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2 ERIMARITIR

2.1 mEEMIEZEMEMSENT N

HE RN FERIER, 155 IEES
i T AV SO D5 T, PR IR o A FR A AT 5
5 H X P A J7 I R T (Pogacar, Shrum, &
Lowrey, 2018; 3k4l %, 2016).

TG, A BRI T SCRFAE 2352 0 T 2% 0
TaRIcts . SEMWEEE, 5 XFEA
K SCRHE, 1R 22 i 44 B ol S04 SOk R
K7 R IR S5 I RRAE, Qg 22 | fEE RN IR
A, R it LA Bk U AR 75 P o 44 R (Keller
etal., 1998) SEUEAIFE WY, 7= ML & 44 PR
g TR IE 9 E 1014 (Keller et al., 1998), #THi
R I SE B I (IVEE, MR, 2017; FhEE, 5K
ZIF, 2012) X TR UL, FHRIE R A —E R
Mo WRFEE AL, A0 2R AL Bk 8 AR R
JE A OCHE, LRE S SR S ML IS B (Lee &
Ang, 2003), H2, X &N RAFTETH 28 AR
BB T2, B, <6 X —S-H BB % G s Hu Ak
AR R PEOLSE), X T 2 & ARG ST (i
“PET), A BR P B AR RE SR B B L X
T O BRI SCF (S, a4 B g
AR AE IS 2 2k o X2 Y e E &
BBRTXFZIE, S F )BT E X
I, AR T AR O B R s P R

HWK, i W44 PR T R R 235 R T 9
AN S . AL G & W RO T & A
SR FIRAT N, (& F SAF (sound symbolism)
Y ELIE FNAH G SEUE R ST A BR, 813 1 & & AR L
177E H 8% & (Dong, Huang, & Labroo, 2019;
Hung, Styles, & Hsieh, 2017; Klink, & Wu, 2017;
Lowe, & Haws, 2017; Maglio, & Feder, 2017; Sapir,
1929; Westbury, 2005; Slepian, & Galinsky, 2016;
SKALE, REERI, 2013), filn, Eagaa AN B
B3 MIL il MAL MEAMRR KR T, AR
INET, GRA 80% M IIA N MAL 5K E T,
MIL #§ /)N 52 F(Sapir, 1929), & &2 TFR A &
EARIDI S, (AEFEE 20 4, AHEHENX—
FRERBETE S AR . DR E A BE, i o] o
MG (vowels)FH1E A4 & (consonants) K fiE A &
SR 2 5 0 48 E 7 i B9 1 (K link, 2000) . 7E7T
BRMET T, SR E AL, AT E ki g

FEAFTEAN ML B RBE. B AL, TERH
TRHIE T, S8 (stops) (W0 p, t, b, d, g Al k)
AL, FEHEE (fricatives) (00 £, s, v Ml )& ikiH 3%
FAAFT /N P AL AR, T HL, &7 (voiced)
FIAS K (voiceless) Y JEE 45 & FI BB & #1023 240 1K
P B AL KA RN, 5 ST REZ K
FE TN ERIEREN, S HIICE /YA
R (Frish) A1 b, 415 J5 08 B9 5 i 44 FR (Frosh) )
KR A AN E £ . OBEEER | BL2HEHR
96 (Yorkston & Menon, 2004), [ T & A0 9 BiAES
TEJN5E, TO 8 FRAEAE S A 5 18 A e 3
SRR, BT E S R0 Lo VAL SRR R
M7 i 70 5 23 39 I 55 PR AL A% J5E (Klink &
Athaide, 2012; Wu et al., 2013),

BB LA ST 0T LR, FARE 4l AN /DT
FEORUE B T W44 BRI T R AR, (R X s
WA TRV AN IR ERFEOTE &)1 2,
TR0 W5 25 5 it W 48 Pk v o S5 R RRAE (B )
B (B4R, 2016)

22 BF

BEHEEETNEL, HEAAETCAME
M HEA L RRA PRI ET 2 (), 1996;
TR, 2007, F3,2002; BEFE, 2011; FAA K,
2012; ZeifgeE, WhEB, 2006). FRIE AL Y S
FAERANETE | TrE) A RIS, XS
T EA RAFMEMEOR, B8R TR R (1
71, 1996; EFE, 2002). H711(1996)IkH (iif )
Y & S AR AN S 8N 0 . 3 (2002)IA K
T AR EAR AN, RBRHTRIES
M ARSI, 1R T (IFE) MESURFTIERCR .

