2012, Vol. 20, No. 6, 894-901
Advances in Psychological Science DOI: 10.3724/SP.J.1042.2012.00894

HEZRR M F IR E =

1 1,2 1 1 1

(1
, 430079)
¢ : 100101)

AERBEABBERGEEFHEANMRR —F A EFEFTETERTHELTAONEL. Tversky #
Kahneman #9 % 7| BF 50 52 AE R 2R i 47 12, 122 MLE B RTIRN, KRB R FH RN HRIFIER T W AE R
[’é’]ﬁf M, XA AFAE £ 2 O 3AM . AFEL . A RAE . FR BRI EF. RN R ZE—FMIA

Felbk bty R B, 2R RAERBEAE ZEF S BEAH, MEHE. GEOWAERSUL AR,

AEEHT; A hdm; 4

B849:C91

1 38§ :
Tversky Kahneman (1981) “ ,

”
1 1 ’

Tversky  Kahneman ,

(1981) ,
(framing Tversky  Kahneman (1981)
effect),
(prospect
theory) ,
: ) , Tversky
/ — Kahneman (1981) ”
(Kahneman & Tversky, i
1979, 1983; Tversky & Kahneman, 1986) Levin, )
Schneider  Gaeth (1998) : Levin  Gaeth (1988) i
' , 25%
: (risky , 75%
choice framing effect) (attribute . Chong  Druckman (2007)
framing effect) (goa framing
effect) , ,
1 2011-05-04 ,

, E-mail: fumingxu@126.com )

894



6 895
Kihberger (1998) ,
Lauriola  Levin (2001)
, Raghunathan ~ Pham (1999) ,
Fagley  Miller (1990, 1997)
, Lauriola  Levin (2001)
(2007) ,
2 MRZE
21 ABLE
, (Gonzales, Dana,
Koshino, & Just, 2005); ,
, (EPQ) :
/ (BIS-BAS) Barrant )
(BIS-11) - ( ,
(MBTI) , , 2007) (2007)
(Levin,
Gaeth, Schreiber, & Lauriola, 2002) , L
, Levin )
(2002) ) ,
) , Lauriola (2005)
Li
Lauriola  Levin (2001) , Liu (2008) MBTI ,
Levin (2002) , (89) ,
(2007) EPQ “ " )
Lauriola, )
Russo, Lucidi, Violani Levin (2005) EPQ “ " ,
BIS-BAS Barrant
(2002)

, , Levin



896

20

(Meyerowitz &
Chaiken, 1987),
(Higgins,
2000; Ouschan, Boldero, Kashima, Wakimoto, &
Kashimaa, 2007) ,

2.2 IAFEE N FIAFIRAE

Stanovich  West

(1998) (SAT)
Peters Levin (2008)
(GPA) (ACT)
Stanovich ~ West (2008)
, SAT GPA ACT
' SAT GPA
ACT
(cognitive-

experiential self-theory) -

Epstein (2003)

Mahoney, Buboltz, Levin, Doverspike
(2011)

Svyantek

Shiloh, Salton ~ Sharabi (2002) ,

Shiloh (2002)

’ ’

Shiloh

(2002) , Mahoney
(2011) , Shiloh (2002)
- ; Mahoney (2011)
(need for cognition)
(Petty & Cacioppo, 1982)
Epstein, Pacini, Denes-Raj Heier
(1996) - (the rational-experiential
inventory)
Smith  Levin (1996)
Shiloh (2002)
, Levin (2002)
Simon,
Fagley Halleran (2004)

(need for cognition
closure)

(Kruglanski,
1989) (2007)

(2007)



897

(1990)

Fagley

Miller (1997)

Wang (2010)

Fujimoto

Fujimoto

Simon (2010)

Park (2010)

Fagley Miller

Miller (1990)

Fagley  Miller

Fagley

Huang  Wang (2010)

)

Huang

)

Park (2010)

Fagley, Coleman

2.3.2 Fig

Renner Starmer (2009)

