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2017; Li t al., 2018; Liu et al., 2018; Ma et al.,
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5 50X i B 1 26 T 2 ) AR XS B 3R ? 32 R AT AR
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R BN, HARE 24 SHE R, PRSI
Wckss H: 2020-05-14 it % A% Y B UEAT E R 18 2 (Mazzoceo et al,

* MR A AAREE S &2 IR AA T H (2019RC102); y N 1 v i 1
’ 2012), 1 AT 1 R R (ML
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WEFEA AT LA 9847 S ok 1 3% i 2
P HIS RSN (E, ARAURT U R 0 B
R AT R RS L, A BT A
Do b B A 2 AR DI BE PR 2447 R (Han et al.,
2015; Ma et al., 2019), H FiiZ400% 4 SEIEAF 5T
£ T 7R R 1 UM IR S50 AT R R, il
LR . AU RS IR . B R
RN T Ml 25 5L o VR 5 LA B 9 2 AT
SRR %, BB M Z R T RAT )R
(Han et al., 2015), XS4 58 A A Pk b 5 5 7 2%
A1 B ARG R A T STk, AR W) B8 R
TE K Z W 52 44 R AT F 5 6 8 1A M A T AR
JE o CEATTHBRAT N AT 1 A G SOk T L, B A
FH A TR YR B 2R A FRE R T
IRTAE . HIER BEFEZEENAL DR
RGN X AT Ry 09 58 SO RS FA o T X AF 9 [ A Y
S, CYETEIRF RS A R B L. Rk,
LB EWNEIY, S804 947 R ST 3 3 86
O X B 5 < DL AR RS DL 2R AR, L Ry AN L
AR, BARRI N . ()ASIRIE 9847 ] LA XS AR
() R B, 2490 R T I Ak 2 U R R e
SR PG AMES 2% (Ma et al., 2019), #kkt
F ¥ 3% (Cornil & Chandon, 2013). MARTH 3% (Mead
et al, 201132 R TR r= . ()M IFEH 217 0 Bk
8 LT AS TR o B - R T B T LA X
#2278 B (Lee & Shrum, 2012) [ F M 8
(Pettit & Sivanathan, 2011) . k£ A [6] B B
(Mazzocco et al., 2012), & JJEICRE=E %,
2014) A AL B (AR BE, RUT, 2016)%F ZFh A
TSR . GYEDR [ TR, AT AT R
FEI AR 4 N 1) . AT R R
AR DL B R i [ R THE D B TN (Kim &
Gal, 2014), s FMEPENE 2847 0 SAE M 58 B H
FMBE Ma et al., 2019), AT LIPkREEH LB A
I B (White & Dahl, 2006), & REME o R 1T
75 1% A 3 EUP (Batra & Ghoshal, 2017). Hi
AU, AR S 2 0 B R U AT o B 5
ZePE R Z RN, BRI S 8O0 21T b=
TR A o B AN A, M LA 2R 48 3 48 R A A E
I T B X 1 A 1 e AR A
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S - AR R REAL, A B TR A b B A A A
T [ R B X AT S, 8 s AN [ 2 AT Y
WAE—ZhE, IIiR& AR TG . ()
AR BT B RS SRS AR . H RIS FE
EITAAEN T B R EAARIAT R, HIE B
XFARARLIE X A7 O 2R 2, ASBIE TR SR 90 1 B A
i PR AR 4 (9 2 X SRS R R . ()AL B A5
TASCHH R BISHEZL T, 7Rt 247 o 9t
1 B LS BT B B AS FIHERE o (4)46 75 b
A5 LX) SR R N TE SR R o ARSI TR 48 7% IR
SHEBAT R Z I ZZREXAMER R, HianZ
FRTT o (5)F 78 LI 984T RO 1 i i)
PN ER G MR R G . (6)8HRK
BRI AR HESRER, AWK
7 LA SR AT 09 00T B 4 R R I e 35 55 07
6] o ARHTSE A BAT A S S, R 2 2
B I A 2 NATTAT Ok T A A i 5 R
Feabily AT A RS, BT BT B R
JEEAT A BENE T BT AT R

2 BHESIHE R

21 BEESEERHMD

H P HE & (Self-concept) HL A5 £ 4 A1 & 24 1k
(Niedenthal et al., 1992; Aquino & Reed, 2002), %
B AN AL FRE S, B R TT LA A A ks
A e IA 20 A Y S F (Aquino & Reed, 2002),
EREWAYEE 4 M IREA B AT, B
A& 14 H R4S 5 B (Sirgy & Su, 2000),
AL FIA IR BT A A0 LS 3R LA 5
4 | e R HIWr (Burns, 1979), X 22 B
BB W DA i N ER 25
FME (Aquino & Reed, 2002).

H 3 U 2 35 X 3 FeME & 1 5 F (Campbell
& Sedikides, 1999), X J&— LB 45 FIAEF
ER BT AR RN BRI REFR
TR — B0 AR N TESI AL, (H S AT
HORRIGFERZRIFEE . R, J0dE . M%
PR E B, A RS2 B0 H BOE A LA
R[S -0, e A B
(Pan et al., 2014; Park & Maner, 2009), H &
XA e — ZR B S TS, T ) A BT
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B A TR R 5 5 % (Tjzerman et al., 2012), HE &
& (Finkelstein et al., 2019), BE§"(Zheng et al.,
2018b) FIR w7 545 26, 51 R T O SRR 5
(Williams & Nida, 2011),

AR T 4 R4 ry B RSO, i B R
Jofhefs of %) 98 ¥ % H, o T IR B R 1 R LE A
HEZ B 2208, 2 RI— R 50 R X174 (Choi et
al., 2019; Park & Maner, 2009), #ili#E 3~ A H
AN $EAT A T I 15 (Self-regulation) A1 E[I
%% (Lee & Jang, 2019),

