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CAbI R 2B EEE BB JLET 100871)

B OB ETRARANEG SIS, ARSURR T RUBRHER M A AT IR0 . 5 S 4s RR ] . AU
A A S T ORI At 217, Wi (vs. (RO IS A ST 1) W S AR P A 2™ i, SR T A T
I EARI S, RS ORI, HLHITE T B I FAT B i) A TR IS BIL o AR SO BRAFAY
TR A AT B | R B A AT N BT SO BE TTEK, XA 0T | S PO I et

NHA B

K BN, NSRS, ATTRIN, AREFSL

SFES  B849: (91

1 [R)REE

H LAk, th2s BrfB 5 00 SOOI (i 0L BRI
P B . B E AL R AL S KA T £ 5t
Wk, BCE UL, WIEEARLEE M . A AU N BEAS I
2R RS AT R, Bl 2 A B, FEnT
R CBMIERGER T (R on®EE) ). 1
A AT B A B NAE AR B S AU, AT
JEEERE AT | AF BT 7 A i A R 1 52
Ml (G 2748, 2015), IB4A, mAUTERAMAR B S mA
IR IR AE, Al T8 2 A 2R At 2347 e 2

A B 5 3 3k DA Ry A B R BN B B
FIAT R, AR T (B 45, 2016). SAT,
8 R B 22 1) T A1 2 B A A AL 7 A A B AR
HIZEAE AT M, BN, 78 2018 I EZEER T, LR
100 Szl BRI @ 173.1 1258, 5 1
—AEMIHE, KiE L3 66%, - HALE SCUEAFFE 45 5
SR, AU B T RO AT A 68 A Al P R B
(Galinsky et al., 2011; Caprara et al., 2012), #4b, 1%
B R 2 AU B SR A S AT s, R i

W H 3: 2019-12-02

1R A AR TR i (7] 2 5 55 41 54T 0 (Lammers &
Galinsky, 2009; Overbeck & Park, 2001),

Zr B, AU A S AT R I O RIEAEAE
W ZAEAFR T AT, AN, U2 Sk i 30
FWEFE, K2 I %35 00 35 AR 1 R T A 4%
AYAR A R FF 9% (Chen et al., 2001; Vescio & Guinote,
2010), {HEIE A S B 4T R 1) FE LR 5l R
P 25 AN R AL I8 S Ak 2 P 7 R ) 12 o s 4000 ) 4
M. CH¥EHEM TN EAMES B L, iR
KT EAL AT I BIEIEERRAE, BN . B4R 0
) 4% Pk 4 2% (Conspicuous
Pro-social Products; Johnson et al., 2018). *Z#E1ESE
8 %7 A (Conspicuous Donation Behavior; Grace &
Griffin, 2009) F1 X ## ¥ 3 17 (Blatant Benevolence;
Griskevicius et al., 2007)45, FE b, ASCGXEKE S
AN ARG SIS, DIAT R R ERE I UIARL,
DL o= SSKE . SRR T CRHE A 2516 80, S0
Griskevicius et al., 2007) =Fp BAK A7 A LI R
WX G R AR AT XS SE At 247 A 1) g i) B H:
Bl o 5 PRI 1S, A8 SCNER 45 1A FE
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7R T AT 0 W R AR 5 R AE 2 AR i = AU IR
18 o BT (Self-presentation) N F5 3541247 MY
A,

11 WMABREFHIITANXER

KL ITHE Ry — B R (B 5% U8 1) X6 FR 42 1l g
01, BEENERAL SR L (Rucker et al., 2012),
A J8% U] 2 A AR B 1 FR A AT A T Bk = A T
= A B — B 3 WS AZ (Galinsky et al., 2014), F )
TR SR AR 23 AT A B A AR T 32 IR T AU I S 3R
[ [ 0 28 A 2% 5 (Rucker et al., 2012), AL B fiEsh—
AR EPE T EAUTERE AR T W, X
WA NINE T H A E R 2575325 (Rucker
et al., 2011), 7EHEAT %R 43 FL ARG A 1) 4 3 22 )
CHRH, B R NIRAZ, W32 AR 5 BEAN G
Ly FIARIE NS (Lammers & Stapel, 2011), AS{X A,
REZN S W R IR T = AU IR B N BRIE B i, fiff
5 v B I3 2 B Sk ik ST ) ) 3R R S Al AR R R
B, ARSI 5 A A TERES B A (van Kleef
et al., 2004), BLAk, mATIEEE 1 A R B EA B IL
PR AT i At N B35 2, AR A N RS B AT R i
BRI H B, DA A 7 B IR 0
[ 45447 M (Inesi et al., 2012).

AL, AT IR S - 2347 A (AR AR 255 1 D) 2 Py
TARZ BRSBTS R R R B, &%k, B
A F A R BT A AR TE A AU 5 2 R BT
Filft o Fildn. HA T AL S AU & AR
T IR SR A ] A At A I 55 (Caprara et al.,
2012); EA RS PER S AU E A s A 2R U
BatE(Coté et al., 2011); & FEIA R4 = 0 = AL 1 3
I I B A 2 4N R AT (DeCelles et.al., 2012),
Hk, EENRWSREEAFH RS R
R R, 45N AA [0 57 (accountability) H AR 223K |
H B A7 SR IR AR Bk AN #) B T B 2 1
BT, WSS B NEARI 4517 R (Lammers
& Galinsky, 2009; Overbeck & Park, 2001),

B XA T RS SR L2347 Sy 1Y 52 il Ay ] 25 5 30
P FPAR S RN, T T T 3. IS
W, BRI R EAE I R 15 PE(Guinote, 2007),
R AT A B AT E S R A O w
Aok, lan, a7 E bR Z R K IR 25 5 TR
PR S BE R, SHA B S R R 2
4:(Eyal & Liberman, 2012), 7] LAFE H, A W5
TR AN R BU) B PT W E Sl 454,
AEEAE SCHR M R S AT AR B iR E B Pk SR

SR [RIAL B AE SE At S B s, 173X I S AR
SCI IR JR 19 77 1)
12 RIBEFHESTA

FETRORPE T 2 G, West (2004)42 H 20 i
[ AE S, AR B & — A n] LB T AT A A HR
HIE L7 =, SR, HAT R IR
152434545 . Grace F Griffin (2006)55 %% HEVE 48 18 &
&S RUN S A O WY NS AP O T R =1 A IFIN
Al 2RSS AR 1AT R . X UL T o Y
A T A I R 2 A BN 8] (Grace &  Griffin,
2009), PHIL, ATA R ZRRME Bt 217 R R AR LR
Bl 48 = AR FE At AR OB 42 09 BE % 1) fth A28 T
JE/R 141217 M (Johnson et al., 2018),

oA, A Heom A sl 3 E 7R A 3L,
A TP HEEEWSEA KSR R 2 sk ™ i EE
SRR IR SR (™ i, I ELEE I BRANAS =
b B 43 45,7 5 (Griskevicius et al., 2010)., Griskevicius
Q007 KB, R ShHLSME M LoPE(vs. 5 PE) B
) DN 28 TF R UL B4 J B 1 35 A 7 (N, 7 L3 B e A
BIEFE), M AR H O H A& B AR B & B
GER . (D25, 2, YiXefT e sk <HE .
g ey, REBHERES Y., LR
UL, AR A A O R I SR A S AT (R
ai WS AR I RN A T A ) T DL A S 3k H B R
Rt SR H AR S, s A O
M AR FIE S
13 WMABRERBUEFELESITA

