T PRk
BARRTEL

SR, A8 SO =ANJ5 T S8 AR SE 1Y
T, HEATRIS N, — BRI RET Al —
WA IR S 5, B FEERBEHETET
Y Al-coach F2M; —RATHE LIEAUGRIHY & 5
Al {7 SR B M1 B2, RS 2835 10 Al-coach
R -HRERNFIEE. IFH, Xl TH
fi /b1t Al-coach BFFY T 5 iRk 5535 H 3 1E =,
AT Al-coach 5401 2% 35 B H 3 1 5t
R DT AR ATTH AR e B 5T, AR SCH A
KAE Al-coach XHH 9% F AL A TR IR, A% SCH:
THREMMEIERA, HTERMAGIEXRRT,
A48 538 W1 2 0 B AR g K 0y Bh AR A,
A4 76 T T i ol S 0 AR Vb A R Ml A8 Y XU
AR EH AT RER BT . &6
B R R I S5 SRR PN A VR B AT R b % e

T8, REHE 4 R, (2021). EAYSUE N LB REDFT
CRIR. SPEZE GRS EPE, 43(3), 89-106.

T, REH, LR, RAME, HH, BE. (2023).
N LB EER %, MRIERSRKEE. 55
177, 39(10), 205-233.

BRUIRE, TREFF. (2019). FETHLES 25 ST 2 o v 5
P U7 B A0 5 SO AEE L. BT B, 22(3),
66-76.

RIGESE, fTEAE. (2021). A TR BEE X5 2% & i AP
BRANIFE . B PRI, 33(5), 3—16.

T, WE, A4 (2021). RS RN BT 2 BE % R
P YN A RN T A RN O P K= e
HEIL, 24(4), 194-204.

VRS, W, BY0F. (2022). EVEELEL A KB 5]
D TEBIEL K. O FE 2R, 54(9), 1076-1092.

VRN, M, S2Ul°F, FEEME. (2022). B ERRAR M8
AT MLEE N X BRI YIG I RN, O EEFL A, 30(9),
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Abstract: The artificial intelligence (AI) industry has witnessed explosive growth in the fields of education
and health, with new service forms, such as Al teachers and coaches, emerging. However, whether an Al
coach can help consumers achieve long-term goals, such as learning and fitness, more effectively than a
human coach is unclear. This project explores the impacts and mechanisms of Al coaching on consumers’
long-term goal pursuit from the dynamic perspective of goal management combined with unique
characteristics such as operational, feedback, and emotional aspects. The study revolves around three stages
of consumer goal pursuit. First, in the coach selection stage, we explored the impact of goal setting
(short-term vs. long-term) on consumers’ choice of an Al coach (vs. human coach). Second, in the goal
promotion stage, we explored the differences in both the performance and mechanisms of an Al coach (vs.
human coach) in improving consumers’ capabilities at different skill levels (low vs. high). Third, in the
review stage, we explored the asymmetric effects and mechanisms of consumers’ evaluation of an Al coach
(vs. human coach) through word-of-mouth. This project makes theoretical and practical contributions to
optimizing the design of Al coaching, promoting the pursuit of long-term goals by consumers, and achieving
the well-being of Al-enabled consumers.

Keywords: service technology, artificial intelligence, coach, consumer behavior, goal regulation