22 HEEMNMEMNEBERBMHEEARR

IR S $E s T WM AR C R, MEE
YIRS, SRR Y sy 3 3
) — 843, LA B HSg B A FOA 5 By Al
(Belk, 1988), NMLAMRZH MLl HIFIE R ™
fh, DGR AR ER, RoR A B ARRE
FRMIE S, IR BEAS AR HE A MRS 194123 C R (Belk,
1988), FETW MM ARMKR, M MEr HIRZ
S g, 8 3 B % B EU R T R L
BEBE, BN, AT LE R T B 3R A X
A& @ (Allard & White, 2015), 7] DLfi i 5
B H T o B kR B3R B (Cornil &
Chandon, 2013; Troisi & Gabriel, 2011), 7] DLl
i3 %M1 2% (Compensatory Consumption)Z2 fiF 4: b
&2 B (White et al., 2018; Zheng et al., 2018a;
R A, 2018).

AR LIS AT R R A RS 5T, $8 R
HTH AT A B RN 2 (A7 A LR B Ak
R, XEERET AR 240 A RS
RGN M Wicklund F1 Gollwitzer (198152
fiE ¥ A 38 5¢ B B8 (Symbolic Self Completion
Theory)tA A : AR [ FRAME A AT LI i K 6] 4
IMRAUEEH, YRR — A B IR AN 2 DR BB Y
H IR BT, A AR A 22 R e 4 B Y SR
JRE T AIRRAEHE AT (Self Symbolizing
Behaviors) 53K H 5 &, fEm 0 5 5 Le
BOAE. TAREEERINH, ARRER LK
H br 2 37 B R IE R 19 5 % ¥ (Critcher &
Dunning, 2015), 43X FJE 552 2 gUhef, SRR
TN A 3 Ak B A AR AT D SRR S B TR 1E
(Suetal., 2017), Mii#EFA AR EREM:, HiLnT
O, HIRMES 0 2 i UL R 5 S A 3R 38 Sk
bk, MY ETIE S AT Sy Tk B R RUR i BF 5 5
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TEA& F B U5 R0 AT S B4 2% i 52 2 58 5 A U
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3 SE-BEEAKINE
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FOREZE, B/ X 2% 25 10 6 3 3 B s 8 X %
TE B, Uk, 75— o8 B T B Y
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e, N—ME X EA, R R B
NBIFT B W RENHL R G (Carver & White, 1994),
X N BIAT R A s, o, Mg sl R
G e IR AT A 38 SR IE 45 SR (A oy . D N
R AT B ARG, Wi SRS NE TR L
TRAT Sy Lk A 0 18T 199 285 SR (CAn 2R ORVEE ) 9 A7
M3 R 5 (Carver & White, 1994), 3% 75 bk 25 4 3 1
P Bl AL 3R 48 T R AR 45 HURS RAN Y, HED
PRBLT N T 1 Y A — 3

FOR, BEA 55 8 44 7t 30 R R 2 A
MATE YT X R 7 I A R T, R AR BOR
5] %) W % 3 % (Duhachek et al., 2012; Han et al.,
2015), TEBIT AL T, A2 i B o R b
SR A R R AR O R TR, SR B S 1 A 0
T . HZA RS, MR H O MBI
S, BOE ISR R TR BT shi, ki
L3kt SN ML B U, AT SR BRI a5 1) 1 1o Xof
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S (Duhachek et al., 2012), 7E A 22 1Y 7 %t BB
FEH, I — R A L i e AL (i
Jia) 250/ 1 4 5 3 IO %o SR W ) LA B 4 F) B9 DT T 1
(Duhachek & Oakley, 2007).

FRR, C & SCHRAE 7 H 3 R sk 2 A 1A
IVRONS AN NI s A PR T & W - =B
BB A JE B 2 A A R B IR 0 3R AR 1 17 X R
(Problem-focused Coping), ¥4 & # ke s ML AY &
T D) 2% fefE A A SR IS 2485 2R 4 19 107 X SR W (Emotion-
focused Coping) (Han et al. 2015), S AR K
B, TET XS H 3B, AR 9 AN [ £ &b
2208 2 R M, B 3 3 AT A Rk 3 4T O (Kim &
Rucker, 2012) 3% B HIAMATE I 1 BB, 23
5 I 3 AR PR AT R ]

g5 LR, R R RS AR 3R
WY SRS HE B, T AR X3 B g 7 Xy = 1Y)
ERYE,

32 MABE Vst BRHMNITERE

YA BB Z R, W A RE R 2
WA FFWE? S A AN R R X P AR 7 3 2
M ARG B 4ESE o TGRS . Onkvisit Al Shaw
(1987)ik Ky, AIMERAE MR RENSFH
HEZRY, FHXT BN RV, AN T A/
R WL RUBEA Y B . Higgins (1987)WEA K H
R SEERT AR, Mg RMZA K, [
WAy = A REAF PN A S A A
(Higgins, 1987; Mason et al., 2019), L FHE&F14>
PR R AT W LA 2 A
AR A A& (Aquino & Reed, 2002), AN
[ A& A S B B A S AR . DA
A2 A3, MG A T U B A SCSTRR, I
e AR A RS E SR, AR5
MANAFK, ZIEAMEX SR AR, AR
R (DN i S TR s S PSR N S 1
NNt e Al S ol R e NS B SR DN )
BHHC,