Gachter, Orzen,

Mikels  Reed (2009) ,
Kim,
Goldstein, Hasher  Zacks (2005)
Ronnlund, Karlsso, Laggnas, Larsson  Lindstrém
(2005)
Géchter (2009) Mikels  Reed (2009)
Kim (2005) )
: Ronnlund (2005) ,

(Kocher & Sutter, 2006)

’



898 20
, (the decision making style inventory)
24 Hit :
Mahoney  (2011)
(CDQ)
[l ’ 3 ﬁ |/—‘-\|':%: \
(Zaichkowsky, 1985) FREX
Cheng Wu (2010) ,
(2007) “
McElroy, Seta  Waring (2007) , ,
— 1
Levin (1998)
(Bandura & Adams,
1977) ) ,
, S ( , , , 2010)
@)
Van't Riet, Ruiter, Werrij )
De Vries (2008) ,
, , — (heuristic

Lindenmeier (2008)

Xie  Wang (2003)

Lauriola, Levin
— (LOT-R)
(the multiple stimulus type tolerance)

Hart (2007)

systematic model, HSM) (Chaiken, Liberman, &
Eagly, 1989) (3)

Shiloh  (2002)

Epstein (2003) ,
(2007)



899

, Hasseldine Hite
(2003)

4 INEFIRE

, Kim (2005) ,
; Simon (2004)
; Lauriola  Levin (2001)

Hillz, 30, PEREE. (2007). 170 51 g HOHEZR 30N
KILEA MR RR. O HF, 30(6), 1321-1323.

K595, EHE, BRI, (2010). HEZERN ST 304E 1148
L. A FFIR (#ELFIFHK), 20(3), 71-74.

PEATHE, VPHE, Y. (2007). wRAEHASAZE S BUIRIE

V. O FEFI U, 15(4), 689-694.

XT U, kAR, BT, (2007). TARITR G T, HEZR K
N5 ST . 0 FES2AR, 39(4), 611-618.

Bandura, A., & Adams, N. E. (1977). Analysis of self-
efficacy theory of behavioral change. Cognitive Therapy
and Research, 1(4), 287-310.

Chaiken, S., Liberman, A., & Eagly, A. H. (1989). Heuristic
and systematic information processing within and beyond
the persuasion context. In J. S. Uleman & J. A. Bargh
(Eds.), Unintended Thought (pp. 212-252). New York:
Guilford press.

Cheng, F. F., & Wu, C. S. (2010). Debiasing the framing
effect: The effect of warning and involvement. Decision
Support Systems, 49, 328-334.

Chong, D., & Druckman, J. N. (2007). Framing public
opinion in competitive democracies. American Political
Science Review, 101(4), 637—655.

Epstein, S. (2003). Cognitive-experiential self-theory of
personality. Handbook of Psychology: Personality and
Social Psychology, 5, 159-184.

Epstein, S., Pacini, R., Denes-Raj, V., & Heier, H. (1996).
Individual differences in intuitive-experiential and
analytical-rational thinking styles. Journal of Personality
and Social Psychology, 71, 390—405.

Fagley, N. S., Coleman, J. G, & Simon, A. F. (2010). Effects
of framing, perspective taking, and perspective (affective
focus) on choice. Personality and Individual Differences,
48(3), 264-269.

Fagley, N. S., & Miller, P. M. (1990). The effect of framing
on choice: Interactions with risk-taking propensity,
cognitive style, and sex. Personality and Social
Psychology Bulletin, 16(3), 496-510.

Fagley, N. S., & Miller, P. M. (1997). Framing effects and
arenas of choice: Your money or your life? Organizational
Behavior and Human Decision Processes, 71(3), 355-373.

Fujimoto, H., & Park, E. S. (2010). Framing effects and
gender differences in voluntary public goods provision
experiments. The Journal of Socio-Economics, 39(4),
455-457.

