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EhR b, AT AR R AR B R,
B EMEAIES S B, At ERE -1
LAY TR, BE A T4 AR BN T S A A A,
ATHAR D38 3o SAS 528 38 U AN 43 2 A TG AR
JAE T A A2 P 26 1 SRR R L P DR 4 i 3
R, (R 2 RN Y 2 5 B Z 1R &
HoAth K 2 B 2 i (Perren & Kozinets, 2018; Trusov,
Bodapati, & Bucklin, 2010),

BT BRAHT, ARG E O A S LR
AP AT A1 B e 4 B0 G B i 72, 4R AL
38 —1H 3% % e (social-to-consumption transition) #f
&, IR AT P L B AT, LI
R P At 2E BT R AT iR R e 5. B
WIE, AR WL A 38 i RTR AT AR
LR b, A S TE AR - FRE OC R WX 4 2 44
Bz 12 3 S 3198 (Ashforth, Kreiner, & Fugate,
2000), FHT MO IA, P IS
BG40 3T 9 I 45 (0 2 7 SR 4 28— B e 46k,
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Fi5E SCNTE Web 2.0 BRIEH, i 41 32 S A St A1t
L, T 1 45 1% 3h A 32 %) (Liang, Ho, Li, & Turban,
2011), T E# P, Stephen Fl Toubia (2010)
et SR 5 SO — M 28 # REfE 2 5 4L AL
DX, 2 RAHEE R b i IR 55 A s A
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2013)0 73— N AH AL HL R — 7 0 T 3
fith b, 8 2k 4k A2 Sl DAYk 20 5 R 0 2 R
1038 B m R AL, B R kg 0
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al., 2011; Yadav et al., 2013), {EAF T, EH
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4417 (Friedrich, 2016). LATERFSE 2005 4158 i
R IAT R o At 2 S 5 R 2 A ) R 2
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413847 M (Ko, 2017; Liang et al., 2011; Zhang et
al., 2018), &b Py W) J& — Pl Ik F 4138 B 2% 5
HHACHET T 5 1978 98 E W17 4 (Chen & Shen,
2015; Hsiao, Lin, Wang, Lu, & Yu, 2010),
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o BT BT, DIAEREGE 2k A RAT 3
W A2 R R ENE BRI Z B S A HL 7Y
FIAAT RS R R



3

IR i NI Rl e SRR e S ] 407

221 EFNMRTAHERHMEZBERNITHE
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Y H % A & (Hung, Hung, Chang, & Tsai, 2015), &
T AR S BE B R B, A2 HL R 3R
B AN R R IE (D Re VB B A ) AT DL —
PP, ] 5% o P 0 RS, DT 52 i
W4T R M AL A 262 5% 0l (Leong, Jaafar, &
Ainin, 2017; Lin, Yan, Chen, & Luo, 2017; &,
FI0L, FTE T, 2017; 5Kk, BHBE, FIHEEY, 2017).
AN, B EIET LRI . AT B
W E bR AT A RAR M R R T TIRR
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OIESES
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R SEUEAF 5T 3 T A 23 00 R BRSO+ A2 HL 7Y
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& [n](Farivar & Yuan, 2014; Meymand, Ahmadzadeh,
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Saeed, 2017). JET(FALH AL HUE T R B, 1E
FEASHLRT 3l - 5 v, AR AR AT LA DX 7% 21
AR R, B IR DR 5L 8% 8% B4 X (Lal, 2017;
Sigala, 2017; WK%, THil, 2016a; H M, JH¥,
2017), FHET UG REE P LB, 23
G I RE S I 5 A 22 SRR AR AL 25w, AT 4
FH 3K & & (Zhang, Lu, Gupta, & Zhao, 2014; 5
FH G, 2015), Ak, —SEEE TR SRR
W, RIE-FEELS . HSE T IR S ac i
W RIS R OGRS S A O R BB XS
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2011), BRUbHE A 2 B 0 F i H F LS R oR
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R, NATTHE AL 52 v Xl v 190 8 0 2 D P o Uk