AN A F A2 A R K, AT
PSR R 0 1 X B AR T LA A A N
HIMA s AT, R F Dy RS 2 5 a
A—F, MES AR SEE AR A AR
FRAR AL 2 AR LA, 2 A TR A ) R
[Hl (Higgins, 1987; Mason et al., 2019), 24T It [ F&
BN, AR R e A ) — B (Swann Tr et

al., 2003), B3NN A R 1 AN IS K, i i
BUBEAS N H R A2 A AT DA O A R A
— &k, B, AIRIEMBEE A TEN A 52T AR
% B 455 A R B S 1 FRRAE 2 1R A
S A MR XS PR Y A% (Sirgy & Su,
2000), BEA 3 4 L0 B 58 10 56 TE T A
oy A RAMAF B AN B R E# AT 3 K
AR 5 R A 8 T, 3] A MR B R A A
FHik(Lee & Shrum, 2012; Mazzocco et al., 2012;
Zheng et al., 2018a), o # 1 M IHHE B LA
AILGEHE %, 2011),
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A
o
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b ows
PR e Bk
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i W i
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PN 30T TR SR 2 8 AT o 9 2 A R
N A 37 A BRI AR R Rl Y SR 2,
TR B RO ) B PE RS N B R E S B A . At
ES Ebimith ST e SRR R R LA 11U G
ESJEEIADIRON S B NN S 5 W S S TR )
B PEANAE 2 A RV IE R AR . N 7E LR TR 3
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SRR LA 2847 S X F U, SR HR AR
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WLl L 4 FRHEIE SRR Gy, AHE ST
= B BOHESR IR A, LAE s A fAa i 3 2 AT
R R [ B ) S, I AEAHERUR R T
i BT BB S0 R, 48 7R A MR e 3 2R AT S
X 1 B B B4 AL 2

4 HBRIT A GUE B B R X B R
#HRE5ITER

S RTTH 247 D SR Y F B UL BF 5
A RUE A B A IR T 48 Hh 114 5 g — i A R Y
7 FEASHEGLRE Y Y i AT S S B SRR 1 A
KR? AT T 0 - PR RS R, fE T
MR IER R, FHAT THE— PR de (IR 1),
LAY b A ] B 5 45 53 =2 ] ) DX P 2, O S B
HIFE A Ik 245

® 1 ANMEBREE R R

FA43E S 1] 30 5 1]
VA R S W P 7E R B S
Ol BENTEBE CIU 53 75 S s
R . OEESAEEEL Ok e S
'gi& L AR
. RIS SRR
EIR SR AL SEE
O 5 IR AE P M mPiR
b 5T S W S 3
Ol aBss O IRRE LB
NVNILE 0B 433 6 3
Ma Rk HELE N
e Ol R G HE PS5
o5 fiF T
b2 g A,
O 5 IR AE P M

41 MTEREILBI KRR

FR A5 P9 7 4 30 R SR s i AL, A E B SOk
R R XA T O B AR . (D) XA A Y
RO o 30 b A P 0 4 T Wi K
B, S8 A I 2R AT O B 58 B AR S A B 3R
&4, N X SR W& T LA 2 o ) 42 A o i K
LG Xof S W AN 2 % 1 R A 3 7 A S A B
sUERMPEE . QBEBRERINTANARK, MARK
A NNH . Teie B IR 7 B AN A IRiE
Bt e ATR, 1B B A R B I 2 1Y) O B v
Do i 2 A (A 27 2 42 03 T B A, I SE 4L
NAET= S BAT R T N AE i BRI W S

BRI = AR TN R G BRI o AR SR Y 7
WA R ENNBRKEER, W LRS- AT =28
g,
411 EHENEBSREE

ZAR MR I I AR, LA 2T A
AN AT, I EETREER, TN 2 T A
TH 2RI F B . SRS AR 2= AT T o0 A
M, BIRSE R AN AR, BN S A5 By
THT fiE ) A 2 A JERBM S, TTRE 23 iE At 2 ks I s
e R R R B LISRANH AR . XEE
ARG [ TS, bR T AR 5
Yidrr RS, T DL i 3R M R A
M8 (Kim & Gal, 2014), AHEWFFE K I, YA AxT
B A EIET A RN Z G, KR A TS
YriF TR T, ATHAT B RS RY, MM
Ti] SR G 7 P T 2 AT, B B AR T
miE R, W BI AR S A AR AR Hiln,
ARG F TS R, [ FREEZ AR
S ] TSR T A B RE R B, R R
PERY 235 (Kim & Gal, 2014), B 4h, H 29 FEE H2s
S A VR I8 4] SR e 8RR IAAK A 254
AR i) 0 A AT LB B S B, Ban,
Z AR B AR B A, T TS 5 g sk
2215 3 (Park & Maner, 2009),
412 REIRKEMEE SR

[vi) U G AF A 52 SR e i 3 1o 5 el U — 3L
(AP T B A7 R I 1 3 1) SR s T =X, A
ARG TP RAEMEIE AT NE Y AR5 Z B
B2 FE R . Bilhn, 4 9 E G AR
JER U, S B G AT AR A 7 R AT R X
(Gao et al., 2009). ARHE T i 5 BT =2 [H] 1) CHE
B, AR an R Bk E

()[R GAE M VT BC SR W o AR 4 S A2 2 A 11
AT, 43k 7 i TR U6 G A v D S A A o ) 8 R AE
PEVUED . 72 SR G E 3 S Ik A, AN AT L
I B AE R S A R UM VT B 7 AT
Rt B, ARE S A PR A DT 5 7
T SRAT Sk AT [ TR My, ISR e R
TRECA H R M (Gao et al., 2009), $EFEH
F AL 5 A F #5075 H (Morrison & Johnson,
2011), S 9% 5 A2 Ja I DX S8R e P DG IBK 17 7 i
(Rustagi & Shrum, 2019) AR X} B F g A1
SRR S 7S WS I N T R <0 1 R A
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SRR R 10977 ki (Gao et al., 2009); 1
e S A BB I, A A 23 e P RAE L 42 B AL i TH
PR 28 H) (Ma et al., 2019); 24 i 5 il J2%
JR IR, A AR 2 W S 5 e A R RORH DG Y ST
(Chen, Lee et al., 2017), BRBEPELEFERA = 5hE
1 5L B A9 77 5 (Cutright, 2012, Cutright et al.,
2011),