HARMMMARZPEA KBNS S 42
WK, ZEHEE R4S s T 5
PRy X — PR 25 T RE S e T & AR Y R S
R WE 1 e 5 Lo A% S AR € BE I D RS (R A
2012), WAk, FEE AR HEDE, 10 & 5 k2w
AR L, SRR R E I, A 12.62%H)
A PR T, T HAE X R AR Z
HOAL S BGE T, 2011), TEE NN, BEBANE
We ] 2 0 JRRuE, T OE S BB . PO AR AT,
M F A HEE, Wesgigms, “aamk” (£
R, WEW, 2006). fEFHINAE T 4 NTEE
A 2 (R, AR I A ) 4 S8 AE T T R R A
P A 4 B
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MAKE T RIERAERE, B2 LEY
) —A FEIEERAE 3 D H 200, JLE ek
BEARM IO KA S, RIS E; H438
A, BULERE A& L W E R i S, 48T
A AL A BB (U0 “a-ma-ma-ma”); 13 4>
H e, BLHE T ot A = SO & e (dn
“PEPk”) (Ferguson, 1964; Shaffer & Kipp, 2009;
B, 1996; VFEUE, $8/0#], 1992), A WF5H
A B S AR ) AR A AR T 5
B, T HL AR X 2 2 A A R 4 A A B
mTHEG /N, 1T, 2014),

o] B LA ST 0T LR B, LAAE G F & i AT
FEL R IR o3 A, ik =2 T S 0 2 RN Y
WHoE. T8 & R 2 LB B H 5 R IR, A
RN LI AN IR PR UL e 2 297 S0t - 24 79.0)
TH D3 B S B AR
23 ZJ)LER

WIEATCNE, B 2JLEEFT N EE
FEME (Ferguson, 1964; B4/N2L, F/NTS, 2014; %=
KA, YFBUE, 1979; VFBEUE, 1996; ¥FBUE, 6
/NG, 1992), [RGB AT RE 23 0 LB AR DG IA
A, LRI —Fh AT LA 5 A A
3, HA L LR AE 4 A0 58 R0 T DA 2L
I GEARRL XIH A, KE, 2014; Ak, B
&, MRS, SOCR, 240, 2011 IR, M,
JRZEK, ke, THEZE, 2019), M IEILRY £ K
P, XSS BT HA S SO R s AR A 5
IG5 AR5 M7 RO (B ARBL 4%, 2014; &
AEBR AE, 2011) BLAYMERE X T AL S A
AERE L, RIS LR G Y RBAR AT BB 23 7 A
XFPRCR . Lorenz (1943) M4 K 8L, B LRER 51
N BTG5 R SO0 (A3 ikl 2L
T FLARFAIE (A v 23k I 48 R IR G 258 ) 7T i 2 175
RNFSFE S DG HEPE R 2 i AT 22 L
17 AL R E 1 0 B3R AE B 2 O 22 LK X (baby
schema) (45 8k %, 2011), JLE ., WA, HER
YA AT BE 2 B B LAY T FLARRIE, 1 B0 22
JLE K (Borgi, Cogliatidezza, Brelsford, Meints, &
Cirulli, 2014; Chin, Wade, & French, 2006;
Kringelbach, Stark, Alexander, Bornstein, & Stein,
2016; Zheng, Yang, Peng, & Yu, 2016),

BOLER AR TR W% Sl 158
AR 5E 55 22 S J7 AR 23 77 AR R R (B R B 4%,

2014; B AEER GE, 2011; WIAEMS, W, B,
2018), FEVER 7, HAEILE 0o 5 aE
BE PRI ST AT Ty, BA i B AR
(attention capture effect) (Borgi et al., 2014; Brosch,
Sander, Pourtois, & Scherer, 2008; Brosch, Sander,
& Scherer, 2007; Brosch, Sander & Scherer, 2007),

N R TR SRR AR L A AT RE A8 P i o 13 22 LY
WoKo TENGZE 7, HAEILE R 5y P0 5 R e
W AR TE AT 45, 42 FUL 1 4% (Baeken et al.,
2010; Brosch et al., 2007), fMRI 5K, &
L1 = T L 23 0T DR o i) K B % (nucleus
accumbens), X — XI5 R hin T4 56, F#406 i
2k NA BUR BYEE (Glocker et al., 2009) . %5 X
BT T RE 2 SR AR LB R AT R, R
FEME VA L% K &R, TEEhPLT i, &2 LK
AL 5 SR TR RE 0 44 i N Y ECRL S AL, 5 RS
BLAH 5C B9 K 20 1k 48 1 4R 55 19 R b & 32 T
(Glocker et al., 2010; Sherman, Jonathan, & Coan,
2009), TEATAITTE, o %L1 A A8 2 1
IS INAT R . B AEAT ISR ORAT N, Bl AN TE 7
17 M (Keating, Randall, Kendrick, & Gutshall, 2003;
Maoz, 2012; Desai, 2011; Wang, Mukhopadhyay, &
Patrick, 2017). 7E4F BURIGE 5 11, HAT LI
AME S TER TN B AU, [R] d
b ANSEASTN A HE . 2255 A= fiE J7 (Livingston
& Pearce, 2010; Maoz, 2012; Poutvaara, Jordahl, &
Berggren, 2009; Zebrowitz & Montepare, 2008;
Zheng et al., 2016),