AN EAE S BRI R, FHbAT AR —Fh2g
Pri55, Pk AU N R 2, i8R
BN R FE AR A 19 E J1(Bird & Smith, 2005), L5
SV, AT R RIAA AR BB A GE T A A St
A AR B AR B9 (Griskevicius et al., 2010).
WP R, MRt A7 nl DU ST R A & 75 2%
(Semmann et al., 2005), H A &TFHI AL 7 ) A8
AN 2 T (A1 #8011 (Barclay, 2004), H{E 15 R R
A, B IR i 4R (Tredale et al., 2008). Fi It 1]
H, R ST N R TAT & b A LS A
HBH&E RS R BB AR NGRS
15720, A B TAT 38 B2 Al HR o A T S RN 35
Rl REcn, PR M), AT, MM SRR ST
S —Fh UL F AT RIS, B R O sl
Y A R BFHE1T M (Choi et al., 2018; Griskevicius et
al., 2007).

AR 2 B AT RO A5 5 FR A 1 2R A 2347 Ry ]
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S S BT O FEORR P 2 A 2317 S Y S 1423

SEMRAS [FIBU BRI e W2 ASCIAh, 4
At AT R — B A A P AT R B R A
R 25 1 0 0 ok HO6 F B A RIS, AT B
SITHFEARRE R AT A, TN ZE e ) A AT R
(competitive altruism). PAFEA G, HIRATAGHE
Wrig gt 7uEdE . E e, KR RE g - St S e A A
(Agentic-Communal Model), =i(vs. )BT
oA fe sl m, fRHE AR F R A, SR N
K I, AIRETHA A FRFZIE (Rucker et al.,
2012) LA, i (vs. BT 25 5 R 4 A 3K,
WA B R s AR, 7RI 3K R i SR B
COA R AL ER, TG [ B 55K 03 2 3R
HARAIESR (Rucker et al., 2011), FIlt, HARFIZEXTH
RS AR], SEECH T AU BT B HEN] . HR,
WARA 1 IR 17545 R A2 P38 (Situated Focus Theory),
AR AR IR, BB A RAEAUE B B3R 45 0
PR 1 LU R T BRSBTS 1k
PRI ARLEXS [ 5 A F (49 H B5 (Guinote, 2007).

AL G, A B R ] T A K, B

AR ATy 2, A BT b g P R SE R 3 AR

HOEEA G BRI A 7o (Lammers & Stapel,
2009). H1 0 AT USRI, >4 B 445 BT Y >f 1 3t 3 )
i AR T A H AR, S AT LU s
FyaiE Al C b, RiGHes BN,

i LT, AT, MR oA h BAT 2Ok
PERFERS, A B FAMALERE A O AN AR T I RITFE
%, @A MYE RN = A B 2R AR & 5 2 (Mller,
2000) LA K 3R AT HAth 15 25 AR A AT AR G 19 TSI Bl 41 .
R, AMETEA TS5 T R BT, H B
FHE AT A & TR b ik 23 Hi A RN RS 25 (Willer,
2009), 15 Bl S A1 A 2 IE 204 BV 4 M UL (Caza et
al., 2011), & ¥ [A] 3% (Keltner et al., 2003)F1F:2x L

TLEOR, 62 AU B BB I Y 7RO BB AL,

WS BRI [ FR e F i <R RE ) SO TR
RSB L0 BbR. AP EE A TR

HI: A FARA T A, 3 AT A A 5 i
SV Ty L S S R
1.4 BEEiHENH1(Sef-presentation Motivation)

H I 4E R

H G2 i Goffman (1959)3: T4 5 H.3hip
PR, S A R B AR AE AN R B AT 3R
AR MRS B R, R
MR A AL 1 FR A AR, 38 A SR R R R S e
FI B A7 5C 1 25 40 100 AT SR s b 2 L < W Ak Bt R —

FREEN G, ThAb A BAE] 7 C A SE R AR 14 5
M REUE S5 5 52 il (Jones & Nisbett, 1971).
H Aok B A OCHE shlZ — . Va2 5
R, DL R IR AR 25 (Baryla,
2014; Bergsieker et al., 2010). & T i /& 8 =Z- W A0 3h
ML, AR R R MR, aniknl b A
FEEE 1 (Zivnuska et al., 2004), (B2, XK
BRI 3 B S B T AT Sy e 5 e 25 R
A & F 35 AL (Baryta, 2014), 5 —J71, AT
PAFEE, MAHE H R A IR (self-promotion)
Y AW, iR I AR 1Y A R BT FLE P (Leary et al.,
2011), WHEERW, XA B T8 WK RE DT . iR
HAS BRI At 1) 25 T (Bergsieker et al., 2010),
HeAh, GUHETETIR, AU e BT i Ad A = AL
AR IR E AR oEE . ARSI H IR T
(Rucker et al., 2012), 2l &Pkt s FHAH A
I, 1 A FRSEIE AT LAIE i 2 1 Z0AR EN G 0 W (Caza
etal., 2011)., M 1 2 FEME 25K (Leary et al., 2011),
AR A2 T 4E (keltner et.al., 2003)% 57 S8 4 &
AR B AR, B, SR T T R i A 2 B
AL PR HRAERAE M, R A S50t S
IR 56877, iSRS Rt B Akl %
T HIK, MO R 24T e B — A BEA R
SR X AT AR 3 N ) 25 R s AN Y A
Ak, IF B 5 —Mnyrrt 217 A . B4,
NFAZRE T SR AL 24T S 09 R B UCRN 32 bR Y
PR, BTE—FR0r NREh (2P R A 247 i
WTEZ B S 2R T Ik, ROBPE AT
TEHRS B AT A 5 R IR BE 7 5 3045 25 5 (0[] it AT 2
THRIMT N EERMZHROFERE . 5, ml
18 BAA BRI PMERE T, AT LUK S T 1%
B i) B AR5 B T =X, (SR T 52y
T 5 5% A1 B 1 (Guinote, 2007), 33 1 #F — & Ui BH
MEN G AN YT R HARE, SAUIEE N T
e A B Zh L, 23 0RO 5% 28 S A
o TR A AT N R BRI S LA B A
AT M (Choi et al., 2018), Ik, HIRBFIHE
O AN=Y RO % N R (T RN e 1 L i S e B )
SR IBIE A NI AT G AN TA i i H FRSEB g H 1
JT AFRATT T, AE X FARAL 1A, =ALT)
AR T g BEA e ) A B RSB R,
R FNAERE SR AR, S R BLRE ) Jf
Jn Ao 2 BN B R S R A2 H PR
PR, & (vs. AU S 1Y B 3R 58 36 B B R
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[ R 1 A R R B B N 1 e o
WA AR

H2: [ 3B SBL A T AU I e 1 S 4
SATHIIFE

2 SR 1. ARG RMERRE2
7 it ) 3K T

S 1 3 B UEA B R AL A
KRR A, RATHAT T 2 HTI, A
11 350™ i P Pk a2 o EL A JOME P 1) a5 7 B AR
R IER S SRR . B, JE S i A
BCRAS, 38 5 B S I I S A 2 7 I R,
B UEAY ) IR S5 RSB AL ST N Z B R
2.1 B