B 777 i Z 80, I B AT AR By g RAE 2
T AT R G AEPE T FE 3R AR 230 i 24
M T 3R B AT R R A R U . i,
T FANZS BRI AL I, AR 2 FoR 20
A LARE X A F B, A Z A R AR P B
i1 (Levav & Zhu, 2009; Yoon & Kim, 2018),

()[R IR A5 R o X T SR s 2 B A 1A
TE 8 52 [ F BN, 83 5 7 i S IR A Y
5 X AR, BN, AR A2 A TS
JRBR I, B 1] T ALK AL U ST OC R (Chen et
al.,, 2017), %M 3Z 80 A 4k 7= 5 (Mourey et al.,
2017), EZHTRANAMKREERL

Q)RR HR F IR AR . 77 i BRI
BAFESE FMRERE X, HuilE [ 3%,
TP = AR, IS HE | AR 0
L S SN S U UV Sy S e N VRO S E 9
AR EE T BN, S E G B AN E R
AR ZexE A OCER ™ S HEATIH R, UMEE B
B 4 0 16 A7 JBE 442 36 (Dalton, 2008); 44~ i
e WF 55 ¢ U500 1 1), 2 460 1) T 0 B R R
(Sharma & Alter, 2012); 4 i IGA S g, A&
SIS AR R AP A G b R R B A F
¥ (Rucker et al., 2012; Inesi et al., 2011),
413 RiBEREMEIMEREE

SR RAEVEAMEE SR WG, AR E i AR
T P AL e B A N A R DUAME S IR Y H 3R
B, 3RS RAEVEIE AT N TR BRI N H
WA Z B B R EAFLEE R BT AR
A 222 MR L 8] A A, 2 — 4 B A e
PR AR PIBURL A B A&, SRE A ET
SR B 2 B Y S, BIVIE 25 S A2 T 2R 52
WL IR R AR AN o flhn, >4 8 3R RS2 3 U
B, AN R 95 i H 3G Y T o R N X B R
(Townsend & Sood, 2012); 4 ] Iifs fis FE KR i1 /1)
Jip B, A A 2 g 3K TR 22 B0 R BE B R 7
(Otterbring, 2016); 4 T Ilfi 5C 7= & by it T 2 2

R AR S J I s, AR A ) 3 R T
i A9 [ 6% (Fritsche et al., 2008; MIEtik, Fi#E,
farsl, 2014). BT LA™ ST SR QAR AME 2
Gb, MR LT Ry BEAT IR R AEAME 1S T,
mYAEE Z 3 SHER R, SEGEEI IR, N
T 388 A 5 A 4 A A R 4G o s i A g %o 4+ 25 HE IR
B UM (Su et al., 2017).

42 I B RN R A

FE 2R R X SR A A AR 2 R
16 52 BRAR W X 1 R A SR e, AT L A i A S
HR PP R XS AT B AR U - ()RR o WX Y
FEORR M = A 30 Ay iy % 5 g 32 s ) 22 e 1 gl T
U8, WA bk, (2) B U8 K B it 2
A, LB ER BN E RIS B2 H IR,
HERE R ENDE A DA 2 A RN R IR . IR
MR S5 S HIRM KR, W LIRS
ZAREIIEA
421 EHEHSBERE

2 T T X SR T R A 1N X TR SR
RIS A IR AR, JFLL R X
N B B, A LU AR s AE 1 X1k
i B IR BN . ARIEIE SCHR, METAT RS R E
At S E R AN T HAIE .

(WIARAT R o FE Z At 2 HER 5 i s, A
PR 233 T B AT O B AR U AR AN R
METEE Z AL SR G, O T ORI gl i R
HARTTH . Mead EQ01DNEI, &t aHEF
HIAS R, S ERIAE ML S, 7R SLHeR
T AT RER B MARAT S, W SE A O B RE
FEVR RO BB 7, FE B0 T R RH IR A

SEAEE A o PR R 3\ ] ) SR W i FRIRAE,
WAL SR A, S Tk PR S ] REHE A
B OB VRAH R A9 S0 R, A B AR ARLEE, 1T
AT S G IOR T JB(White & Argo, 2009), 2
IR R 5830 K B, X T 18 32 IRk /8 gk B 1) A 44K
HNIG A S T3 BN E RN 5, R
L M ARAT 7 (Wang et al., 2012),

QZELLIE 2 . BELRARAACH T RGO BT
it A C IR 56 BRI S0 A T
b B EARIRZS AT LU B Y O PR N (A HLET SR AN
4>, 2009), LI ORI AR S A AT L
B, MEIRE A AT IR, @ HICE 2
Ky FiAh N (%) 22 BB (Gurzki & Woisetschliger,
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2017; Kastanakis & Balabanis, 2014; Zheng et al.,
2018a). ZE LI 2h b, ANMMARGZ 200G B R UK H
SIS ZIE /AT, ADRITRIUY B 388 i
TR 5 2R L2 RO G2 ] s 3 O v 400 A9 T 2%,
PRI, 28 L3 9% @ 4t & 0 SR s v 1) B B2t
SHEE R

422 REIREKMEEEEREE

AL S RSB h, R REAEAE R S AR 1
B2 g, o BRI IE I AR 21T N T
2 ryFt 2 B BRI TG UM Y B FR2 RE A . AR
P sH AT 5 AR KRB, TR
MWW,