Wt AR SE AT LR R, DAAE OCF 2 LK
PIRT T4 b T L LR AR, R SG i JLE Y
Wi 56 4% 4 (Kringelbach et al., 2016) . AR B9 223
BILE KX U st Fr IR L R, FBRES T AW
YEJ o 22 LI T8 K B 5T 800 (Al 2« 2R 55
FUGMN) 5 AATXT T 2o P 09 20 8 BN 402 — By,
5 AT 5B Y Z0 4R B 5 A — B (Friedman &
Zebrowitz, 1992), T LAS & i A4 PR 2 06 2L
K, 2ihil 2 oo ds ot B s Ak, s e
o AR R GE o BeAh, LB A — AN ) T
AWy B AR (B0 B L R SRR B SR
(Shaffer & Kipp, 2009), FrLlE - &4 Frtn]
A 23 300 3 0 22 LR 2R 0 it e ) BELRR A
2.4 MHImEAE

Bl 77 it ) o A AR BE Y H 25 0, o AR
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B2 R B At R T A 7 TE B Y SE A b 3R
JHE o XTI SR, i A OO R i i A
S Al AT A £ AR B3 /% (Fournier, 1998), i &b
T30 R 1 R 1 — 5> (Belk, 1988), Ay, R
AR P it R AR S it R 7 it [R) B 7 5t T AR5 5
B TIDE I 0 T NP X F e T 1 EP
— R AKEFFIE” (Aaker, 1997), 5% AKE O3
Sp R B, Aaker (1997)Kf & AKS 43 0 T
NYERE, 52 B (Sincerity) . %75 (Excitement) ,
i 4% (Competence) . 151 2% (Sophistication) FI ¥ 7
(Ruggedness), BRILZ4h, WA E TN A
IR SRR S AN HERE, 43002 B kAL
(masculine)H1 2 k. (feminine) (Grohmann, 2009),
AR 22 75 005 1 91 D 5 4 90 % AR 0 402 532 T ot et )
4 531 51 98 (Brough, Wilkie, Ma, Isaac, & Gal, 2016;
Yan, 2016; THE, JEfk, EWFIR, 2019), X445
st AR B 8 3 A A AR A s 1]

— MR, 2 A S R 2 R B A
FRAE— BN, 23 B LA 1Y 8 48 ROR (Aaker,
1997). Gronhmann (2009)FJHF5E & B, 450 A
R R 5508 9% 0 AR B — B0k, AT
MRS R R . Wu % AQ013) MBI A,
XA, T 2 SN AR RE T e B
FEHFRE Y S A FR . X T2 tEA = o, T E T
JnE K Ee ™ 2 PEALRRAE Y R4 R

TE A 00 5 B Bl b, B X #E AT LR
FHEA T — B, R A e 99 3 5 365 10 1 ) o RN
LA N EE, UIAERI R, bR IR
TEARFFE L BRI, 4 PR T & R AECOTE
T )2 5 0 1 A1) A T2 (Guevremont &
Grohmann, 2015; Lieven, Grohmann, Herrmann,
Tilburg, & Landwehr, 2015; Schnurr, 2018; Wu
etal., 2013), [ LAA ST O] LU R B, fRHBFSE
GG E KM A R R X S0 o R R
FIFZ R
2.5 FEmiEEHERSE

XF AR E AL 7 i, 230 R A (] B 4 B
k. BN, [RIEE Rz ahis, A rSRIAFERETE, i
A R A R PFIE R, — LS
PUAFE IR BRI R WAL R AN ERR,
JELA4 TR ) 23 B 7 it ) B AE 00 o N3 3 A% b
JRRE 3 I R DA TR AT S, ok B — A RenE 3 1 1Y
P25 TS 53 A —Fh BB T YR, XRh 4

MY BE (synesthesia) (CEAEIR, 2015), BRIEMTELE
A5 N D3 AT L A VT SRS T 2 R
BRI . SRR IE, R SRR 2k
B 2 A R T R RO R, O [5R1 )  RERAR IR
2L B 3 A5 BRI O 22 #1738 (Jiang, Gorn,
Galli, & Chattopadhyay, 2016), 7E &4 k71,
HiguE ML, FrocESibid e Emess . B,
RAREL; SBua AL, BEEE Sk 2 i
8/ BB (Klink, 2000; Klink, 2003), &4
WEFE K B e & 20 b0 98 8 A AR R N, AR
B osihiE 2 3 AR i A FRTE K (Lowe & Haws,
2017). B LARERRFE AT AR, RAH R E %
B 5 K T 45 P AR X 7 o ) B AE 5 1
R
2.6 MRAEELZRER

