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SRIE o ASKIFZE AT SR B T4 B2 (IS IR, 5T 1 INE T S R PR S5 7S [a] it 2 X 2l & 11 it
FERRIZIR G TSI R B SRR ST, RIH(vs EPRIED) 2o BRARIH 2% & 1 AL 4%,
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EEHA MRIHT S SRS DORMERE, (SR B
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1.1 (e

55 S A S A b H 4 T 45 R W (Krishnan
& Chakravarti, 2003), &I LIHHE S H rEH LY
JEADCIIE B, ) &85 (Walker, Skowronski,
Gibbons, Vogl, & Ritchie, 2009; Berger, 2014), {#~IH
IR ) A I — T, B2 E] T AR S R XK
M0, DA SETFIRIHT 85 BB o 35 22 I IR Y
FRE, ST AR A %, A 2% . TRBE |
B % (Muehling & Sprott, 2004) . $2 = X AR K 8
WK 25 BE 25 (Cheung et al., 2013), MMM 5 Y
iEPE . A A5 IL S T R A S B RO (0
A [T ] 4R )75 - K e 42 Al T A4, AH a) e 4
A M I Ve A TR B T 08 BRI AL - L7 a7
LYY IEIHIE S ——F A —Z, E# K ) . H
P i, WIHT SR e, TR
e ?

TN 32 SO I R B TA A 17 I B T > A 3
ARG IEIRIEEZ AN, AN EYE (Nussbaum,
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2003), PAIHVE R —FhREER B IGIEE, FRATH NN EAE
FENG AP JE M o PR TH AR D0 i 1 %
R, RIBAE R —FPE BN PR TH 1
JE PP KX S [l o i I, BER AR L AR SRR
11 4% (Holak & Havlena, 1998), K4 il 5% 3= %2
S PR H B8 I 2 S e, RS R IH & 75 REAR R
JHUAHT R AR ) B B AL R RCR, JMR DA N1 8o
NS G RETTIR . 2R B S, PRIHT
A AF LR 7 © A 1 SCHR$E S AN TR Y
i W TE G2 2 45 1 2% 35 7 R A [R) 1) o BB R (A akeer,
Vohs, & Mogilner, 2010), 71 9% X 7 B2 750 5 i 1)
BN L B % (Kervyn, Fiske, & Malone, 2012), 4
IH T 45 VR R 17 BRI RT LA A 1 3% 25 HE A DU (Zhou,
Sedikides, Wildschut, & Gao, 2008), M ifij /=4 i /&
T, PRI 2 35 AN FH 38 3 4 =577 A 4 S B FR R 92
i PR PR IR, DT 2 M 31 2% 38 1 0 A 4% 5
TR X RRE AR S L B S TR, RIHSE N
—E BT, S G 2 L SRR B,
TETH P8 B AR A A R8O TS5 el 9 2% 3 11 A
f&#%(Ranaweera & Prabhu, 2003), [Hitt, Fefi742H
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Holbrook 1 Schindler (1991 1H & X H—
FPXSAS AR . AR R | R . JLE RN
HERERE SN A EY R R —
P B Y 2 B YA R A TH o — o
R 8%, Holak F1 Havlena (1992) A M A IH J& X
FEER RS IRE, EPOANE—FIF 4R,
AL E AR BAE A BT . OFRAE | fh et Y 2
A7 Ry 2 U 2 25 52 ke BPA TH ) IF T 45 22 &
T T 1% 44 (Wildschut, Sedikides, Arndt, & Routledge,
2006; Baldwin, Biernat, & Landau, 2015; Huang,
Huang, & Wyer, 2016), SCUFEAF 57 25 SR A0 iiE 52 PR H 2
SRR — FR Y IE T RN, AR IH 2 245 A
O B 2% | S (Muehling & Sprott, 2004; Zhou,
Wildschut, Sedikides, Shi, & Feng, 2012). $2&& X4
RN AR WL A5 FE (Cheung et al., 2013), Hmst 2>
HEAE . PR H 2 (Wildschut et al., 2006)F1 KK
M (Zhou et al., 2008)% . MR IHVFRTE) 45458 1
JH)iZ (Muehling, Sprott, & Sultan, 2014), i f#F] i
MRIHT 5 51 A0 P8 T AR R, AT B2 T Ly 1
AL FEOR, R8RSR IE ] 13X — 5.
Triantafillidou I Siomkos (2013)7E W58 H WEA Tl B
R, WIHA LME#ES5E; Triantafillidou F1 Siomkos
(2014) AT 2 5 AR s B 4 3 P IH R 2 3 11 A%
FEA Em . DL E T IE I R R TE T
[F6 AL 2, HLAS S — B e 2 M IH T
A BT 9 1 DR RE, X — S5 e ] il R —
SRR IH T AL R RO R R4 e 2

AR T SO 1 R BT TA R 1 It 2 A A R

f) (Nussbaum, 2003), RIEERER T /MAA A B 1Y
IHEJEEZ A, A NFIE M. W IHAE R —Fh ek
PTG R, WAFFENE BRI A JE M o AN ] i
TGS AR AR (Yagei, Biswas, & Dutta,
2009), PATERWTFE AU PR IH B 15 2 A B2 IR T 14
[H &5 BT & A Ik A {5 (Muehling & Sprott, 2004;
Wildschut et al., 2006; Zhou et al., 2008), ZE& T &
IHA A AR, (H3E TP TH B B M A e v
WAL RCR, sz —SmmtRssie. Wik, A
SCHE TG B AR BE L AR, IR EIE 2 5 2R
Y[ U FE XTI 2% 5 AL R 52
122 @mREEER

i B G e 48 TH D A 1042 P i LI AR BT s e )
MIAHL (Grohs & Reisinger, 2014), Aaker 55(2010)
B 5 TE 5 45l iR % (warmth) A1 85 BE (competence)
PO AERE o R B AR . R S . A
SRTENARMEAM G, MiABe s (5O . AR
B RHE M 3E 4 J1 % (Judd, James-Hawkins,
Yzerbyt, & Kashima, 2005). £ R ik B& FIELHE e 0] S
XA B IERAFNPEASY, Kervyn %5(2012) % B 9% %
XoF it R, A7 A Yk 1 R P TA R BT o % T R 1 7Y
i L, T 2 A ) T SRR TR A3 AT, TR TRk R
AU b, T B ) TN Z T Y 53 AT o R AK R
e AL R Ao R B AR h et S 0 B2 Y )2 T,
Fournier 1 Alvarez (2011)iF57 & P, 15 BB AE
AT LA FEIH 2 B AL L Z [ DG R o Aaker 5577
F(2010) it 2 FAKRE I 5 ¢ IR AR 22 A 28 il 45 7
TR R T Z IR R IR, BRI B 25 T B
KT ZRE T AR . FET I, A SOR S BIE S50
T 1% TR RN B RE Y