ARV AT S T W A2 1 XS 88 B R,
P, BB 11 FhEs S i R — 2
e HORAE S T 7= S CEAL SRR T BRI (E
(77 ), SR P DA 3K S 77 i v 3 BB LR P 1
At i

PR EAE 2 60 £ 9EK(32 A L) FEM
ZH5ARRIE . 28 Griskevicius % (2010)/ 757,
IATERPOAME A 9 S Rr it RAKUOEMN 11 Fp
P R AT S TN, T I S S A 0™
TR A RO FAABRY . o =0.92), w2,
TTARE 6 7= S 28 kAT, Hrp . A%
T (M = 7.87, SD = 1.51). ] & & FHMIAHAEM =
7.90, SD = 1.07), RGN IEEHEM = 787, SD =
1.07). RARFIEHHFI(M = 7.85, SD = 1.12), “W}
L2 TH(M = 7.82, SD = 1.44), P44
(M=7.72,9D =1.13).,

At rm R EREYE . 62 AHHR (38 B cth)
Z 52 b, FRATESR BT 9 4 e
WKV 6 FhoEtt 2= v, B4 H Grace
F1 Griffin (2009), ZE4n, 381 FH 28 80X — 7 i,
“F AT A AR T 0 B AL AT R GEAE ST N 2
— B AR S 2 AT, BN . FE )
F(a=0.95). 4R ER, SEZEERFE S5
EARAEFE T AT E L ATEAR RS, W
PRI D) (M = 6.43, SD = 1.61), MM ARG
WPERY A 2= iR KRR F B T RI(M = 5.31, D =
1.86; t(61) = —8.05, paired p< 0.001). Kitt, FeiTH
RAIE AN R 1 AR -

22 MIREIHERERF
B 1 ONRRE 2 KW & ovs. IR

WEE T, B SRR E S T 145 AidS
SRR LS8, A SR 13915 (F 6 448k
R A 1 22 73 R — B0 M i 198 70 1777 A 3% ),
IESCREE RS, AT T 2 ST AR MAE
SRR, Hoh otk 89 AL 15 64.03%; #ikAY
SRR K 26.29 (SD = 4.21) %, 4EIRISRE 18~45 %

58, RHBZE A OSSR E I (Rucker
et al., 2011), Pk FAL 53 FC 21 55 A7 B FIRAL
TEH . AU BRA B A 2 A —K K
RN AR (AT, B —BOC T 25 )M
BRI R, JHCsE T H O AT ZR (G )M G
JIT T AR DL AR L BRI AL 7 BRI
RIS

SRIG, W P S R AT o 3 SR AR )
Bl 5 B R R B OB A Y BT O SR (R Uk
4, 2013), [MBMAMEmKFNT: M AFZE
— AT R B AL A F], UL R R
SUBTT AL, 500K FHA MLAT 4k 25 ] BRSep0RH R Rk
SR A P A Rk s il R e A I e A R
B EEY TR L SO B IR A T AR B M LT L
PG IR PRI, A T A i [ AR Ak
268 JGo JUEREAERI TR TR P A e A ik
J7 % o Wi 7 S ME— 1 X2 A B A TR PR AR
b s (0 P F5 A b 25 R 2 48 T IR B R
FrHLER )", X AAR SRR R 2 WL, B EE
4 B HAR

i, MRS . BRIk 7
S F W SE AT BEMESE 3 AR T (0 = 0.96) (R
%, 2013), BUEBEET 1 2B AR M T
37, BUEEREET 7 22 R 2 2 M SR A
i, IFIBCE WG G322 1 s
23 H#HREWE

BRI, BUTBIRI RS, BRI
HAEZ KFE L A CA B LA B S %
AL ZRERY, Wk Bk A9 8 D,
TR A R (N 6.17 (SD = 0.97), KAL)
AL ST IRI(E N 3.46 (SD = 2.04), W4 EA B3
PSR, F(1, 137) = 99.97, p < 0.001, partial 1 =
0.42, . AU R B AE A 25 28 AT
TEREEFM 5 =530, D =148, M =485, D =
1.52), F(1, 137)= 3.05, p = 0.083, partial n°= 0.02,
SCUEMFSE C 2R R B, B BRI E 28 1 52 i AR
/N B 0 (Smith & Trope, 2006), K, 423k
PR IR SE 58 R AS IS Bl 45 1
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ML E B BRI A8, PR, A
R (AR R A ) RO A5 R 42 H 2= A1 R B
A, WK B AR IR AR B, SEAT BN R T 2
Mo Z5 R BN, BRI A I 3K B (M = 5.92,
SD = 1.27)fm TARAU I Bl i i W 3K B (M = 5.18,
SD =1.76), HEAFBEZESR, F(1,133)=12.41,p=
0.001, partial n* = 0.09, RIAIXIFARA I &AM, =
AU IR VAT (i G ) S A SR A 27 i o S
G H ] 2 A XA A R 2 AL 2 AT R 5 T 3 B
W3, F(1, 133) = 3.29, p = 0.072, partial n°= 0.02,
PR L A DA WA FEASSE i A A2 1 S AL
2T B IR AT (ps > 0.1).

SEEY 1 SRR, AFEBU BRI TE
SRR R S WS B AR E 2 S, A
X FARAL T IEAA, 15 A T 7 B A T Jo A ) ST 42
PeoRrb o . BRt, S2Ee 1 MR S 425 i
WA EERIZEIUE T H1. (R R A 2™ 5 K
FURBIZRR T AL 247 R —Fp R BUE R, A T 8UE
WAV AN, S8 2a F1 2b H R AN [H] 51
5 1 MBI sh R, I Bk FF AR A (Public
Acknowledgment)$5 447 4 (14 £ BE FRRS60IE H1, X
S R R 248 AN T AR, A7 R B TR
(Grace & Griffin, 2009), XFA FF IR TN 19X
e S = A D S e Wy =) | P

3 SEE 2a: AUNEE AT RN E
BRI B

SEHY 2a SR o5 —FonE Ty 2N AR G 4R AR
FRRBE HL o AF5E R, AT AR GRS, 451
SRR T 1RO R, B A R TR W AR A 2
fir . FERZETICHE 014 (Grace & Griffin, 2009; Willer,
2009), Pk, A< 525608 5 BRI B A TR
3 HAEFXHE S Y sZmm, DLk —2B 550E H1 .

