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FAT RS SRR Ak B .

J38h, DAL 20 BRAE RS B 22 U BF 9 R
C&dg i, BEERRIMHERS | XK 2R
P2 Je, NATTE 2 BE R0 Wy 25 A8 45 38 Jin A2 2 (Smith
& Swinyard, 1983; Fazio, 1986), 7EiX L& 3CHik i) FL Al
e, FRATIN Sy B B TR A HE RS ST 2 22 50 A BG
TH 2% 3 P IR R 5 ] — il B 1) 25 5 P B 23 T 0 I
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(Szymanski & Henard, 2001)#3 5hi El) &
J sk i vp v ) A8 AR T B 22 4K

2 A EUE A B A TEA R
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R W= VAT 1 5 ) P oy IR B S SR A
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BB, G A T A R B R AN TR Y SR i A 4 ]
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FISZ IR, TS B AR TS B2 TH 2 8 X S rh i 2R
KRNI N, S — FIE 8% 5 I (Petty & Wegener,
1999). XA T8 2 FHAATE T— A K&E™ s
Iz 55 B 7 A (7] Bsf (R 2 4 1) 33X A — > Y 9 2% &
e, T OB AR — 1 I ]9 2 0 PR AL 4
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TH 2% 35 65— B (R T 2% 45 R i PE AL 2 Bk R IR
TH PR PEAG B B Al o SXRETETH 9 S AN [ B B i
JEA A RNt R SRR VR T AT e 2 A BT AN [R], PRIt DA
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R it A AR X it S 8 B B Y L T AT Y
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I R A ER T R BT F O | R ) —
Fp AR 1 JB% 52 . Doney A1 Canon (1997)IA N 51T
2 [ BRE T B AR 2 AR (18] 2t ) 8 b JEB A7 HL I
PR B B T AR A5 33X b 5 58 I R 09 LA Rl 25 Ak
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Moorman, Zaltman FI Deshpande (1992)L1 }%
Morgan Fl Hunt (1994)f4/F 57 & BRFE B2B Y AH A8
BRFZWN, (FIEEFECOHARGE, 00 BRI E
SRR Mg RN RN AR,
Chaudhuri F1 Holbrook (2001)4f& 1 4 5 BZ AT 1F
a] S0 i IR R, JTTE SRR 5T TR A5 21 50 E,
IF HABA A SRR i JROC RN 5, i LB 1 1
B E R R TR 2 5 17% & . Gundlach, Achrol Fl1
Mentzer (1995)IA\ k.0 BRI 5 FRAR 19 17 AR IR 2R .
Dick 1 Basu (1994)1A A i i 5yl e 17 8% i AR AR
AIHE L N 2858 . Chaudhuri #1 Holbrook (2001)%
L AL M A R JRK i R R A A I 1] 55 W) 4 AL 15,
IFAEISUERF 5T 45 2 5IE

F4l Oliver (1999)fFETE, il il A AY DAL &
AP Y — PR IR T 28 G0 BRI A K Bl 5 51 % A 1)
SEATH o THE R T 76 S R A TR i e v kS 3k
I Beise, FRATHE B9 S SRS BE DL R 5 1
(I ST b FEX — AT A B 9 B 48 2% BUHTE i
A RATRE . AHE R, R T X T
(Eagly & Chaiken,1993). i fifi & 14 i 38 i & Bl %5 7
w5 B 09 38 0 1T 38 i % (Dover  #1 Olson,
1977). 83 Z R BT PR, I 28 5 4R 0 2 17
STER =0 S W o o X (WD O WY S0 B A 1 [N EpReg R R
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TR AR Jo A 25 8 I T (Gorn, - Goldberg, & Basu,
1993; Pham, 1998),
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7 B A AR i R A SR an el v AN A B b BE R
J¥H . Forgas (1995)IA mA DUFME S AL BRSNS . &
2 #5 HL (direct access) . 3l HIL =X 4k P (motivational
processing) . Jii /& 4b ¥ (heuristic), DL K 5 i 4b B
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JE N FHAESEHT O S i 2 sk B A b, 15 IR
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TR o ) B ORI — 3, Y SR A A S
ST P SRR B, 2 S T | T HABCA ) W
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o5, BRIz e B — el E A e g B JF L
AT HE I 13 28 5t . AT L — 2 <K i)
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SEVE, FRATAE FH IR 55 5 G5 s 1 41 I8 £k & (Bonner
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5 AR Y (0] 42 5 1 5 AR S 56 oA 25 1 1 S R OB
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AN EAESE, LA AT B A O BT 28 78 FOAR A IS )
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N T 2B SRS B B4 R R R AR
BB SRR, =R, BAEENZ
A RGBS e BEHLIE R — i 4F
FF5 B OC TR SR O T Bt 04, 7eqb Tt A 2
A5 278 ST A I 8] PA Bl 32 SE A e i ik 2, 0
i — R HNRIE R R, AT BE R AT 3230 A S
A AR R RS, 2R, FA i i i ) — 20
B 5 S TG O A ) REUA e A% 52 4 0 S 56 PR AL AR
B HRERET, fJa BATINGAZ 1K A UL
TE i R AFPERE AR T, 3210 =R Al &
I 52 81 X i) PAY A AR o TR ARG ot e PR RE O R 6 o,
AR W i 2 UK B 1 B R B ) AR B . X
PR IEANER T 2k 2 i — 2ot . S5 AR AT i
A b AR TR R 5 ) A S v v ] — B R 5
KA P D A — B . FRNTEE L T AN I
TS A1 v T — 8 A 36 R 2 7 LA B 22 I 8 38
ANTEle T3ab, FEPUAS H P FRATT 4R I W 1 A
D PREE S TEZ, DI AT 10 7 55 r 4 i e o
NI, N T HAFE A IER LR, FATXE KW
T 7 ) G0 AN A AR AT SN %, X < K W T
JE?BIVEA S 4R F SRR B