TN 3 SO I RS I A IR SR T A A B
ARG NG R T Z A, B AEAE N8 M (Nussbaum,
2003) M IEAE g1 A —Fh, LA 7RI BT A S 7
FhJE e, 15 R E U SR TH e i PR L SR DA
Ko HoAt 58 2 14175 4% (Holak & Havlena, 1998)., Rif A
PRIE G S PR oY O & 3B 5 2T o XTI IH A
HiEtE, Huiarsr i, WIH B AR JE PR X i 2
ICICAE S AR RS2 FNERA, AN FAMAM IHB X5 T
270, B DL BRI IH AR IR A T8 . MRS
[ B4 Bk, M IH AN AR ™ A — Py s ek,
fal (TR N2 (2006) 7E B 5 i BTG Ak B2 1) 22 i it
S T AR, PR TH R JERT LI 2 2 4 X
RO R o X T O, PR IH 9 2 AR ik
P SRR BT, S BN g s R ST,
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A 7T 1 T DI TR 1R L A 5 40 A AF 58 PR TH T 45 4
fur s e 3 2 5 Y AL

PR IH B TA 0 T8 A AT LA 253 2 3 % i L1 sk
R, DL I G X il BB A A AT (9K S, PhIT B
2012), MMifE AT 242 U3 2% & 1 %% 3% (Ranaweera
& Prabhu, 2003). M IH ()17 8@ 1 0] LLZE file A 1R 1
PR (Zhou et al., 2008), HEhNw LI, AT LAMA
Al RE 2SI /D73 AT R R4 SR R o BRI, X
W L R, PR IR IS IR i 3R 38, XV 2% 3 1) 11 A
FERE T BEAEFE T )52 0, XPRLBE 2 Sk, IRIHAE R
FRFRIE, FTRES IR IR 2 1 DGR o i I,
P an ik

i 1a: XHRBERL GRS, MIH(vs JERIH)
J7 A T AT RE AR 2 0y 1 AL H

i 1b: XFARERL MR =, M IH (vs JERIH)
J7 A T AT RE R T 2 0 1SR
1.2.3 ARk, FERFMMMEK, HEXWFNER

P (loneliness) & — 7 W0 438 IR,
P A T AR AN B A2 107 AR S w4 I
PRI, I IR AN A SR S Fh 5 A R . IR —
Flr S NN . APRIERE . B R .0 JREE
(Cacioppo, & Hawkley, 2005), & 5= 44 A
K(Cacioppo et al., 2006), 4~ 3Y]EE FE N A 1
R AN, W25 A I B (Mellor, Stokes,
Firth, Hayashi, & Cummins, 2008). J#i /& 8245 TH 7%
HAETG RSB R BT, OB R A B L R Y
M A (Parker, Lehmann, & Xie, 2016), M IHZ—FH
A E R, AR SERZh R ESM, B2
RSN, SHEE AR IUS(Zhou et al.,
2008), BEAT, AP B 12 56 R FOINAF A Ak
SN PR R N 3 = o I OB O P 12 O N N
AN B IN 5T AT R R AT SR R

I3 SR SR AR 7R . B BFIY g (Harris, 2001),
RS N A TG AR, BESR T Da s Stk S Y
J77 S T B R LE T B 4 O AR A (] S2E HPE (Chang,
& Tung 2016). MIRIHPIAN R EMARE, MIHSHE
T B % LD SRR BRI o TR A it L g sk T
LB I b B ) 2 1) 1 FNF %% 45l 43 (Crosno, Freling,
& Skinner, 2010), Chang il Tung (2016)#F57 % #4,
s JERL T3 S R 2 BT 2% 3 Tt LA R XUz, 3 9%
O E AN Dy S AR i RO (B AR5 1T 1Y (Aaker,
1996), MR IH B TIA R0 T8 Pk 23 38 9% 25 X7 i jt [ s
TR, 25T S ok T 2 MR AR, TH 9
{5 AT 2 ¥E 38 9% & ) O 18 1% #% (Ranaweera &

Prabhu, 2003),

X Yhak 1 8 ot T 7, T 2 RN O R,
IH) 4 015 8% 1 23 B AR 2 3 i IR, 2570 o
TR NG L, DT IR 2% 3 1Y 1 AR AL 46 2%
s X ACRE AL T, T A B I,
IE T 4 B DA R0 2 184 0 905 2% 3 % ot e g s Jk i
R, BRI 2 E XS AR, AR T S
) AL RE O o 27 LTk, ARWFSE 4 R A R

i 2a: XFIRBE RSB, IH(vs JERIH)
I SRR 2 5 0 LR, IOk RN 2
FEZHAER;

% 2b: XFALEERY GBI, P IH (vs JEAIH)
I SRR T 0 DAL, D7 s ORI E A Rk
FEZHAER

PRIH & —Fh 52 42 19 1 J% (Sedikides, Wildschut,
& Routledge, 2008), & AXA] LAZE fif sk £ 74 g 52
JB%, A BE LR £E JE (Juhl, Routledge, Arndt, Sedikides,
& Wildschut, 2010), # 7 % 4 J& (Reid, Green,
Wildschut, & Sedikide, 2015), ‘24 JEE KT A%}
Jei) P PR B A SN A B ) 45 SR o BT AR Tk 12 7Y L
PR TH AT BB 23 380 2ok [A AR A 1 £ S8R 52 0 3L 1Y) it
A&, DTS T 2% 5 0 TG 36 X TR0 BE AL & g,
PR IH AT 68 23 380 27 $2 T 22 42 S8R 52 ) 15 2% 35 %) i i
MIAE AT, PATITSRZ A T 2 35 1) D RAL % o AR 3Gl i 51
55 0 77 B HERR TR e .

