2014, Vol. 22, No. 9, 1513-1520
Advances in Psychological Science DOI: 10.3724/SP.J.1042.2014.01513

AMETEEBRIT A S, REELENE]

( , 100871)

AMERIE BT ARIEA T A ER LR KA KRB E AN FITH, BR—AERGEE K
WAL, AMEMMEIE A FEFTANEZRA, TARBETLEMUREREITEFEGHFRAEL., 8FR
By FEB) R AR K Ao )2 B BB R R G BAMEME 40 3 A SRR . RRATR T AMA T 4 A7 @ afAME K
FTAT A BATEAR T DRIEAMENH 69 TR, sTAME M 3 09 R T XA LR AT 05, 2)iF-AEH AT A
I AME R 3)ARITIRE AN AL B AR A S B AME F K, ABOE FAME B L AME G XZ A K & )42
p B AL A I AGIRBE T 4 AME M 4T A 6945 5 5 & A Auh),

AME; AMEMIN R A ERMA; A ERD

B849:C93
“ ” (wealth signaling theory),
( > ) ( , Rucker,
( ) (Banerjee 2009; Sivanathan & Pettit, 2010)
& Duflo, 2007; Moav & Neeman, 2010) s s «“
Charles, Hurst  Roussanov (2009) ” ,
1986-2002 )
10 ,
30% Kaus (2013) )
13 ” ( )
( , Charles et al., 2009; Kaus, 2013) s
: 2013-12-10 ’
* (71372025)
(CZ201209) ; ,

, E-mail: zhengxiaoyingpku@gmail.com

1513



1514 22

1 FMEMHEHBMBISRNE: HRIEALE Gronmo (1988)
KeyxMETHE e

113

” (compensation)

’ (Adler, 1917) (retail therapy, Atalay, & Meloy, 2011),

i , Woodruffe (1997)
20 80 ,
(compensatory consumption)” R Woodruffe-Burton (1998)
Gronmo (1988) s
(lack) Grunert(1993) ,
Gronmo
2 bl (
> > Sukhdev ~ Shallu, 2013)
Gronmo ,
, , (
, R ,2008)

2 AMEMIHBRT RIS AR

Gronmo

s b}

Grunert (1993)

s (Tesser, 1988)

X X 5 5

s b} >

21 YIRS5BHMWMR

13 £t

4 > >

Woodruffe (1997) , « » ’

> s

(Tuan, 1980)

Rucker  Galinsky (2013) s (possession),



1515

s

(Belk, 1988; Ahuvia, 2005) s

s b}

(Solomon, 1983)
22 RIEMBEHTHIZL
Wicklund  Gollwitzer (1981, 1982)

(symbolic self completion theory)

(self-
symbolizing behaviors)
Wicklund  Gollwitzer (1981) s

« 2

Harmon-Jones, Schmeichel ~ Harmon-Jones (2009)

s

Wicklund Gollwitzer (1981) R

” (symbols of completeness) ,

3 FMEMEEFRI LRI

3 (need for
competence) (need for autonomy),
(need for relatedness) (Deci & Ryan, 2012)

H

3.1 BEEE

(Tesser,1988)

Dalton (2008)

s

Sivanathan  Pettit (2010) ,

(2011)

, Gao, Wheeler  Shiv (2009) s



1516

22

Lee  Shrum (2012)

, Willer, Rogalin, Conlon

Wojnowicz (2013)

(masculinity) ,

(2012)

(2012)

3.2 EHIERERK
(Rotter, 1966)

(loss of freedom)

Rucker

s

, Dubois, Rucker

(powerless)

(helpless),

Galinsky (2008, 2009)

Galinsky (2012)

H

Levav ~ Zhu (2009) s
(confined space) R
s 6 3
3.5 7
3 .5 b
s 3.5
Garg  Lerner (2013) s

3.3 JABEEEER

(Baumeister &
Leary, 1995) (

s

( Maner, DeWall, Baumeister, & Schaller,
2007);

( ) (Shrum &
Lee, 2013)
Mead, Baumeister, Stillman, Rawn Vohs
(2011) ,



9 1517
? / b bl
/o, ; )
/ ( ),
( ) ,
(distraction),
, (Mandel &
N Smeester, 2008);
(Brown, Kozinets, (threat-specific),
& Sherry, 2003) s R
s s (buffer self)
(Loveland, Smeesters, & Mandel, Kim  Rucker (2012)
2010) )
Min (2012) , )
(Aaker, 1999) )
) “ oo (symbolic
s consumption)”
4 REFRSE ’
20 )
s s (symbolic consumption)
l 5 (
. , )
1)
Kim  Rucker (2012) ,
, (Rucker & Galinsky, 2008,
, 2009) 2)
s (proactive R
compensatory) (reactive (Levav & Zhu, 2009),
compensatory) (Garg & Lerner, 2013) ,

Kim Rucker (2012)



1518 22
(proactive compensatory) ,
(reactive compensatory) >
4%5 5
3)
s 40% (McKinsey & Company, 2011)
Grunert(1993) , X

, Banfield (2011)

RIGEEE, A, RN, (2012). ML LTI 114
R 0F VI B AR YR G (RS S AR IR,
8(3), 63-75.