31 MREITEERF

SEH 2a SR 208U R ovsAIR) x 2(TF K
N TP VS ANA TR R SL 5 BTt i a8 a5k
FEHET 160 ZPIAS 5ARE L5, R
BRFEA S 147 By (b 13 &R B A % Bk 58
B IEZAE S5 ). [FRE, TESCERZE G, 424 gk S
17 3 STTANRMAER LI, Hri, o 72 A,
A7 48.98%; #i A4S 23.05 (SD = 3.02)%,
IEIE S 18~37 %

B, K EACAT 55 #4585 A 7 18 (Rucker
et al., 2011), Bk FEHL 5 IR 21 =5 A7 B AL

TR, FEm AR, R — A X
T NHAE BT A5 5, IAEAREU ) e, 2R P
B2 —A AT B O A BT 1S 5. PR
e G NCI VAU S CE TR i

vk, W0 4R I R B R G A,
B LR, FEMHTFHUEE, HRFE 2] T IHRA
i AA G S — R R G I E < O, 4
AERIAS” TR TGN, #alel 5 A Lk, H
2 2 R TE S TR 25 0 7 s, AR X
ZE3E 0 AU TTEk(Han et al., 2010), BfiJS, #OAHHE
TEZ2 REERE TR IR DL BRA 100 ST AR
AT DR S, IREEEARS 200, MiFEARL
FREAZRAET, ik i 13 58 2R 5 4R WG 3 H A4 kLS,
EAEE AR W 2R R . R, WEEAN
Geiter s BR8N .
32 H#ER5ITE

BRI . ERMCAES SRR, RO RAE]
AR BB R, Ty F S 145Kk, LA
BRI T B A J1 M s = 5.16, SD = 1.52;
M g = 2.64, D = 1.52), F(1, 145) = 101.15, p <
0.001, partial n°=0.41,

EEEESEEEE. RN A
L DATF RO AR, DL RACEAE I HIE
Ty AR L MR R A H 2R A AR A
3 LA T8 2 SRR I 4 %o PR AR o, iE AT 7 2557
B & B, A I8 48 I 2 SRS ) SR A8 AN 3, F(L,
139) < 0.01, p = 0.98; 2> FF AR AT 45 8 35 J 19 3238
MR, F(1, 139)=0.22, p=0.64, AL
FE AN 28 BAE 6 45 8 25 B 52 e e 2, F(L,
139) = 6.81, p=0.010, partial n* = 0.05, HAkHh, 7F
WIFHFET, AU BRI B EM 5 = 5.30,
D = 134K TR B IEE ZEM ¢ =
4.69,SD =1.37), HEARF2ER, F(1, 139) =3.93,
p = 0.050, partial n>= 0.03. M, FTEANNFFHEME
T, BU TR EE A B EM s = 471,
SD =1.13; M 4 = 5.44, SD = 1.03), F(1, 139) = 3.13,
p=0.071, partial n*=0.02, FEWK 1. HHAUWACH
AR T B ) S5 R T R I 2 S I8 3 (ps > 0.1)

20 R B AU SRR 8 T 4 45 ) 3 800 AN I
F, F(1, 139)=0.35, p = 0.56; 2> FFARIA N4 18 4 %
B A B, F(1, 139)= 2.55, p = 0.113; {HAY
TTIETNS TE AN AE B 5k 35 52 e 48 0 42 %00, F(1,
139) = 8.93, p = 0.003, partial n’= 0.06, HAK5,
TENFFAEO, ST B i 48 I8 440 4 2% =



1426 T - %52 %
Tr DEEUR @ R R 0 @EihRd aEsUuRa 5542
6F 530 5.44 60
50.09
Ty 469 471 Frgw T
5k NN T 50 - T 34.14 42.00
s N DT T = O - T
] 4k prrT PrrRR 40 prrT
HI prrT prrT < prrT A
g prrT prrT an prrT PR
= 3 - A A =301 A s
m prrT prrT i prrT PR
P S N 01 o o
prrT prrT prrT PR
1k prrT prrT 10F prrT PR
prrT prrT prrT PR
0 prrT | prrT prrT . PR |
KNFH AAFE NFH AAFA
11 S35 2a oL A TR RIS RS . 00 % W0 S

TARA T ARG & H(M 5 = 50.09, SD =
28.69; M 4= 34.14, SD = 26.72), F(1, 139) = 7.10, p =
0.009, partial n° = 0.05. 5 2t ), RAFFHMEH T,
FEA RO BB IE 4 (M = 42.00, SD = 21.47)
TR FARB T B i 1 FE I 4 (M = 55.42, SD =
28.26), H 55 W3, F(1, 139) = 2.94, p = 0.089,
partial 0= 0.02, 411& 1 frzs . B —J7 i, HIRACGE
A I B 23 0 3 AR 4R I R, F(L,
139) = 6.22, p= 0.014, partial n> = 0.04; 4E#& %1514
SERTE R B3, F(1, 139) = 2.81, p = 0.096,
partial n° = 0.02. {HE GRS 24 H il 224 %5 45
I 4 %51 JC Wl 2 5 (ps > 0.1)

SCEY 2a ZEHEIR, ATFAINETT T AU RO
AR 1 5 8 TR T 4 ) 5 T X ) 4 78
FE, FEATFRINIEIL T, M TR B,
AU IR B AR I R R BB R £
RZ, BEHEET, EET IV U S 24
4 I S (MR IR, 2019), IR BN A 1
A ARG T iR S RO B E
ZHISCHTAE, ATFRINR T TR . B
i, FTRAER, 5 (vs. AR ARE B R A
WEPERY BT 2A TR, S8 2a NS —MAREERHIE T HI.

4 SEE 2b: AUNIESIE LT AR
JEARRRAE 1T

AP R A ESLA T R R AR i, PRSIk
FBLR, DARGSR IR AS R AR SR . Hk, U
B A B B I BK & (Rucker et al., 2012), Jf
HZ e Rt S A7 0 B T 47 8 & A5 i
(Griskevicius et al., 2010), Kk, Hufv i) 4E5F vl G
JERU B R B At S AT N B P E L . AR5
5 B A2 T HEBR I A R
41 MRETEERF

SEES 2b A 3(RUJTER: @ ovs. K vs. 5] x

2NTFARIN: ATF vs. RATHIY A %3t i
CEMTREHE T 240 23 5%, 19453 5H%E
S I T A0 i SRR R A A AR LRSS
AL 11 %555 AR R R,
LHRFEAR 210 1, TR BB 3 TTAR
MAE NS, Hord, Lt 117 AN (55.71%);
EIY IS S 18~45 %, PR 24.77 (SD =
5.06)% .

AU ST R B 7 A A 5505 2a AL,
AW ILEANFZAL . 55—, TERREEAT] BT,
RO T EEHIA . AT, FRATER L]
TCHER B TIPS TR (R 45, 2013), 2/,
S Ry v i T A0 MRk . RO R TR T
T I £ RN 0 T A MRS AR S, BRI A
CUE O 4 T4 s e . BiE, &
TSR E 2020 45 1 A 31 S LUK, 56 8 7
2 WR 5 B AL 2 LT 440 A 1 B v A R IR A Y
LT A A, B DL A R AR TE 2 AR A,
A 3 I T 40 e T AR R O ) g R B — R
) B R o AR SEE s v B B A S E i g
Bk B AT REEE M. 5=, EARTFIEE
T, B, ARk 1 i T A0 e R kR
iR R B A O 3 1 T AR A LR, A il T A
B Rkl M 5% 0y, X P AT R M R A
%3 (Grace & Griffin, 2009), B4, KA & EEIH R,
BT LA AR B B4 217 R (0= 0.78) . 551U,
HAS R AR RSB T E-mail 1A 245 kS
I Ol e S A R IE RO R B T
E-mail, {8 F3APE L% IR RS ifn 48 i =)
HAT) SFEBORMAATT, I P Bl ISR 2 AR R ol e
AT IMAERAR S 55 L, A BB 4R 45 M7 75 5K (Need
for Status)zif/L(Eastman et al., 1999), #ilfn, ==
AR LA Bl T IR AAT W7 TR BB 54 51T 5
(00 =0.80), ZELE =5 D)k 3 1y b 57 75 R ShHLER &5
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42 HER5iTie

