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S AR A SR AR TR L) L 11 A 23 H
MgAT CORT B FE 5 2 5 | Ve LI b &
e RO BELR B 3l e R E W), R R
ROAEARAL o S FE5 I 9% 5 | AR R B Al A e R
TR BN RAE TR BT R A TE 20K . B AT
FeE RAT A f S A L ITEAR B 5, AT
TEFEA AT RSB L 5, A RE T EZS
FEAL YT % DLW A O & Fh 5 i oK o AL,
JR] PR AR T B —— i) AL AR R << S 3 B 2 fg PR
SRRSO TR BORE E A SO A
— ARG MIE R, TR, B, TRIE
—, 2014; Li, Li, Wang, & Hou, 2016),

2, “TEREAEERTE 2 A g Ok B 2 S AR 1A
We 7 A — B Y, VF 20 20 B Y
PR T SR EAT N RO R AR B, ISR
RN I R AR, TG THH 24T R 10 5 SRS 1 A
FHE B = (2 Z M4, 2014; Pham, 2015), B
RN, FHEITREE SRR EGER. HRITH
SRRSO R . Ak DUURZ T 5 AR
# Daniel Kahneman Z(#Z 3 75( Science I PNAS )
K F R B AT A — & W RE Ok BE 2 0 5
RN (Kahneman & Deaton, 2010; Kahneman,




762 O B R 2 ot B

%26 &

Krueger, Schkade, Schwarz, & Stone, 2006), 4%k
JE A REAT R T 22 1 PR SCHAE T H AT D7 X (Duinn,
Aknin, & Norton, 2008; Dunn, Gilbert, & Wilson,
2011), DB R 517 N4 K Thomas Gilovich
HAZAE (IPSP) ik KRG 3C, B AYIH Pk
FRISINET LRI 43 MR B 7 2% (experiential purchases)
55247 %% (material purchases)Fi3S, AL TH
B LI PE T 2 R 9 PR AR AR 56 T 47 (Carter &

Gilovich, 2010, 2012; van Boven & Gilovich, 2003),

FFAi7 A BA Bl 9858 2 F AT T — R 1) LR
5%, ERAE T W 5 (Gilovich, Kumar, & Jampol,
2015a, 2015b; Kumar & Gilovich, 2016; Rosenzweig
& Gilovich, 2012), H T4 E . 1 2R AL AR K
55 (%) () B IE BN T B0 BRAF A E TR, (ICP)
1E 2015 4E55 1 R P IS I BEA T T IR AR DS
(Dunn & Weidman, 2015; Gilovich et al., 2015a, 2015b;
Guevarra & Howell, 2015; Pham, 2015; Schmitt,
Brakus, & Zarantonello, 2015), FF#EI 7 2% & W%
T 22 19 4 ERALTE R IV 9% 1 1A 2 S P T
b, XAERETERAR LR RS SE AR IR . T
P W P AOR R, R B AR IR AN, X
P8l N AR 7 T A TR o PR, %A [ 28 7Y
TH PRSI R AR . PRGBS e R R AT
ESANIRTE Nl e

TR, I8 B BEAT AN [R) T 9% 28200 1) e S e
SHLHRERE R YR AT TR, Ty 9 S

A28 56 Z e — A F T B PR (A, BRIEIR,

B X, 2014; Gilovich et al., 2015a, 2015b; Pham,
2015), HHIETH 2 AR AT A2 58 e AL T
BB, WHRHGS R T HAR GRS
e 4 B 2l sl 18] J5 2l 23 B0 A ] ) S8 2
J5 3, S AT B9 AT R PR (B, R
KM, 2016, Mg, P52, 250K, 2016; 2%
Mf, SIC, A, WU, 2014; ZEEA, BOPHAE,
2014; Liu & Aaker, 2008; Mogilner & Aaker, 2009;
Tong, Zheng, & Zhao, 2013). B4, KEPEH IS
S B3k P RR AN )3 B SR LR Rt e 52
F &R B S ERE Sh sz 7 I g BAL )
5 A AL SR B R 7 X I 2T TR AR IR AL
R WA 7 H X 28 0] b T [ bRy
ARFTHT, &AW N ERE R, FIX 2
— AR A B HT RO ST A 0 PR . BT,
AT H M BEE SIS 1k, e AT AR