2 WHGE 1. JTERELS AR G
AL R g — TR A

WH5E 1 BAEIRTEA 2B (A IH/AE TR IHD Y
AR, DA TR Y it Rl e 2 /&4 e ) 11 A%
25, AR SR TR S
2.1 BURWE

FEXPPRIH) & DAL 1, AWPFR ks T RZ
B m AR 2 VW B HE S BEAAST  <B IR U
BARIR, M python Zfe T H., XF4ll i'E 7 i
FEATHLAS TR . e iR U Bl F e IR, A
AR T i B v 1 25 i, 2 i TSR
(7% 1&, TR R A T 9% 3R W R S5 A S B A 1) i |
VPR B e K AT AT L — e R B b SO I 2 3 1Y
1A A2 4 58 S RO 2 3 0 1 A 77 2 B (Hung,
Chan, & Tse, 2011; Gong & Li, 2017),

NRIEEHE RS E M, ANFFEIESE 2016 4F
ZAH WA, JBCT HHRBIE LI 15 a0 2016
SETEROH AR T A SO K T
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H. M, A, Z2a2. P, Emm &R,
FEXE . FE . THASR . BRI SR,
IR N A ALTE R N2 . AT ] Fe kit | oF
W R 22 B E

S BEPLAIEC 30 A7 B 2= A A X DL Al 1Y
ai A AT, R LA bl i P S

(1)t 1z B i i

TMuz =436, D =0.31; My =3.01,D =
0.37; F(1, 30) = 232.65, p < 0.001).

TERME (M ar = 4.15, SD = 0.33; M xi
SD = 0.43; F(1, 30) = 137.99, p < 0.001).

FEHER (M ue = 4.17, SD = 0.37; M us: = 3.16,
SD = 0.30; F(1, 30) = 135.75, p < 0.001).

FEZEMur =4.11, D = 0.35; My = 3.07,
SD = 0.44; F(1, 30) = 99.49, p < 0.001).

FEMuz =4.18, D =0.35; My =2.87, D =
0.45; F(1, 30) = 158.97, p< 0.001).

A O AT AR (M we = 4.28, 9D =0.34; M 44 = 3.38,
SD = 0.32; F(1, 30) = 110.05, p < 0.001).

FRIFAHEM we = 4.22, SD = 0.25; M s
SD = 0.43; F(1, 30) = 107.725, p < 0.001).

(M um =429, D =0.36; My =3.41, D =
0.40; F(1, 30) = 80.62, p < 0.001).

KFEMur =424, D =0.37; Muz =3.02, D =
0.33; F(1, 30) = 183.52, p < 0.001),

(2)RLRERY it

FAFE(M ng = 3.38, SD = 0.47; M 4 = 4.07,
SD = 0.32; F(1, 30) = 232.65, p < 0.001).

/KM =3.38, 9D =0.47; My =4.07, SD =
0.32; F(1, 30) = 266.74, p < 0.001).

TL/NE(M e = 3.45, SD = 0.44; My = 4.11,
SD = 0.31; F(1, 30) = 283.75, p < 0.001).

EHMue =3.10, SD=0.42; My =4.03, D =
0.29; F(1, 30) = 436.81, p < 0.001).

HEMuz =3.36, D =0.47; My =3.92, D =

=3.19,

= 3.28,

0.30; F(1, 30) = 236.63, p < 0.001).

FW LM ar = 3.20, SD = 0.41; M us = 3.84,
SD =0.30; F(1, 30) = 317.60, p < 0.001).

XFLA AU NS AT AR B, K R N 2 v B
A /NI | B AR VR T 3R] 4 07 36 H SR A R A
IH) 5505, AR . SR RZ A S e
TPk A AR IR 5 30 . IH) 02—
TS, AR IH ) R A R 1 BT R
JEMRIHSCER o BIEPIAL LML A BT R PksE ok Y
WEFEATAG IS, AL AT DAL b2 8 TR 1H BA
SEARMRIHARI AT 4328, anSRxd T e — 4kl F B &
Al N B ) 5 7 — R AR A R PR I LG ), DA
RAZ ST SO E IR TH AL F), ST A7 BE
W, FEREE =0 Bl N B TS, R 1 R
Je R ALG T . ARIEDS TR N R, KT
5y MAE B 51 K W TH RN B 51 & i T TH 9 i 2 A,
I3 AR 2 5 N2 v 7 A IR SR T 1 14 3R]
WO B PR YR B, AR
A, ISR R R AR W 2, 3 2
BRG]
22 HIESR

PRIRZERURL GO R3S AR . S T ik—2

*1 WA &XBS5REERRENFE

ISR e I A KRB Bt
PRIHT 45 125 46 171
ERIHT 45 88 89 177

Mt 213 135 348

*2 FREORBRABESRMERIENE

JE JTAE A Tk 197 Ly Jusay
o PRIH 63 20 83
AL IH 49 41 90
. PRI 62 26 88
e AEMRIH 39 48 87
Bt 213 135 348

&3 MEFRBG

-2 0 5~ P 7%
FRIH MR AL A FATT, I/ B B W0 I —— (e e — B A T R L, — /AL — SRR, ARt
(== AT AR, (FTEA4R)
AEMIH DR BL AT 0 R] SR AR 5 B, RN FTIT TR A I A 23 B PSR ROAERE (AT AAAR)
FRIH #ALSE /NI B, FRIA B . FTZR . HORE . RS EAR BRI RS, BIR ESIOREA
B, R WA, BB HIUE, RER (EEH)
17 1 A H RIS RN BE I K, #RZEE PO 45 o — T THREL, = PURAT S, i i — 48, I A e an
EIRENIE! EHWI T — 28 2R, A N REIEAE R 20K . W HHAE, W ERE | LA

Gl

(EEH)
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BELARL A5 ZPREE T T 5 VR A Bl Tt S 11 A T 2 R 155 S XL A 949

PRAEMIHT A AR HT 2 09 UL R 22 57,
FRATTLA - 24 5 T > (e e it B LAY 22 850) Sl PR A8
i, B A RS IR L I Y /3 B BV Sk e TR T,
AN ZE F RIS IR0 UE R RN, 25N 4 iR,