L TR, FES AT, RARC SR
FET T AR LB SR IECTE . M)
X I8 2 2 RS B B, (EAR A B g
A PR TR B S RRE (B ) WA BF SR
B EERARRAE, AR AT AR 4 1 R X
FUUE AT 24 0 O N EE . BRI
A B i AN SO AN E A T, {H R DRI
5 i LA R I 5 32 B4 vh 1T G AT (R, R
f, JAZEEE, VPIRIA, 2010; PMEE, KR, 2017;
PhEE, SKLTER, 2012), XFPAIFSTHL A T AR AL
A RFRIER X, AR T3ENSFE 8k, DUR
FEAR LB 0T, U Bt At L —
A PEE LI SCEGR2R, 2011), TR A S
TR TR, MBGE AT R FHtl, Y
Al DLE o B B LA F R A B A R
FANE B RHERY S FR, B DUSE 5 Y A 44
WAL BLAG R R B B DU g R, 7R
BRI AE F AR B BT L] R R A R A M A
B o I B I bR el A5 LA G T 4% BRI
FRAE A BIF 5T AR ME R FH 2 DU S R 44 10 S B T4
z, WIBEEML R, %555 M4 FRIHE
H, DU & R A SR T o A SR B, T
DL GRS LA B — 1 S5 or A SEURS, o™ L P
Fetko SEBR b, MEAFSRAE E N R R IGHE Y £
Mgtz £ V8S8 . BE I RHMESE
2R o BT IS RO LA B AR 04 R RRE,
AT GG P 5% B T i R RO T 2 3 A S B
IS
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BT B SCRER R, AT LE R
A RE B 485 B L A FRIOAE T . AT 5, Aot
FUR i 5 AIETER B 5B 5 a4 PR TH 9
JRBE AN S E B SR, ARG IR A F LR AN AR 32
St BMBETRER NP 1 FR . BEE 1 BEEEE
st A4 PRV T Bl 2 e i 52 R, A6z 46 L I =X
AR AR PSS 2 B 5 R IE T R AR OT T AR 1E)
T2 T i W24 R -5 T 28 TR0 =2 () B 9815 T
WEFE 3 % AN ARA B RFAIE O U5 A i ) 7 B i i
A4 B T 2 s Z [ T . WO 4 %
S47 il RE TR AE 5 A R R 5 T T S 2 (A Y
VAR BESE 5 B M B FEIEAE B dh il 44
P59 B 25 B Z A 35 AR I

PR RAHIE
(LHAFAE)

B SHIA BILER s |

SRR FHE
CRR B 45 4E)

1 BADFITHER

3.1 MR 1: EFREMIRITERENENZNE

REAERHEFI

(1) B35 & o 2L XA 52 i

PAFE ST 2L X BBk ot 2 242 h e L A
PURRAE o FH b, JLERR T MR BB A
R 22 5, 615 F FRIF LB 5 A B AR )
(Kringelbach et al., 2016), 7£ 0~3 1~ H By, JL
whkE B, 87T 484 H, JLEMRAEL T
B XM & W (W <abababa™); £ 13 MM, L
HOR AR & A B S (B, 1993; VFIEUEE,
1996; FEHE, /N1, 1992), HTF&FE24L
1) 2 B0 T ARAE, A TE AT 58 9 e s B 22 b
S, ez, “MESEHE, 1 H T 2
B RFRIEMATEE /N, FH/NTS, 2014), BESR
FLA B LAMRARRAE AR 2 s 2 LRI, R4
AP E I LA SR Lo & R A B 2 T 2
JLE . WS A B & &, HIE I
T B LRI AOK G o PR, FRATTAR I