BRI . MRS UG, ORI S
H S AT IR, B A2 55T B A 3L
P, JrIEREISEE 2a, S5 EOR, BRI BHAM =
532, SD = 1.47). KB BEIAM = 3.04, D =
1.72) I 2H (M = 4.20, SD = 1.52)Z [A] B4
TR S BA B#E 2% 5, F(2, 207)=36.52, p< 0.001,
partial n° = 0.26, BUHEMERGRT) . T 57
PR A RO, SERLC RS B B HRAE s, Bl
e EATFBAS N T A T B4 ST NG . 45
WE, ML TANIFHM =474, SD = 0.10), 1E
ANFFEE T (M = 5.14, SD = 0.10), EitSiTHHEEAE
JZHRYE, F(2, 208)= 8.39, p = 0.004, partial n° = 0.04

BEIT A . BESRE, 210 B, H 122 4
A T T E-mail (RAUI AL 42 N AREUT JR A
43 NV KSR 37 N), Ko R A & 1120
HIEBERE R LR N 58.10%, PABUIIEE . AFFR
INUA R 35 28 BIVESN H A8 & . LU 5 B8 E-mail
R AR, R logistic [543 Hr 3fe 36 UEAL A7 J8oxt
SRR RAL 2 AT RS2 IR, IR 0 A A
BERL, 25 R W, AU RS A TF AN B 7
B LT HRAR 47 S 52 55 i 35 (wald = 3.39, p =
0.065, Exp (B) = 1.95), mMitEnl. 4l . A A
S H BT ZEE BRI AR T
HRAE AT R (ps > 0.1). #HE—RA-RITRI & B,
FENTEARNGRAE T, S L B 3t F IR T 8% e
AEEHIH P E-mail W ANBEL B 5, 78.79%
(26) vs. 53.33% (16) vs. 52.50% (21), Pearson 3*(2)=
6.35, p=0.042, FRIM, TEAANFFARNEE T, KL
J1 R B EE S AU R N i 4 B B E-mail
BB R, 71.10% (27) vs. 42.11% (16) vs.
51.61% (16), Pearson x*(2) = 6.66, p = 0.036, H1
TASFNEAE, LA 2,

o 78.79%
— 80% R, o %ﬂj}@éﬁ 71.10%
D 0% [ o AU R
ﬁ 60% oy
é I REE53-33% 52.50% 51.61%
0, - SRR
&= 0% o 42.11%
A% Ry o
# 30% [ o
&E ZO‘y SULRA | S
0
ANFFH AAFH

B2 SE8 2b FPAU O AT S R

ML E R . % Muller £5(2005)3E77 1A 615
B A M 7 B AT LA 20T, K3 A TR e

HA T AU IS 8 T AN R 28 L BKNE X 2 7 B
FHEAR A . SRR 1, DA ATFFHRIN K
T A8 IO I PR A R A B R HIRAT, AT Rk
5N TF AN SE B 0O S 75 B8 L A A A
(B =0.76, SE. = 0.35, wald = 4.65, p= 0.031);
AR 2 v, DIBUIEE . S TP AN B 35 A8 5 0OR i
Wb 57 75 5K, 58 B30T LA 75 2K 0 B0 FH A &k 2
(B=-0.14, SE.=0.15,t=-0.92, p=0.361), iZ4}
TR, A TFARNRTA ) 85 215 B8 H - WA 8] 174 9%
T I A Z o 75 2R B A

SEHS 2b A R K], FEATFARINEE T, il
T3 IR AR H A A S J8% 4 R4 o 2 3 o o
HRERTT R, MEADNTFRMT, AU IERA P
LU v A 7 R 2 RN A i) 20 9 1 w4 A R BRA TR,
H1 132328, RIS A7 B A T 0 ) T M S5 420 0
PEEFE AT N MO, M TR SRAEAU RS A TPk
TAZE B I S A5 B LT IR AR AT R 82 ) Y A
YERIAR L3, BIVHL A 75 SRAEAU T IR 2 4t 25
T hisgm bt R LR AR, IR R
B, SCHS 1. S5 2a A 2b SRITAS R AOAN 1 I8
277 AZHE 7 AR T A7 B i M R A 2
IR REIR, (HIX = A2 5 I R HE 5 B S A ) ek
H B e S HAA — R . BT ORAYSEL 3
I — B A TR .

5 SEE 3. AU KR f )

HI 3 SR ESE T R (vs R AR
00 ] TR AL 24T R, AR RN 2 PR R = A T
JERAS A LA — M 1 2 P A 1) 5 B9 38 A K A
AL SR B e AR O UE SARAU ) B
T fi fef 2 1 2% (Rucker & Galinsky, 2009), {Hif
AR USRE LaREER] . Kk, 505 3 /) H 255
TR AN 7 A R A B O O ] . R, A
FBAR T 447 A B AR B 092 R BUE
BUHE TE 4T 4 (Garbinsky et al., 2014), fIlZ /i SCHF
i, NSRRI M R A ST I — AU b 2B B AT R
FARBUAT S25 . BUTHEFRRT- 202 M AU A
AR R AL AT W S ZEDL . BRI, AL
1) 55—~ H B2 HEBR AU 4Rk — B AR R
51 #MREZITERER

SIHS 3 A 2(BUIIE: R vs. IR x 2077 B
HefE . ERESr vs dESERES) LIS, A 240
#S H5F ML CEHRE S SRR, A8
AR 237 433 AR R IR AR, A
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L

52 %

TAF 2 ST N RMAE R SRR, o, ot 116 A
(48.95%), 4EWSIERE N 16~45 %, SEJAERS Ny 24.93
(SD=527)%

BRI AUER, kRS 1. FEE
ok A A ORI SR (Apple) & HEF-3 Apple
watch series 5, A XAE BT R A T A A
WERR NS 560, BIRBELERTEARLR S
FAF O AR B O AT K — 3K e T 3R 1)
HE B Apple watch series 5 1) 5K F o Hid, 7F
SEAt e, A AR R BRI T AR R
LB LA K 25 1535 HHAR B 2 25 <0 R i A RO
P EAE S E e TR RAE A, i A
0 i R R EE IC SR RE RN i T AR A B
B O T i A R SRR S TE M . Z ST
A e TR, I HI5% Garbinsky
S5 (2014) A BIF 2 T 8 % 3k B A g 2 R 1m) 28 4,
“FABRIA WAUTTRSREIRFEAE , 4 2 M
Ti(a = 0.88). AMGAKEE (Zhou et al., 2010), 41,
“Apple f X R BLARBAAE . 4% 3 AN (o =
0.82). LUK i 8 (Chiou & Droge, 2006), i
CONARIRMSE R RE TR, S EHE Apple 1. 74 4
NI (0= 0.74), BRI, 7 HmEk. &EIKR
SNBSS G
52 Z#RE5ITiE

