OISR 2013, Vol. 45, No.2, 206-216
Acta Psychologica Sinica

DOI: 10.3724/SP.J.1041.2013.00206

1

2 3

(bR KRR 4B A B, JERT 100083)

CUER TSR, JLET 100084) C b mIlivE R 0B pr, b5t

100875)

TR IR - S AT SRR S Wy b SR, P ™ it IS A Xl ey Ay e AR ) R A T B
BL o 52 56—t i B 7 B 5 0 U W 5 S P it 418 i J e M SRR, A SIS 2 i PR AR 3 SI0 0 — Oy S =
5, PRI UEIZIA T, ISR TR - ST AR A B R RESCR N R AEBR A o B R A FRIE R
R BAR, SRR MERYE L 3%, B E TR 0T B SO BIH 55 . AR LT ST, T SK SR

fitn 73| 252 Wy 9 gk SO0 4RI RE R IR

TEORAL NS b SRR Wb, HRd; RERE

B849:C93

1 A

WP EAE— R Y7 R rh il R LT ik L
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W S A= 1% Bl 1 2 R ED S B A, anAR T L KGR
BRI FEBUE R, M E TR
PP E . & RN o SR, KLk,
URTH 2 358 18 1 e SR o AR AT 9 A 9 8 e o 4 IR
=S, LR R IR 32 B N A A EE A .
AR, R 22 RS SIE T R UG PRAR A] BEXT
J& S w 4F A & & GV 52 (Novemsky & Dhar,
2005; Khan & Dhar, 2006; Mukhopadhyay & Johar,
2009; Dhar & Simonson, 1999), XLEHF5T4E F T WF
FEA TR 2 PR SR Il R DG, JU LA S WL 5
[ 7 i AE il 2R B B bR BB SR R 1 1E L e 2
X{F . Dhar, Huber Fll Khan (2007 T4 25 948
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Z 8] #% W B — i <O BT A (mental
hurdle), — HLS BB “[ ML, J5 220 S5 A 1 2%
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s O B TR B e E AT R 2
(Mukhopadhyay & Johar, 2009), {HJ& H ay&fi1x+ F
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%N 1Y 15 5 (e.g., Strahilevitz & Myers, 1998;
Wertenbroch, 1998; Dhar & Wertenbroch, 2000; Kivetz
& Simonson, 2002a,b; Okada, 2005; Dholakia,
Gopinath, & Bagozzi, 2005; Kivetz & Zheng, 2006;
Khan & Dhar, 2006; Xu & Schwarz, 2009), 7&H[H,
Bl 20T B & RN T i 6T, T 2 ok
M EFERIGSE IR M (ben, B BRE . KR
FEEBRAE), 5 ZAH GBI 58 2 B PR 1 K (e g,
KRB, 2007, EWE, B, MR, 2008; Bk
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FSEF b 22 (] B SR B B R e L A BUR
SR Z R A S R, N, S AR 4R
T AR AL I PR B BT AN T SR A9 T, T 52 A U
REZA NSRS . WDl . FRbn . BFIE AR TR RS
B bh, A B OCHE X 2 — i, IR A
RO B B ER (Berry, 1994; Weber, 1958), F3: [, fR
ZEE . RGN SCACHNE < B TAR F <B4 29
PR 8, ST Bl mk TR 9 LA S 28 B BE R A A
DAEAY AR S b (e.g., Weber, 1958; Okada, 2005).
XM A0 T AROUL 2 T X3 2R R A s
H TIRIEAYFE N, 1540, Prelec A1 Lowenstein (1998)
KW, HSH AL, TH R R AR 2
BT Z A “RHERAY " (pain of paying), PITMIH
B 25 WA S 2 ARt RIS R A B A AR AN R A
TR 25 S

JE TS0 ot RN S T 7 4 2R ) 3k A
BV, ASCH B S8 U SE B 7 M T (SR AR A vs.
S )X I o i OB 1 R T SR TR R . HLARCR
YE, FRATHE 7 T R il RS A0 22 5 A K
TH 23 4 L e B R R AT WS iR, T R R i LA
TR AR LRSI 1)K I i 50N 2 A
FEVHAER? )RR ER, WAELER A
27 VEE LA A SO g, 2P AR
FSE i DL SGE B B AT M BRI R, WAl
VT E B SR MG A 1% S SR AR R 2= Y iR 45 7