A RE A8 AT S L RTR AT A E, AT
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e ANABL RN 2] A5 AT LA 2o T ) 5 0 AR A 32 HL R
BT, AT SE R FIAT A (Gatautis
& Medziausiene, 2014; Sheikh et al., 2017), F& T
JH= 2 B8 R WF S A B, A A 4 0 LA KAt
DR AT LA S AT 4t 28 43 S R 1], 3 — 00
K3 NS AT A F] 5 O HoAL 23 BE AR £5 R
NI SR 555 B BB mZ B RA B3
B3 45 € FH (Fu, Wu, & Cho, 2017), [RIR}, —26ff
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S P XA AE H RN T W RS2 R R AT 1 40T
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2017), BUA WFFEXS T4 28 7 b 2 2 i Ak s v
7 K B B 55 M R i e 4 0 3T il b (DR IR
257, TR, 2017) WEFEH AT R SR AF 5 e 2 ik
— 2 ¥ i AT A1 22 HL B OR G AT O B B Y 2 R
(Lamberton & Stephen, 2016),
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F18) L 18 R fige B R TR P B AL SE LR SR AT R
(Yadav & Pavlou, 2014; Zhang & Benyoucef, 2016;
WA, WH, FXRE, 2015, R, PR,
2015), FF#EFT T FR R R (Kozlenkova, Palmatier,
Fang, Xiao, & Huang, 2017), 54 FIRBF T #aH
AT, ARBIFFEIA R TR AC F NS 2% A B 5 5
B SA, A SR T A A LR R AT BE .

3 EREMSHRAE

A FRANAE A 38 R R AT I 5T 1 5
fih I, f8 %30 A 318 (Ashforth et al., 2000) M “ff
R4 f B R A A T BRI A A, R A
HFREG UL P R B A AR i
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FEAN DI AR R G, AEA (] 1) 450849 3 AN [) £
Ry, AR RN . sofk . e AT
R . A T S A b 2 A FER T L A
0 R, AT 23 1 G 4 450 4l ) 2 A I 1)
N R EEALEE 4 FhIAL. YRR, )
B, 432 FORLG B B (Ashforth et al., 2000;
Clark, 2000), %1 (permeability) FlF P (flexibility)
EMRAEAE N, BB RS R FHAS
W B AL (Hall & Richter, 1988), 2
TR Z RN B AEAT sl A E Y
40388 e 7 R 2 5 A — - 40038 T oK (Clark,
2000), B vEAE S EIYOE TR ERE, B

A 5 B 3 VR T R AR 1 i R R G R B
M HA S BRI SPERAE R T S 7 HIB A
SR FAEREFP R MR 3 TR 1
a7/ UR N ORolFE S E SRS - IRt I BZ ST A1
5 (Pinto & Maia, 2015), 15 i AL, 4
A e R A A A SR A DA A 0 55 B T R
B A O BN T AR S R AN TR A9 (Kossek, Ruderman,
Braddy, & Hannum, 2012), & 1Y/ 00 48 1
DX A U AR AR BEAAT S, DT i 4 T
T AT EI B D — A R AT il [ e
AR AN 5T A2 A ST A 6, TR
U TSRS R B G B D B FRE i e S B
R — AN LA W 3 (Ashforth et al., 2000).
SRR RS IR ) — R N R R
SR . ARG A B DL R AR R i A
EEAFE T . SCHHRELE i+ 23 45 BUR 4
T AN A 22 Al AT A — 2
P RRAR, I fed FRS P AR SR Sh e, TRIE R
TERLT o MR IR X o R X 2 53l 47 R 77 4
67 2, *E o ML fy 6 00 e 5 A B 0 5
It ELI A e m] LA A5 A 1) s S B AR 1
AP 4 E(Kossek, Demarr, & Noe, 1999),
ATV KA 20 2 AU A, AR
B S AR B TR ARG 35 3 o X FAE IR
BR AT R 5 7 AU i B 5 — A S
Y BE % 9 Y A5 ff £0.%% . (Matthews, Barnes-Farrell,
& Bulger, 2010), 43 #1847 38 o B 5E 40, (75
ANVARAE — 5 I 5] 9 R B4 P B D R b T o
F T ML BB, TS 2 R ) 20 R A
B AE R0 AL B 0 A A A AR — A
U 1) 55— > SR B BB S A . BT
B 43 A [R) B RS, 4B ] Y 25 A E 4 H
AR S| I T 2 o G e N A s R e 1
e 0 A8 A5 TR XE (Clark, 2000) o 1 2 57 R 5 4% 45 7Y
T FINAT Bl T AR A A R X, (e dt A (e
25 FRTIR, i1 B 38 (Ashforth et al., 2000)32
e A1, AR B R G2 e L A 130
SRR R AR RS, A A 14 53 O 7B R AN A )
TRV AR RS R A Al 2, TSR 2
SRR A AL R B Sy, SRR R A
FA 4 T i S AR AR AN IS A L Al 3, A A
N (FBEVE-m IR A R T A Ok, Lk
BT TAE-FEE R RO S B3 Tz ik
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5% 5 56 3IE (Ferguson, Carlson, & Kacmar, 2015; Kim
& Hollensbe, 2017; Matthews et al., 2010; Park, Fritz,
& Jex, 2011; Tennakoon, da Silveira, & Taras,
2013),
3.2 HRIE
3.21 AR 1: HRXEFPERTHRERINAE
55ME