Fz1 =ZREBWHAEIERIA
1 2 3
1 —EEREG + + +
2 — kiR - - -
3 A—E kR - + -
4 AN + - +

e (R e R S

43 LTEMNE
s LA A Rt S SRR FRAT B8R 1 AR

X T i FAL I R e SR 7 3K, AR SCHR s AR R
Russell (199 1) &L, LA SR -AN R R (pleasantness-
unpleasantness) 5 1 2% ¥ % - 1§ 4 F & (arousal-
quietness) A Jhy 7 & fF B B PR R, st &1k,
3 Ao 9 B A D ot R ot B R B R G R
PRI« X R AR TP 2 5 00 2 IR o 37 L i
JR R B AR BE [t 5 Morgan 1 Hunt (1994)%% A
FIBFIE— 20, FRATHER 2 s o) 800k 0 ol hit

24

[

T

FEATT I VA Tea) IR 00 5t AL AT o 3K 2 ] 9 £
FEEENATEEMEM MM ER, XU
TEIN 8 i R AT sE PO FH 89 77 75 (Delgado- Baellster&
Munuera-Alenan, 2001; Chaudhuri & Holbrook,
2001),

TN, AT A TR B ) e g — 25 I
st LIRS SRR R AT o 7 A U S 6 ) 463 P B S ¥ 0
FATER 2> ) 0] 32 1 il ik — T IR S 5 2 5 ik
Lo Tl R 1) 5 2 AT 20 A ot s 1 SR o 15 £
A3 2E . AR [E] 24 rh R BT AR 1 5C THE IR 1 2
ZRBYE W, FATRZIHA G RGBS b i [
P B RAE O TR P AU IR S5 N2 L IR S5
W B AT o B Y 23 2l i 8 4 &R
VA LR A3 7 AR —EoAn], HIE A
— OO, FRATE e R

AT i 3 PR o A LR, AR
X st AR R0 55 i AIE ST — 2, H = A ()
T B, A A AT SR S R S R R R A Oy T
(Jacoby & Chestnut, 1978; Baldinger & Rubinson,
1996), HARN & bl 3% 2.,

B A RR IR R T 7 A s 3R A =
i 1RSSR B AN AT RE TR
“oE R E o8 AT AR, I X R e BT Y
I, DA W s N AE—BUER o $R R, 2
W2, A o EARE L T 0.70 3 — i 4552 11
TBR TR Ak FATT X A A LA A e B AR R O
Mr, 3R 2 YoM 45 R, v Rt i il e (A A
0.60 LI I, Kerlinger (1986)1A Ky H B i S04 i 7E
0.50 LA 3l al DA4az 1y, PRI A U ) e 1 e S50k
FE AR

B JF FATWCEE T LA Z 5 A S 7T B iy P2
FLAGAEWE . PRI | TS T SR IR . A% B (price
consciousness), Y {H = (value consciousness)d K
FAR o BIFSE 70 ok S 42 o 1) [8] 2 800 0TS b 35 (4%
% p=0.49; HEA: p=0.14; WEWEHRHE: p=
0.35; A& p=0.22; M{EEM: p=030; H
f&: p=0.10). TIRAEHE RIBFTE P RATA % 1EX
SER g

Shy 2R e A WA SR EE RN AR, TR
1B )5 FFH LISREL 8.70 #AE 00T T 80 E P I 143
Br, BABIRE R R 114.20, RMSEA= 0.09,
CFI=0.93, TF1=0.93, GFI=0.87, AGFI=0.81, #%§%5
HERAENE TS BT H2 32 0 Bl N o A LI A% 7 AH V. B 7%
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#2 HXTLTENFEENNESN