BRIEWRW ., MOBERIESTERE, Bls
BOJBORAS, WSy 1. 455 W S50 i) b s
THARAIBIEREM 5= 5.47, D = 1.54; M 4= 3.36,
D =1.68), F(1, 235) = 96.66, p < 0.001, partial n’=0.29,,

WERER AU, 7= R4 A
A, WK R AR MR AR, PER]. R HIRA
CEAEH IR MZ 2B KA A, R 2
ST R B, AU IR S B RN AN B, F(L,
233) = 1.37, p = 0.243; F= 5B YE XTI L &
BB EROW AN B35, F(1, 233) = 0.12, p = 0.733; {H
A I 77 i R SR A BE %) 38 A FH G ) 3K 2 B
£ WF, F(1, 228) = 8.49, p = 0.004, partial n°=
0.04. EAKIMT, 1AM RS0, AU
A (v, AIAT 7 B AR 22 TR L B Ay 5 21 W 3K
EEM 5 =525 D=1.19; M ;=4.51, SD = 1.49),
F(1,228) = 8.18, p=0.005, partial n>= 0.04; i .
A T I A X I i A SR A 23 77 i 0 ) 3K B
AEERELEFM =499, SD=1.12; M 4 = 4.66,
SD = 1.46), F(1,228)=1.61, p=0.205. TEILIE 3,
AW B2 K B, F(1, 228) = 423, p =

0.041, partial n’= 0.02; 51 . 4Els . ZHBE K.
R % A 7= it V1) R R 2 5% g I 38 B 114 552 Tl AN
B @ps>0.1),

6.0
595 B ETRA
551 @ A 7k
[ 499
sofb R 446
- oy I
45+ PETRR \\\i:\\
H( SR - SRR
= - ——
40 B SR e
SR e
SR e
35+ AORKRRN SORCURRR
SR e
SR e
3'0 1 ﬂ—]
AL YERE k[P w25y

P33 528 3 Hr R IO AN TR MR A 32 7 i 14 ) 3 R i

W H 4+, R Hayes (2013)#H A9 Bootstrap
T7 LR S AU AR A ARG TR A 08, DAY
TN b AR B2 ) 58 B A AR 5, ALUT)
HERFVE N A AR I SE R A AR i, IRk
S AR . WA R IS 3 RS2 80E KR
Jy AR B, 4R Model 4 F1 5000 FFEAS f AT A
ST AR EIR, AU 4ESRR W 5 R i I K
BEX(B =0.10, SE. = 0.05, p = 0.049); K 78575,
) A 5 1) 38 HAE FH R W) I T SRS 1) L 2 50
0.39, 95% & fFIX.[A] CI: [-0.04, 0.811fL% 0 {H, #*
B BN AN B 25, RN 0.11, 95%E (X
[a] CI: [-0.004, 0.26]61 7% 0 1H, FRBHBIHERN A
o WAL, BT 4ERF AR O SR A 2
1R s O A ER

SEH 3 BYAE R TR, U 0RO AR S R
At s m ey, i (vs. AR ERAS A Y I 3K 2 R
SRR, AHEC, JOREEYE R R AR R S B ERT, P
MIGSE R I TC2E 550 Ik, SRR B4
12 BRI, EL R A ) SR TN SR A 24T o
A by TR . (B — A, AR S5 e 518
AT I 2% 35 M 2 SRR I 2 0T o7 i, DR R I
P R IR AT i R E Y i (Rucker & Galinsky,
2009), MSCH 3 R 2 B T AN U S A )
PEo IAb, IS g R IR 4E 5 IF AN RE A5 14 AL
JTIBEZ AR N SR S AT M N AEALER, 2E i HE
bR TR AR AR . T — DS R ST
R SR AL 24T S B SE R A INFERL, IR B
TR GEAE AT R AR AR BB, I T (A
w3 G A IAEEE T, DAk — 204 5 4510 i s Ak
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6 SEEG 4. HIBESIHLAY R EH]

TR 4 B FEE B — BRI
B A T BB R 4t 247 S 5 i
VB UE H2; R T35 A7 (4 4 1% 30 ) i #f 2 Fn A4S
PRI IR BOR S TR UE HI, #5804 R
R fdE
6.1 B

AT A E R0 SE0 4 Y, B
WP AT o (i 9% Griskevicius 25 (2007) B 80k K H BT
W RO 51T, P A TP EE B, RATTHERE
T 3 Pt AT (R ACE B R IR, S5 3
MEREBETCH T WK, S8 EERE, %),

117 A8 (&t 76 £, 4 65%)5 5 T A KHT
W, A RS T 1 JC AR AR LR R
BRI B A T I JZHE I (Griskevicius et al.,
2007), #ilan, 2 KEE L, RN T REA
TR, BT AR ANE WE (o = 0.84), 6 TiEHIT &
BEALHES )

SRR, A BT N R A
BT INATE, AT AR S (M ee = 5.89,
SD=0.92; M e =4.21, SD = 1.25), t(116)= 16.32,
paired p < 0.01; FHXF TANKIRA H ST, AM1HE
ATRE VR A O T AT B TM w =
5.40, SD = 1.30; M ses = 3.92, SD = 1.31), t(116)=
14.19, paired p < 0.01, I, ASYRETINEUE T 0
2 B SEA T BB ELAS KGR A P B35 AT T L
6.2 FLWiFIH5ERF

SCEY 4 EATCE MR E BT 213 45 5%
PEATLR B SCS, AR NG R 206 (h(Hp 7425
HEAR@ESEZIEM), AT 2 T ARMER
SCUGARE . Horb ot 109 A, i 52.91%; SFHIAERS
23.33 (D =3.86)%, I K 18~48 &

[0k 4 ANER4Y, ELRT 3 AR5 1) H BT
EBEAL . 5 1 E AR BRI R, 2R 8 A4~
W30, g H Anderson ZF(012)A TR ER,
o, <FAT AR AT AR AT 45 (0 = 0.93), 5 2
AR A I 7 3R i sh HL (Hewitt & Flett, 1993),
“RIEFRIAT X RN R AR B A 4 S
(0= 0.88), 2 3 #4150 M AT W ] .
B AR A 2 i A T S B = AN RO AT Y
B (a=0.78). TEMBREE 4 o EN O Gt
15 BI85 .