TE IR il (hedonic  goods) Al 52 A i (utilitarian
goods) & B HH 27 TH 2 B AT NI 2 N B —Ffokt 7 i
s M5 15328 o BEFE HL U, =2 0K AR dR “RE Lk ATE
R BORBCE RS T AR A5 SE BB R IE . ZTAERI SR
B9 77 5 B 45 (Hirschman & Holbrook, 1982),
Bl Ll T r e e . BREE . M4, .
BRSO )R T 22 Ml R T R A
THYER . BArm . G858 B A D BeE 32 PRt
%09 P R IR 45 (Strahilevitz & Myers, 1998),
WMEATYAARY) . A% Y. AR . 77
YRGS

FENXFE O EIRM LM ER: &
Sk 552 H A RE 45 T 2 A R W aR, DO TE
TEAF IR, TIAE T 522K o b S o SR 3 47 1)
WSEPEH” (Khan, Dhar, & Wertenbroch, 2005, pp.
6)o AHLLTSEH A, AR VETHE 2% S DLk 2 4 ny
AR SRR A A 58—, TEA RIS TE5
T, HERAETE IR AN 2 S i 2w o
JE IR 2% (Lascu, 1991), AMT4EE] I (Kivetz &

Simonson, 2002b; Prelec & Loewenstein, 1998;
Strahilevitz & Myers, 1998), XFM&EFER . B
TG B BOSCAR AT S, BVRE B S B AR G
WL, SO AT KR B B R ERAE A b EE A
IR b Prelec Fil Lowenstein (1998)32 H 51 4% 1
oML S, JF R BN 2 AR I K AR A L K S
FHE R G B B R v o B, AT
mil, SEAR A PSR TEOINME LA i Ak . S AR T R Y
Wi EEAE TR Bz, AT ST RE S 58
JRCHRE IS R AT 55 Bt ke L2 T 3, (AR 390 B v LA
A1 AU A B e A < S FN PR SR VIS S SR
J1(Hsee, 1996), T LA AATTFE W 3K 552 FH i B G ) S
IR T 0 G LR R, B2, TEIRA
S AL 22 ST, AT ST &, TH
BB SMAE LR =2 2K i SR B S A W SK B, 5L
EEIR A DI H AR BN ZCORE . AHER A v AR T Y
HErCnmf), #2628 Rsnaimmfm [ & A
[A (e.g., Kivetz & Simonson, 2002a, b; Fishbach,
Freidman, & Kruglanski, 2003). HILA] I, 74 2% 4
A0 W) K B33 9 5 A it I ) AR RIS 24 S I 5 ) 3K
BRI S A TN ], AR AE SR R 24T R &,
JE S SRAT NARA AT REM AT i 22 5% o

VELEPEPE (sequential choice)WF5E S id:TH $4 & 7E
— AN 54 S 8] N (temporal proximity) 22 YR #E1 T 1%
PR () 3 2514 2 (Dhar & Simonson, 1999), ¥t
A P T T A T, — TS
PAURIE & TR — 7 i S I O o 2 E TR T
SRy TR SR 25 i 3O T S B A R[] — b 2 i 1Y
FESEVEBAT N . RIEHT =S (Kahneman & Tversky,
1979), M ELEAFAEANTHE TR, A 2851 1) 24O
TEIRE b AT DL 2 00 (B R B A S R B 2H
HIE R g R0 EWME, 5 & 2R XU 8 32 WA
o MERER— BRI E S HREINE, 218
BB ARXS T3 22 s A 2R, A 20
NS TP R SV K. WL, I EA
T & A XS IR, TR AR T 225 7K AR X KF- o
I B BIF 5T S BT 3 436 0] I 85 1 43 114 52 i 38 3
R SR SR RN s T B S T U IR R A S T ] Y
JR PR AE N G Bk B 2 % K, TERSEIEFR4E
B FEAR XS T2 % 7K ok Ul RE A o die R A Y
Il (Simonson & Tversky, 1992; Loewenstein &
Prelec, 1993; Priester, Dholakia, & Fleming, 2004),
X — B T A B 2 BRSO E e P () an
B NGUBCRAE), X TE MR AR SR, S
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FlIZeE BB R mAZUERR, AE—1H2kn
H¥r R 5 (45 8 I Heath, Larrick, & Wu, 1999; ¥ 5T
JIl, FBKE, 2003), A XS, HRFEE IR
PEPERAE HAR MG IR (L an, S22 S8R 09 & 9 f At
A R Z (IR AT IR I, AT A 38 R e AR 5 1Y
fisi ], BHT RS PR DS AR MEAH — 35 IR IA
RS ELE I E A HAR(HLan, SRt
B )RR RE B 4%) Z [ E A7 B s, A AT i /S 7R
R B RENR T AE 2500, RIS 2L B m sk An i 5
RIYIE SR AR UEAH J2 (Dhar & Simonson, 1999), %%
M, Joiseai s e 2L BB, X TRiE
PR U E 5 1 77 i B TS AR S 1 (B8 B FR) AR L,
fRRERE A TR