FH P A P 254 28 FH 26 38 2 v (R oR AEAE
WEER, WS FE R R 4R R
RIBH AT R, 7 P48 T 9% T2 0l 2 W 4
B PRI TR o URoR 22 S I AETEAE AR A T2
2% 100 245 4k 5 R 245 0 B Q0 ARV 1434 5 (Ashforth
et al., 2000). 1 5@ H R4k B AT LA 2040
TR P A1 190 25 A 28 0 190 26 0 9% 1) R 1L BR R, (H& 2%
AT A A DA A 52 15 45 ) T 2 1 S5 1) e 4 AR A9
F o IR T A P A B A A S 55 A
FH SRR . BME RS T, WA~ A
T4 22 15 B 2 W ¥ (Trusov et al., 2010), Anfaf{ 7t
JH G R 45 Ak 58 0 0 45 9 B 2 ] A B, AR UF
T 25 B ARSI . IR IR 58 B A 2 175 B2
FITH TR B 0 e e, S A8 H TR AR AR A R A R S
[

AT 5T N 28 432 R X 45 11 9% 1) 25 5543 A
), T H AL (Ashforth et al., 2000)3 H#%8
—TH D T AR 3 T LA 3R ) P AL A2 155 B B0 9%
A 1) ) (0 e ok B AR 2E T ek LA R I
IR A Z B HME o AR5 BTSRRI T
WA T7 T8RS A 58— B 2 46 1) DY 3 A OB SEE R AT TR
NG5, I8 & BT S R A T 5T /Y 5 20T Kk
AR TR
322 MR 2: HEORBESHRAENESEMIR

MR ER R HREBRNF

LU 1 P P 25 40 45 o Ak s A G it
SPIANTT I YU oy R B LG A8 B BERY
“SCRE R TR TR AR TARE 450380 85 ok 1 3
S HN” (Kreiner, 2006), K SZIEWF5T M,
LR 4y 25 W] DU RO D 0L T TAE-K
J£3Z H.(Chen, Powell, & Greenhaus, 2009; Johnson,
Worthington, Gredecki, & Wilks-Riley, 2016; Koffer,
Junglas, Chiperi, & Niehaves, 2014; Yun, Kettinger,
& Lee, 2012; SHZLF, WA 22, FHIUHE, 2014), X
SeF iR, AN R LA NT LLE Bl TR
HEAF R T AE - BE LA, R I AR B T AR R a2

