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Unconscious Goal Prime: Definition, Mechanism and Application

LIAO Dongsheng; YANG Fang; ZHANG Jingxuan
(Laboratory of Military Psychology, National University of Defense Technology, Changsha 410074, China)

Abstract: Similar to social attitude, stereotype and schemata, unconscious goal is a kind of representation in
individuals' brain which reflects the satisfactions to and results of behaviors, including goal setting, context
and means of goal pursuit. The unconscious goals can be activated by stimuli coming from the environment,
and thereafter affect human's behavior without the participation of consciousness. The definition of
unconscious goal priming is different from priming due to other psychological representations. Unconscious
goal priming is able to induce motivational behavior and the effect of priming cue does not fade over time.
The independent variables of unconscious goal priming are related to the subject’s psychological states and
the influence from others. The dependent variables of unconscious goal priming are related to the
performances of tasks and the social relationships. The “perception-behavior model”, “unconscious behavior
choice model”, “evaluation preparing model” and “affect factors model” explain the psychological
mechanism of unconscious goal priming from the perspectives of “unconscious” and “goal”. Unconscious
goal priming can be applied to a wide range of fields such as business, education and health care. In order to
advance the theory and application of unconscious goal priming, the researches related to its neural

mechanism should be emphasized.

Key words: unconscious goal; independent variables; denpendent variables; psychological mechanism