(DIRIIREZAE B o [R] I8 GAE TR SR 2
FE A VR SR 7 i AT D 5 R R AT ORI
S T W R M S B YN i X o
29 B T, 2 e T S B A0 JC B DL 5 B
SRR G, N TTREAR B TR Bil4n, 243 2
FAH AN F R, SRS B A
$45 N A (Coleman et al., 2019; White et al., 2018);
AR T A 2 0 S SR B B, S B R AE AT BA K
G B 453 7 b T AS J2 52 3 RA AL (Mead et
al., 2011),

ARTETH AT N L A7 7 TR I B A0E 56 X A
o 2B AE BT AW EGRAEE L, 7]
PLFGEAME R 1B R, JRREe R 1 B . B,
TE I R, AR AT R A S RO
] A R B4R, G 4 5 A0 T A DG IR 19 o L LA
Fkxt A B ESR (B EE %, 2019), MERX
R S FEAT R, B R A R RE, 2
Pkt 4 {3 A i Ae, ISEBLA B B a9
S XF AT A o

Q)RR S ERIRI RN . RS0
e SRR R mSs h R ZRI, MEHE IR A
F B BT, 30 S 2 T g Ak 2 SRR
X AW o UL [R]85 55 G i A 2 ] R
T2, RV A, ARSI RS
S R I 8 7 i DA SR B A A 2 Wi A AE A s v
MGk, I BRI R AT S (KB be e, FARIEK,
2005). HRETHTFE 8 s 09 R R E R T P B &,
FBRINRTEHE Z WA B (& B, TAg
%2017, TWE %, 2013). AU B (Rucker &
Galinsky, 2008, 2009)5% 1t 45 % I g Mk (Goodyear,
2018) I I AZ PRI 2%, (45 F 15 fh1H 2% (Lee &

Shrum, 2012; Mazzocco et al., 2012; Zheng et al.,
2018a). /=i #7778 9% (Paolacci et al., 2014) | #i
RS 4 2% (Sharma & Alter, 2012) . 51 AJE 75 17
fn i1 2% (Goodyear, 2018), FIZA A AT UL fi (17 2%
(Zheng et al., 2018b)4F, X Lo ] YA TH B 2 L
SR M RO A AW R A 1R, PR
— Pt A I L X SR
423 RIERAMEAMERRE

23 T R SR T R S U G R S
SEFRAE D H BB, AR T 2 5 R
PR, IFZE R R I RAE R AR S AR
PAREXT F F P SR 20 X Mo 2 3R 3
DUAZRR IR T 2 X HL e sl R B0 AT R, flan, AR
Z W K AL 2 A T8 U )AL, ARBTEH, 2016;
Lee & Shrum, 2012; Liang & Chang, 2016; Liang et
al., 2018). #E& JJ Bl Zheng et al., 2018a; Zheng et
al., 2018b), #hFE B (Paolacci et al, 2014), A[A]
B (Charles et al., 2009; Mazzocco et al., 2012;
R AR, 2016, HEHR 55, 2018), HIRMERL
Jifr (Pettit & Sivanathan, 2011; Sivanathan & Pettit,
2010), TR FEAE TS, VR, 2014; SBILEHE,
MRAESE, 2015, R 45, 2012; EARAE, HE4,
2011)FVE 1B ORI RS 45, 2014)55, #RB AT LIE
TR SR AT R X . XN T R PE T 2 B
ASRRH AFRABZRE Sy, Al LNXAUT) . Hu s il
Wt 55 R IR 2 A Z2 i 2 FR R
4.3 TEHLBE R R

DAL R i SR S i A S A B Tl
A~ B 3 A R R TR, AR X A 8
PR SREME o 3 A A TR X 1 I e i SR JBC 143 AL
U975 (Regulation by Avoidance)ft A, itk
— MR IR AN R R i e R, TR S e
IR AR S ), BRI AT O H R
T8RS T AT NS o RS R P L R TR 2
158, MIEBARTEASIX G T 4 A 1 5
B, BRI
431 BiRhS B R M

PR R SR 3R e 1 B A3, AR A T
kB, SR T R BRI A e R, DA T
AN BT A 2847 o BT SR s T
AT XoF AN T[] 3 I i SR IR s 53 S SR s
51 G 224 A4 0 T i DI Jl R N, 2 S 2 38 4
SRR R, AT 77 A= 0 3 42 i Je e 2 1) 3 9 AT
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Ty BEART 5 D g XU i 7™ i L RS
$E Y 7 L FOORE R B 09 PE A (R B, R B,
2015), [RERY, MilzitosHERE, MRS R
AHREPETE 2%, X0 A E WA A LA &
AN SE PR AR B A i i IR (BB, 2018), SR BLY L
ik 3 15 5 WS 34 s 3 AE AN PR X 08 R Y e B
Nira %5 A (2016) W58 8, Joniszid 3 gl
AR, 23 PR A BN it A AE R 28 A5 7 T2
FE T G 2 R AT R, D S N L SR
BRI 3 IR,
432 PEBEREE

VA A 0 3 SR I %)k e R R AR I
B IR, S PR e 2, Ry
KHATRIXS, RI AW TF =FIEL

(DIERR RS . PLRIR S R4 ARl 2 A 3
B, AN R U R, TR T S AT A
AT O PR AE PR RIS TE S, 4 o O B R
A BRI FIE

OB eI G B 3B, OB
& — R AR U BN Y O K, R BN MR S i i
P RO B P ah, DAERE B R R
Horp, WRIHTE 928 00 BB R 2, A
XSG EA Y AR B, RS RO
o AR A, YARIEZ B . K Fas
M5 A0 FLEU N, 5 T A IH Y b FoR 228,
I8t W SE RS 5 | a4 T WA R T = B, R
BN, BffANZEBRAEE S5, 2011) AAHR
R, TRV Z ks HE R, SR
PR TH T B A0 ), B S 28 00D S 0 080 ) P TH 2
B R R i, RO X RS B A TR 3z 3
B AR AR, DN ZR A S T I & . ok b AT Bk
ROLLLHE 2, 2016)0 AL AT L, PRIHTE 22 A
i R T M EE S, IR 5
M AR At 2 B3R, AR A A N AE 0 B
gL, PRI T P LE R RE SR s