Mo la: 53 & F 2 R4k, &F 4 4R
2 E S WHELIVA X, H Rk H AL R

#%EL,

(2) BEILIE X i L0 B AR (1 31 0 R A
HIBE (14 5 R

DAEAT SR e B, B LA LoV AE S0 A 2 il B
%7 R 1 2 A Z At (Friedman & Zebrowitz,
1992), TEAMITT I, AR5 PRI L R AT BE 40 A
BELERG, (AR ORI 5 2 PE W SN ARIE S 22 LAk,
55 1 9 A0 504 AE 5 A N 4K (Friedman &
Zebrowitz, 1992), S AL, ZILHE LT E
SEV/IN DB R | IRES R, 5B, Lotk
TG LA A S /N Y T B, S R S TR A Y HR
W o FEZIMRENZ 7T, 5 A SR, 2LA
ZERRBOA I IR T . B AT (Bem, 1981;
Berry & Mcarthur, 1985; Gorn, Jiang, & Johar, 2008;
Zebrowitz & Montepare, 2008) , Friedman #l
Zebrowitz (1992)HYBFFEiL K B, 7 L 7Y Y 1T AL AL
BABE AT (U T L 55 M R0 G e S L k), Pk
Sl A D G o e s L S SO (Y T L B 1Y
SAF T (e ek 16 53 1 R s v L 2 ), M S 2 AR
ENG W85, FRRIGIE T L P2 LZE 2R EN G
JrE R — . BT LR L PR AR SRR Z AR B
% FRAMRZHRIE, B ZILEABEIE 25,
PRI B P i S S BOE . R T S
[ A8 R s BLIE R, i LA S AR A AT R
SRR AR T2 W A AR, T S AL
Fm AR o RIS HOHELS (Spreading- Activation
Theory), AMTHYICIZRA — RV IR S 19755 5L
R ARG 2, 52N
M 2 BB (Collins & Loftus, 1975), 415
W RZ RS 2, OS5 R THEE 5 Ah
— AT R AT REPE RO . AT, LA
LB RERFHM, FUZILEEZ G %
PEME S WA E 2GS . Bk, &5 54K
A B3 A B 2 ) L L SR 1 P A it R s
AR UAEAR DA WF TRk % 58 & 8 FIVE S i G &
BB FATT SR T 2R, Flan, FAR
(2012)%F 25578 A ANBHAT T 504, SR EIKR
YA 3%MAMHEE kA, b S S
A e s T LS E s 2 B
(4 42 A o X B 44 75 S SE R AR B 1 S T 7E
AT B B AP R R o HE 0, FRATHE

WFFE A 1b: & 58 LA KX ey 7 AR
IE &) o S AL S A SR B, & B B AL
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(3) BEJLIEIZON il ) B AR TR R 08 1) 52 01

BOLBR T7E L IRRHE E S IAAR—FE, 19
PURFAE b5 A TR K Y 22 53 (Shaffer & Kipp,
2009), BG, WAE AN ILEM BIATE S HE
A, AR S UK R, B
HIE AW R . —BORIE, Bk LR 5
HUA 50 HOKZEAT, TN SF-24 5 w7 160 JHOK
AT B LR EIARTE R 3.5 AT A4, AR
ANPGRS 60 AT A4 (FLLA, FIRAE,
2011)o FEAR AR LATT, AR B & ik
— AR, JLERR T SRR . i, A1
FHEY) a5 W RN B KRS
L2 NTE R RA—K | &, JLE— 7>
MIICAZ IR S, o FE fil v 7T, )L EEAR 22 A AH AL
CYN Y IER SR OEAPNI NI (1) S S
WA 2 ik AR N —E, JLE—
BOWICICR S . R, Bl i LA BRI RE 23
TR B LRI LRI 2% 2 8 A5 0% 26 5t R AY 7 il LA
BLER P ERRE N . BRI,

TSR A 1c: = St S 4 AR F e RAH &5,
AL R A RAF IR E A Bl E, BILA
KA & & Fo 5o iR 4y T2 45 4 40 50 Z 18] A2 F AAE R
3.2 MR 2: BEMMERITEEE MRS

MERIE S HFERETIER

PN B T R I S A A PR R A LA A B
T RRAE, X SO T AR T RE 2 T B & X T
T P H FIE 2, AW 5T T EHE LT E FRIE X
— W ER TR B RAE PR T o ARE T R Y 1 AL
&, W LLSR AT OCE RIS JCE (Klink, 2000). 140,
Ei= A0 W T Y S R TET DR o R T 15 T
BOC & (1), J5 1 0 518 ] A 4R S T
[d](gimmel/gommel, brimley/bromley, nillen/nallen,
tiddip/toddip, sittal/sottal, and pinner/ponner) (Lowrey
& Shrum, 2007),

AR ERY, BREERIEA S FCE, 5
TCE )2 R 9 A AR 4 7 AR S, B b
B RHE (515 ) & E Y X — R (Lowrey &
Shrum, 2007). T HTCHE 45 AN /NFISRBE R,
JETCE B N KFNE RYIRGE, B LAV 9% 4 B B0
A BT it A4 R B S A RN D A K
JEICE A FRIZ DI RER R T (H)E, X
— ROV 52 BN E BN IR o TR R R A

XF TR AR B — R i 4F, 7RSS [yoo ] Y A il A
JESE SR, T[R4 Lk RE AR . 4,
55 v i O TR T, T AR AR O
[4], J& Il A9 AR A 35 T AR 1 2 [yoo ] (pawdex/pewdex,
mawlad/mewlad, fawtip/fewtip, and kawlan/kewlan)
(Lowrey & Shrum, 2007), 4 /i i 44 F% (9 15 5040
FEAEZE S I, it 4% BR A0 T 5 R AE 7 it 2 2 1Y
VEFCRON A FRAEAE . HARTI &, AN 2 MU%E 4
INTT, R Z DIREIRE R T, TH P E A
A TS T [A] R R4 PR, AN 235 A T A
[yoo] iy it A4 Bk, ERIR (4] & 3% LE [yoo B AE S5 .