ENG A, EAEL (2011). Ao LA 7 i 80 f M
W LRSS AT A O BT,
(52), 215-240.

R, BRI, PR (2008). ATy duat: dbat
S P A 27 L i

KB, (2012). v EONH I T 05 R F 2 T AT
N EHFEFEIR 8(1), T76-94.

Aaker, J. L. (1999). The malleable self: The role of
self—expression in persuasion. Journal of Marketing
Research, 36,45-57.

Adler, A. (1917). Study of organ inferiority and its psychical
compensation: A contribution to clinical medicine. In E.
Jelliffe & W. A. White (Eds.), Nervous and mental disease
monograph series (Vol. 24). New York: Nervous and
Mental Disease Publishing Company.

Ahuvia, A. C. (2005). Beyond the extended self: Loved
objects and consumers’ identity narratives. Journal of
Consumer Research, 32(1), 171-184.

Atalay, A. S., & Meloy, M. G. (2011). Retail therapy: A
strategic effort to improve mood. Psychology & Marketing,
28(6), 638—659.

Banerjee, A. V., & Duflo, E. (2007). The economic lives of
the poor. The Journal of Economic Perspectives, 21(1),
141-167.

Banfield, J. (2011). Helping in a random world: Evidence
that prosocial intentions and behavior can satiate
compensatory control needs (Unpublished doctoral
dissertation). University of Waterloo.

Baumeister, R. F., & Leary, M. R. (1995). The need to belong:
Desire for interpersonal attachments as a fundamental

human motivation. Psychological Bulletin, 117(3),



1519

497-529.

Belk, R. (1988). Possessions and self. Journal of Consumer
Research, 12(2), 139-168.

Brown, S., Kozinets, R. V., & Sherry Jr, J. F. (2003).
Teaching old brands new tricks: Retro branding and the
revival brand meaning. Journal of Marketing, 67(3),
19-33.

Charles, K. K., Hurst, E., & Roussanov, N. (2009).
Conspicuous consumption and race. The Quarterly
Journal of Economics, 124(2), 425-467.

Dalton, A. N. (2008). Look on the bright side: self-expressive
consumption and consumer self~-worth (Unpulished
doctoral dissertation). Duke University.

Deci, E. L., & Ryan, R. M. (2012). Motivation, personality
and development within social contexts: An overview of
self-determination theory. In R. M. Ryan (Ed.), The
Oxford handbook of human motivation. New York: Oxford
University Press.

Dubois, D., Rucker, D. D., & Galinsky, A. D. (2012). Super
size me: Product size as a signal of status. Journal of
Consumer Research, 38(6), 1047-1062.

Gao, L., Wheeler, S. C., & Shiv, B. (2009). The “shaken
self”: Product choices as a means of restoring self-view
confidence. Journal of Consumer Research, 36(1), 29-38.

Garg, N., & Lerner, J. S. (2013). Sadness and consumption.
Journal of Consumer Psychology, 23(1), 106—113.

Gronmo, S. (1988). Compensatory consumer behavior:
Elements of a critical sociology of consumption. In P.
Otnes (Ed.), The sociology of consumption (pp. 65-85).
New York: Humanities Press.

Grunert, S. C. (1993). On gender differences in eating
behavior as compensatory consumption. Paper presented
at the Proceedings of the Second Conference on Gender
and Consumer Behvior, Salt Lake City.

Harmon - Jones, C., Schmeichel, B. J., & Harmon-Jones, E.
(2009). Symbolic self-completion in academia: evidence
from department web pages and email signature files.
European Journal of Social Psychology, 39(2), 311-316.

Kaus, W. (2013). Conspicuous consumption and “race”:
Evidence from South Africa. Journal of Development
Economics, 100, 63-73.

Kim, S., & Rucker, D. D. (2012). Bracing for the
psychological  storm:  Proactive  versus reactive
compensatory  consumption. Journal of Consumer
Research, 39(4), 815-830.

Lee, J., & Shrum, L. (2012). Conspicuous consumption
versus charitable behavior in response to social exclusion:
A differential needs explanation. Journal of Consumer
Research, 39(3), 530-544.

Lee J., & Shrum, L. J. (2013). Self threat and consumption.

In R. Belk (Ed.), Identity and consumption (pp. 216-224).
New York: Routledge.

Levav, J.,, & Zhu, R. J. (2009). Seeking freedom through
variety. Journal of Consumer Research, 36(4), 600—610.
Loveland, K. E., Smeesters, D., & Mandel, N. (2010). Still
preoccupied with 1995: The need to belong and preference
for nostalgic products. Journal of Consumer Research,

37(3), 393-408.