TN AR B 22 BE 5070k, NI 2247 0 — A
TN — 2 SRl = A2, SC AR TR 2
PRAEIM . PRI TR 2% 15 SR T 2 09 < B M
&R BN A AR 5 I R] R Sl 15 4 AR 00U T
WHRERIBTSE

2 ERIMIRIARRERHNE S

AT H 322 RGeS0 1 9 5 SR X
PP AN ] 24 750 1 3 2 D R SR T 9, FRAT TR AL
A J7 TR A 481% E U [ N AMIF 5T IR Kot ok
JE BN HEAT 1M
21 HBRELBMS

R TSR A TH AR T 2% 2 T SR AR A
R &K, van Boven I Gilovich (2003) .00 ¥
FRBEAT, B AT TR S T R T
B 55 SEYIEE B PR S R SRR L RISV 9
B AR IS P W S (experiential purchases) &8 K T 3K
T b A T 28 I R 6 T 7 A B B AT S, A
WRAT . AW WTE RS AN E SR, LT
14 % B S 4 P ) 3K (material purchases)238 40 T
PG F A0 SR AT B 2 AT, AN K
fde. B, BF-6. ZH% (van Boven &
Gilovich, 2003). BV 9% 55 S Y PE T 22 P Fh
BRI A 92680, HEIXOITE T B0k, WA
T 2% HARA ], (RIS PR 2 S B 5 & 00 i
JERAZ T S A T e DO iR R PR AR S
Ay K, RISEIE 2 W SE A 7 2 R AR A
WA W TCIE Y — B2 Iy, 1S4 PR 9% 3K
FNNEE S WS E WA, =, A
B R AT DL, O TR PRI 2 i ™ i, TH
BB HBETEA BRI ) Ny 04732 5, s
Py P 2 0 S5 B A Wy U AT LA R IR A S S
(Carter & Gilovich, 2012; J§%4 2014),

22 FRIHBRREHHFRER

WF5E 3 48 0 R B P 0 9% Fn S W M T 2 T4
PR PR AR IR AZ A A AN TR (5 e, A0 M T 9% L S
Pyt 9 54 AR E P 4R (Gilovich et al., 2015a,
2015b; Kumar & Gilovich, 2016; van Boven & Gilovich,
2003), AR 2 Wy R) 435 R O IX P I 21 28 7 {2
WA CHE . HETOC TR S VR 2% 5 SE Y PR 2%
PRI T N FZA =R —RPMC, @ 2R
T 2% WAL 3d 25 PR B PRV 9% 5 SE 0 1R 2%, 1)
P A1 A 1 2 I 2T B R Y SR AR AR I 2 B AR Y
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(van Boven & Gilovich, 2003), &Ll 55 5L 56
B EEREBIAR MG, ibgali ik
B MM B B S P TE B R, TR R AH OCTE SE 1Y
IR AR 7K S (Carter & Gilovich, 2010), = J& ELST
TEBESE g o 3 — 8 0 3 sk 2 ik R i
— B B A AT, sk SR T AT LA R I SE A 5
PR A PRI 7 i B Y  , BIESEREE R
PR O T IX R 1Y TH 2 1A 50 R 47 36 B 4 (Nicolao,
Irwin, & Goodman, 2009), B AR X LA 5F T AT
BUE S HA — & B RO, (HARRAT ST w8 S 50
FoRAEZ RN A BRI . ERP. IRZhH;
AR EbREER S E R EATRA IR 5 i 2F P
fitl, AT B A i — 2D e HAR 28U
23 HBEREFLEBEFRAFAWHXR