PR [ A A SRR B, PR IH T 4 28 R
JIE G2 B DE E OC R AE V- Y 5% e i b A2 HAE ] ik
MFEOEHE R =0.21, F(1, 348) = 32.47, p< 0.001,
N> =0.123) . THEA I E RS R =0.17, F(1, 175) =
15.05, p < 0.001, n° = 0.081). {5 B i 3 (4% 5
R* = 0.40, F(1, 173) = 77.49, p < 0.001, n* = 0.314),
Ui S R 2 X TH ) 5 28 BRI 2% 34 1 AL
& Z [ A7 25 0 RTTAE o 4 B BB 800 43 B
WoRCAUNE 2), X TR B SR, R R
i b, I E X AR R IH T 2 0 O SRR S
FHRIH M s = 3.63*E° < M g = 5.91*E 7,
F(1,213)=4.67, p=0.03 < 0.05) . [ BH i (M s =
2.75¥E° <M ym = 6.45%E°, F(1, 101) = 4.36, p =
0.03 <0.05) [ EAI B EMun =33%E° <M pyn =
5.7*E°, F(1, 112) = 6.16, p= 0.015 < 0.05), *%F T4k
RERY AT 5, 7E PS5 L B, TR ERHAIHTT
AR B S TIEMIHTEM e =
3.32*¥E* > M gusn = 0.68*E*, F(1, 135) = 28.095, p <
0.001), THREAIEEM win = 3.54%E* > M g =
1.08*E™, F(1, 74) = 8.90, p= 0.004 < 0.01) . % KL%
BE My =3.05E* > M gy = 0.20%E 7, F(1, 61) =

40.19,p=0<0.001), —FHHEUEA T Hla F1
Hlb.
2.3 ZERiITie
AW TR TR I, AT AR 2

R4 1 BRI S SR R [RI 28 7 Y

VAT IE . Bk, X R E R S R
T, WIHT A AR A0 0 2 5 A 5 e 0 SRR, Xt
TIRBER S S, AEWIHT S SR SE A T
o O T RBAL % o OB DR IH 4 X A RE AL A A
IE ] B GE EVE T, X I R R R, A i B 9 oA
F o BFSE 1 3R T PRI 45 F0 5 EOE 52 00 28 B0
XL RE 2 PR, (R Hla AR H1b 15
2 TUEM .

30 WEIT 2 T IELS SR RS
1 RAAL S 52 0 114 R IS PIL
(17 Jms S )

W5 138 = F R UE B TR RN S R
S 022 HAE FXHE 2% 1R AL 3 B R AR, T
2 MNIE M 1 B TS g, FE B AT 1
SR EIRS, BREEIZIRAS R A AR I 5 A8
HAEB PR, JF BB HAD AT G Ao
3.1 MREITESHEWE

WF5E 2 R 200 H T4 - MR IH vs AEPRIH) x 25
MBS . WAL vs RUREAD M AL S8BT, 230

F4 EXEBEMGETLROMBERNSE

AR S of R M1 283 J5 fil df Y77 F M
1 IE AR 7R 3.20E°° 3 1.07E° 32.472 0.000
) 4.770E° 1 4.70E°¢ 143.007 0.000
WIHZEH 1.12E° 1 1.12E™ 34.170 0.000
Y52 ] 1.78E° 1 1.78E° 54.123 0.000
PR IHZE I < i R 4 1.58E°¢ 1 1.58E° 48.203 0.000
R2E 1.13E°° 344 3.29°*
it 1.73E7° 348
1 1E By BT 1.45E7° 347
H: oa. R=0221(M% R =0.214)
3.50E—04 ; —a—*fRIH 332E-04 4.00E-04 [ _u_fFIH 3.54E—04 3.50E-04 [ __riH 3.05E-04
3.00E—04 E[ZANE| = 3.50E—04 | [Nz J o 3.006-04 | - 4-4RIH -
X 2:50E-04 ’ i SO0E-04 7 2 2.50E-04 L7
# 2.00E-04 ’ iy 250E-04 / # 2.00E-04 | /
& 1.50E-04 ’ 7 2008704 4 x 4 g
g b L/ & 1.50B-04 |- ’ 1.50E~04 /
1.00E-04 & , 1.00E-04 | 6.45E-05" 1.00E-04 - 5.65E—95/
5.00E-05 A 5.00E=05 |- - 1.08E-04 5.00E—05 |- : 2.07E-05
6.80E—05 . _
0.00E+00 L 3:63E=05 0.00E+00 W2.75E-05 0.00E+00 5 30605 '
T Y B4 i TR EE AL BRBRY TR HY BB
1) Bk 2) THR% 3) W

B2 WRIHS 5280 5 T R 04 52 0T 9% 1 A% 3% A 52



950 1N B

L

951 %

LR ARERFEZNFESH TARLE, JIRASA
MGG, A EWCH SIS 222 fy, Hrp 5k
i 48.6%, e 51.4%, S2uGrp AR50
THF B 5 U G2 3530 2o S 3045 ok S

P RN P A, I A B B
T ), BT AT R T AR
Muehling 1 Pascal (2011)f)3256 A1k ek gmimi>k, H
T ENWIHRERE AEWIHA T, ) L EIA
A& — AR AR, AEFR ARG T, TR AT 5
aliss Rl R o i ARk [F S5 E 22, COTON i
ZI ek E, NAEZ KW, COTON ik,
COTON — 2 [l £ ik e eee, SRJG RN — R T
SR, TS R AKENE 1985.08.24, fEAEMRIHA
h, BIAEEIE . XD i E e,
N, Z b IRATAHIR, COTON A& sk —
AR . & —42, COTON Jt 5 A1,
RGN — RIS, 5L TAKNE
2019.01.08, WAL anE 3 Fim. #ilET &
Jo, WEBEGHTWIHT &R0 E R E
(Holbrook, 1993), 3t 7 R (o = 0.936).

APV S — D X T A RELR N A
BB, R B RS EAYA R . COTON J&— AL
mn W, I R — BEOETEAT ML AT, Al 97
#5522 K, COTON Ky 1 ik — 35 4y,
WAREU) TREF, %A " A AL Ik —F
KT . KAFHYBEE . AARHY S R A ALk : COTON

COTON #8#1, . /b, #EFX

BH:

* HE :E0S 8000 LRFEH (EF-S 18-135mm £/3.5-5.6 IS STH §#sL)
* Rt (mm) :131X99. 9X76, 2 FH