A R . P R Ay E R A S R — A I
PN, KO A E B KT (134 5 (Ashforth
et al., 2000), AL TR AL RES R EE
R TAE-FEED I, SHERFFR R, 358
FBE (B T AL 1 — i 5 TR A
#PE EAH 5 (Ferguson et al., 2015), ¢ |, AW
T AT 120 A A {4 BT DA A P B g
AR S BUENFSE (Kreiner, 2006), FATH:
FERE I AL A IR A R SOM AT SR A Y SRR T P 4]
R G R AE B (0B T TR ) Y A A
Jiti o
RN N, 1 FRRAE 2 52 e G5 4 1Y)
KHEN R, T RS TR MR, A 4 %
(Ashforth et al., 2000), X — W &5 B 75 5]1% £ 523F
I RIR 5 . Flin, Matthews %5 A (2010)
9 J B0 T AR 30 S s vk i ki, TR -5 e
BRI B GRS R AR, TAE-R R iR
B 2, Winkel Fl Clayton (2010)H9F55HL & 3,
R BATERE S | 3 A R R e U A
MM ETERN R, B R AR RSB
BRI, AR VE S 9% A S 5 BT Bl ik
ARSNGB, i H VR P AR AT R A A
AN B v A B R 5 T R 2 oK, AR AR K ORI
ARCHH P DA B2 155 35 BT 91 195 355 110 e 460 R o
UeAk, WFoEE & B, il fE T AR T
F R IER N (AL 20 R A LA I — D 5 TAE
PE3E 15 T 5l (502 — TR 55 e i) — Fh) IE 4R 26
(Richardson & Benbunan-Fich, 2011); ZH415%{it
955 B TR 00 AE A T B TR 0 £ R oK
(Park et al., 2011), XEEWFIEHEIN, FEREDARES
PEL T RE S ARSI B ldte . 25 b, ADFTRER
& 1: ALREL S AL, T DRl P A
IS T, BRI AT A
323 W% 3: AFBRSERENESEER
BASHZ-HBE RN
55 E O G A R AR O T ) 2 A
@ 11 23 (Kreiner, 2006), R 451 5 B8 (Ashforth
et al., 2000), M5B b2 LA HE A A (0
BRI RS RS o OF HaX — s A TAE-F i
FEIE EAS B T SRR ST R0 A K 56 AN S R (Kim
& Hollensbe, 2017), L, #1555 5 4 575 9%
AH T Bl AL 317 B8 v 43 8 R I R ) T B 2
FELAS P B Fn 2 Hp s A RIS . AT SCEN IS
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W, B R G R A AE T R S A A U 2 A
MY CEE R R o Otk FRATA A HEWT, 155 E
-] 4 3 A BELAS 4K A 2 A 3 s SR e i g
AT T, IEAN, DLARHF oY 22 i A B
Tl 5 A G54 2 (8] 9 OC R AT TR E . B
TR, TAE-FEE 5B i 5EHE TAER [ A T
A 8 A B (5 — AR e 46 1 — i) £ A
% (Park et al., 2011; Tennakoon et al., 2013; Xie,
Ma, Zhou, & Tang, 2018), XLEfF5TH#R, B H4
I 5T RE SRR ARAL S —H B e, £5 B, AR
it

BRI 2. BF 5B GF 2 BEAS P A A
IR AS IR, BRI 2E T B

MRG0 A IS, SRIFE T 048 2w L %t
T30 B0 61 38 Fn 2 5 4% A5 45 ASTIR 4 S5 %2 (Ashforth
et al., 2000). FAHTHIBITELRW, 412105 FI B2y
AT AR e A S B TR - B o M e 5 T
E—AE TAEM R Z M E R, YALHF 5H
B BT, A3 EMR A TAE—3E TAE s 58 19 1E 1)
RMB/NGE, W2, BaF, KFHT, 2017),
2 8B 4y FI R A S B b g — A T SR A 1 PR g
(Ashforth et al., 2000), 412110 F#& 4 HtLh R % T
VIR ARG E 43 B m 4 19 5 2228000 o 1 2 e R
B, AR RV A A RoRET, AP SR
Gy A S ot ) B A 3 0 B T A T T
WEN, digiix 2, fEl

FRI% 3. thHE SRS A gs AT DiE o ) 55
J 300 55y F R G o) ) 3 A kA8 3 B T AR
We, T 55 A P i SR B AR G XA 28 - R i
e iy BHAFVE o
324 %R 4: HELIREHNREXNESRMER