KAt WF TR R IR B PR VA 9% Lo Se Wy M T 2y
KBRS 1 RE 5 PR K E#RE 15 (Caprariello
& Reis, 2013; Carter et al., 2010, 2012; Howell &
Hill, 2009; Gilovich et al., 2015a, 2015b; Kumar &
Gilovich, 2016; Nicolao et al., 2009; Rosenzweig &
Gilovich, 2012; Thomas & Millar, 2013; van Boven
& Gilovich, 2003), J8 A4 Ay faf (A 56 1 7 2% Lo S 1
T A NEEBI PR YE? D585 MG R 36 1 2%
STV SRR T, SN T 4 Fh AR

% —, f#RE/K 2212 (construal level theory)s
MG B BIE, AT TS . o 581K
FFAE A9 5 K 2244 (high-level construal) 2k F1E L
PRPR SR A S TR . R R B AR
YA 7K - 244 (low-level construal)Z= i #r .0 BLEE
5 Y ZF 7 (Liberman & Trope, 1998). KL, [F]
R B 44 1 T2 B (o0 BB B i ) 25 L S B ke A )
(OB RGRE)IE B IR, B ATRZ R
WCHELE NEIRIRZ] . Xefr A% ORHIE . ARXS T 0]
VA B B 485 1 78 B 20 1 S VT R SE R, IR
B PR 9% o 2 AR LAY 2 A7 A6 T 2 5 1 ik
g WP (Carter & Gilovich, 2010), [Klitk, [ B ] )
HERL, AATHBENTE SKF . RS )20 & ml12
S BRI o, HAAGIEM T e L,
51 401 45 W) 3K — A7 B Bt B 4 AT 2 AN T), — RS
YU 2 00 R] BE A T 2 A R B ik OF
CRURZ I, 32 SO B R 55), B Rl HERS, 24
AR TR A2 B 336 28 4% 00 1Y) 7 SCERAE AT Bt 231
Bk, TSI IR (van Boven, 2005).

Fepe —

%, #h&HEHS (social comparison theory),

K22 B AT 5 ) A 238 a4k 2 B B
FERY, 10 b AR A S R WA R, 1) T AR
)] BE 4717 o B 52 1 (Gilbert, Giesler, & Morris,
1995). AM145 G4 SE Vi s b ATt 2 th e, il
WY YRIE K T —4 iPhone 5s i RO B, #1& B
A E L AT T HBHH iPhone 6p, i A4 AT HETH
ISR BN, RISV S A S it TS 1
B, XRERUHE SR T AR LW SR IS A e . A1)
WX T R R —A R AEREE, TR . Rt B
)5 405 AR, Wk 0 RS2 51K 56 WA T AS [,
X F RS A S Ui 26 28 7 5 (A 6 AR 2 Al — J6 9,
To 5 R EAT HeAE, TR 3k S PR AR B 358
D2 B4 o AR FE A, B AR KT 3 5 (Carter
& Gilovich, 2010; van Boven, 2005),

=, HIHE L (self-determination theory).
B e IS NS A B 3 75 % (autonomy
need) . AT 75 % (competence need)fll & R 75 &
(relatedness need)iX = Fift P 78 (1) 5 A 0 #1722
(Deci & Ryan, 2000), X S6F2 5EE%E, BAE
PR S A, AR ER R
ST DA L S 0 Bk R B PR, R O AR
PRI P 1 B AT 2 A R T OC R T B2 14 T 2 1Y (Carter
& Gilovich, 2014; van Boven, 2005; van Boven &
Gilovich, 2003). B[R] TS 1L 2%, kiE |
BRI . B R IR0 PR 2 AR B gk g+ s
BRERAGAEMN SR, A TRHERE LR,
& R 7 2 (Dunn et al., 2011), BEAN, AREGPE
P 2 TR S T 5 AT 43, AL
AR HE A &G R, AT LIRS BE 8, DT Y 5
AR B AR AR K (Kumar & Gilovich, 2015; van
Boven, Campbell, & Gilovich, 2010),