Mandel, N., & Smeesters, D. (2008). The sweet escape:
Effects of mortality salience on consumption quantities for
high-and
Consumer Research, 35(2), 309-323.

Maner, J. K., DeWall, C. N., Baumeister, R. F., & Schaller,

M. (2007). Does social exclusion motivate interpersonal

low-self-esteem  consumers.  Journal  of

reconnection? Resolving the" porcupine problem".
Journal of Personality and Social Psychology, 92(1),
42-55.

McKinsey & Company. (2011). Understanding China’s
growing love for luxury. McKinsey Consumer and
Shopper Insight, 13—14.

Mead, N. L., Baumeister, R. F., Stillman, T. F., Rawn, C. D.,
& Vohs, K. D. (2011). Social exclusion causes people to
spend and consume strategically in the service of
affiliation. Journal of Consumer Research, 37(5),
902-919.

Min, E. K. (2012). When a brand is a sincere friend:
compensatory response to social exclusion (Unpublished
doctorial dissertation). Duke University.

Moav, O., & Neeman, Z. (2010). Status and poverty. Journal
of the European Economic Association, 8(2-3), 413-420.
Rotter, J. B. (1966). Generalized expectancies for internal
versus external control of reinforcement. Psychological

Monographs: General and Applied, 80(1), 1-28.

Rucker, D. D. (2009). Compensatory consumption: How
threat directs consumers’ product preferences. Advances in
Consumer Research, 36, 131-134.

Rucker, D. D., & Galinsky, A. D. (2008). Desire to acquire:
Powerlessness and compensatory consumption. Journal of
Consumer Research, 35(2), 257-267.

Rucker, D. D., & Galinsky, A. D. (2009). Conspicuous
consumption versus utilitarian ideals: How different levels
of power shape consumer behavior. Journal of
Experimental Social Psychology, 45(3), 549-555.

Rucker, D. D., & Galinsky, A. D. (2013). Compensatory
consumption. In R. Belk (Ed.), Identity and consumption
(pp- 207-215). New York: Routledge.

Sivanathan, N., & Pettit, N. C. (2010). Protecting the self
through consumption: Status goods as affirmational
commodities. Journal of Experimental Social Psychology,
46(3), 564-570.



1520

22

Solomon, M. R. (1983). The role of products as social
stimuli: A symbolic interactionism perspective. Journal of’
Consumer Research, 10, 319-329.

Sukhdev, S., & Shallu, S.

consumption. Advances in Management, 6(4), 62-70.

(2013). Compensatory

Tesser, A. (1988). Toward a self-evaluation maintenance
model of social behavior. Advances in Experimental Social
Psychology, 21, 181-228.

Tuan, Y.-F. (1980). The significance of the artifact.
Geographical Review, 70, 462—472.

Wicklund, R. A., & Gollwitzer, P. M. (1981). Symbolic
self-completion, attempted influence, and self-deprecation.
Basic and Applied Social Psychology, 2(2), 89—114.

Wicklund, R. A., & Gollwitzer, P. M. (1982). Symbolic
self-completion. Hillsdale, N.J: L. Erlbaum Associates.

Willer, R., Rogalin, C. L., Conlon, B., & Wojnowicz, M. T.
(2013). Overdoing Gender: A test of the masculine
overcompensation Thesis. American Journal of Sociology,
118(4), 980-1022.

Woodruffe-Burton, H. (1998). Private desires, public display:
Consumption, postmodernism and fashion’s “new man”.

of Retail &  Distribution
Management, 26(8), 301-310.

Woodruffe, H. R. (1997). Compensatory consumption: Why

International  Journal

women go shopping when they’re fed up and other stories.
Marketing Intelligence & Planning, 15(7), 325-334.

Consumption as Psychological Compensation:
A Review of Compensatory Consumption

ZHENG Xiaoying; PENG Siqing
(Guanghua School of Management, Peking University, Beijing 100871, China)

Abstract: Compensatory consumption refers to the consumption behavior which aims at coping with
psychological deficit or threat. A core theme of consumer behavior research is that people consume product
or service not only for its functionality, but also for its signaling value. As an important self concept
management strategy, consumption is often used to address self threat symbolically. Compensatory
mechanism can help in understanding various irrational consumer behaviors. Self esteem threat, lack of
control and lack of belong are the three major motivating forces which drive compensatory consumption.
Future research can further address the following questions: 1) distinguish different types of compensatory
consumption behavior, 2) evaluate the effectiveness of consumption as self repair tool, 3) explore alternative
compensation means other than consumption, and investigate the relation between consumption
compensation and other compensations, 4) look into the characteristics and mechanism of compensatory
consumption within Chinese socio-cultural context.

Key words: compensation; compensatory consumption; self concept; self threat
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