X T AN ) 2 0] 77 it ) i S A, 235 T T
WFFE A WIHITF b . Dhar 55 A (2007)f8( ) T 5 %2 ST#K,
PR gy h RN, BRI SE 4R = IS AN AH
K7 S ) W SE AT REE o 4N, AT & SR LT
TG TR 3K A 4 il 2 K00 5, A ROk A S (D
YR S — IS ) | S 6 21 9 1 B AT T e A K S 22
HAERRE M (ALY (p swa = 46.6%, P spu =
64.4%, p <0.05; SCEH—), LR, 76N W E R
W) S 22 () 9% 5 T B b — T O A, — B
XTI, J5 S SR A S ok, BER
AT hE—FE, AT, W) b 200N A& A= 1) 5
RIAET, HTUR A SEAH 3 9% 35 1 B 4k 2 X (mindset)
TAHIN 8% 77 4 %2 X (deliberative mindset)#% #t
F) 7 W 8 4 2 (implementation mindset), T
B B4k A SGETATsh A | AR AT S e
Ay e, i g R A =0 DG TAT sh R ] L
FOAHE L MR T S AT T, BUR DRSR X TAT
S AR, FEARAT RO B, R 4E e R i
et F 1S SeAT s py M, S 220 3K ] Be Tk A R
=5

7£ Dhar %5 \(2007) I BIF5E S8y e T
SCHHACANAT I . ANAE) o ARAE A SO S SR A SE
mn A 5T DX B S, FRATTEE— 20, RikIE
SR A o4 1 JE L AN A DG i i W 3K AT e, Gk
TR LB BT ML TS MM, =5k
m R i B2 SN A AT e AR . IRINE T, ik
PR 13 I A ot T A B ) PRI L AR O o LA R

U AR, SEEH 2 E N A O IR EE
Ui A O RAT S SR G B R R S AL R, T HIX
il L Hy BB oy SE 22 B R 2 N M OC AT N b
(Goldsmith & Dhar, 2008; Khan, Dhar, & Fishbach,
2009; Golin, Goldsmith, & Dhar, 2011; Zhong &
Liljenquist, 2006), #1047 i & WKL AT 8h A B
B sl & mg E R 4 € X, 4, Khan, Dhar #l
Fishbach (2009)L1 fz Golin, Goldsmith I Dhar (2011)
a3 TR A KR (guilt), 455 & BTHE G 2
PERE T SR PSR Y TE S AL B R A S L e e o, 3k
P [l 3 P A7 R (no-guil) R 2, MR 1E 241k A
B U G0 5 SEA4T 80145 N IK Y 5L DR AN AH DGR I IR &
Wk AR, T R RS SR PEAR e A B, B
SRIFMZHEAFLE A RS MR 1 (A0 A 4% I 52 1
PRV . W53 T AL A S5 TR S 3 17 N
B, S H B R S PR B waUTE A R RE R AR
AR R A B E (Golin et al., 2011) (TE AR,
IR B e 0 e I A ) WO A B AR AR 4
(B ER SCARE, DR R SR R T e A R TR 4 TR Sy
FEAOIRYS), XA LS B RN ARG 60 T
WS SR Bl s AL 2 ] 1 Bk &5 Sl
Zhong F Liljenquist (2006)%& ¥, [\11Z A it 2 1¥)
& AR A TH VR R 5K, AT DR
1% 42 1) RO I3 28 1Y PH it AT S SR A I 4 o Dt RAE T,
WIZ 25 i >k PR, Ak A7 AR T 5 ZN A T 1k
HEIE RIS, WE U2 AT T 28 i K 52
i 1E 244617 R )4k B (embodiment) .