S0, [ IRINE IS (self-identification theory),
NAERHRE . TAE. 85064 FE&MERSD
R, —RINWET SR EMRT B,
ARWEMFFR. KE. B FHEY R (Carter &
Gilovich, 2012; van Boven & Gilovich, 2003), K FE
A A e IR 220 98 DA AR P 2 L S
YT B BETE 4 M G I < TR R HE A AT A R A e
(self-defining) (van Boven & Gilovich, 2003), 55£
YIPEIH SeAR L, RIS PRI 2 5 B IR S I T ik,
AT 4T B IOAR, FIT ARG, i, &
WA S AR E MR RIS AT
— Fh P AE U (Carter & Gilovich, 2012),
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WATETR, VRIS 2000 LB i n, iF
FOA T AR T B AR AE, 6T 2R 2 A S SR AR A
300G R MR T g T SR 3R . SR AR R I A T 53 4
BARML T A . RIS R B AR AR A
HERERMXLRADE L, XTIRBMEE S S5
WM B BT PR AR S AT Y IE AL TR AP B B, W
DRI RAKRMI R GHZ —,

FATA g A 50 M: 0 2 5 S M T SR P AOR
ISR I 2 e 3, AT R AR & 5.0 20 Tid %
WA AT o DRI R BLE T SRS (19 4 31 b
CANZAE KUK | KT G 2 B B SR R4 &), DA R4k
LRSS S W M s E et B
B LSS, R B —E R g s iEH,
AT 5 W T %% & B9 I 3% B 5K (Chartrand, Huber,
Shiv & Tanner, 2008). it {7t 2 W] B fff 2 1ty
YA BEH A T B R 0 & R A B B () LR R A T e
XA AR 2 A S E L, 4k R 2 =R S AT R
RO (B 5F, 2016, R AMERE, 2016; 2% A,
PICAE, 2014; M, BPFEE, 2014; WK,
ATER, 2012; EHREE, AR, &F, 2011; Liv &
Aaker, 2008; Mogilner & Aaker, 2009; Tong et al., 2013),
Ft, 448508 shtn] 58 52 m B TH 94 175
BRI T 2 sk SE M SR SR PR

Zi b oM, AWE FER G SHER =K
A —, AR AR 3 (e R sh A S )
BT IE P E T R BRI 2 S
SR R A AU T AR (T e
PRI Y 4 T BN I DR BR AR 5 I B S Bl Y15 2
)7 B, GRTH TR AR XU Tk AR, HAE
FAVLEE R 2 26 =, TH PRSB804
Az B AR R B 7 AT E K 5x s
HOo R R SR FF A

3 MRWE
AR FEHAA I =AM BEAT . (DTE Sk

AT TR B A BUIN TR AR 5 X0 TR A T A R A
PRSI PRI A T 1 31 2 28 B XU T RS AR T s PR AR . R
F &G E R KA -SSP B 5 i i S B sk
FHE AR 27, X 5 HERE S P (9 00m T &%
5. BT EHE £ RGEMETEME S0 RGEH A
[RIGEDL N, 2227, BRIEFD, 2007)0

TREA YU TG (4 B 3 5 RS 3h) Y 56
HIE; (2)7H 2 b SR T A XU T B AR G R 8 A 55 1
4 AR OB S IGHLER; (3)TH ek SRS AL UM
TR MmN 2

31 IR 1. HBREXBEMEHRSHEFEHN

MIRENRENE

Anderson F Bower (1974)32 H SR FIHE & 2
DAL A 0 25 1) T8 AR AFTE FAT MR Y, 3005 e
— AN A R A OO AR R . R U,
TE P2 3 B 7] AN & B ME B, &= AR [R) Y JE 4 AR
A ——T TS 0 25 40 I 45 v A [R) B4 AH DG A A,
IXEEAH S S HE TR W N B 2 N AT . A
AR P2 10 A B R 5 M R AL LR R T
5% (Loewenstein, Read, & Baumeister, 2003), it
S U4 BR A BRI RE 25 1 2 2 O A 1) 1E R O
W EAL SR B S M B . IS R IR &S 3
P AIF 5 9 AR T 4 R X T 2 AT S TSR 1 R
SEREI, MRS, S8 s MATER
S i 55 5 22 [0 B8 A ) 26 B ) 3K 2 A A (L,
Smeesters, & Vohs, 2012; Tong et al., 2013), 5K
PRI PR IR < B SR AN TR, SRk T R I
LR A7 5 157 (Carter & Gilovich, 2012),
BRUL, FELLIT B RTRe: A 30 W i
4P R /N BT 45 ) B 52 FH & (Dhar &  Wertenbroch,
2000)2 T WM 2 BB LR A . UL, Ak
J BT B o TR A 1) B AR LM 9% .