BRERZ-HRBRERWIEATER

VIAEMESY C 4 & AL 2 SCARTA IR Al 38 4 ]
TR 23 XA A WU R P AT SR AR EE B A (P,
B, BIE, 2016; K%, SR, 2014), K
T, AT AT ARG T A B AR A R ] 4
Yo 4 B T AE 3 5 4 28— 9 % 5 OC R 1Y 52
KAERPLE . 2 B BESE (Kossek & Lautsch,
2012), FEAtzCH T, A A il 4 R AR A
BAFIG B B P RS B C iy X g
FEAZ I ) — PR B TE S 5 E AR LR
RYFERE T, P AT DR YE A O Y A B 4 A
MR E R A OB TIEE, RS RS A

#3810 1) G AW — T BB T A i W ) SR
B9 A AT R, DT A B SR A Ak AE T 2
e, Kossek Fll Lautsch (2012)% B 32 1 S 35 T4E
G JE 111 52 ) 1 2H U4 PR R R e S B TSR BE
NRG TAE-FpE A8 B0 Z Y R 25 LT,
BN

BRI% 4 AhHE e A AT DL s i £ 75
FEAE I X 2SI S A AR VR

DIAERFFE 3R, S8 TR -5 e 10 R E i
HZUF I Z I ATT AR AT SE bR TAE-R il A 5
TAE-FKEESCHZ R, RN SR TAE-K
JiE 1 5 ) B A AR AT R v B T R
J&(Kossek & Lautsch, 2012), i1 ¥ il B2 A ¢
T A C T REESE 2 HAMA O I FIE AN —Fue
PRAGRE, S B MRS Z A (0 P F) & R i —Fh
YT IR (Kossek et al., 2012), 732 35501 A2 i 19
FEEET, P EPMEASS T A OGRS, ZERT
VF1) RS 7 45 W 5 1% 43 T T LA A e 1) ) 2 AR
REME . AATTRT DIARSE B O A0 5 T e B
A FEAE 2 - 2 PR AS, AT AR A5 45 i 1 34
SRR i s R T i R R Y
—FPIEAY o B A R R R e T P e A
A (a5 S B 8 1Y H E 3 PL(Sheldon & Elliot,
1998, 1999), 1 Al @i s A, BAEENA
FEINTE], Al AT Al /a0 20 07 22 A e U, DA B 47
I 3 H6 %% 6 (K ossek & Lautsch, 2012), K1k, 7¢
LIRS AT, 0 s a1 P B T
A T AL 2SI B2 1T A5 B0 R R, A B
UMb oR R IX LBV S5 B, SCIAL AN e, 4
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Social-to-consumption transition mechanism in social commerce

XIE Julan; LIU Xiaomei; LI Jian; CHEN Chunyan; GONG Yanping
(School of Business, Central South University, Changsha 410083, China)

Abstract: Users being able to transit between social context and consumption context is a critical feature of
social commerce. However, these transitions have been largely overlooked in the current research on social
commerce adoption. In order to fill this research gap, a new concept called social-to-consumption transition
which refers to transitions from social context to consumption context in social commerce networks or
communities is proposed. Based on the boundary theory to explore antecedents and promotion mechanism
of social-to-consumption transition will contribute to a broader and more comprehensive understanding of
social commerce adoption, facilitate theory development in research on social commerce, and have
important practical implications for promoting social-to-consumption transition. Specifically, there are four
aspects of contents to explore: (1) the connotation and extension of social-to-consumption transition; (2) the
potential influence of community integration supplies on consumers’ integrated social boundary creation and
social-to-consumption transition; (3) the potential influence of boundary segmentation preference on
integrated social boundary creation and social-to-consumption transition; (4) the moderating effect of
community boundary customized climate on the relationship between integrated social boundary creation
and social-to-consumption transition.

Key words: social commerce adoption; social-to-consumption transition; community integration supplies;

users’ boundary segmentation preference; community boundary customized climate