BT L EVRRRATIA, AH G 3K 52
5, WS IR AN PR R S 2 KRG AR v
PR Ry Hbw, 1R A Refifs AR 2etrahrh
HOINSGTE T USRI B BOE S M. AL 7ER A
C TR A LF A B X AR 2, INTTFTR 1 B ik
WA SEAT ] B | & 1Y I 8L 4 X (E A48 A2,
hn 155 g At e VR S B bR 52 Bt F2 (goal pursuit
process) H 5 — By B2 1) B 4E %2 [n] (orientation), ¥ M
R AT 2 WL DA 352 H AR 19 & AR R ATk |
JAS N 85 55, AR T AN TA BHTEARZ H A5
E— A PL AT, i B B S & X (justification
heuristic) & 14 2% & 76 A B & WP > 1 20T 1) 280 1] e oK
A T 1 F A PSR AR I], Simonson (1989)5.45 T
MNTF AP B Y ZhHL, 4585 A % (Hall &
Lindzey, 1978). # 5 5 (Bell, 1982) ., #E G IAHIK
4] (Festinger, 1957) 5 3 8% A1 3 3% bE i A o7 31 4
(Abelson, 1964)5%, PR )5 A =ML 0] 220 26 1071 A B
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TR EMBLE, FI0 Kivetz fll Zheng (2006) %
BAT P RS FE R ] DALk T 9% 2 A B W S B A
PEPEER S . AUF (entitlement) (B A0%% 71 . BiEkLL
S ZEBAT AL F O RO (1 40 G 2253k . Fh
Wal FUCATC I T30 W S D) AT 8 40 A7 v AR ) o
PRI, R ) SEBR b s T Hehn 8% 07
A8 T = AT B0 31T TR, BT B Lk PR R R
N 17 S 28 B0 N — RGPt ShnEr
PRI RIFH H BB S . S50, IR I SE
R AT RE R BUG 2L K rT BePE ARG . T, $2ih
Bix 1:

H1: AL TSRS s 5, WK IR 51 &
Wy b b O] 1) AT e S S RRAIR

TE Rt RN A2 D o R S 22 W 3K AT RE M S W A A
2R NTE R RAE T, WK 52 H & 5 AT GBI & 1
AR, BEIN S SN AH IC 7 S W SE R e i
W) K 5 O B AT B A R R SR A e =, ARG
0T IR 2eAT s B BOE Pk, FRARS 2o Al e
At B SE T REE . Dhar 45 A (2007) 28 28 %0 < 3K 55
JH i A i R A e 00D T AR BT B Bk, AR SC
76 T U0 IR ) 3K AR AT RO 3 e R e

WER R, S B A R MR ) O B i R,
TH 2% 3 10 10 75 ) 23 IR TUAS B 76 7% 31) 3 4 4 1 I
ROPEH [ (e.g., Simonson & Nowlis, 2000; Simonson,
1989) . 3 A W iff 252 5K figp o e 588 Jist AL 1) 1R 8K Bl 2 1L
T A A SO, WERAH L TS
mn I, T 20 W S SE IR A T AT e | A B Pl B 4
K, AT3hA G B 5| i i R 4 e sz 20155, 8
LK B B 75 S8R SL PR B ) SMRR R, X T
W) S 22 2 i Z 05 W W SE AT e RS &3 7 AR i — 20 Y
SER, R T I S S it 22 S5 A S T Re MR AR
AR A0 AR RS A — R, AR
RIH BYEE S, B4 SR B X6 A 3K T AR i S R
W SIS 1 it S B9 D SEAT S 0 7 A S R s
Ph, AT DL AR IR S 9% 3 5 18 S S R i 1
Jrik, WERIE AT B AR AR, A B Rk
KAERBLE . Paobie g 2.