Liu F1 Aaker (2008)TA by #HXT 4 B 30 19 12
AR, B (AD O ) B G R 2l . XA
g AE I ) B R AT SR AR, X A 6 2 A
L[ 4% (Schwarz & Clore, 1996), XRIHLELE L
SR R B 5 R R TE 45 B 55 51 (van Boven &
Gilovich, 2003). it 15 5] 5 Bl 22 (7 2% 3 T
BRPUR S R I 9% . HHCHTIE BB,
AR GBI B &, B S S Sk R IE SR £
i B 18] 76 N BR 32 £E (Aaker, Rudd, & Mogilner,
2011) . # B S R T4 016 3 (Kasser &
Sheldon, 2009); B2 e AN AE N B 2 APrA
fbAT y, DT B R He SR AR (Liu & Aaker, 2008).
B PE T 2 1 AR B B sg i, BN
RN AR 22 [6] 4 35 B8 P BE (Carter & Gilovich, 2014;
van Boven, 2005; van Boven & Gilovich, 2003), 5
RefEiE 3 P EEALO TR E AR AT W E,
M A ) F 32 T A48 1 P 2R #8 BE (Caprariello &
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Reis, 2013; Thomas & Miller, 2013). [Aitt, it (i) /5
g ox L EH 2 e R I VT 2. 25 B TR,
AR DU BK

Bk 1: ABxT TS RBF, 248 AR
FAE FiaF LY %, mAiastdEatia B3,
B 18] & B 69 AR AR &) Tt BRI b K

FATHE N LAT =05 £ 1: (1) 9%
VARG R 2 5 SR 2R U T AR 11 T B
HBE(IAT); (2)TH 28 SRS 2% 5 SE ki 9%
UMD I B A3 04 1 TN B R (R 3B R, (3)TH 23
Xof A 14 2 5 S T B XU T AR Y A S R
B (I 5T S ) o
32 MR 2: HBRKRLEMEKSHEREIMN

N TE&1E 09018 5 ML &l

WHIE 1 BAEUE SRR PETH 9% 5 SR TH 98 1 4
B SIS Sl 0UI Tl E B AR R AEAE, HE 2 Hat
— IR A P O BRI R AR A 28 5Ll B AR

GERO BRI AR T ST AR, H Vohs 5
A (2006)7F ( Science ) Z% i B UK £ H 21 %A A
T Ia Sy, 2 BUE AR O BUR S AT
KWIIRJE, TR T KEZ=E X S8 SR A
ARG (R B M, 2016 K5, 2012; Zhou,
Vohs, & Baumeister,2009; Yang, Wu, & Zhou, Mead,
Vohs, & Baumeister, 2013), {H K% R
B BT AR, T 2N T 55— T R A Y
PP A" A B0 . Liu A Aaker (2008)[F] B 2% (&
S A B SR RS SR, X LB AT Z AR
N5, 78O B E F IS (mind-set theory):fili 2
0, 8RS B EOE R4 e BRI, BT
HE TS W6 T 2 5 A TR TR 98 2R Sk . Liu 1
Aaker (2008)IA N4 4R s 3h 2 B0 A 9 1B
KA Y 4 5 #(value maximization mindset), It
B, AMMAZ LB SR 0 5 RAVE R B AR, 10
(1) i 20 D) 2 A AR A7 28 A %) JEL 448 5 34%(emotional
mindset), IS4 23 77 A 3B SR A 26 B UK
BIE bR AMATTTEBE S 10 2835 45 8 S50 h 38 T
Bk, AFGT A& 04 94 [ 2 A B 418 O 6 8 i i )
AT E S AT, AMTEEER AN, Bk
B (PSR R B B 4 (Liu & Aaker, 2008),