6.3 #HR5iTL

SE5RZBEMETHER BBUIEME N A AR b,

PhZ 5RO AT 10 B S DR A e R AT e PR e
AT, JEREER . RIS N D G AR e A [l
PARER, G5 WIR, AU IR 2 5 g O e v
FATINS S EE(B = 0.26, SE. = 0.07, t(201) = 3.55, p<
0.001), 3. 4l . ABACFAE R AN S
R Y R RN A 3 (ps > 0.1),

YT, SR AL LR /TSR UE A AR AT
B A e F BRI S LR R e, ELME AR
GuitrAr mtg | Az AR, 25 R R, AU
H IR S ALEA 1E w3 520 (B = 0.36, SE. =
0.07, t(201) = 4.93, p< 0.001), {H:H] . 4. Hilk
ACEAE R AT 3% B 3RIR 4 ShAIL R 52 0 2800 AN ik
Z(ps>0.1),

AR H Hayes (2013)$2 Hi 19 Bootstrap 771k,
{58 Process Jlif 4G S A FE I R A0, LAKLT)
TR R A AR, L E TR ShAILVE A b A28 i AL
Z5EEE NS, TR R AR CE
AR AT MZHE KRR, ®E
Model 4 1 5000 FFEA AT iR A0 73 AT 45 R R W,
RS IRTES A F i §EWaR Y e = N i ]
(B = 0.20, SE. = 0.07, p = 0.003); AL JE&X42
MG TS 5RO  0.18, 95%E (5 X
[8] CI: [0.03, 0.32) 605 0 {H, 2RI B 42800 3,
I ]38 0.07, 95%E {5 X 3] CI: [0.03, 0.14]
AL 0 H, FRIMER 2%, TR 4. K0k A
I shWLAE R B BT S 5 R IE
My A T AR . SEEREE R SCRE H2,

[EJ4550RE: 0.07 (CI=0.02~0.13)
H BRI

y b=0.18

> 258
BRI 0.18 (CI = 0.05~0.32)
& 4 254 g IRFEMG A ER

FH 4 LR R, AU B A A SZ
TS SR, AU B 5 AR R L
WEPEEAT, FRREGE T HI, UEW] T SCsm g R AR
vk, HONE TR, S 4 R AR IRSIHL
TERL ) R RN 3517 2 15 T S ) 32 0 250 07 v
TR AER, H2 1380 T 3R

7 FEifie

7.1 WRLEE
AW B 1S % 8 BT I AL &

Ik
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L

52 %

1T R B K LN AERL o 5 > S8 40 i A srdt2x
PR IESE AR BT (A w1 G B =R T R
I 3ok 25 AU IO 920 1 S A 2 AT o 5
M o AR FARB A, BB AR AL PR
FAt o R NSRBI GER 1R 3); 7E
ST, BRI LUARA T 8% T R
FE S (25 2a F1 2b) HABAFTE 2 (25 2a), HTAIF
AN 2 T 465 W4 & M8 PERF1iF (Grace & Griffin, 2009),
T B0 0T A SRR A A o) DA S 0 4
& Ja, X TARBOTEAR, AT BARXT T
RIS S B E SR 4). 28 BNk, 514
ST B 45 FAE I, T (vs. RO R T A AT i % S
SR AT R A, SEE 4 IS RIA BUR,
1 T 55 45 S HLTE AL 7 IR R SR A 21T R 5
Wi RGN A T TR YE R
7.2 itig

NS QDR S ol =0 N |- Y (==
(Grafen, 1990)1) BARIRIL . & A BHESF & HLig
KFH, FUBAT AR —F LB (RS, X —{59 gk
IR — A AR SRR 2, T RLRIH—AS A
A A BE S (Bird & Smith, 2005), HatEik,
B TR —A NS L2, Al 32 G ] L
TN BWERIETT] . KT SR M
TE Y BE R o 3Kt 12 = A 7 I8 B SR AT DL A 9%
WM SR ST A

EAF UL R, DRI, JRAt st 4
IR SR IR %7 (Ali & Bodur, 2020)F1{E pE4t
SIRFRMRE, ARSI AU 414 328
5B AT G HME BIE A 2 i 2545 1B U6 il (Dubois
et al., 2016), FKATINH, X GACHIFELEBIFAT
o B, AT JE T T BERR AR Al R A Y
StLFIE . AL b 3T AU AR 2
IR 2 AT S AT R T R 1 PN O U R RS SRR,
T o N B BT S B DA B i e 2 R g
Bz, Hak, 25417 0 wEe™ WAk E .
Ben, fEEPRERR, BEA 2 AR IE R ST O IR
W2 8 M GE R IR AR )R 4, Ay S iR R SR A
SATNRR ) B (B AT a5 45 (Lu & Sinha,
2017), JUHAE R A O WLk = Fh 5, TH
B A —E REAEH I 0 BB 0 RN AT A Y IR R A
1B, WOEPERHIEA B T47 8 3 Il At B8 47 s 3% 1]
A CHSMNF RS MR MR Hik, i
fiE 7 J M U = BT B R N FE R SR A 4
AR B .

WA, AWEoE SR ST . RS R O R
17 R G HAL I R A R B R, A A2 A
[l BN : A 2FE G4 A A AT W R
MBS 5%, 2015), SR, #Ha R S BOE
PR PN T R JE F AN AR TR A A o A2 L B2
s iy bR B ) A T R RS 3R SR A
KIE S H KA FE(Buunk & Gibbons, 2007), #t
ST LUEANME S 2 Y Z [ 54T 045 T
Z LB (I s i i A, 4RI TT LA AL )
() A o A A 23 LU S5 AU B AR [R] 1 728 o
AR SRR R AT, AT BT A2 LU R,
] T AT BE 235 R A0 A AU IR, SE TR THAS
R A ST B

UG IR R B T AR R B, M (R SR
INGEIRRRBRET, 23k ATHEOCTEAS AR 4% (s 523K
H AT A, 3% BE BT A3 0 A A7 4k At A 35 08 A
A, tn] Do Ay 2 AT )k ik
FA 20 2 H 209 B BY(Roux et al., 2015), X —
L51ERIT 5 A R AL AT M BB ST A A A,
Ky, Bt = AU AR S f T 2 AT A (B 9 VR A
i, TR 2 GE PR el 2370 R MR ARBU I8, (0K
A IAEBF IS5 30 AR, 2 AU SR it Bt 217 R
W) &AW ? XA FRATT i — 2 R FEA T X A4t
SAT R ALE], Sl T ER, ARSCE IR S L
AR — S, TR SR A A G B B R 3%
mf, 324 PEFM(van Vugt et al., 2007)3hHLak <l
AAT MR A9 3 S (Roux et al., 2015),

A28 R T AU ZhBl(Power Motive) 5
FESAETEX AL AT AR, (EAF RN, X
TS A SRV AL T) B (Sense of Power)J& N
TR AN [R) A P A o BT ) S A AT T A ) ) =
K, JEPXAU VR, SR R E 1 A
B (g, #vk, 2020), (HAIshHLE (A%
TR AR) o AU EAR A AN AT DL S i 2 A
FIBU A = AT P, BTG A ARt ] fig
P Ry ELAT v A ) Sl LR 0 T Ao 220 3 3R v A
TEEASR, 0 nT AR P O IR B ) AR E T R 3
FA SISl A ST 5T 2 BT AL T ) BRI 5
SR hHUA G, B B — iR X s A O BECR
A, BMEEA RS A SR, A 8
BT R A TE TSR T oG, A2 — RO
RSB TRS AR . 25 BTk, AU shils
IR AS AR 5 HS 5 AL (Powen) A 6, HEIA A
M, DR TR L S5 S A TEL RN
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(g, oK, 20200 A—J7 N T AR
Sk, Bi: YA AR, HA M SAATEL RN,
SRS AT NI R . AR SO N T — A
A — AR T AR A, B TR
EHRH M, B C S A s RS, W
SINFHFEH ST A

i Ja, VIR SCERIA 5T T A X 3B 1 (Lammers
et al., 2015)F1 H FARY 1 (Dubois et al., 2015), i
ARV CEAE ST SIEE . AR AR S
FHIA . TEEEXT AT AR 2R, 2B A
AN IZ B AE K HE N (Lammers et al., 2015), 1MjzE4L
A7 BB, dEL AR 4T M (Eisenberg et
al., 2006), EAtSFT NI LRABEENTT N, HA
SEIETERLE SR BN AT . A, A AR
ANEEA R E A, (B ARIFEA—E RN IETE
114 (Dubois et al., 2015), HFARPINEE: 3 F A4~
NH 2 sl B BCEE 67, AN ABA T R e IR L i
PLEE R NPT R NI 52 1Y SO AN IS8 AT
A (Mazar et al., 2008), ALEIIR AR, Bk, A
RE I SRR IEFEA T AR A AT N 5 B S AT X AR,
KR, SRALSSAT (N s WK a7 i) BE AT DU Y
THCHB, Wel P TR, mits o
WA R IPHETE 5 AN E R 4 X 8 bR o
7.3 WERTEEK