H2: % B 5 2L e SR Bl i SRR K, % 113K
TEIR i Z 5 WS A O i 1 W 3K AT REVE TR 0
SEMR, H 23 b 3 BRI S S 25 BN A G 7 i
149 W 3K AT REE: o

Zr L, AHIFSE DAZE SR b RN S B A O 25 7 DU
K WA vhi SO0 A T S, Gl A SR B 5

A TH S 2600 T B Uk 1 ) 3K 52 2R A RSl X )
W 3K T REVE S MR 22 55, AN T ANWIRIE (938 B 2 ik
PrE, M98 T B IMTRUE; S TR S
AT R B BRI 4 L ] S5 ) A 3K
IR AT ], PR — 2 BT AU e 3K ) i S TR X
ey oy w205 L )RR, PR B B TR
RIS, iz ISR IR 3 % B Jm SE R SR B 1907 3%, K

S 5 5 i TSI P U5 5 3K T R 0 22 57 9
MAEBLH .
2 ER 1 AR SR AU bR AL

I 2 () B3t 5

21 Wit

S b g 2 P AR b R IR T R RN X B —
(B4 O, B DA 3 AR 2 MR S B AR A (4F 5% 7E
15~40 % Z 1)), 283 Pl 2 24 45 T T AR i 4% 1
Bl RZE, HA RS R G FHLE | B IR Sk A,
AYPENEZ) 2 Tt U EEER A /N T |
TR G 205 3 BT TT 0, B oAt A o & v )1 o

IERSETFRATARA, i fhs B ks 2E T —dit
U A A7 i B AR S5 I R — 2 B R T o 3B 7
mn ZE AT LUHS B AT B AIC 2 O 28 76 1 I 3K 5 Tfi AN
PRI B AR = S AT R, M SCiE B it os 4240t T
UEpLas B, FRATTIE S FIH AR X /N 43 44 2otk
JE R4 31.2 2)#E 4T Tk (A 2L R 45 40 17)
K, AT EBREIIM = 2.85 SD = 1.26), ff]
YT AT THEE(M = 5.45 SD = 1.40)19 5 2534 i 3%
i ] S AR L t(39) = 9.23, p < 0.01; i H4FT 89
TCIAAR T 5, Sl AT DT 35 196 o i it 19 ) 3K T B 2 I
(P e = 51.4%, pww = 52.7%, x> (1) = 0.01,
n.s.)o P, AR SCE0He 48 T B A S SR 7=
P B TR A SRy =2 SR 7™ i o

IERSEIR TP T 2011 4F 11 H 3 H, 458 T 11
H 30 Ho/NE MR AR, 7ESC8 B aiE—A~H W,
DA JE) Sy BALAE A A AR Ay SR RS T R A S —
HEM DR 48 1 o —FhSCol = s more 5 —HEGR 28, 55
— S 7 O A e T — AN BRI FRATT
JERCE B —HE DR AL 7= SRR BAR R o /N R
AT, HLOHEST AR, 55 —HEGT SRR 4R AT N
JEBERIMNE —HE G, Mik)s —HE SRR R B ]
RIEIE G . SRR, A H O A — 1R
PAD T R e JE — AR AR R TN E B,
Jii 2 T 3 IS T B3 — A B4R R O
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SRIGIIBE T E5 0, Hik, RS —E AR
W, B DI E AR AR R SRR . ARSI
(14 19 748 R JROOE 2 — 1 B2 2R b B R (R H FR R )
M5 o RS AT LA SR A5 B - 25 W 3K (Y R
AP S B o RS B H AR LA B R A H
RN T

WAER 1 T, RIS R e S S AN AR OG5
i WA S AT e, 2 2 i PR P e, IS A
A TUBE (2 AR f ) CFE 26— DT 42 ik, b Ttk DA
AP e H B B AR AT T 5 6 Bl (5T i ) BT 56
—NRAR A R DA AR A H A
22 BESMEHER

B TER AL o WA TTURE B AR 5 — 1R
SRR H A ESM = 267 SD = 178) B &= TE
B SR 5 — B4R R HA B 8I(M = 154 SD =
132), t (27) = 1.95, p < 0.07; [FAEHD, T ok
TR S — B4R 1A Y H A B 45(M = 260 SD = 176)
T e BORAE B e — BT 4R B H OB
(M =164 SD =101),t(27) = 1.78, p < 0.08, iXx—%k
RAEFEAFERE BV, 28— 048 AR R R o
BRI, AR S50 38 Ao A B — A BT A R 2R
X BIR 2y 77 it 24 Sl e A o B

X4 20 R A T A R B, P A TR B A
ST LA Y H AR R A LASM R A H R
AT 2 B O AR SE — B4R A B AR
R ih AN R b H B B, t (27) = 2.07, p < 0.05
& 1),
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SEIY 1 IR T HI, KA T
BB HAEENE L HEEWELHGZ
Ja, WAEW LR Z G, A gk A& G2l
o LEN S R RGN T, T8 NS &
S R B AE B AR A 2, TR BB A B A
1 H .