Mogilner 1 Aaker (2009)iF— 450> 3 72 #
ISR P AT A ST T8 R . iAo
REEIE NS WAE M EEKRMER, Bl
A AT 22 3 I AE B XS 7 R A U=

Y& D RIE SN TN = E5 BN PN 1y O3
T2 L A A AR, F A A2
I VE 7S i AR ES . Mogilner A1 Aaker (2009)[7) 5K
By R, TSR ES —RE RS,
B[]S 223 LT EE T 5 7 i (AR 56 BT R 1 G
B, AR O 7 i A R AR A B N BE SR
PP X FE S E R, S8R A ik
B BN G (AR B ORI, X
fn e AR T R A A BE R R . R, AT S
R Bl 2 BTG 2 B RO, DA i 1 S T 9%
T HsF 10 i 0 D0 2 930 175 SRR Ak R, 3 T A i 2 56
H P, RIfEAE 4 dk)n sh— 2 Br U et s 3
5 eust I i 2l — 15 IR A — 1A B0 1 1 2 LB AR 31
YR . HARMBRET

Rk 2: AFTBEEHEE, 2REFH-FH
M AR RBEZFHN I —FHow il F
B0l R R G, mat A B B —ARIEMIE R RR R R
WA RE—FTHm N THGHE T AR
89, BPIH 9F R R e M T R AR B B -2 R
BRA— T A b 7 5 Rt i) B Bh— 1 AR & K
M~ AR B MK 5 A R R 49 3512

WFFE 2 AU 7 E A TR ()& ER)G )
2B E e KA~ P 2 5 e T )i sl — 1 Uk
B B KA — A 56 M T 9 XU T AR B 1 A
RAECE SR, Q@ BRE-a M ERER Rk S
FF 8] Ji5 21— 155 JE% A0 e Ak 1 XU T B A AL 17
W RAIGE(AT); Q)& 8 - MR Kt s
i 160 e 20— 155 R A% o R Ak B B0 T ¢ A2 L i )
W (RS AR); @& )8 -3 M ER K
Ak~ S 2 55 B ) Bl -1 R e K k-1
6P T 2 S AR B B U HI R 22 3L Rl (ERP)
33 MR 3: HBEARLIMNEHSNEEIHN

IMIERMEmER

B 2 ANMFE R B BT S UE T RLS PR 2 5
SR 9 1 4 R 5 I TRD Y BUIN T AR I R
Oy FIHLE AR 2 Al . B9 3 fk— b
RIS PETH B 5 ST B U T AR R R 2

WF5E R IR — B 0 PR 507 9% L 559
PEW Tk N PR, AP S22 A A
FE RS20, 32 R 0 32 SOKF 5 R 50 A 4
FSER o R R i O SR AR B R [ A T ) I
E Y ENE N MR NGECROE AT NS ST TSN
T 0 B Sk Ay 1w A 20 5 Hi A (Richins & Dawson,
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1992), ith, XFT 953 LF kU, LY T o
A RE S LRI M T By A AT 2 R . AT
TR BT 32 AR SR 5 AR iR g (el i 3 T
VAR, P E G T SE s 3%, £S5y
PEHE B P A R 3 G R AR KT R, A
XA B8 P T 2% 91 A A 2 i (Millar & Thomas,
2009); TEMSKEERBMAMET, Y32 U385
Yk T 2 S A Y S T R R A T A R
RAE Y It 3 S BA )44 56 W S B39 B (Nicolao
etal., 2009), I, P15 3 LT REFE LY R TH 3 S
A I0VE TH 2 1 £ R 5 ) U 445 R R B R T VR,
Wi Fee b ik R -2 B (H B R Ak — S P 2 %
1, Wt SCE AR I SE AR AR I B, (HOR 2
“Hif 1] Ji 21— 175 JER A0 e KA~ PR 36 M 1 9% B AR 1Y)
FEARK . HAL, AT B AT ST g ]
RE ST R — 5 M WA S ) - RGP T 2R i), &
SR B W 3K 5 5, — R T R RS e R
Ji(Howell, Pchelin, & lIyer, 2012), I, {456 143K
AR5 i) AN AN 23 5 M 9 9% 5 AT AN [) 7 g S 28 70 R
1M 235 i oW S p AR R 06 o 25 BTk, FRATTHE
H LR RB .