AW FE 9 BE TTER EZARIAE LL R LA T 1
T, AU MRS T R =R T A R
UE TR S IZ M B4 AT MR R . S50 S
(2016)IA K, DIERIIFSR 22 NIRRT . 5%
PRI 2R A B A g 18 PR R R R AL 7 D A 5 i A4~ A
MY SEAE AT, SRMTASIE S8 2 T 24 AT A L
PERFIE AR DI AU BT AR 64 2547 RS2 R
Bk, AR Ee £ 5 7Rt St M sE
Wk J3— T, AR TR S AU R R &
FIZEAL AT AR IR R, R T — R LA
R HF A ) BN 2 AT RIS . L IR
JTIAH 23 () — S 4T O T R SR 7E ) A FAL ik B A
{59, LRI REAIE LM B . B, Sdk)
A7 A AR AW ) O 3 RE T GIRLBE ) 7 T AR B, B
75 5y e 1 (R ) 77 1 1w 8 UL Al (Dubois et al.,
2016), i mT LA g2 e (RO e 2 A X0

AR AT A B B RE ) (R | P55 N)IITE 4,

T AR AR 7 JE% 1 71 % 38t T L3 e ) K e =
(Rucker & Galinsky, 2009)3 [a] H W A #8538 H &
H AL TE S

B, AW T RO R M R AT
MR A N ZEMLR] . AR SE 35 AR T A B
AIARE & R SN FRR Y AL, S B 3R A
HR B RCR, an. B BAMARIR S A FRSE B, 2
KHG . T A IRIEO A A B 25 %5 (Sezer et
al., 2018), HIIFAWG BALT 7R 17 v 1 4 52 e
JEREPE AL AT N T B 1 B R E . A SC
WESE T AU B RS M ar AR ez —, AR
MR SNHLEEOE A B TR AT DL et 27 o
R, ASHIF5E S X 11 T 37 M 400 B0 AT Sk ) 3 5 A
563 [AE, ASCUAR R T TG 4017 0 A ST .
LR BRIS (Goffman, 1959 K412 B ghad #2 v fir A 4t
AT R A HETE TN RE G177 . Bi 61T
R — R E R RRTT R, A A RE BJF
PAFREE B, o, R AR S AT R R AN K
] 42 0 35 B N, R B S — P OE A S B % B
(Avolio & Locke, 2002). LAEMFFT FEHT T 400k
B AT A RIIE G 55, 2013) LR
b S RIS R CRITEE 55, 2014), TiAS SCRf
T 5 A6 AT S 0 S5 4 23 5% ma 1 BF 98 % 52 B Al 502
3N T — M B = AU AN, R, A SCrygh el
JEXT PR B S 1A 25T

8=, M THSMZEAUINEEZ —, A3
W IR X At 22 B 2 5 R A S AT S Z W] OC R A A5
IFNTE . DIEIFGE NN, $H&B 2 50 &=
UL, T A B e Ak 23 B J2 B8 A Al ] K1) O B AN T
FEAT Sy, AR A 23 B J2 35 0 1) 1) At 1) A TE AT 2R,
ROV A TH S 2 5 A E ST Z E X R
(Dubois et al., 2015), XA B F Ui, #4254
TR R TR AR AR T e A S Al ss . H
FEE 2 5 AU S A BR A B R SO X5 A A
(Rucker et al., 2012), — > AR LAHIA & 457 (H )
=R, M— D AWAEIRZAUHEAE B E I
A—Em, JFH, EHST A SEEAEETR)
2 PSR AN [ B AE & o 7R SCAIFGE U AT B A
TR, 0 T LB 2% SRt 2347 R 5 1)
FFTE5E o
74 BEFR

56, VIR T aer A R | 5 AT A
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Abstract

Conspicuous prosocial behavior refers to prosocial behaviors that are publicly displayed to enhance the
image of the helper in the eyes of others. The existing research suggests that sense of power simultaneously
generates self-interested behaviors and inhibits individual prosocial behavior. However, an increased number of
recent researches indicate that several personal traits and environmental factors encourage individuals with
power to conduct more prosocial behaviors. Moreover, less research has been conducted to explore the
relationship between power and conspicuous prosocial behavior. The present study proposes that powerful (vs.
powerless) individuals are more willing to engage in conspicuous prosocial behaviors with self-presentation as a
mediating variable.

Five experiments (Experiments 1, 2a, 2b, 3, and 4) were performed to test the hypotheses. Experiments 1
and 3 explored the relationship between power and conspicuous prosocial behaviors using the class role
imagination task to manipulate sense of power. Experiment 1 participants (139 adults, 50 men) were provided
with information about two backpacks. Experiment 3 participants (237 adults, 121 men) were shown an
advertisement. Experiment 2a participants (147 adults, 75 men) involved powerful and powerless individuals
who were instructed to report donation willingness and amount under two conditions, namely, public
acknowledgment and control. Experiment 2b is a field study in which participants (210 adults, 93 men) who
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completed a recall task decided whether to write down their e-mail after perusing the information about a public
service advertisement. Lastly, Experiment 4 examined the mediating role of self-presentation for which 117
adults were asked to indicate their sense of power, self-presentation motivation, and willingness to participate in
blatant benevolence by a random sequence.

Experiment 1 indicated that the powerful (vS. the powerless) tend to buy conspicuous green products with
clear environmental labels. Experiment 2a demonstrated that powerful individuals display higher levels of
willingness to donate and donate more compared with the powerless and under the public acknowledgment
condition. Experiment 2b revealed that the powerful rather than the powerless tend to write down their e-mail
under the public acknowledgment condition. Experiment 3 provided evidence that a strongly conspicuous
inclination among powerful participants is not attributed to a general tendency to show off when engaging in
prosocial behaviors. Finally, Experiment 4 not only replicated the effect of power on conspicuous prosocial
behaviors, but also established the mediating role of self-presentation.

The current study demonstrates the relationship between power and conspicuous prosocial behaviors. That
is, individuals with high (vs. low) power are more willing to engage in conspicuous prosocial behaviors with
self-presentation as a mediating factor. The findings of this work have important practical significance for
marketing managers in terms of the utilization of sense of power to effectively guide individuals to engage in
prosocial behaviors.

Key words sense of power, conspicuous prosocial behaviors, public acknowledgement, self-presentation