QEMPER . A IR W A0 2,
s HoA MUz, BlnA s R, s HE
JF 23 A 8% 27 3 4y B R 8 0 B A 1 B AR T 1 R
K (ljzerman et al., 2012; Zhong & Leonardelli,
2008). AR, MALEMZ A B T e
3 o AR PV R R 2 R A RS R e . 4D,
HMZHSHFRZE, AMTSBEERS, HILE
IV ] T L4538 8 1Y £ ) (Tjzerman et al., 2012;

Zhong & Leonardelli, 2008), # A W5 &8, 758
ZAL SRR, AR i RS AR 7, X
2 PR Ay fi B S A 7 S BE A AT R AR L T 3 110 S
%, BB AR NMIIEL B N RE 2R, IRt
T A R O A IS R SZ, DI A8 5 1 T BR
At HER B & 0T O BRR S (T BE, B FH R,
2016),

QERE SR, TEE IR A Bl
FEE AR, I A C e AT B B
B TR BIRR T . BUAIEoE B, T A
R, A E RN ERRIRE . &
IREUWY) b, R IR B K
) Wy & 2R R A A BB o B4 Heatherton Al
Baumeister (1991)% ¥, 4 AM15 5 AR AR 412
PR UERT, 2338 R T B e B B W) ROk
SR E, DA e S R A B . 2R A
MBI FEA A W, G A AT I TR R R T
BT, 25 55t R S AR B ORI
(Ferraro et al., 2005; Mandel & Smeesters, 2008),
BR T REZAN, A2 D IE kR S
. UL A LI SR | R R T SR B
SR BE )RR T S SR R R T R Y, HERERT 3 FRAYOC
7¥(Batra & Ghoshal, 2017; Kim & Rucker, 2012;
Moskalenko & Heine, 2003),

()i o AL TR — O BB AL,
NATYE S S RN AR 02 IR P R R
e 1 7 ke LR U . ARG R B, AR
I BRI, AT R R A AF B, A
WA 1 Fe i, #9140, Dalton F1 Huang (2014)58 1
— RN LR AR, 52 42k F
JOMESE, 2 AR Aol At AT i e i 55 DA I B A DG B T
iR i 3, mARX Mg R K AR TESN Rt
W Reczek 55 A (2018) L & B, T MEEHAEE
TR A IR SRR, AR S ] B
BRICZ o AR FE By Ok Bk B Fe R, 3R
IR X 7 1A PR AR RIS R G 2%
433 \HEN

YT X 3R R i ST T I T R, SR
DT fiE 23 38 A RO 09 R S A O BB 5
MhEE, S A O I A 3R R A G B
Al AR R, 1N, Wan 25 A (2014)BF 5% & B0,
MEATEG DAL 2R IS, 0 SR AR TR 58T il AR A4
B A REPEARAR, SESs AT O BN A A E A, KA
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RAHERR T AT AR R A 3R, JF SR AR
kAR A &, B SR e B 3RA B T oA
SHEF W R AR AR — A G B R . BT ST
WA T BT, BSAR Z 4t 2 fa 2
S ) T R SRR T B, DT I SE L R Ak
R 7= S (Bozkurt & Gligor, 2019),
4.4 &R

k2 A0 JhE SR W 2 S AL T I 3R R B
T REAL I FR R T B R A A AR R B
F4) T A o7 % SR G 32 SR X I B 1) 1 %o AR
AN I A Aoy E R, TR SR A S R sk AR
FERER B 2 B X BEAT Y SRR AT B
P, A2 SR W 32 BRI N S RERE A U i O
TR B 473 S IR S
441 SREFOHIEE R AR

i AR R B 055 I Ee, b TR B

BIRVE, AT 2 R E S RE A o 23 B Hh Ok
(Berger & Heath, 2008). #lli#EE: FREEA(Dissociative
Reference Groups) &8 ™A A Bkt fo 55 2 I R 1E
—E A HEA (Englis & Solomon, 1995), AHXf T—
M M ERFERNT F, RS BB A S ARG TE £
T B3GR R L TR 7 i IT A L PR R
(White & Dahl, 2007), HF AL M A 23
EHERMANANTES, XX AR 2R EE
(Self-Presentation Concern)ii & T 43BN, MM
A AT 1] S8 25 O 3k R K A DG B56 1) 7™ (White
& Dahl, 2006), 41, White F1 Dahl (2006)8#f 5% &
W, X THMERENE, ke B BIE 20,
— AN 23 W S5 A SR IR Y 7 CRE X T v A
i), TR RLEERN 57 77 I 2 I A TR B
FARE AR A IRE AT . AR SR AT
WA B J7 75, Loughran Dommer %5 A (2013)%
e AR B A R 8 I A2 V3 B A, 23
I FEEKTFZRNH, HREFACS R
BRI IR B ny [, R 30 FEA T B R 9 8 /8%,
RE—F A FRARTHRHE, W LABE 1k A O A R 5]
4,
4.4.2 By KBXHEE R IR

AN [ T 5% R 2 BRORE A 1 DO R S, A 1A
BTG A HE RS R, JR N G RE
FE BB MHEAT T . B, X TRER A
WA, ST R IR R R, ST
TE I K A B B Y 7 i, B SRR 7 5 AT RE