* HHRE 2420 HiRE

* {5 RRAE KA - CMOS

2019.01.08

S FAMLEL R, S — R TR T RIS, A
AP 7 A A2 2 O, COTON 2 Tk —20
REFTES T, —HBUITH L EMBHEARMI L,
M= A R B A ). FERIRE MBI Z G, F%
HE ] F I & Y 52 10 5 3R (Aaker et al., 2010),
2 R ] = AN ERE A (0 = 0.856): «FR
AT IR S — A eI B A L TR I A LR —
AN FEIETE I L < FRAEAR 12 i R SRR R T
5 BT UL AR s [ EE SR = A 1 A0 0 ek 192 7Y
AL R (0= 0.941): “FIEFFIX R — T EIFHY
i TR AR I A LR T 1Y 2 N5 N Z R K
7 AR I G IR AR I A TR 562

w5 B 5 o8 B4 R AR 1 8L 3§ (Brakus,
Schmitt, & Zarantonello, 2009), 475 H& [yt J&%
(Chang & Tung, 2016). f5{L/E&(Morgan & Hunt,
1994), PR E&(Russell, Peplau, & Cutrona, 1980).
i /2 B (Reynolds & Beatty, 1999). fE &/ (Leary &
Kowalski, 1993). % 4>/&(Fraley, Heffernan, Vicary, &
Brumbaugh, 201 1)l (B B934 0 5 e 4,
Hrp 1 RoRsE AR, 5 R 2.
3.2 BIESHR

BRITHGIS : A6 2RI R, SRIH S
H AW B S TR IHT 5 4HM e = 4.05,
D =0.61; M g = 3.66, SD = 0.74; F(1, 222) = 18.16,
p < 0.001, Cohen's d = 0.58), SZEXF TP IH AR
BRI

COTON B Z[A 50 RE ;
AZEZK [T, COTON skiEEE

B
* 2 :E0S 800D BREHL (EF-S 18-135mm f/3.5-5.6 1S STM HL)
* R (mm) :131X99. 9X76. 2 BH
* HHBF 2420 TTIRF
* SRR A . oMOS
1985. 08. 24

B3 T SRR SR
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X AN [] 1 s R T G R A A A o M 2
5o TEURIDE Y ST 2 b, R B R I
P B = T AREE(M we = 4.09, SD = 0.84; M e =
325, SD = 1.07; F(1, 222) = 43.77, p < 0.001,
Cohen's d = 0.87); TERLHERY S A2 v, Bl
B B RLRE T B T IRBEYEM s = 3.77, SD =
0.81; M e =4.02, SD = 0.63; F(1,222)=6.12, p=
0.014 < 0.05, Cohen's d = 0.34), SZH6XF 5 MIE £ 1Y
PR

FRL T ST A R 28 B 3 (A
ISR R = 0.36; F(1, 222) = 37.78, p < 0.001, n* =
0.148), Z53NZR 5 Wi, Fr 2l (B0 43 BT ik
FNE 4), TERBER AT, WIHT S X9
() F AL R 52 8O W T AR IHT (M o =
2.87,SD =0.68; M i =3.50, SD =0.53; F(1, 119) =
35.90, p< 0.001, Cohen's d = 1.03), %} T2 E &L (1) 43
A, PRIHT 5 0 O SRR SCR W2 = TR IHT
H My =4.22,D=0.51; M g5 =3.78, SD =0.81;
F(1, 103) = 9.05, p = 0.003 < 0.01, Cohen's d =
0.65). LIAE R ki Hla #1 Hlb,

XA EOR UL, ShEIERRT R BR A E
S5 o BB G R S (R S R RE = 0.11; F(1,
222)=4.30, p=0.039 < 0.05, 1> = 0.019), 7EJRIEH
e R N R £ e [ 7 N | = = 7 N | S D s =4 1 39
(ﬁ%%ﬁg/@)ﬁ(“ﬂ wn = 2.58, SD = 0.69; M gy =
3.15,SD = 1.18; F(1, 119) = 11.79, p = 0.001 < 0.01,
Cohen's d = 0.59)., 7ERAAEMY A0, T &2k
RN £ BRI SE M A B R XM e = 3.38, SD =
0.90; M s = 3.42, SD = 1.03; F(1, 103) = 0.035, p =
0.85 > 0.05),

X ok UL, ShEIERRT B A
BN B A SR B 2 (R B R = 0.14; F(1,
222)=5.57, p=0.019 < 0.05, n*> = 0.025), LiLEIE

B (M s = 2.88, SD = 0.87; M gy = 3.30,
SD = 1.07; F(1, 119) = 526, p = 0.024 < 0.05,
Cohen's d = 0.43)if JEALRERY i FRE(M s = 3.76, SD =
0.73; M g = 2.70, SD = 0.75; F(1, 103) = 49.00, p <
0.001, Cohen's d = 1.43), fHELIEWRIH 4, HRIH)™
e N R e B SN e o S e N | = D g 1]
T, AHETY SR L IR R T R A5 T B R T Y
BAIE(M ww = 3.15, SD = 1.06; My = 3.76, SD =
0.73; F(1, 119) = 9.98, p = 0.002 < 0.001, Cohen's d =
0.67),

AWFFE R Bootstrap 217, S B AKEL
(Zhao, Lynch, & Chen, 2010)i#£4T T A5

i AR B o R A E S R R 43 A AT
bootstrap Jr kAT H RN AL, PERERIAL 8, A
A PR 5000, HASHOAIHISR, JOMUER . 2
AT I AR AR i S Ay, DR RRIE N
AR5, 78 95% M EFKF T, BHRGRERY: “F
H 2 78— I a5 2 SR — 11 AL 45 11 3% 2 b A
W3, PUME(LLCL = 0.0005, ULCL = 0.170), i
JEJ(LLCL = —0.230, ULCL = —0.008); i “tRIHZ
Tl — [y s {5 R B — DL 38 1 T A B AR A i
%, JIHE(LLCL = —0.044, ULCL = 0.039). {5{%
J&(LLCL =-0.137, ULCL = 0.136), BiE0 . “F
IHZ2E 7 — 5 B R — O b A AR A B3
(LLCL = —0.067, ULCL = 0.027), JnAdf 225,
P TH 27— £ R — Tl R IR — H AL % A i
BAKRRA B3, EEE(LLCL = -0.040, ULCL =
0.028), 1 EJE&(LLCL = —0.276, ULCL = —0.019).
R, SRR TR H2a, i B2 2 & N
MIH(vs AEMRIH)T & 2 B ARIH 2 & 1) 1 UL #, IR
MR R RGR BE S A VR, JF HAHRERR T8
JEIBAE S A B AT e .