SCE 1 MBS R UK FHIS R X, FoNTEELY
SEES v, FRATTME LA AR 224G T RE S i PR AR 2 (1) SE 56

He =2

L SCIR AR PRI, MELLRST A A

SESCWR o E S, TR BT 2R B A 2 5 R T fE
5L R b A B AME, A — R T RENEE 5 R
M BRI T it 22 T S A A VR LA AR o, 20
HW K AR D Z 5 A ] B S A R A 2R,
i T AREXT PR T BEYL o 21, SC8 1 AT RE H Bl
Pl 2e o PN, WS T2 AR i B9 AR 52 T il 14 e 2R
E AT L, DA KT 2P 3K A R & i
SRS A BN B A 5 2 1 R g il 2, BT RLib 2
ARSI HAB R o R, BT RE 2 — 2P R 5
55 SEIR AT H AR50

30 K2 SEEEMTTSINT KDY
LS Ll

ARSI H AP HB—, N TR
FEPHAL TN R AR, 528 R SE g S0,
R — 2 6 I U 3K ) 7 i P S i 2 W S AT
PERIRZ IR (HD) . 55—, 1z JHANERUK S 2% 18 5 2E 3R
U 07, R R Sk SK T REPE I AR A, K g
AL TS AR, T S E WK AR A Z R A
A ABAL T R SR A S i — N TERILR (H2)
3.1 iE#FBAR~mATTUNIK

N TSR IR BRSOl 1 H AR, HERR

i P RN Y | R 22 S O A AR B A W] AT RE
R 22, R IR, AR T T i,
XF 41 BAERARVEGRE 26 20)E7 T VIR, T
WP 8 T2 2K A (ST A SR AT FE AR I Ho ke i
QSR it o BLARTRTEANT « < H A= 36 H i ™ i
WHE A LA S EARAVRISE . o, SR
P AW (S PR VR AR N ol e R B
FR 77 s TS P AR P T 38 BRI H AR 58 I
P S BRAE 55 B T EE 7 i o SRR X —E X, 43
BN 8 B URTE H 8 A TG h & W d 3 |l s
WA S B 2 i (S T i) o PRRIE VTR GG R, BRA% 1 10
Foft 2 2 B R SRR g 147 i A Dy S 6 0 SR ) 1Y) 3k
PR, AR TR A FEIET S ) B RIS
il ek PR LA 4ub L TR,
A E SRR Z )R, AT EHHSE T 245
#Z5FHGEE 105 2), BEPLY UL, 735000 &

*1 R I1EFRFRYBAHEFMERBRUMNMIE R B HEER

H A% i it B 5 85 40 H AR LA 5 H A A
e M (SD) (}fsi: JT) M (SD) ($Afi: JT)
N =28 (Fifii: K) N =28 (Jifii: K)
A TR (AR ) 209 (164) 396 (86)
FEEREIP A 214 (151) 484 (134)




2 34 Wk S TR

2T XF WA i S5ONE P R A b 211
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R
=il

o

TR I R VE A, AR TR A
DORE—XT IR B 7= fh : 787 PR AR B 2 5
EAEWSE AT BeME . W5 | D RN SOAY B BB 3 2
S JEIKNTET . ()ARHE Dhar 25 A (2007)898F5%, Wy
ST e A ) R B WA SEA T, A Y e ) o
BRI, DR I FRAT T 5 B2 O T 0 D S 7 52 2 o S
FHabFEW K AT REME 025 5% ()R 5| )y o2
S, JeHEER AT BE 1 PR 482500 (halo effect), HJ
B T B S S TV 3K 7 B 5 | T R I ST
HRUEE WS RSB RE S . BT, —K
PR 7= A WG] T3 (TEW 51 1), W S g
AR )RE I BCR (%A ) 2 IR At i i e ik B xR,
ST AT R A I S 56 A R AR Y 7 2
B OEA)W S| 700, T 5 e HL e ST (3)ff
PWRTE M B LA B EES, B T AR
SEBEE AR R AN S, BRI SIS 5 38 W S22 0K 5 F
SR, T R A TR R B A R TR AR
WAL