WOFHAHER Y. #13n, White Fil Argo (2009) %
B, M PR AE M A R T P, AR AR g
M Lo v A AT BB B rh = i, TR & 1k
BB b o AN, 2 —SovE B0y i i U e, I
SRR BT 0 Lo M A BB M L I TR B
ARG R T 70 8 R Lo P 7= i 0B PR R = ) MG
A B 2 H R B IS B AR & B i
JoR B4 0T, 6F B 45 A G 7 i 1) A - B 55 (White
& Argo, 2009),

5 HitERE

51 FARLIL

ANV I 1 X2 R A FEr, T DL i
AT 24T R EAT RS o T BUA W58 ) 1A
TSR T e, AOFFEd T A I 284 T
LX) - AR RS R, I DA
AT (] B9 2 AT Ay AR 1 TR E 5 1 BN A
B AF 4

(D) —ER AR SRR BT T i Y 5
I — i A R S TR LA P RRAIE - 2 — BB Y
etk o IR T A 5 T BAR BT U5 R X AT
FHIBETE, BRI T R N T 5, 4R
T4 P BRI, S TN B TR U R
W5 F) SR o 3 ) — AR B A B BAT 1) T MR AR L
i A~ VAR TET T BB A IO X W, 48 R S [ 3
WS R N AESCHRME . BB, BB R . SE A R
A DI RCR AR BRI S, AR TR ) 4
T 7 X A A T L i A A ) BIF SRR, X
Ui TR A B B e B . X 4 B
7 X A P B A 0 0 X SR, R T A
WEFE R AN 30, B A TE A AR A A —
U/

(2) 1 B U IS % SR s 114 2 5 5 AP — B o
S o] — B AR A R B 7 S ARG 1 R Y
AT g, HZESEZHA THAAFRME2A
T NS R AR AN, X BB T A A A2 A
T2 B 1 TR 0 AR A3, AT LR A
X AR AR o R RIL e e 1] R T
AT LT B R g 2k 1) R ) = 2l AN T,
3K 150 A A R Xk 11 A R A ] 69 7 1), AT LA
108 3 v R P R AT T, A T e e R | P
BELOBE BN E AT BN . X TR
ANPRTET W 1 R I, A A [ 4 A 1] A 6 A2 T 2
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P, BRIE FAAET)E, (HAEA L R
WTE— 20k, #8748 0E R IR A A,
/D R

BVZ RS LAME o D\ 4 Tl ELAAR A 107 Xof S s
h RTRLR B, AR X B R SR [ A7 A
ZZ WA I AMEE, XRMAE: O A HIRA
MEATRR T X AME, RV, SRR A
B3 Z 2 g e, v LLE S R T T
NEXT, JZARER AN, AR G R A R
Bb, 800 ) T 3k 5 o ML 51 7 (FE R R SF, 2016);
RZ, BA AL 2 38 e, 5m TR
i (Loveland et al., 2010), 3% 3 WA g W0 i At 38
B Y R AR IR E—— X R SE R, A RS
(R AR AR T R ARG AS ] ) A 3R . @A 8 2
OWNEE $7 52 a oAl = i N N e g
FHAS X AME . WAL ERE, A HIRA
o AR NIREAEEE A RLER, btk A
WAL A M AL SIA)E, AR S ad R e 2
SR ni 542 3R B B (Liang et al., 2018; X%
tL, RWIBH, 2016); [RIFERY, AN B IRAR L
WA AR 28 SCAMEE, A 5 B 43 i 3 17 Sk
Xt e 2R B (Townsend & Sood, 2012), @FFELE
R AS R 2 4z o 4 0 R S 4 23 05 T 19
Jif, AARR] DL R 7 9 (Liang et al., 2018;
XIEAL, AXHHBA, 2016)  HUAALTE i (Mourey et al.,
2017). Fr= O %, 2018) . T4 PR RS
(Troisi & Gabriel, 2011), X FE4TULHA T A K&
1) 2 AEBEPEFIN R C R I =k, i — L EIET
H I E IS,

AW R, ZAEME 2B SORME Y G, T
TREZAE AR Z RN, B0 5 (Ward &
Dahl, 2014) ., #r¥& (Mazzocco et al., 2012) . 74 (Su
et al., 2017; Yoon & Kim, 2018). ZifiE(Allard &
White, 2015), ZMRGBEL 4%, 2018). R (Rucker
et al., 2012; Inesi et al., 2011), FiHet:(Sharma &
Alter, 2012), fi FHHEE4A(White & Dahl, 2006) 1%
i (Paolacci et al, 2014)55H8 Al LI AR R RAE

(4 BRI 50 AT B £ O
Ko BHABFFIA R, TH 3847 0 207 LA RE &% N X H
T, RF YR B8R, BA R
&2 A M55SR S AE B E (Bell &
Dittmar, 2011; Koles et al., 2018) . X 2 %5 7= 5 Y
TF5 FIGAE S F T A 224720 2 0] () S B 7

2o SR, AW, O AT R RER N A 3K
B o AR W) it BAT 755 FIGAEVEN(H,
AT A S WRIFE B A RS R AEE M A, i 4n
TR Z R B AR AR A 98T N B
il (Levav & Zhu, 2009; Yoon & Kim, 2018); @
U A 2R AT S 22 8] ) QI AN AN 2 iod £F
ORI SE R, A BT AL OCI A E O B
ORI, an, MRIHIE AT, ST a7
1R X i L S ICIC LA 55, 2016; TEW
4, 2011), 534, BEINMIS KI, A FRREE Y
Mo SRR S AN, 48] A 3k 1B 1 £ ) R Al SR S %K
BY 7= 5 AT LS X A 2 HE R B (Tjzerman et al.,
2012; Zhong & Leonardelli, 2008; T HE, =753,
2016).