HEER MARHEE PN YR A RAS<HR

®5 EXBEMMEESROMERNIE

75 5 R U 11 25575 il df ¥y F 2
B IERLARY 55.270 3 18.423 41.611 0.000
R 2733.457 1 2733.457 6173.808 0.000
N EESER] 36.797 1 36.797 83.109 0.000
i B 4 0.829 1 0.829 1.872 0.173
PRI < 5 e 4 16.724 1 16.724 37.772 0.000
R 96.520 218 0.443
Mt 2889.520 222
KBEIE /) STt 151.790 221

. a. R=0364(H% R =0.355)
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4101 —— dEFIH e
® 390 | P
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3.50 | -
§- 330} 3u - - 3.08
3.10 x
2.90 ¢ 3.02
270
2.50
TRBER HAEEL
B 4 )RR S OE G058 5 B DL IR G
A

15 5 i R 14) 3 2 R A O8R5 i
AT AT, BRI IR IHZE A — 7 R — (5T
— ARG/ A 42 2, T R (LLCL =
0.0002, ULCL = 0.242). f#{E/E(LLCL = 0.107,
ULCL = 0.579); T “MIH SRRk — il 12 Jf—
F1 AL 46 10 3% 22 A R W 2%, IUMUER (LLCL =
—0.033, ULCL = 0.033), i /& (LLCL = —0.164,
ULCL = 0.206), $(#E3RM: “MIHAE B % 4 K—
G R R A 2 B 3 (LLCL = —0.017, ULCL
= 0.160), IMAGEEZ )G, “WIHEE -2 2 HK—
fFAR R — AL A BRI AR AN B, LK
(LLCL = —0.016, ULCL = 0.165), {Z{F/&(LLCL =
0.118, ULCL = 0.628). A, SCHE T ik H2b,
XPRCREAY ST, MR IH (vs JEMRIH) 2342 = iH
H W O RAL R, D7 s RS AT B B34 22 A 1)
YER, IF HHEBR T %8 4B AE A A B mT REME:
3.3 HRiTie

ST 2 DA JRmse T2 1) ) 5 R B, RS U 1)
T FEAN R i R 52 X 9% VIG5 7 A i 22
5, ZERERM . XPFIRBEALS R, JEMRIH S H
TRAGRERCR AT, X FARLRE R S, MR IH ) S0 H
TGRSO A . I, R85 RS2 R TR Hla
I HIb, AN, BFSE 2 X AHBFZE 89 A AL A
TR, BFoTLE RN . X T IR A S, M
[H) 4 SRR T 9% 3 A DI, B2 THT 2% 2 10 2
T, M A 1 2% 2 TR G A5 X T AL BE AL
R 5, PR TH ) 2 BT 2 3 %o R s Ja ) ek
L, BT S RS AT R, T PR TR R O aiAL
TR I SRR il e SRR ) A S L Yl I T
ACH FE A ARG I 2 rh A AR g Dy SRR E AT
JEOE T A5 20 5500 A i R s S I 1 R 1Y
HE P AR R, WSS R SRR H2a F H2b, R
TR R A R, N ERN KA, WIHAT L >
R W Rk, AR ARSI A B, BT

HEBR 13X 4> n] BEME A BRI

B4 R X TR B S EIE S, RIH) &
AR AR RAT A 0 5 22 5, TR g T 1 3 0k e 2R o st )
RO ORI | Rk, T B X VR IE 4 A A 5 T
] TR IR, PR IHAR I AT LG 2 3 00 I R,
AMRLEII A1 57 B 2 1 AR TR LR R, i
A F o — Fp AL 54T D, i LA PR TH 22k 1 1 2%
R, T S BN A T E AR, e
D EAT ORI AL ZR, DT FAAER F RS %
TH B X TRCRE AL bl R A R R, BRE, XA
[H )™ 5 0 e a2 O 1) TR A, MR IHD 7 BESE
HERLEZDE TN WL R iU PSS W /NS DT AL R S
H BB AR AT A R, A5 AT T AGE 2 38 9% i 1
WAL

4 BT 3. )AL Y S
T R 3% 52 el 1 A A S AL
AT E)

IF5T 2 DI B e 1 ) T T3 S SR I UE T
I AN RIE S 10 38 AR B, 5T 3 KA
AL 1Y £ JE BTS00, TR BRI AT 2 4525R
(TN, PRBEFZ ) IR 5 R 42 52 B AR Y
L AL
4.1 MREITESHERE

W5 3 R 208 1IHT 45 M IH vs IR IH) x 2(5h
REIE S . IRIBERY vs RLRERD AL L5 1581, 160
K ARERERHES S TARRSLE, RANA
BN 150 1 o Horbr B3P 5 b 48%, 2o i Lt 52%.

5058 2 MR, e A, R4 pik
BEMLIS B — A TFARITEZ A AR, IR 7 5
Ry : B R — ST TR, I — B
FEFEAT B EI B, Al 7= it £ 32 T8 2 o T,
BMR TR R ), ARSI TREE S,
ZOS I A AR TR —FhOC 2 . ACHF . T4 iy 2
o BABAY SR - B8 R — GG T R
i — EE AT RIS, Al i 7= it 5 A2 T8
BRI, T — RS T, —HBU)
T TARUHR AR AT &, D4 55 7 i 7 JoT et
WEIAEE T EHORE M B Z R, W EIEHE
T S 42 55 (Aaker et al., 2010), FFEH
K 55T 2 MHIF

PR 20 5 i) 5] 132 4 T R B R TH BT
HICRGAEWIHB) SR, T SCR AR mE S
F7R o
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E RN

B LB Gk,
Hi, #%. £LXKG.
%, ®REHBZ,
BT 2RB/

-
By

dhtpstdede =
S X ¥ X
PR XY LN X
&ERAEE

Bls TR AMRY SR

B Ja e R AR i L P AR R I A
DL RN A G2 R s, A8 i i I i S5 2
I A ik s Gemdk, Hob 1 Fomi s
ANFFE, 5 Ron el E.
4.2 HIESH

BRI e SRR E T, WIHT 55
AR E A Y& TAEWHT HHM v = 4.19,
SD = 0.37; M g = 2.18, SD = 0.56; F(1, 150) =
674.43, p< 0.001, Cohen's d = 4.23), KNI AHFFEXF
IS BRI T

X AN [] 4 s R T G R A A A o M 2
5o R Y R b, R R B R L
P B TAREEM we = 4.16, SD =0.51; M e =
2.32, SD = 0.62; F(1, 150) = 383.41, p < 0.001,
Cohen's d = 3.24); FEACREHY 5 G o dirh, Bl UE o
B B RLRE T B TR EM s = 2.58, SD =
0.68; M xse = 4.18, SD = 0.48; F(1, 150) = 278.74, p
<0.001, Cohen's d = 2.25), Xt AHFF R i I
SR ERAE IR I