FEW I R 22 J5, AR 62 5 35 1 I & A T
Giit b, AT — X R AR Y S AR /S8
BOXT : X558 I AT BALEE 2), 1ERIE L5 B AR
I
32 EXXEEFR

I 2 S HHE Rk ARG AR
217 Z2E A A 101 &), FEAER 23 %0 AR
K 2 RSN e ZEIRED vs. SEFAD) x 2 (FMER K
SRR SEH T - S vs. 75) + 1 (414 1H
wit, B g LA RO R R 5 SRR,
SCEFEFUNE

(D)W 25 . f% % Dhar %5 A(2007)5256—, T
138 A 57 5 R A S B A5 ™ i A k. IR
eSO 3], 2 5#FES —4y 20 min A2
FHTH A S BV A, nTERAS I 95 10 JoEk . I
b, 25FRFLBELIGE, B —10IE4 0

&, X0y 5L LS ABEIE R B IE B AR,
SUBHRAE T — 1R O 57 il 25 o 76 S I T
LREF, AL 25 3 459k, IhERTEBI A B
LA R — B st ) ([0 25 1) 3 A s D), A A 3 7 5
RS, IRATREC X FR A7 9 A E A Y
PR 40 BRI P 25 (Thaler, 1985), Ffi)&, i T7EfH
FHX R4 4RI, OHEPOR S BRR R S A
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Abstract

Recent research suggests that consumer purchase behavior can be systematically affected by their prior
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purchase. For example, Dhar, Huber and Khan (2007) show that buying an initial item can often increase the
purchase likelihood of unintended and unrelated items, a phenomenon known as the shopping momentum effect.
Despite acceptance of shopping momentum in consumer behavior, little is understood about the boundaries of
the momentum effect and particular conditions under which it arises. The current research is an initial foray into
investigating the antecedents and outcomes of such purchase acceleration.

We propose a framework to examine when an initial purchase (Driver) makes it easier or harder to buy a
second item (Target). We posit that whether a driver induces purchase momentum or not depends on whether the
driver item is hedonic or utilitarian in nature (utilitarian items are sought for practical and functional purposes;
hedonic items are desired for fun and fantasy; Strahilevitz & Myers, 1998; Dhar & Wertenbroch, 2000).

Our prediction is based on research findings that hedonic items often induce feelings of guilt and can
spontaneously activate long terms goals (Fishbach, Freidman, & Kruglanski, 2003). Guilt can in turn trigger a
motivation to justify choices (Kivetz & Simonson, 2002). Thus, we posit that a hedonic driver can activate a
justification mindset and make people more likely to focus on an option’s justifiability rather than its desirability.
As a result, a hedonic (vs. a utilitarian) driver should reduce purchase momentum. Two experiments test these
predictions.

Study 1 varied the nature of the driver item and compared the daily sales of items except the driver product
at a cosmetic and accessory shop in the marketplace. As predicted, a utilitarian driver significantly increased the
purchase likelihood of other items compared to the hedonic driver. Study 2 replicated the results and provided
support for the notion that a hedonic driver triggers a justification mindset in the laboratory. Participants were
randomly assigned to hedonic, utilitarian or a no driver condition. Half of the participants in each condition were
asked to indicate reasons for buying the target item before their decision. As predicted, compared to the control
condition, purchase of the target was significantly higher after a utilitarian driver but significantly lower after a
hedonic driver. Moreover, when the driver was utilitarian, significantly fewer participants bought the target
when prompted to consider reason for their purchase compared to when reasons were not sought. However,
when the driver was hedonic, asking participants to consider reasons for buying the target did not shift their
likelihood to buy the target item.

The findings systematically demonstrated that the shopping momentum effect is moderated by the product
type of the driver item. The research enriches sequential choice studies by classifying different product nature of
the prior choice. From the perspective of hedonic-utilitarian product paradigm, the results provide a new
theoretical cue for examining how hedonic goods differ from utilitarian goods in affecting subsequent decisions.

Finally, the findings have important managerial implications in successful display design of shelves in stores.

Key words hedonic and utilitarian products; sequential choices; shopping momentum; justification; mindsets