WESR — Pl 5 R AE B T 2 32 B 3 b —Fh i
BARE R IR, I8 4B & ROV A AT B2 B A
TRHESZNE o T IC R AR 2 5 0 T 2 R
JIT LA B BOMAR ] RE 232 B & ARIE AR . LA
TR RY, T E ML R TR, FooE
MBVERR R TR BN, @5 1667 4330
ZRM, BICETEL AT LB AP E L
(4N Tina, Linda fl Maxine %) (Wu et al., 2013),
SEEESE IR B, HUOCE B A PR 2k B
WA A S 2 0 L A AR R, TS DT
) it 44 PR 2 LT Bl e A5 ot AT S 2 R DB
PENAGEFAE (Wu et al., 2013), B AR5 644 FK
ST P A AT 2 B A AR, B
B9 58 PEACHFAE, (EJE BT TT Tl B 44 PR AT [R) R Y
ROE, FT LAl A4 B e A A R T I, &
TP ) it RN R B B4 RO T RE 2 U/ L 3 T
Ko ik, AR

WA 2a: & *F T 1A So M A S 58 89
EAGE SR ¥ 20 R I ROy A
FEFRT, & F AT TR S A fo 30 69 2O T 6
WA,

At AL B TH R JC T RRAEBR T 25 R T B Y
PR it JRNAE F 08, 3 235 Wi T 9% B 7 o ) B
FHIEAISE . Klink (2000)0F58 % B, 5 )5 JC ¥ AH
o, UG a4 BRI g e AR B
AN RFIEBARRIE . BAR S R A FR 2k
WH AT /N ERRRE R, HERTE
st W48 PR AT TR RE RO RO, BT A4 W44 b &
A HTTCE I, XS T il ) AR 5T A S50
AIREZ IR/ N EE BT

WHFTAmil 2b: & & AF T o i dh 38 45 A0 4e T 09
BB AFTHAENIRT . LRk L ART S
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Z0, B F T T b A B A AE 4 5 649 R T g
IS
33 MRI:BEREEMITTHBE M

INERE RFHECRIREE R ) MATIER

LR E SRS, MMARE T S5TE
SRR R R B 2B, 33X LB AN LR R RAE T B 23 A
WEE BRI E MW, A EEH
FEoRBRE X —IMNFRRIFIEE M . 16
(L NN I EE D RS G RN SR o ST p S
FIWr o X EEAF BT LA MR . eI (E B A R
FE. SEIER RO AMAEICIL ARG NE L,
BB {5 BSR4 T 2 5 A 0 0 R ) W R AR L 1
o T B3 A AT I R T P B 2 SR <A R
RN, YA B i S R, At
S0 B O R R A5 B o A6 SE B 1 3 4 5
P, b 48 B R R OR R L B R S, R
T8 FIE 2 X A Se g7 B 5 23 % & & B RN 7= A
AL

AR FROE R H BRI, (e E RKIE
G AL T L ML TE T, ARE, 2010). B H]
5 AR E S, b AN EENGEERED
P 1k 1 % P 4k (Hoftede, Hofstede, & Minkov,
2010), Ft, BYEAMLHEAREZIE L HEE
W5 AR EZAEB Lt ibix —4E 5
BB ES, W07 E R AN B e
5, T E 0B B PR E 58, LAEAR
FERI, b W SR R R TR G 25 R W Vi 2 5 T i S
AP FIWT, T2 E 2D ok B R E 0 s R
BizE 0 — R IE(EE, &/, X5y, @ik
f£,2017), B, AHEBHEN, FRELED L
L AR 4 B 1 B9 4RIt 25 52 i 210V 2% 2 0z E
vl LR R B, DT 5 M 28 o L2 R X o LR
PIPER . BARBIAMS, MHEARIEETE SN
B L AT, I 2 23 AR R U T
R s e M Y, B i WL RO T o AR
BN SE AR 25 H 55 . Bk, FRATTEE

WIS AN 3. & & duhf 2 AR Su if e 55 69 B
Wz B RBRBYEGAT. SRR REE £
A F AR A AR, & F S iR G AR R e
AAE 6 S T VE R 2 H 5
34 MR4:BEREERINHBESENT N :
P RAHERIATER
FR A5 B =X P PR 800 (schema  congruity effect),

o

T S H ALV S AT, 2352 207 i A O 2R X
A2 I (Meyers-Levy & Tybout, 1989; KT, 437
B, AT, 2018), — MR, A IE S5 7 il
PR 2 — S, T 23 2 0 R A A 19
AN R AT T B UL P RRAE YO BERAE
B 5O HER, R8I 2 T SRR
) — B0 PR AE (Meyers-Levy & Tybout, 1989).
e AR e OB E R EENE, B
IR R — Bt S R A ST, A
PRI F 2 S R R ) S — 3R, T 3 S = IR
S 24 FR M S g BERRAE DT D A9 0 B (Lowery &
Shrum, 2007). 40, X B % 4 Fish 7]
TH 28 0TS W 44 B TP AL S T T R, X T
ZUIREIR MR T, MW HE TSR AR EE G
TCE MMM, R TRICE A SN/, 2.
P, RN T MCE AN T R B R, Wis oo
TSR, . BRI T 2 DR8I 4 AR
F B E P (Lowrey & Shrum, 2007), K38 K =
— S0 D DO R S LA R T T A B A
(0SS i o I L N S SR NN 7 L - ¢
BT i, I 2% T B s TR AT L, X TR
S LR PSR EMRAEN 5, HE
AR R AP AR S i Rk, FRATE