AR e 42 R BT W SRS (H 7 1 2% Cronbach o

SRR KMO R%0h 0.71  Bartlett’s 456 (1 & &M sig. > 0.00

1. FUGRBREMER, RSB RPIEIE, 0.78

2, BRI G A8 Lk, RICRSEPEE. 0.81 0.79
3. IO AT BN G AR BT, T4 R KIS AR A AT, 0.67

FUEMEE KMO R%0H 0.80  Bartlett’s 4646 19 i M sig. > 0.00

1. FRAHF RIS, 0.86

2. RIS REAHEEI 0.81 0.7
3. RIS L AR E L 0.90

4. “RBIE LR NRE] L4, 0.79

AR KMO R%0H 077 Bartlett’s A6 56 19 i %M sig. > 0.00

1. YIRAEZE A, FRBREIRGF 0.86

2 XY A RSN AR 0.80 0.83
3. RINES T RBZ IR 0.84

At b A AR AR AT RS AE 0.60 DL L, i HLH T
AT R B t HTE 6.90 & 12.32 i), T

t K%, 7E p<0.001 AT | i 3, X RUIABFW
VA B I ELAA TR RSB . AN, FRATT
WHE T AR AVE (CF¥4 ), £
AVE Bﬁ%ﬁ*ﬁ%ﬁk?%ﬁﬁim%%&g&ﬂ’ﬂ@xﬂa
] B K T 0.50, 33X 3% BH 45 A4 18 AR 5t i I o 22
6] A7 B 14 40 S %% 38 (Chin, 1998) (ELA L3 3, %t
A2 L& AVE WA, XA T 2 i AR f A ¢
250-

F3 FIAMERLE

LI YN 1 2 3
i S 0.83

s S AT 0.53 0.79

s SRR R 0.50 0.29 0.85

44 WRER
TE = RGN 250 I AT 43 00 G 1 3K 1
{EAE L b VR SRR il RS - 3945 43, =9\ )
SIS EAE RS AR AR A EE 530 R 0.37.0.51
0.59, U A E(EAS 434391 0.56. 0.48 ., 0.30,
i WL R B PI(EAS 243 B 036, 0.42, 0.54; HF
— A0 SR S Y ORI B 25 B R =
2H IR 2E B W [F(1,158)=22.19, p<0.01], B R7H
B B LRI RS B 2 S
BB 1 T e T P A R R, RE AT
st JEL T RO it ot SEL AR %) e ()52 o R S S .
o SRS, S5 EX RN E R E I m T,
AT XS < DR T TS 5 35K A R A L R 1 O, 25

SRR, R TRE HL, IR A S5 4
SELATR B
BL= by + b;xBT + b,xBA + r (1)
B, BL 48 5 UG, BT 48 i 5 1E, BA 15
A R R, r R PLR 22 . FRATTE L] SPSS Bt
MIXED Model F S RAUSR B R AL B = A [l A AL,
ZiRINER 4 PR, B, RS, GEEE
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Brand Affect and Brand Trust: Who Actually Cause the Brand Loyalty?
A Dynamic Perspective Research

WANG Hai-Jun
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Abstract

The topic of brand loyalty has been of great interest to marketing researchers for many years. Previous
researchers have recognized both brand trust and brand affect significantly affect brand loyalty judgements.
However only a few studies have investigated turstful and affective antecedents of brand loyalty simutaneously.
Although previous studies identify the key roles of brand trust and brand affect in influencing brand loyalty, it is
important to acknowledge that previous work has largely been static in nature. This represents a significant
research gap because it is well established brand loyalty is a dynamic phenomenon and which should be viewed
from a dynamic perpective. Based on this background, our study investigates brand loyalty and brand affect
simultaneously as dirvers to brand loyalty in a dynamic context. The fundamental proposition of our study is that
the roole of trust and affect may change over time. More specifically, we argue that affect plays its strongest role
at early stages of brand loyalty development because when the customers are lack of knowledge about the brand.
As experience accumulates, however, the impact of brand trust should increase.

In order to fit this research gap, this research provides a dynamic framework about the influence from brand
affect and brand trust to brand loyalty over time. Our sample consisted of 160 marketing students enrolled in a
simulative situational restaurant at a large Chinese university. Because the students are very familiar with
consumption situation of the restaurant, this sample is particularly relevant and appropriate. We estimated the
three regression models by using the maximum likelihood method in SPSS.

The results of a dynamic experimental study indicate that the impact of brand trust on the brand loyalty
evaluation increases and the influence of brand affect decreases over time. Moreover, these effects are attenuated
with inconsistent performance experiences. Finally, the study shows that the variance in brand loyalty jointly
explained by brand trust and brand affect increases as experience accumulates.

Several implications follow from our study. Firstly, we illustrate the importance of examining brand loyalty
from a dynamic perspective. Secondly, we show that the antecedents leading to brand loyalty vary over time.
Thus capturing brand loyalty judgments at only one time may not provide a full picture of the underlying process.
Moreover, the result also suggests that marketers should view the brand loyalty from a global perspective, the
marketers should take different market strategies according to the changing role of the antecedents of the brand
loyalty.

Key words brand loyalty; brand trust; brand affect; consistency of customer experience