AR 3: MR X HRBRE EREE TS
T 5 6 e T35 2 Fe AR IR 1A AL A AR .

FEATHe 3 3 AR Uy IR R 30 (1)K
PRI 2% 5 52 WP T B A0 U A% A R T B AR A
MR, QWL AR AE R 2% 5 5 v
B WU AR B R T A FH A B AE 5 (3) AR 6T 1) o) R 56
PR B 5 52 v T 2 BLIE AR B4 R 5T R R B 56
(D) ARG T4 B 5 S M T B B DU A 1 8 T B
A (18 S B 56 IE o

4 EREMSEH

T PR 7 5 S AR PR IR A0 O 2 S — 50T
P, RS R BUAH EL S PRI 2%, T 283 M

'I

PR PR 9% (AR AT )45 51 14 PR O A 36 B 47 B g A
(e.g., Carter & Gilovich,2010, 2012; Dunn & Weidman,
2015; Gilovich et al., 2015a, 2015b; Guevarra &
Howell, 2015; Kumar & Gilovich, 2016; Pham,
2015; Rosenzweig & Gilovich, 2012; van Boven &
Gilovich, 2003). H F i 5& 71 2% 2 1 A iy P A8
SR IEAL TR0 B By, X H PR B Z T fif.
T AH BT e B4 3 S B[R] 3l 25 oG A 1A
AN SR 7 =X, S AT IS B AT S SR (B
w2016, EAMEAE, 2016, BEAME, WU,
2014; ZEZAM, BFHE, 2014; Liu & Aaker, 2008;
Mogilner & Aaker, 2009; Tong et al., 2013), UKl 1
Bz, ARTUH WL HUE SIS A 1 A, T
— >4 R I T S e Y 2 2 AU A U T B
A <A ERJA BSOS <A U I R KA S G E
B, FEAH B i 10 < SEPPE T B B e R R
A2 TS TR] S Bl DU 2 G 15 IR e Rk R
25 i, B D i 0] <RI P T 2 i e R (S
SEEEAR); WIS S R IR D S (A RR AIE ) U 7
ke AR .

BRI, RN b, e shmE ke
BOE A NE B R B Y e e, RS
500 18 5 KAk 09 & B R K % (Loewenstein
et al., 2003), B, ARZLLA SR EER K
Y4 HAR(Liu & Aaker, 2008), i~ 2 Hi AR
F %} 7= 5 ) 5 (Mogilner & Aaker, 2009), 1M 2E4)
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Dual-theory of experiential consumption and material consumption:
Phenomenon, mechanism, and influence factors
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Abstract: China has already entered an important stage of both the consumer demand sustained growth and
consumption structure upgraded being speeded up, thus the question of how to make the happy consumption
or how to “buy” happiness has caused wide concern in public and government. Psychologist found that
people derive more happiness from experiential consumption than from material consumption. And money
priming would activate “value maximization mindset”; time priming would activate “emotional mindset” on
the other hand, then to influence consumer’s decision-making. Based on these findings, this project started
from the perspective of dual-process theory, using both the method of behavioral science and cognitive
neuroscience, to reveal essence of the phenomenon of dual cognitive processing in consumer decision, and
to clarify the relationship between money, time, consumer and happiness.

Key words: experiential consumption; material consumption; dual-process theory; money priming; time

priming; mindset theory