Géchter, S., Orzen, H., Renner, E., & Starmer, C. (2009). Are
experimental economists prone to framing effects? A
natural field experiment. Journal of Economic Behavior &
Organization, 70(3), 443-446.

Gonzales, C., Dana, J., Koshino, H., & Just, M. (2005).The
framing effect and risky decisions: Examining cognitive
functions with fMRI. Journal of Economic Psychology, 26,
1-20.

Hasseldine, J., & Hite, P. A. (2003). Framing, gender and tax
compliance. Journal of Economic Psychology, 24(4),
517-533.



900

20

Higgins, E. T. (2000). Making a good decision: Value from
fit. American Psychologist, 55, 1217-1230.

Huang, Y. H., & Wang, L. (2010). Sex differences in framing
effects across task domain. Personality and Individual
Differences, 48(5), 649-653.

Kahneman, D., & Tversky, A. (1979). Prospect theory: An
analysis of decision under risk. Econometrica, 47(2),
263-292.

Kahneman, D., & Tversky, A. (1983). Choices, values, and
frames. American Psychologist, 39(4), 341-350.

Kim, S., Goldstein, D., Hasher, L., & Zacks, R. T. (2005).
Framing effects in younger and older adults. The Journals
of Gerontology Series B: Psychological Sciences and
Social Sciences, 60(4), 215-218.

Kocher, M, G, & Sutter, M. (2006). Time is money-Time
pressure, incentives, and the quality of decision-making.
Journal of Economic Behavior & Organization, 61,
375-392.

Kruglanski, A. (1989). Lay epistemics and human knowledge:

Cognitive and motivational bases. New York: Plenum
Press.

Kuhberger, A. (1998). The influence of framing on risky
decisions: A meta-analysis. Organizational Behavior and
Human Decision Processes, 75(1), 23-55.

Lauriola, M., & Levin, I. P. (2001). Personality traits and
risky decision-making in a controlled experimental task:
An exploratory study. Personality and Individual
Differences, 31(2), 215-226.

Lauriola, M., Levin, I. P, & Hart, S. S. (2007). Common and
distinct factors in decision making under ambiguity and
risk: A psychometric study of individual differences.
Organizational Behavior and Human Decision Processes,
104, 130-149.

Lauriola, M., Russo, P. M., Lucidi, F., Violani, C., & Levin, I.

P. (2005). The role of personality in positively and
negatively framed risky health decisions. Personality and
Individual Differences, 38(1), 45-59.

Levin, I. P, & Gaeth, G. J. (1988). How consumers are
affected by the framing of attribute information before and
after consuming the product. Journal of Consumer
Research, 15(3), 374-378.

Levin, I. P, Gaeth, G. J., Schreiber, J., & Lauriola, M. (2002).

A new look at framing effects: Distribution of effect sizes,
individual differences, and independence of types of
effects. Organizational Behavior and Human Decision
Processes, 88(1), 411-429.

Levin, |I. P, Schneider, S. L., & Gaeth, G. J. (1998). All
frames are not created equal: A typology and critical
analysis of framing effects. Organizational Behavior and
Human Decision Processes, 76, 149-188.

Li, S., & Liu, C. J. (2008). Individual differences in a switch
from risk-averse preferences for gains to risk-seeking
preferences for losses: Can personality variables predict
the risk preferences? Journal of Risk Research, 11(5),
673-686.

Lindenmeier, J. (2008). Promoting volunteerism: Effects of
self-efficacy, advertisement-induced emotional arousal,
perceived costs of volunteering, and message framing.
International Journal of Voluntary and Nonprofit
Organizations, 19(1), 43-65.

Mahoney, K. T., Buboltz, W., Levin, I. P, Doverspike, D., &
Svyantek, D. J. (2011). Individual differences in a
within-subjects risky-choice framing study. Personality
and Individual Differences, 51(3), 248-257.

McElroy, T., Seta, J. J., & Waring, D. A. (2007). Reflections
of the self: How self-esteem determines decision framing
and increases risk taking. Journal of Behavioral Decision
Making, 20(3), 223-240.