(5) AR LA 2847 X F UM, S i
AN E R G FAR R 2R R 58, O i Al
T RN IE RS, MA@ AT AR A
M, R T A RNE SR AT R A,
an B DIREVEMNE, Ry 7 i B DI REVEN(E, W
ARG K F I AR T A F S 1Y 7 5 (Allard. &
White, 2015; Zhao et al., 2019); 7= i Fl i i 14 15
JRANE, NI 74 W SE A H% AL 5 B (Chen et al.,
2017)B AL B (Mourey et al., 2017); 7= & Fll
THBAT AR GRAE TN R, QSR AT R 0 9%
(Lee & Shrum, 2012; Mazzocco et al., 2012; Zheng
et al., 2018a), BFH PEAT 2R B e R 1 1Y
41 M (Levav & Zhu, 2009; Yoon & Kim, 2018),
QMR 2R G RN B 3B 1 X
R RIBAMARG, WA ERE RS F R R
GAOHINA RS . AR, MAamad:
PR SZ SR X 5 FRB, 91 G0 5E A £ S AR R
7 i B fith 56 22 BB (Ijzerman et al., 2012; Zhong &
Leonardelli, 2008; T, B FHX, 2016)k35 58
RGERNIA A TR G B B B R R Ok B
1 & J1(Ferraro et al., 2005; Mandel & Smeesters,
2008) B, # il i 3% &% (Dalton & Huang, 2014;
Reczek et al., 2018)55 {7 B AL B R Ge i X} A T8 8
oKl A HIT A (Wan et al., 2014)a % S0 M
5¢fi(Lee & Shrum, 2012; Liang & Chang, 2016;
Liang et al., 2018)F.CrBEIAJI &R 48 K i Xt B R B
o X REIRE RAE I I B BRI, A
T Ao i e S O VR A T X6, T 2 3 5 R Bl A [R] 1
RYHAT IR
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52 REMRRE

B A T S — A T S AR, AR
T SEAE T SR AT O AU 1 TR U B XA T R
HYBIEGE, (HASRER T T — L i 58 (2 1)

(D)AHTA] A F U A [8] X5 47 kg 9 52 0 PR 3R
WH9E . HIBIEFY 32 B0 8 T R0 AS ] ) 2L A4 iy
RS AATE AT M YOG R, AHAE R & 1 g I
T, AN DUA 58 R /YRR AT A, BN, T
XobAt s VA m g B, AN AT DU SE RE AR AR A 1A
J& 7= i (Wan et al., 2014) . AR EAT K (Mead
etal., 2011), ZEFEIFIH & (Loveland et al., 2010),
PEPEIR R W) (Zhong & Leonardelli, 2008), it
F18 4% 50 7% (Lee & Shrum, 2012) WK AL
i (Mourey et al., 2017) . B 2 PEH 2 (B,
2018). VY % 4RE Mi(Troisi & Gabriel, 2011), 1%
BRSPS S BT 7 i (Wan et al., 2014, #jk 4%,
2018), LA Fpixt b K BIASHE 58 4 s 19 4 26
X SR o BB A AR TG B E B B R, X
AN [7] o7 %o SR % P B B ME DU R A4 7 2 WAL (R 3 5%
Wi ? A4 Rothbaum %5 A (1982)38 75 T /AT i 45
Tl B A, AT G A R R G A A IDUT
(EPNGIES 5= S = R & R Sk 732 RN
e AF ] 15 S BR F, A2 2n f] e 43 A [] 288 78 g Xof 5
WA . PR, A RE T 5 AR R R aer 2 e
FE U XS AT R B e, (AR ZEHEA TR

(2) F IR U A H LR T N RS . H RTTH
BRAT R O B T U T 5T A A H TR R
Jolh 72 A 3 9% 3 A0l 38 S SR AT R SR R X, TEit
JE BN BT B MBI 28 S 22 K ik sk
R 9%, HATEERE A U C &7k . A D
B 58 R I B8 23 A6 B8 4R 20 R v U ik B 7 £
B, 7 5 (Loughran et al., 2013; White & Argo,
2009), fFLLFRAE (9 HE A I8 N — M L B T
55 4 784 5 15 (Defensive  Regulation) 2~ 44 i ¥t A
3 U Y 7 2 (Muller & Fayfant, 2010), [ i 2%
TR IZ 1 F 3R R T R A R o
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How do individuals cope self-threats with consuming behavior s?
Analysis based on the orientation-path integration model

SUN Hongjie', LIU Feifei', FENG Wenting', CUI Bingqun®
(‘ Management School, Hainan University, Haikou 570228, China)

(* College of Economics and Management, Shandong Agricultural University, Tai’an 271018, China)

Abstract: Consumption is an important avenue for consumers to cope with self-threats, which are
ubiquitous in daily life. Providing that consumers’ self-concept is multi-dimensional and the process of
coping with self-threats involves cognitive, affective, and emotional factors, current research sometimes
confounds the sources of self-threats and coping behaviors, resulting in dispersed, incoherent, and even
conflicting conclusions. Hence, in this study, an integrated orientation-path model is proposed based on the
review on the existing consumer studies related to self-threats. In the model, we summarized various types
of consumers’ coping strategies to self-threats, analyzed how different strategies compensate one another on
multiple levels, and revealed the multiple associations between self-threats and consumption behaviors. The
model can be applied to understand how individuals construct coping strategies based on the comprehensive
value system of products and their perception system. This study contributes to current consumer research
by providing extensive understandings on coping strategies to self-threats and the underlying mechanism,
and at the same time, offering insights on how individuals react to threats (e.g., Coronavirus) they
encountered in everyday life.

Key words: self-threat, social self, inner self, compensatory consumption, flaunting consumption / conspicuous

consumption