Wi 4: & & Shh o Akst Tl & 1R
BRIl T L B RIS i at S P SR NN
B B0 S, O T E AR & e 2
FTRAX., ERREZ R, HEH E kit d
Z R,
35 MR sS: BEEmEMERNERESENRZMD.:

HBEEFEMIETSER

R 41 25 A [A] B ¢ (Social-identity theory),
AT B FRAE AR R B b R U T b AT T i 3
HIREIR B 0 BT REFRER S0y, Af4ikA T
TE W7 T 5 BEAA —F(Turner & Oakes, 1986).
PR FE AT H TR & B0 F 4y, B AT
i ACWERES A ORI AEME—,
WEWFs R, WA A iE 5 A 2t
£ (0, — Y i ¥ (Grohmann, 2009), F 48 %% 5
A ORI A S AT R, BB FR T oy 2R
B AR A (NS 31 27) (Brough et al., 2016), R T
4eir B ST A, PRIFREIARNE], T 2
PEEEA A O B0 . TS AR
Sl SR ML Ak, B LA M nT RE X &
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R G TR A, T 5 1 T RE S X R B R
o WML, FAIFH

Wil 5. & F e i 4 ARk ad T3l 3% & ks
AT I R EBAENAT ., kBT EER
M Afd B 5%, T BT R F S MR 5%,

4 BibEW

fily R 42 RS il L 7 R LB 2, e A T
FEML BRI DA Z — o DUESC T R A4 AR
WF9E 2GRS Oo s . fiE) AT,
DA WFE R TEE R & & MR 3L 2,
2016; KA 4, 2016). HETIGAAE T
mh R A FR, EEE R T ILE M Z BB,
2011), BEE QK R, B i b2 PR LT 1
Z i H, M HZE WY B A, R
“PEBET. W E T, CPEE . BT “RZE
Z” (B APP), “IKIR” (PUiB). “iz Wil (k0T
FCbT . KAiE) . PR, AT 25 588 il J44 PR
TH 2 5 o 025 B 9 52 ) A5 6 T 2 ) B MBS
o RUPFERE T & H A IR — B S,
M it B2 BRI 9 R —IH T S X
—HESRH) AN BURE AR R T B A R AL
BL. AEHIBLEI R S . B S, APPSR TR L
P M RIS T WS, 5 588 i i A4 TR
TH B35 8 (P PR R0 O BEASAE 4158 ) 52 1)
LA L . HOR, BT TS RAEEE
A0 T4 [ G SRR R RS i R G5 R R i et ]
TN GLRFAEAE B i B 2% PRS0 S e 2
[T PE R o e, AT EE T IR U F
SN TR BRI I 1 A AR B G 5 & 3 4
PRUA B AT ARE R B 5 B3 W 7 i 44

(1) BU P A& A 3 O e 1 5 LA
BT B b A OO T 2 A BE 1) R ) S AR
BLH

o, BATTIA T B LR A& ok P B
AL AR Gl AR RO B e LB TR R
JEH BT Rk Al O Bl e R L SR BT, FRAT]
WL AR ER R ER M & . ZILE U2
2z e PR AL, SR 4R ARELMSh Y 4h i
Bt BAT B — S B8 AL, X L0 R i 2 1
EARR IR E OB, A M TR ST, B R
(I EAL 7 S (Lorenz, 1943), H % ILIFIA RS
WEUR, SHE THFEE T2 i %8, e LA

FILEFFAE R RLSE . W7 5 F0 S8 500 35T BE 08 s
28 )L & (Kringelbach et al., 2016), H T &5 &
RV LB 0 I T 580, T D Tl RE 2 s
LA, MEHEARRT A SER, W E TR
SRAF TR RILE,