Meyerowitz, B. E., & Chaiken, S. (1987). The effect of
message framing on breast self-examination attitudes,
intentions, and behavior. Journal of Personality and
Social Psychology, 52, 500-510.

Mikels, J. A., & Reed, A. E. (2009). Monetary losses do not
loom large in later life: Age differences in the framing
effect. The Journals of Gerontology Series B:
Psychological Sciences and Social Sciences, 64B(4),
457-460.

QOuschan, L., Boldero, J. M., Kashima, Y., Wakimoto, R., &
Kashima, E. S. (2007). Regulatory focus strategies scale:
A measure of individual differences in the endorsement of
regulatory strategies. Asian Journal of Social Psychology,
10, 243-257.

Peters, E., & Levin, I. P. (2008). Dissecting the risky-choice
framing effect: Numeracy as an individual-difference
factor in weighting risky and riskless options. Judgment
and Decision Making, 3(6), 435-448.

Petty, R. E., & Cacioppo, J. T. (1982). The need for
cognition. Journal of Personality and Social Psychology,
42(1), 116-131.

Raghunathan, R., & Pham, M. T. (1999). All negative moods
are not equal: Motivational influences of anxiety and
sadness on decision making. Organizational Behavior and
Human Decision Processes, 79, 56—77.

Roénnlund, M., Karlsson, E., Laggnas, E., Larsson, L., &
Lindstrém, T. (2005). Risky decision making across three
arenas of choice: Are younger and older adults differently
susceptible to framing effects? The Journal of General
Psychology, 132(1), 81-92.

Shiloh, S., Salton, E., & Sharabi, D. (2002). Individual
differences in rational and intuitive thinking styles as



901

predictors of heuristic responses and framing effects.
Personality and Individual Differences, 32(3), 415-429.

Simon, A. F., Fagley, N. S, & Halleran, J. G (2004).
Decision framing: Moderating effects of individual
differences and cognitive processing. Journal of
Behavioral Decision Making, 17(2), 77-93.

Smith, S. M., & Levin, |. P. (1996). Need for cognition and
choice framing effects. Journal of Behavioral Decision
Making, 9(4), 283-290.

Stanovich, K. E., & West, R. F. (1998). Individual
differences in framing and conjunction effects. Thinking &
Reasoning, 4(4), 289-317.

Stanovich, K. E., & West, R. F. (2008). On the relative
independence of thinking biases and cognitive ability. Journal
of Personality and Social Psychology, 94(4), 672—695.

Tversky, A., & Kahneman, D. (1981). The framing of
decisions and the psychology of choice. Science,
211(4481), 453-458.

Tversky, A., & Kahneman, D. (1986). Rational choice and
the framing of decisions. The Journal of Business, 59(4),
251-278.

Xie, X. F.,, & Wang, X. T. (2003). Risk perception and risky
choice: Situational, informational and dispositional effects.
Asian Journal of Social Psychology, 6(2), 117-132.

Van't Riet, J., Ruiter, R. A. C., Werrij, M. Q., & De Vries, H.
(2008). The influence of self-efficacy on the effects of
framed health messages. European Journal of Social
Psychology, 38(5), 800—809.

Zaichkowsky, J. (1985). Measuring the involvement
construct. Journal of Consumer Research, 12(3), 341-352.

The Individual Differences of the Framing Effect
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Abstract: Framing effect is a phenomenon that an individual has different preference to the alternative
programs on the same issue due to different frames. A series of research, conducted by Tversky and
Kahneman, confirmed the prevalence of the framing effect. However, with further study, many researchers
have found that individual characteristics, mainly including personality, cognitive ability, cognitive style,
age, gender and so on, have an impact on the stability of the framing effect. In the future, to explain the
individual difference of the framing effect better, a dynamic, integrated model needs to be developed, in

which the cognition and emotion are considered together.
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