TR AT )5 A Y G2 1 UG L X
B FIALRE 1) FRNAG B0 45 SR N2k 6 Pim . o #r
g R A BN B (A B R = 0.60; F(1,

150) = 106.00, p < 0.001, n* = 0.42), ZF4H K%L
NS AT I (UL 6), TR AR Srdrh, RIHTT
% Y 11 R % 5 e R AR AR IR T
(M =3.02, SD =0.45; M 5 = 3.24, SD = 0.34;
F(1, 78) = 5.30, p = 0.024 < 0.05, Cohen's d = 0.55).,
X FRLAE R B a4l rh, PRIH) 5 A9 10 AL R8O8R 1
ZETAEMIH My =4.27, D =0.31; M g =
3.08, SD = 0.54; F(1, 87) = 17429, p < 0.001,
Cohen's d =2.72). fBi% Hla F1 H1b 15 2] 51E
AR A ES P AR S WA
bootstrap JrikiEAT ARV KEES, PEEEAAY 8, £
AR 5000, HASHRIHIEARY, ORI 2
TR R (R AR SRy, LR R
AR, 7E 95%M B /KF T, BdegsREm,
I H 28 70— PR — 3 JE S — 1 RG22 P Ay
3, PME(LLCL = —0.33, ULCL = —0.01), ¥ /2
J&(LLCL = 0.05, ULCL = 0.37); iR IHZE8— 5
FUEF AT DR s b A R B3, i
J&QLLCL = —0.106, ULCL = 0.033), {5{F/&(LLCL =
—0.070, ULCL = 0.156), X} 5y S8R5 A8 il rh Ay
R, AR B H A RO X R 0, i AR
B R TN AETE, BUET H2a.

Fo6 T EEBEMBEHRN OMERIE MW

A5 SRR 111 2557 5 A df ¥ F P
REIER AL 41.522 3 13.841 78.028 0.000
TR 1720.546 1 1720.546 9699.661 0.000
PRIHZE A 8.936 1 8.936 50.375 0.000
i RIE 4 10.960 1 10.960 61.787 0.000
PRI TR < 5 e 4 18.800 1 18.800 105.984 0.000
P22 25.898 146 0.177
Bat 1821.880 150
KBEIE /) STt 67.420 149

W a. R=0.62 (4% R =0.61)



954 1N B

L

951 %

45,
43} .
a1t g

®39r -

§3r o

<35t -

| U, 7
31} g h
20l 3.02 o
29 —JEIRIH

25
TR R RER
Bo6 ) O R S ELOHI 9 1 AL R 1

Al

3.08

M AE B SRR E S R AT R 4 WFIE R
e T B TR L) 32 52 TP A O A3 AT v e A —
BB T oM, R as R, IR IH2ERI— T s
G A — D SRR I g A W2, D s
(LLCL = —0.266, ULCL = —0.002), {5{F&&(LLCL =
0.007, ULCL = 0.381); 1M IHE A — P gk — i
SR — TG 3% 1Y 3% 2L b A R 2, I
(LLCL = —0.017, ULCL = 0.166), Jifi ‘2 B(LLCL =
—0.0008, ULCL = 0.335) XJ At JBFn /2 iy vh A
Rrger, AR R A SO X R 0, FrLADT R
B AR S TR A RN AFAE, B E H2b,

4.3 LHRITiIe

5T 3 LS SRS, Xt TR E A s, dERIH
J7RE ) DA REROR T4 X T AL, M IH
] B PR ORI, FIE 4R L RE R Hla
I H1b, BF5E 3 FERIGUE TR IH T & A B 438
AR R 11 RS AL B 5 W ) 3 S R A ML, 4R R
WY X T B N, MRIHT & AT AR 2%
TP, 1 2% AN R A S 6 F R HE A I,
TP A O 3 i A2, BT 2 2 1) D A 4 0
B, DRI IR | i R B ST Y T
2 H 0 AL RE (g h A AR i X TARLRE AL
TR, PRIH ) 231G 2% 3 X i Dy s Ja ek
L, AR S BT A R LR g B 2 X A A AT,
PR I SR . R AR BRI T 5 280 55 0 R AR 3 B
SO O LR i S h A e, WFSR AR 3CEF H2a
I H2b, ZRAIFSE | W T8 SC s 2. oF
I8 3 MG SR B g A, AT LA AR T 45 R
BT

5 W TTER-S AT T 1]

5.1 IRk
FEA AR IR B 22 R T R BAY RE, JE

TR IH 8 R AL B T2 b 2 SC ) —
WA B T P et S AR B e K oy AT N R
ER MG EZER X Z —, A LRI R ik
R AL R 5 KAT A Z MR . R RarsE
F AR LM IHEBJZ 1, —BOh I IHS 44l
WORIE M TS at e, A E D
PRIH BTN HZ T o ASAIF 0 5 T4 2% A0 U4 B2 R A7
VIRIHT 5 AR, B Sl — T8RSk 78
IH) 5 F0 i MUE G 2Z 18] B 38 AN, AR i 38 o 2H 1]
B SRR T vk, HEAR WU RE AN A AL L, 4
BNHFE LRGeSk 1 A 2R AV R
G058 L AKNEFE W B R R I FEAIL I Y 22
Sk SRR, AT HEIE Tk .

(DFE TXWHET &g DA TWIHT
H IR TR TE T BB Z T, AR IH )X
Ak BSEA EHEE R Y, 28 TR E SR A IH
IS TE AN SRR ROR, X KN IR D% &
I RALE GBI VCEC o A SCHFSE R B IHT
AR, XTI Y S h, T 2 B X H T
5 B4 SRR B i 1) 5 B2 T, PRI S S 2
)RR A4, X TR0 RE Y L, T 2% A IH T 4
4 SRR Bl T AN 2 T8, PR TH T R S Rk 2
FRALHE .

Q)¥ & T X IH T 5 A A s P A s v
FTATE, IR T X 17 OB A 3 A B . LAAEATFSE
BN TH B A 5 T AR DA TH 5 X9 2 5 1Y
SENA, T 220 T PR IH A IA I o AR SO TR R A L
AERERLAR, DA F1 E it TR 21 5 %15 IR AN [l 1Y)
fEEE, NI AL R A AR 52, A SOk BT
A7 581 T 2 O U I AR R SN e 1] TR, A
IH) 5 AF R — i SRS 3 2% 25 10 1 AL 46, TH
BB XA RE Y b R A R g ) B, PR IH) SR R
— G B SRR 2 35 ) DAL R .

