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Abstract: The present study focused on individuals’ behavior on Facebook, the most popular social network

service worldwide, and reviewed relevant research from the perspective of psychology about the

motivations driving individuals to use Facebook, the categories of individuals’ behavior on Facebook, the

antecedents and outcomes of individuals’ use of Facebook. Subsequent research should pay attention to the

multiple methods of measuring individuals’ behavior on Facebook, the representative sampling, the

interaction between online and offline social network, the predictive effects of specific trait variables and

the dynamic function of Facebook.
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