HoR, AT TS Y WO R MR & &
st W4 PRV 225 0o () BRARR AR R 5E | O PRARRAIE
HBE ) 05 e B AR AL o SO B R e
(Spreading-Activation Theory)sf Jd A ZSiC 42 R 48
ZHEEZ AR, D122 PR — S
T 205, A A G A At 4 B 0HE (Collins &
Loftus, 1975)., MRHEIZHIE, HB T IEEERME T2
ILERZ 5, LB 2 3%0E, LB
W 28— RO LB IEME S A S, N e
FEA T % 3 5 F A AR A . A K R L B AR £
B, JLE RSN 5 25 0 X, R e i B
FROE b, RO BRARIE b o AEWBRARAE |, JL
EHEED TR, RN, AURER, 7RO
AE L, JLEE M T RURM ; X SRR S
WAV LR E & . BHIL, B MRS AR AT RE
S 3 AR L PR e T 2 M0 5 Rt ) ) B i R
FEON B HORLO B (B AL L k),

(2) ARSI T3 3 G AF 30 R 2 1 5% S
A TR FR ST 5 R G 5 A O R 5 e R R T 2
TIEAE B i W44 R 55T 2 o 22 (BT A 1 7

B, WATETIEST RIS, 5IATTE R
TR — PRI SRR IE A A, SRR & & Fh W44 FR
FEW P BLRRAE 050 (S R L ORI BARRAE A5 (8
Pk . ) PE RS . S R AEEIR A i
WA R R SR L ORI, RN R 3 ok A
TET#FEF 2 Ok B, 23N, 2013), i H,
R 38 22 fih ok e — ol 5 A, L RB S 200
XAIE S PIEE AE R, B MEIEE S
TERIBIFSE K IR, it W4 Bk o 1) TC 2 R AE X 7 2 3
VB S R R & SRR S, BT R, S5
A FRA L, BTG ARSI L T S A
1377 SN R AT AR (/N R %K) (Klink, 2000)
TN 2o Mk (Wu et al., 2013), [FB, A HF5E L0
— PP E R IE O & FRAE) B 880 23 32 3] 53 Sb—Fh
R IE (U B AE) B P8 T (Lowrey &  Shrum,
2007), Bk, FRATIAN 5 I E FRIE R (155 8
MR AR . YA S A AT T R, S
st 4 R KT T % 285 R0 14 R i T BE 2 15
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R, AR T 4 E R SRR (Hoftede
et al., 2010)5] AFE R HEHIELx —ME &, RARiT
B LA BRI LG BRRAE A S (BT . &
PEAR) I FAE T o T8 S A b AT 2> Wi e 5
5 B MR R AR B A BB SRR B, RIE i
2115 (Bettman & Park, 1980), il EFIE 4
R — M E B R IMNT LR G R, FZE R KR
JE ERIET SRR, XB2, 2010). T4
SCAEBEARY SR Y, K Z (8] SCAk 22 S AR BRAEAL
JIFEES . AHRE MR . AN F SO BRI E
B S LA AR 55 R ) TS T
RIFZAR, EZEIERMAT LS AKX 5 LR,
MR A BT T BT 5 T 1 T 9% 2 o A 8 9 2 (1R 1)
wi R ), S5 E TR [ SRR, FRATTI R
[ T8 G v i 55 Al 2o Ve A 4 B 2 15 7% 1 7
AR, WATH AR ERZMENIE 4 . iR AE<AR
N, Y G BT 40X — S i A 2k
FAFE G WIS, B i AL PR T 2 M i
HIBE (14 5 e 23 1 585
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effect) AL 2 N [] BAE [0 25 T A1 28 B9 7 il &
BT i LA TR LA B A 2R 1T 9 35 TR S
[Ty

e, ATE T E RO, k%570
Yy BRREAE G0 ART 53 0 9% 0 B R4 BR Y 2
JE o AR KPR RON, T 2 2 m oIk s
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PRI DAy 725 5 it W48 PR 2 P — e R AR B (/)
80, FrRL I S B AR 0 A i R 5 —
S, WU R B 2 SR . TE B SRR
i, ORI B A 7 Y 38 R L 1 i SRR
TESREA—FERY o Bildn, itk iy .0 28 1 =X &
R R R M, T b EE A 3 R S R
RSP v TR K B RN, Al 7
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The effect of repeated two-syllable brand name on
consumers’ perception and attitude
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Abstract: Brand name is significant brand equity. It plays a vital role in delivering brand value, building
brand image and highlighting brand characteristics. Previous research found that the semantic and phonetic
features of a brand name would influence consumers’ perception and preference. From the perspective of
baby schema, we examine the effect of repeated two-syllable brand name on consumers’ brand perception
(physical perception and psychological perception) and consumers’ attitude, and also verify the mechanism
and boundary of the effect. More specific expositions are as follows: (1) Examining the effect and
mechanism of repeated two-syllable brand name on consumers’ physical perception, psychological
perception and attitude; (2) Verifying the moderating effect of the internal phonetic feature and the external
cuing feature between the repeated two-syllable brand name and consumers’ perception; (3) Verifying the
moderating effect of product type and consumers’ feature between the repeated two-syllable brand name and
consumers’ attitude.

Key words: repeated two-syllable; brand name; baby schema