G)RIE T M IH )45 X5 11 1A% 15 22 i (9 P9 AE L
il o LATERIAIEIE R Z AR ST IH I B rh A B, 4
SRR (TR, PRERE, FBEAR, 2017), )
A JE (Pascal, Sprott, & Muehling, 2002). A
(Ju, Jun, Dodoo, & Morris, 2015)%¢, AHF5E MIH %%
T 3 ISR T PR H T 6 AL B 5 e 1Y) 3%
g AL, TR s, R IH TSR S —Fh
TE IS I P HEfR Ik, LRI S A B0 LY
W2, A AR R AR AR R, MINTREAIR
TH 2 W DAL, AT REE A s, RIHT 2
VB —F 5 B, 1503 2% 35 X i L D7 sk J e S
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LI 2 TS AR b, DA TR A T B A Y A
4% .
52 BEEHENX

BB BE, kR 22 i Aol e BT IR L, R
FRVI IR 5 SR M3 AT 2 o4 22 (R R s, A
i AL, TP TH AL R R L i
o ARG PR IH B 45 X 9% 3 O UL R r 52
M, JFARH TR AR, A BT AL T A A )
RS, XPIHT A EIRZIIAR . Do
feH, MIHT A RO BRI, SR, PRk
I IHT & IR B A b AR 23 TE e i o %oF
TRCREAL R, MRIE) 5 0 O R RO 2 TR
PRIET s X T Yt L, PR TH T 5 1 AL 1
BCRBUR TR . i, b fEdE s AR
FAWIH B, BEXTARA A — AW En, T
fif A Ml AETH 2 O B2 8 TH AR il OB 42
QRS IR B A R S EIE 5, SRR IH T & B 5 1A
TR AR B B 4, RT3 ] G 2>
P S B ROR
5.3 REK#MZEFME

FEXTRIHT 5 B 5E, RRIEFIRZ TAERT L
. BLARAT LA LA AN 7 1

B—, ASCEBRARIERIN ) 5 0 o
FURRAERR BOF2 IR, R MBI ] LAk 22 = B HoAth 4%
AR bR, WITRIHT S X E LR T
A B S WA FE 5

5, WIHTT S 48 A R TH R 2 4 TH
(Stern, 1992), A3k 0T LI FEAS [6] 94 1H 2 7 X6 31 2%
H LR () 5 22 5%

5=, ASHBEE MR IH T 35 B 1 SR A 0 £
FEMHT 5 X1 2% 38 H LR r sz, (AR IH ] fig
5| EZMARMEE, WIHE RS R kL
PN RN, X AR SOOI 5™ 4% B X 48, R
KA FERIH 5] K 1 Z2 i B G N X H AL 4K 1Y)
ZE 5 ERZ

H0U, AWESE FEIE MR B iS5
TH) 45X 28 5 UL R RS20, AR AT LS [FH]
(47 i A (2 OR /S T ) S BE, BFSERIH 5 X
TH o AL RE A 52 e
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Does nostalgic advertising contribute to the spread of a brand’s word of mouth?
An emotional two-dimensional perspective

LIAO Yichen; XU Chuanzhe; GONG Xuan

(Department of Marketing and Tourism Management, Economics and Management School, Wuhan University, Wuhan 430072, China)

Abstract

Nostalgic emotional advertising is a common advertising strategy used among businesses. It allows
consumers to recall past experiences, by evoking emotional resonance and self-identity, which can improve
brand communication. Previous studies have shown the predominantly positive impact of nostalgic advertising.
However, some research has contested these findings. For example, nostalgic advertisements released by certain
brands have failed to produce fruitful results. In this study, we explore the effectiveness of nostalgic and
non-nostalgic emotional advertising by examining their impact on word-of-mouth communication. More
importantly, we introduce brand image as the moderation, which is divided into warm-type and
competent-oriented brands.

This article uses one study that employed second-hand data and two experimental studies that used
first-hand data to prove the conclusions. First, we collected data from 15 brands through Weibo for the entire
year of 2016, including posting content, likes, comments, and forwarding numbers. Through the research, the 15
brands were divided into warm-type and competent-oriented brands. After screening and coding, we obtained
nostalgic and non-nostalgic posts. The experimental results show that for warm-type brands, nostalgic posts had
better effect on word-of-mouth communication than non-nostalgic posts. For competent-oriented brands,
non-nostalgic posts had better effect on word-of-mouth communication than nostalgic posts.

Next, we conducted two experimental studies to validate our hypothesis further. One study focused on
designing experiments from the perspective of emotional arousal; the other deals with designing experiments
from the perspective of cognitive arousal. The experiments use a 2 (ad type: nostalgic vs non-nostalgic) x 2
(brand image: warmth vs competence) between-subject design. First, the experimental results reinforce the
conclusions obtained by the study using second-hand data. For competent-oriented brands, nostalgic advertising
had better effect on word-of-mouth communication than non-nostalgic advertising. For warm-type brands,
non-nostalgic advertising had better effect on word-of-mouth communication than nostalgic advertising. Second,
we examined the mediation mechanisms of sense of history, trust, loneliness and satisfaction. The results show
that consumer perceptions are more emotional for warm-type brands. Nostalgic advertisement can reduce
consumers’ loneliness and make consumers feel satisfied. It also diminishes consumers’ desire to share
information and gain social connections, which reduces word-of-mouth communication. For competent-oriented
brands, consumers are more rational, and nostalgic advertisements bring consumers a long-standing perception
of brand. Consumers are able to trust in the brand, which then improves the effect of word-of-mouth
communication.

The theoretical contributions of this research are as follows. First, this study enriches understanding of
nostalgic advertising. In the past, research on nostalgic advertising focused on the positive aspects of advertising,
whereas this study found that nostalgic advertising focus on two perspectives. Second, this study expands
understanding of the cognitive and emotional attributes of nostalgic advertising and deepens understanding of
the two dimensions of emotion. Third, this study extends the internal mechanisms of the effects of nostalgic
advertising on word-of-mouth communication. This study verifies the continuous double mediation mechanism
of the influence of nostalgic advertisement on word-of-mouth communication from the perspective of consumer
psychology.

Key words nostalgic advertising; brand image; word-of-mouth communication; information; emotion





